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Reeves Sees Show Gain 
Seek ‘Mass’ Attendance 
Packard Goes Pictorial 
GM Greets Elite 
Post Pats Garagemen 


see 


By 
Chris Sinsabaugh 


Hotel Lexington 
New York. 
HE National Show this year 
will be of a character, dignity 
d interest comparable with what 
ight well be expected from 
herica’s top manufacturing in- 
Btry,” Al Reeves, who is direct- 
g the activities in the Grand 
), Mmtral Palace, across the street 
bm my hostelry, has just told me. 
I am writing this on Friday the 
t teenth, two days before the 
al opening, there is every 
k @@son to believe Al has hit the 
il on the head with his predic- 
. Everything indicates this— 
ather delightfully autumnal with 
populace evidently keen to 
. fwd through the doors as soon 
they open Sunday. Exhibits are 
being installed, there is a de- 
q WMedly friendly press and I am not 
pe cating in agreeing with Al 
% eves that the attendance for the 
Btire show will be up at least 50 

[. (rcent over last year. 
One of the reasons for this at- 
, dance expectancy, according to 
s show manager, is that this 
,, Marthe tickets have been reduced 
“ §40 cents and no war tax. Here- 
a they have been 55 and 75 
ts. And the price of tickets to 
@alers who buy them to send their 
- fespects to the Palace has been 
' also, the result being that the 
} ance sale of those pasteboards 
been 70 percent higher than 

ist year. 

k SAID REEVES in discussing 
Fice reductions of tickets: “Our 
e ™W committee wants crowds, be- 
®ving that in every big crowd 
were is a certain number of pros- 
Sets for new cars. So by the law 
averages many of them will 
mer buy now or become inter- 
d so they will buy later on. We 











cesnt pay to be high hat with 
Bens dollar ‘society nights’ and 
: 4 usive. We want the masses 

See SPARKS, Page 55, Col. 1) 
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Sparks Highlights Three 


| Mechanical Changes Noted ; 


' 
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DETROIT, OCTOBER 16, 1939 


Y.LIFTS CURTAIN ON “40 MODELS 


ADA Offers Model Factory-Dealer Contract 


HEVROLET ADDS SERIES TO LINES 





Redesigned Style 


Series of Models 


Vacuum Shift Standard 
On All °40 Cars 


DETROIT.—For 1940 
Chevrolet announces. three 
series of new models, featur- 
ing redesigned styling and 


ments. 

A new syncro-mesh _transmis- 
sion, with helical gears through- 
out, extends Chevrolet's “silent 
speeds” to include both low and 
reverse, and vacuum power shift 
with steering column control, a 
Chevrolet feature in 1939 when it 
was optional at extra cost, becomes 
regular on all models of all series 
at no additional charge. 

The three series, designated as 
Master 85, Master Deluxe, and 
Special Deluxe, are virtually iden- 
tical as to chassis, except for rear 
axle ratio, steering gear, and front 
suspension. 

The Master 85, as previously, is 
available with conventional front 
springing only. The Master Deluxe 
has knee-action, rear spring cov- 
ers, and double-acting rear shock 
absorbers. In addition to those 
features, the Special Deluxe series 
offers certain appointments and 

(Continued on Page 6, Col. 1) 


Ford Starts Suit 
In Battle Against 
Colo. Chain Taxes 


By Ira R. Alexander 
Staff Correspondent 


DENVER.—The Ford Motor Co., 
contending it is not subject to the 
Colorado chain store tax, last week 
filed suit for a declaratory judgment 
against State Treasurer Charles M. 
Armstrong in district court here. 
From the time the chain store act 
took effect in this state until July 
12, 1939, there was no attempt to 
invoke the tax against manufac- 
turers and dealers of automobiles, 
it was contended in the complaint. 

“During that period, Ford dealers 
paid their individual license taxes 
and the law was assumed to apply 
only to owners of more than one 
store of the type of enterprise com- | 
monly known as chain stores,” the | 
suit asserts. 

“As a result, the 82 dealers having | 
contracts in Colorado have paid an 
annual tax of $2 each, plus a 50-cent 
filing fee. 

“On July 12, however, the defend- | 
ant made a demand on the plaintiff | 
for $102,602 under the act as for a 
chain of 82 stores, or $20,503 for each | 
year of the five-year period ending 

(See CHAIN TAX, Page 14, Col. 3) | 











CHEVROLET FOR 1940 offers three series of models, featuring redesigned 


styling and many mechanical advancements. 


New Styling Vies 
With Mechanical 
Changes for 1940 


By Chester S. Ricker 
Technical Counsel 

DETROIT.— Two revolutionary 
developments are to be found on all 
1940 passenger cars except one. 
Neither of the advancements have 
eye sales appeal, for no buyer would 
know they were in the new cars 
unless he were told. 

The two developments — Sealed 
Beam headlights and new “Hi-Test” 
safety glass—represent the co-oper- 
ative work which has been done 
during the last three years by auto- 
motive executives collaborating 
with the leaders in allied industries 
that furnish the equipment. Never 
before has there been such unselfish 
co-operation of so many interests to 
do just one thing: Make all auto- 
mobiles safer and easier to drive, 
cepectatty at night. 

oth of the developments have 
(Continued on Page 16, Col. 1) 


The Top Ten 


PASSENGER CARS 

First Ten in Registrations as 
Reported in AN Today: 
1939 1938 
Pos. Make Pos. 
1—430,035 Chevrolet 317,856— 1 
2—340,934 Ford 267,2387— 2 
3—259,725 Plymouth 176,603— 3 
4—141,135 Dodge 710,279— 5 
104,552— 4 


5—136,367 Buick 
6—103,256 Pontiac 64,018— 6 


7— 94,348 Olds. 
8— 52,633 Stude. 
9— 49,083 Chrysler 
10— 44,766 Mercury 
Total All Makes 
1,847,841 1,268,782 


For complete standings of all 
makes, see Page 54 this issue. 


61,016— 7 
24,109—12 





Shown here is a Special deluxe 


Slowdown Hinders 
Output at Chrysler; 
Keller Hits Tacties 


DETROIT.—With schedules bad- 
ly disrupted by a “slowdown” 
strike, which President K._ T. 
Keller has characterized as a 
“blood relative of the sitdown” 
and facing the threat of a general 
strike in all its plants, Chrysler 
Corp. Friday issued a letter to all 
dealers and distributors outlining 
its position. 

The letter, which went out over 
the signature of Keller, summed 
up the difficulties with which the 
corporation has been faced since 
it started production of its 1940 
lines in August. 

In his letter Keller stated that 

(Continued on Page 48, Col. 1) 


$4.00 Per Year, 10c Per Copy 


All New Models 


Make Debut at 
Show in Palace 


Reduction in Admission 
Price Is Expected to 
Boost Attendance 


By Bethune Jones 
Staff Correspondent 


NEW YORK. in- 
raising at the 40th annua 
National Automobile Show 
here Sunday drew nation- 
wide attention not only to 


new automobile design improve- 
ments, but to the vastly more 
significant determination of the 
automotive industry to still further 
broaden its far-reaching contribu- 
tions to economic and _ social 
progress, regardless of the war. 

In striking contrast to apprehen- 
sions and uncertainties borne of 
the European conflict, the doors of 
Grand Central Palace swung open 
on the most important automotive 
exposition of four decades in an 
atmosphere of unqualified optim- 
ism. As the new models made their 
debut it was apparent that their 
proud sponsors, instead of fearing 
a 1940 sales blackout, look forward 
only to continuing domestic busi- 
ness uptrend. 

Affording the first major key to 
cosmopolitan consumer sentiment 
since the outbreak of hostilities 
abroad, this year’s automobile 
show is being watched more 
closely than ever before by econ- 
omic observers, and its repercus- 
sions will be widely felt by busi- 
ness as a whole throughout the 
country. If consumer reaction evi- 
denced during the ensuing show 
week reveals a firm foundation for 

(Continued on Page 56, Col. 1) 


Proposed NADA Contract 
Would Revive NRA Aims 


By William C. Callahan 
Managing Editor 

DETROIT.—A revolutionary, 
model factory-dealer contract, 
which in a large sense would re- 
turn to conditions similar to those 
under NRA, has been developed by 
the National Automobile Dealers 
Assn. and submitted to manufac- 
turers for discussion. The contract 
was drawn in compliance with a 
resolution adopted at the annual 
meeting of NADA at San Fran- 
cisco last April. 

Under the proposed NADA plan, 
contracts would be made for a 
five-year period and establishment 
of additional outlets within a 
dealer’s territory would be defin- 
itely limited. 

The provision, covering mainte- 


nance of prices, is perhaps one of 


|the most important clauses as it 


apparently aims to simulate con- 
ditions under the former code. 
This portion of the contract cre- 
ates a formula for arriving at “re- 
tail prices” for given communities, 
with the dealer agreeing not to sell 
below the retail price thus estab- 
lished. 

To avoid evasion of this clause 

(Continued on Page 2, Col. 1) 


Highlights 
Among the outstanding fea- 
tures in this issue are: Com- 


parative specifications of 1940 


Passenger cars (pages 50-51); 


“Who’s Who” at the New 
York show, beginning on page 
36, and NADA’s model contract 
on page 41. 
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NADA Submits M 


Instrument Would Revive 


NRA Price Control Aims 


(Continued from Page 1) 


through over-allowances on used 
cars, the contract would provide 
that the dealer would allow no 
more for a used car than the aver- 
age selling price in his area, nor 
would he be permitted to give 
away favors or discounts or parts 
and accessories, etc., as a sales in- 
ducement. 

This would probably mean that 
the NADA guide book would have 
to be established as an official 
yardstick for measuring allow- 
ances. The price formula for ar- 
riving at delivered prices would 
provide for dealer markups on a 
“laid down” prices at his place of 
business. 

Protection in “cleanups” is pro- 
vided in a clause which states that 
the manufacturer would agree, in 
case of price reductions, to make 
rebates in cash or credit against 
cars then held in dealer stocks so 
that the cars in stock could be sold 
at the lower retail price without 


Ford, Mercury 
Sales Hit 39,000 
in First 2 Days 


DEARBORN.—More than 39,000 
Ford, Mercury and Lincoln-Zephyr 
cars were sold at retail during the 
first two days the 1940 models were 
on display, the Ford Motor Co. 
announced last week after tabu- 
lating reports from _ branches 
throughout the country. 

Sales, made on Oct. 6 and 7, 
represent a gain of 50 percent over 
sales during the first two days of 
the new model introductory period 
last year, officials said. 


Still further indications of the 
excellent business prospects for 
the fall and early winter were 
contained in hundreds of tele- 
grams from Ford dealers in all 
parts of the country. Dealers gen- 
erally reported more buying inter- 
est on the part of the showroom 
visitors than at any previous new 
car introduction in many years. 

Production of the new Ford and 
Mercury cars already is running 
well over 3,000 a day and is rap- 
idly approaching the 4,000 a day 
mark, which is the company’s goal 
this month. 


Alabama Dealer Is Sued 


For Use, Sales Taxes 


DETROIT.—Suit has been filed 
in the circuit court in Jefferson 
county, Alabama, by the State of 
Alabama against the Drennen Mo- 
tor Co. based upon a demand by 
the state for payment of sales and 
use taxes allegedly due from the 
Drennen company. 

The taxes were assessed upon 
parts and accessories used in or 
added to new or used cars which 
are subsequently sold. The state 
contends that such articles are 
subject to tax under existing state 
laws. Aside from the back taxes, 
it is estimated that payment of 
approximately $350,000 to $400,000 
annually is at issue. 






disturbing the dealers’ gross profit 
margin. 

In the case of cleanup sales, re- 
ductions apparently are limited to 
a period 60 days prior to the ship- 
ment of new models. This section 
provides that the factory then 
agrees to sell cars to the dealer at 





Complete text of NADA’s 
model factory-dealer contract 
will be found on page 41. 





a reduction in price equal to 50 
percent of the established reduc- 
tion in the retail price for clean- 
up purposes. This credit for the 
differential between cleanup prices 
and normal prices would apply 
against cars in dealer stocks at the 
time the cleanups started. 

Territory protection is provided 
for under the proposed contract, 
by the dealer agreeing to pay $10 
extra for each new car purchased 
from the factory at the time of 
purchase. This payment would be 
credited to the dealer’s account 
and used to reimburse infringed 
dealers. A dealer so_ infringed 
would be paid not less than 5 per- 
cent of the retail price of the car 
with the payment charged against 
the account of the _ infringing 
dealer. 

Under the contract, the manu- 
facturer would establish the de- 
livered price of the new car to the 
dealer. He would also establish the 
formula provided for in the con- 
tract for establishing the retail 
price. But another clause in the 
contracts provides that the dealer 
may specify the method of ship- 
ment and would pay only the 
wholesale price at the point of de- 
livery. Further, the contract would 
ban the shipment of cars to dealers 
except on order. Payment for new 
cars to the factory would be on a 
basis of net cash on the 10th day 
of the month following billing. 

A clause banning fleet sales by 
manufacturers is also included. 
This reads that a manufacturer 


9,000 Are Guests 
As GM Previews 
Its Autumn Salon 


NEW YORK.—More than 5,000 
business, industrial and civic lead- 
ers, editors, publishers, radio execu- 
tives and socialites were guests of 
General Motors at the “Autumn 
Salon” preview of its 1940 models 
in the grand ballroom of the 
Waldorf-Astoria late Friday after- 
noon. 

Alfred P. Sloan jr., chairman, 
and William S. Knudsen, president, 
along with other General Motors 
executives, acted as hosts in the 
receiving line at the reception. 
Music for the preview was fur- 
nished by Jack Marshard and his 
orchestra. 


San Francisco Show Off 


SAN FRANCISCO.—San Francisco's 
—— automobile show has been can- 
celled, 


| 





1910 LINCOLN-ZEPHYR CONTINENTAL CABRIOLET is a new body type this year. In several im 
is distinguished from other Lincoln-Zephyr cars. The hood is seven inches longer. The car ig three 
holstery may be had in a choice of leather or brilliant leather and whipcord. The top can be raised 


matically. The rear seat accommodates three persons. 


would not be permitted to sell cars 
in the dealers’ territory at less 
than the retail price and then only 
through duly established retail out- 
lets. Dealers also are prohibited 
from selling cars for resale except 
to authorized dealers at lower than 
retail prices. 

Contracts are cancellable for 
cause on 90 days’ notice but ample 
protection is provided for dealers 
under such conditions. Also there 
is a stipulation that, in event a 
dealer objects to the cancellation, 
he and a representative of the 
factory, and a mutually agreeable 
third party, can arbitrate the diffi- 
culties before action is taken. 

Field representatives of the fac- 
tory would be recognized as re- 
sponsible agents for the company 
and any statements, agreements or 
contracts entered into by such 
representatives would be binding 
upon the company. Dealers also 
agree that they would be respon- 
sible for acts of their own. 

The contract is now being con- 
sidered by manufacturers, but no 
comment on it has been made to 
date. 


Minor Skirmishes 
Mark Opening of 
GM Anti-Trust Suit 


SOUTH BEND —Preliminary 
skirmishing in the case of the 
United States government against 
General Motors Corp. featured 
opening of the trial here last week. 
The U. S. department of justice is 
endeavoring to prove that General 
Motors, GMAC, two other financ- 
ing affiliates and 17 individuals 
violated the Sherman - Anti - Trust 
act in their relationship with 
dealers. 

The case is being heard by Fed- 
eral Judge Walter C. Lindley, of 
Danville, Ill., and is expected to 
string out for three months, with 
500 witnesses to be heard. 


Ira G. Crerry, executive vice- 
president of GMAC, was one of the 
early witnesses whose testimony 
government attorneys hoped would 
give the jurors some idea of the 
scope of GMAC operations. Upon 
questioning, Crerry stated that 
GMAC interest rates were estab- 
lished by the executive committee, 
which includes the board of direc- 
tors. The government counsel did 
not bring out immediately whether 
the directorate included persons 
also directors of General Motors. 
He proceeded with the introduction 
of voluminous exhibits. 

On Thursday testimony was 
given largely by Fred Emich, who 
stated that he formerly operated 
two Chevrolet dealerships in Chi- 
cago and Oak Park, Ill. Emich 
charged that both his contracts 
were cancelled in 1936 after years 
of quarreling about his refusal to 
deal with GMAC. He alleged that 
he saw W. S. Knudsen, GM presi- 
dent, in Detroit and that Knudsen 
told him the most important fac- 
tor in causing his cancellation was 
that -” “gl not given at least 50 
percent of his finance busi 
BMAC. usiness to 

The trial will be resumed this 
week, with most of the individuals 
returning from the New York 
automobile show Tuesday. 
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Automobile Deal 
will be in charge of D. 8S. 


AMATEUR PHOTOGRAPHERS will be spotlighted at the New 
mobile show. A bevy of models will pose around a 1940 Packs 
coupe. The amateur camera fan making the best picture will be 
The models, 14 Conover Cover Girls, selected by MPEAK! 
to give the amateurs plenty o 
shows Dana Dale seated on front of Packard coupe. 


car as his 
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Barclay, wi 


1 pose in relays 





odel Contract Car Manufacturs— 
Packard Picks Prize Pix .. . 
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WILLIAM L. PACKER, vice-president of distribution of Posed © gree tc 


Co., and William Randolph Hearst jr. 
group of artists’ models at the preview of the Packard amateur p 
competition, a feature of the New York Automobile Show. The models 


for competing camera enthusiasts. 
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Slagle to Succeed Hatch &: 
As Head of Lincoln Sig 


DEARBORN. — Several 
in personnel were announced Fri- 
day by the Ford Motor Co. 

A. S. Hatch, head of Lincoln and 
Lincoln-Zephyr sales, who goes to 


| Alexandria branch, has ber #®S think 


FEW 
retary 


viewp 


changes | Oklahoma City branch, some cc 


ferred and promoted to mu#Mt it on i 
the Charlotte branch. It se 
fs that | 


E. D. Bottom, manager > 


Chicago to assume managership of | ferred to the Louisville @f factu 


the branch there, will be succeeded 
by B. W. Slagle. Slagle was man- 
ager of the Houston branch until 
his appointment. 


Harry A. Mack, manager of the 
company’s Dearborn branch, has 
been transferred to head of the 
Service and Parts division at the 
home office. 


Other changes in the personnel 


of the company’s domestic branches 


are as follows: 
H. C. Doss, manager of the Ford 


' Chicago branch, has been trans- 
.|ferred to Dearborn, as 


branch 
manager, succeeding Mack. 
W. C. Patterson, mana 

; ger of the 
Charlotte branch, has been trans- 
ferred to the Seattle branch as 
manager, succeeding H. H. Wil- 
cox. 


J. J. Donovan, assistant manager 
Se 


U. S. Cars Lead 


WASHINGTON.—American-made pas- 


Senger cars accounted for about one- 


half of the automobiles imported into 


the 202 cars imported 


into Greece from Apr. 1 
100 were of American origin, U° 3% 
ee 


Des Moines Sets Date 
om IN E S.—(UTPS) .— Des 
ill hold its automobile show 


it is announced b oP 
unn, president of the ber wee 


ers Assn. The show 
Freeman. 


manager, succeeding F. §/@8sociati 
hardt. i 

H. M. Cunningham, 
manager of the Alexandria: 
has been promoted to 
that branch. 
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DETROIT.—Starting of 48 th 
automobile year at a rect'm 
retail sales of new Nash ca 
the last 10 days of SePt’® sell the 
creased 144 percent ovel "@ his new 
parable period of 1938, acer Kelley 
W. A. Blees, general sal aan to py 

Nash sales through, Bagectase ( 
States during September, ercentage 
were almost double sales" ould strj 
same month a year 4 ‘? 
4,165 units, as compared "ip 










units in September, 1938 Saying tra 
clared that the increas Fr is 
been much greater if t” gate yan, 
possible to ship more ca nf ver-allo 

Sales during the last! "dn inven 


the month, he said, er" Bet up , 
units, against 732 units ! car depa 
period last year. n 


Sion o 

Blees attributed ml” percent 

sharp increase 

Nash LaFayette, 
price car. 


to the *" “money 
the com? mew op » 
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4 Dealers toll me.. 


By William C. Callahan 


IS week we embark on the fourth fall automobile show. The 
vent this year has been moved forward almost three weeks earlier 
last year’s show. Purpose of this change in dates was to provide 
rtunity for dealers to dispose of used cars taken in trade against 
cars this fall, before the real winter weather sets in. At no time 
the fall introduction plan was inaugurated have dealers been in 
tter inventory position at this time of year than they are today. 
ks of both new and used cars are low and demand is brisk. A big 
of the problem of keeping this present happy balance between new 
sales and used car stocks rests with the dealer himself during 
coming months. 
Too much pressure for new car sales may result in building up 
used car stocks which, once more, will hang around dealers’ 
cks like millstones during the dull winter. This year’s show 
uld prove whether or not the dealer can do much to help himself 
t of the dilemma in which the fall announcement plan has placed 
im. If not, the only alternatives I can see would be that factories 
Ip dealers with a higher percentage of used car advertising at this 
me of year or bring the show back to January where the majority 
f dealers want it. 











































* * * 
of those “omissions” occurred last week in this column. Quoting 
W. A. Blees, sales manager of Nash, I made him say that he could 
unfairness to the public” in businessmen figuring their markup on 
cost of goods to them at their place of business. The little word 
” was omitted. Mr. Blees said he could see “no unfairness” in such 


ctice which is universally followed by all businessmen. 
* * * 


EAKING of General Motors’ plan to end “packing,” one GM dealer 
from the south writes in this week as follows: 

' “T have been a subscriber to your paper for a number of years and 
not hesitate to say that it has been a great help to me in the opera- 
of my business. 

“T refer you to your Oct. 2 issue, to the A. P. Sloan article on outlining 
eral Motors Price Stabilization Program, and also the R. H. Grant 
cle on the same subject and your editorial on ‘Moving Merchandis- 
Upward.’ I agree with all three articles. 


“T have been in the automobile business, in one way or another, 
more than 26 years. I have been a — dealer for 12 years in 
city of ——————_, .. Which has a population of approximately 
people. For 11 years of this time I have practiced these policies, 
in 1939 I put a pack in my prices. This pack means a difference 
approximately $3,000 profit to my dealership. I tried to operate for 
years with my competitors having a pack, and also using other 
ods unethical. My problem was ‘how much are you giving me for 
old car’? more than ‘how much difference do I have to pay’? I 
untold business and was continually being harassed for not getting 
e and weight class. 


“The thing that is worrying me now is shall I go back to my old 
thod of pricing my cars and see a loss of from $3,000 to $4,000 a year? 
“I am asking you for an answer immediately as I understand that 
are supposed to re-price our cars on presentation day for the 1940 
els.” 
The only answer that I can make to this or any other dealer is 
hat the program for stabilization of prices is in the form of an ad- 
denda to the General Motors contracts. Under this contract dealers 
ovo gree to take the steps considered necessary to make the plan work- 
D ble. I see no way to avoid following this plan if the dealer wishes 
dels %0 avoid breaching his contract. 
* * * 
FEW weeks ago at a meeting of the Wisconsin Automotive Trades 
h Assn., I listened to an interesting presentation by Sam Shapiro of 
C he Chicago Automotive Trade Assn. on the duties of an association 
§ es or manager. Among the things he stressed was that there is a 





—— 


ing need for factual data and an equally crying need for the dis- 
ination of such data after it has been collected. I fully agree with 

is viewpoint. In too many cases local and state associations have 

h, is@tome collectors in the true sense of the word. They collect data and 


, manalit it on ice. 


It seems to me that one of the basic ills of this retailing business 
ager 6s that too few of us know what is right about it, and too many of 
bets think we know what is wrong. The collection and dissemination 
e ee@f factual data and an interchange of ideas and methods among 
F, §@@ssociations probably would cut down our lost motion 50 percent, 
since I should not be surprised if we spend about half our time now 
attempting to develop cures for ills that never existed. 

+ * * 
ISCONSIN has just hung out a sign, “car bootleggers stay off” in 
a bill signed by the Governor this week which makes it necessary 
— ® have all applications for titles for new cars in the state signed 


Sal” 4 new car dealer enfranchised for that make of car. 
* * * 


oo KELLEY, president of the Kelley Kar Co., Los Angeles, has sent 
C ~_ me a prospectus of his used car plan. So far as the plan is concerned 
‘er recommend nor condemn it because of lack of real 
Me rmation on my part regarding it. On the other hand, he makes some 
gestions which seem to me reasonable. For instance, he says, one 
t the problems between the dealer and his salesman is that the sales- 
ae ce ust sell the trade-in to the dealer and the new car to the prospect. 
i co'@Bce the salesman profits only from the sale of the new car his cue is 


pte" ® sell the used car to his dealer, at any cost, in order to insure the sale 


et “@ his new c 
acct ar prospect. 


Jes & Kelley argues that the dealer should make it possible for the sales- 
tye f° profit from the sale of the new car and also profit from the 
r, Bir chase of the used car. In other words if the salesman got a higher 
es peg tee of profit on the money he saved or did not give away he 
go, {' Strive harder to make the new car sale at an allowance for the 
od ¥ el Which would give him a profit on both deals. Kelley claims 
938. Se. Ue Pays his salesmen 331/3 percent for any saving they make in 
» woo eying trade-ins, 
it & Ph pee plan condensed is as follows: “First: Salesmen quote whole- 
vars. le for trade-ins less reconditioning costs. Second: Charge 
in Ae Owance on trade-ins to car being sold. Third: Pyt used car 
otal Bet ee at wholesale value less reconditioning cost. Fourth: 
in B car bl used car department operating expense separate from new 
sion = artment. Fifth: Pay salesmen a salary or fixed sales commis- 
uch“ gere ” cars being sold. Sixth: Pay salesmen an additional 33 1/3 
ent of the ‘up’ money. Seventh: We recommend that the ‘up 


y Money be 50 pe pipe iz the sale of a 
mp mew or po ee of the gross profit realized from f 









AUTOMOTIVE NEWS, OCTOBER 16, 1939 3 


Canadian National Show Opens 


Unique Settings 
Arranged for 


Cars in Toronto 


By Warren B. Hastings 
Staff Correspondent 


TORONTO.—Toronto, in a bower 
of flowers that in profusion and 
variety of bloom is unprecedented 
at Motor Show or Automobile Sa- 
lon, Canada’s National Motor Show 
opened Saturday morning in the 
Automotive Bldg. Exhibition Park, 
Toronto. Every Canadian and 
American make of car, with the 
exception of the little Crosley is 
on exhibit. The companies with 
truck displays are Chrysler, Dia- 
mond T, Ford, GMC, International, 
Mack and White. Truck Engineer- 
ing is exhibiting a diversified line 
of trailers. There is the usual ar- 
ray of equipment displays. 

Dynamic entertainment features 
that have contributed not a little 
to making Canada’s National Mo- 
tor Show a top hat event of its 
kind are continued. The Promen- 
ade Deck night club that occupies 
the entire west mezzanine and part 
of the south mezzanine floor has 
an entertainment bill made up of 
stars who have won acclaim and 
fame in Paris, London and New 
York. The Promenade Deck which 
overlooks the show has accommo- 
dation for 1,000 guests. At it white 
ties and decollette are all but 
derigueur. Covers for the opening 

(Continued on Page 22, Col. 1) 


Chevrolet Prices 
Are Announced 


For 1940 Models 


NEW YORK.—Three new lines 
of cars for 1940, comprising a 
Master deluxe series whose 1939 
price is unchanged despite the ad- 
dition of extra equipment; a Mas- 
ter 85 series whose slightly higher 
list price includes many added im- 
provements, and a new Special de- 
luxe series never before available, 
were announced here Thursday by 
W. E. Holler, general sales man- 
ager of Chevrolet. 


The prices are the established 
delivered prices at Flint, Mich., 
and do not include transportation 
or state and local taxes. They are 
as follows: 

Special deluxe series—Town se- 
dan, $761; sport sedan, $802; busi- 
ness coupe, $720; four-passenger 
coupe, $750; cabriolet, $873. 

Master deluxe series—Town se- 
dan, $725; sport sedan, $766; busi- 
ness coupe, $684; four-passenger 
coupe, $715. 

Master 85 series—Town sedan, 
$699; sport sedan, $740; business 
coupe, $659. 


Buick’s Unfilled 
Orders Triple 
Total of Year Ago 


NEW YORK.—Continuing sales 
uptrend during the 1940 model 
year was forecast here Friday by 
W. F. Hufstader, general sales 
manager of Buick, on the basis of 
Buick’s sales since the new model 
introduction three weeks ago. 

Buick’s retail sales in the do- 
mestic market during the first 10 
days of October totaled approxi- 
mately 7,000 units, Hufstader esti- 
mated, adding that unfilled orders 
on dealers’ books as of Oct. 10 
were about three times as great as 
compared with the corresponding 
period a year ago and twice as 
great as the like period of 1937. 

Hufstader said that as of Sept. 
30 Buick dealers had 25,290 advance 
orders on their books. Although 
all reports are not yet in, advance 
orders exceeded that figure on 
Tuesday’s period report date, he 
stated. 

“By all odds, advance orders are 
the highest we’ve ever had and 
they’re rolling up,’ Hufstader de- 
clared. “Business looks far better 
this year than it did at this time a 
yeer ago.” 





For a fresh automotive viewpoint, 
read George M. Slocum’s ‘‘A Word in 
Edgewise.”’ 








Buick’s Prelude to Show... 


BUICK HOSTS newsmen at reception Thursday in Waldorf-Astoria hotel, 
ae York, as a prelude to opening of national automobile show. Left to 
right, Arthur Kudner, of Kudner agency; H. H. Curtice, general manager of 
Buick, and H. J. C. Miller, assistant general sales manager of Buick. 





LEFT TO RIGHT, F. D. Duke, advertising director of Time; Neil Mulhern, 
Columbia Broadcasting System, Detroit office; Harry Dole, advertising manager 
of Time, and W. F. Hufstader, general sales manager of Buick. 





AT PRESS PARTY staged by Buick. Left to right, Bert Pierce of New York 
Herald Tribune; Al. H. Belfie, director of merchandising for Buick; Roy Hor- 
ton, New York zone manager for Buick. 





OTHER ATTENDEES at Buick reception were, left to right, Clyde Benham, 
national advertising manager of Chicago Tribune; Chris Sinsabaugh, editor of 
Automotive News; Robert Mountsieur, of New York Sun, and Wally Bates, 
Detroit representative of Chicago Tribune. 





MICHIGAN EDITORS attend Buick 


ress reception Thursday afternoon at 
, Left to right, Carl M. Saunders, editor of the Citizen Patriot, 
Jackson, Mich.; Treanor, evecutive vice-president of Booth Newspapers, 
Saginaw, Mich.; M. A. Gorman, editor of Flint Journal, Flint, Mich.; kK. 
Walsh, editor of Kalamazoo Gazette. 


Army to Ask Bids 


On 8,000 New Trucks 
WASHINGTON.—The war de- 
partment is drafting orders for 
about 8,000 motor trucks and other 
vehicles, largely to put the Army’s 


the Waldorf. 





manufacturers represent prospec- 
tive purchases, totaling about $15,- 
000,000, of light combat and re- 
conaissance cars as well as trucks 
of several sizes. Thousands of ve- 
hicles will be required to complete 
the equipment of the more than 


new “streamlined” divisions on /} 70,000 officers and men of five di- 
wheels. visions and auxiliary troops to be 
Bids already being asked of |massed for special training. 
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AUTOMOTIVE One sacred pledge we make our friends here 

ri ~ and now. This publication, God willing and so 
D Vi 4 long as it is in our charge, will never champion 
Eta the cause of any individual or any corporation 
A which is not for the best interests of the automo- 
L tive industry as a whole. Nor will its columns 
£ be used to spread gossip or inflame prejudice. 

1] It will confine itself to the upbuilding of the 


industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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The Offensive Is On 
(lau the wars abroad that wipe out nations and 
nationalities without ever rising to the status of official 
conflicts, the annual battle of the automobile industry 
against buyer resistance is ushered in with a fanfare of 
trumpet and noisy alarums. This year is no exception. The 
site of initial hostilities is, as usual, Grand Central Palace. 

There the industry this week will unlimber its heaviest 
sales-resistance-destroying artillery. After months on the 
preview circuit, we are convinced that from a product stand- 
point there is much about these cars to give the buyer that 
“sive-inny” feeling. Year after year we marvel at the prog- 
ress the industry can make in the way of new designs, new 
mechanical improvements and new items for comfort and 
safety. This year the gamut runs from fully-automatic 
transmissions without clutch to such didoes as built-in um- 
brella holders for the Chamberlains among us. 

This year, too, the offensive is aimed in still another di- 
rection. No longer need the cry of “let the buyer beware” 
be heard. Under a general movement by the industry as a 
whole, there is a concerted drive to lift the retailing of auto- 
mobiles to a new and higher standard. This development 
should create new confidence among buyers and serve to 
bring them to dealer showrooms. 

Then, too, a recent survey by Investors Syndicate, of 
Minneapolis, places the average real income of Mr. and Mrs. 
America at $1.14 as compared with $1 at the same time 
last year. Living expenses, it says, are only 98 cents against 
$1 last year. There are no signs now that this trend will 
change for the worse. 


Slowdown—Out of Sitdown, by (?) 


E can agree with K. T. Keller, president of Chrysler, 

that the present slowdown strikes are blood relatives 
of the sitdown—we don’t know its sire. We will bet that its 
sire did not know his own sire. In any event we cannot help 
but feel that this type of obstruction on the part of duly- 
hired and fairly-paid employes is the most dastardly and 
un-American that we have run across to date. 

The principle of the slowdown is that workers will do only 
the amount of work per day which they feel—or, more cor- 
rectly, we should say—are told to do each day. This neither 
makes sense, nor is it in accord with any American prin- 
ciples of fair play. In any employe-employer relationship 
there is always the tacit understanding on the part of the 
employe that he has agreed to execute certain duties, the 
execution of which entitles him to a stated recompense. 
There is the understanding on the part of the employer that 
he is obligated to pay the stipulated sum for the perform- 
ance of certain duties. None will quarrel with the statement 
that “the workman is worthy of his hire” unless the work- 
man undertakes to prove otherwise. 

No business can be operated on a basis whereby the em- 
ployer must advertise his prices in advance but must ac- 
commodate his day-to-day costs to the whim of his workers. 
The public, which buys cars, ultimately sets the price at 
which it will buy. This in turn limits the cost which 
makers can put into them. This in turn limits the wages 
they can pay for a given stint of work. When the maker can 
no longer control this factor, he can no longer remain in 
business. Slowdown is production anemia which can lead 
only to rapid breakdown and decay. 





AS DETROIT I have Malcolm 
GOES—! W. Bingay of 
the Detroit Free 
Press to thank for discovering 
what you will agree is one of the 
best symposiums of the automobile 
you have ever read and one that 
will make you proud of the busi- 
ness you are engaged in. It is from 
the pen of Otis Peabody Swift, of 
the Time-Fortune-Life magazines 
staff and goes like this: 

“No single instrument has done 
more to change the habits of 
America’s 132,000,000 people, to 
alter the very face of the North 
American continent, to create un- 
told wealth, amazing opportuni- 
ties, and baffling and bewildering 
economic and social problems than 
has the automobile. 

“Never in history has the im- 
pact of a single major invention 

. been as swift, for the men 
who today head America’s No. 1 
industry are the very men who 
saw its birth. 

+ * 

“Because the automobile was in- 
vented, because it was merchan- 
dized to the millions on a prosper- 
ous continent, because its needs in 
turn evolved the dynamic technic 
of mass production, the following 
things, among others, have hap- 
pened to the physical geography 
of America, to the folklore of our 
people, to the lives of every Amer- 
ican man, woman and child: 

“The automobile required road- 
ways, and within two decades the 
continent was criss-crossed with 
the world’s most astounding good 
roads network, far out-distancing 
the roads of Imperial Rome.” 


“Distance disappeared. Trade 
areas swept outward ... to the 
25 and even the 100-mile range of 
the motor car.... 

“Where sleepy, sunbaked coun- 
try stores stood at dusty cross- 
roads, busy trading centers arose, 
each with its hotel, its movie, its 
department store. ... Fifth Ave- 
nue came to 16,000 Main Streets. 

“Out of the prosperity of such 
small thriving cities came a new 
class of merchants and men in 
service industries, a new middle 
class aristocracy, demanding mod- 
ern homes. .. . Out in a new thing 
they called the suburbs... . 

“Into the trading centers came 
the country people and their chil- 
dren. The little red school house 
disappeared; clanking motor 
busses toured the back lot dirt 
roads collecting youngsters for the 
Consolidated School System, the 
Community High School. ... 

“As the concrete ribbons crept 
up the river valleys, drew straight 
lines across prairie horizons, the 
farmer came down to the roadside 
to meet them. The roadside stand 
industry—doing an estimated gross 
of $2,000,000,000 of our $72,000,- 
000,000 national income. 

* * * 

“America has taken to wheels, 
pushed back its horizons and a 
new American Way of Life was 
born. Lonely cow pastures be- 
came country clubs; golf, acces- 
sible, was discovered. The week- 
end camp—once the perquisite of 
the rich — became the common 
place of the great middle class. 
- .. And so America was changed 
. . . its vast distances telescoped 
by great continental trunk lines, 
its booming cities girdled by tree- 
lined streets and bijou gardens of 
the suburbs . . . the only nation 
in the world where there is an 
automobile for every four per- 
sons.... 

*« x * 


“Livery stables became sky- 
scraper automobile garages, 110,- 


000 filling stations lined the high-| Am 


ways. ... Rose the latticed towers 
of the oil wells, the bulbous tem- 
ples of the cracking and distilla- 
tion plants. . . . On plantations of 
Java and Liberia brown men and 
black tapped rubber trees—a world 
remade to serve the new Crea- 
on:.s. 

“Cities of steel, cities of 
cities of rubber—-Pittsburgh © 
ledo, Akron and, towering above 
all, the sky-reaching summits of 





Offensive Opens on Wide Front 
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Trucks 

In building up your statistics on 
truck production in United States 
you carry a miscellaneous column. 
Would you please drop us a line, 
advising which manufacturers are 
included in this miscellaneous to- 
tal and oblige—L. D. Stickney, 
Landers Corp., Toledo, O. 

Epitor’s Note: Included in the 
miscellaneous group are about 
60, many of which are strictly 
local companies producing from 
1 to 10 cars annually. The names 
of the more important of these 
having larger production are the 
Bantam company, FWD, Ster- 
ling, American LaFrance, Avail- 
able, Corbett, Dart, Hendrickson, 
Kenworth, Marmon - Herrington, 
Oshkosh, Pontiac, Stutz Pakage 
Car and the Walter. Beyond 
these the remainder are minor 
manufacturers. 


Surveys 


The research department of this 
organization would appreciate your 
sending any published data you 
may have on surveys in the auto- 
Seeneioa ise en ek eae 


Detroit office buildings, the end- 
less acres of her assembling lines. 
- . . The endless caravans pouring 
out across the nation.” .. . 

e. ¢ > 


“Today this industry looks to 
the future. In its maturity it must 
face the problems of maturity... . 
Under its present leadership it has 
given the American people a new 
pd one — of life itself... . 

i1cas Wonder Child. ... 
behind the glitter of the i 
cars there is a deeper significance 


—as Detroit goes 
Nation.” goes, so goes the 


* * &* 


If I were the proud f 
ather of 
sons or daughters I would insist 
o reading this out loud. I would 
_ try to make the family realize 
= _— a great industry their dad 
aoe oe his life’s energies!— 


In This Corner— 
‘Miscellaneous .....: 


in this column 
on will not be accepted but confidence 


PRO 


are those of our reads) 


motive field. — William E 
told, J. Stirling Getchell, Ix 
York City. 

Epitor’s Note: About th 
concise information that # 
available is contained « 
Automotive Almanac, 4 
which is being forwarded t 
If there is anything mt 
tailed than this that you? 
like to have we would be j@ 
try to dig it up. li 


Coming Eves |. 


yea 
OCTOBEB i 
14-21—Toronto. Canadian Nati®” you 
tor Show. - 
14-21—Rochester, N. Y.. A Ge 
show. se 
14-22—Los Angeles. a . 
15-21—Seattle. Wash. Dealet ie 
: House. : pect 


15-22—Los Angeles. Automobit 


15-22— ork. National d=” 

16—New York. Society of + 

tive Engineers annual de : R 
16-20—Atlantic City. Natiou® © 

Congress and Expositiol 
16-21—Cincinnati. Automobile mo] 

Open House. 
21-28—Detroit. Automobile S | 
21-28—Buffalo. Automobile = B 
21-28—Newark. Automobile a uc 
21-8—Baltimere. Automor 
1-28—Pittsburgh... is 
21-28—Milwaukee. Autom ATe 
21-28—Washington. Autome . 

St. Louis. Automod te : 

23-21—C hica go. America? E 

Assns. annual meeting: fi 
23-28—Hartford, Conn. C 


8 Ww. ile © 
23-28—Des Moines. Automobile ; 
26-Nov. 1—Philadelphia. 


show. - 
28-Nov. 4_—Columbus, 0.—De# Spot 
House. a 
NOVEM 
4-12—Chicago. Automebit; con 
©-15.-Gyraenen, N. ¥. 
7-12—Omaha. Automobile ie mec 
8-16—Chicago. Na 
Show. Navy Pier. gD 4, 
30-Dec. 3—Sioux Falls, > \ ou 
bile show. . . 
DECEMBER BE b 
4- 5—Butte, Mont. 5 : 
bile Dealers Assn. u ‘ 


clave. 
| 11-16—Chicago. Autom 
dustries 


otive se 
Show. 
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Budget Plan 
S asiigeal hue C.1I.T. BUDGET PLAN has helped 


Time Buyer 


move new cars at ‘‘Show time’”’ year 
| after year. The Plan is known to mil- 
— lions. They have used it and found it satisfactory. This 
“Year, too, it is to your advantage to use C.I.T. giving 
“| your customers a complete sales and financing service. 
ue How to pay?’’ may seem a problem to the pros- 
af Pective buyer or it may seem a very simple matter, 
“thanks to a familiar budget plan. 


of 


=! Recommend keeping to the traveled road in auto- 
“, Mobile sales financing. Suggest the time-tried C.1.T. 
va Budget Plan and rest assured your customer’s interests 
hs are safeguarded. 

* From your standpoint, as well as your customer’s, 
w C.1.T. has these other advantages: prompt, on-the- 
* Spot credit investigation ; friendly considerate consumer 
¥f CONtact; adequate insurance nationally serviced ; im- 
w Mediate purchase of acceptable paper by office near 
" you; ample funds for all requirements. C.1.T. is not 


» Subject to local or regional economic disturbances. 
se" 
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Year after 
Year! 


C.1I.T. is the world’s largest independent sales 
Jinancing institution, established in 1908, and serv- 
ing dealers and purchasers everywhere through 
more than 200 local branch offices...each a self- 
contained, fully-functioning unit. 


CLT. 


CORPORATION 


Sales Financing 


A Unit of Commercial Investment Trust Corporation 
Combined capital and surplus over $100,000,000 








NEW YORK * CHICAGO ¢ SAN FRANCISCO 
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Many Advanceme 


oe ce 
More Room, New Style Note Highlights of Chevrolet's 1940 Line . . . 
Highlighted on Three Series|. Y 


(Continued from Page 1) 


items of trim not found in its com- 
panion series, although body, 
power plant, and chassis are other- 
wise the same. 

Rear springing has been im- 
proved in all series to assure a 
balanced ride, it is said. Overall 
length is increased 4% inches. Be- 
cause of this change, and the re- 
location of the power plant, more 
room is available for bodies, which 
are larger than previously. 

Most obvious improvement for 
1940 has to do with style. Sheet 
metal and bodies by Fisher are 
completely re-designed, and the re- 
vision is said to create a new im- 
pression of low-slung fleetness and 
grace. The design treatment is 
such as to concentrate the appear- 
ance mass nearer to the ground, 
achieving gains, both apparent and 
actual, in stability and safety as 
well, it is claimed. 

The new Unisteel body’s Turret 
Top is less deeply crowned than 
heretofore, and the door pillars, 
formerly almost’ vertical, now 
slope inward above the body belt 
line. The angle of the windshield 
slope is increased, as is that of the 
rear-end inclination, both changes 
tending to make the car 
lower. 


The stabilized front-end mount- 
ing, a long-standing Chevrolet 
feature, is continued. There is a 
new chromium-plated radiator 
grille, of a design conforming to 
the low-frontal opening trend. 


Front fenders longer, wider, and | 


much more deeply crowned, sweep 
back toward the running board at 
either side of the hood. Fender 
valleys are practically eliminated. 
New Sealed Beam headlamps, 
nearly five inches longer than last 
year’s and streamlined to match 
the new style, nestle in the fenders 
in a location over nine inches 
farther apart than heretofore, but 
are not integral with the fenders. 


The redesigned hood is of the 
alligator-jaw type. It opens so wide 
as to leave the engine compart- 
ment more accessible. When low- 
ered, it locks automatically, and it 
can be unlocked only from the 
dash. When the _ hand-actuated 
dash knob releases’ the lock, 
spring-loaded hinges automatically 
raise the hood-front one inch, ex- 


aie . $ 


NEW “T’” SPOKE steering wheel of 


look | 


posing a secondary locking catch 
|which can then be reached from 
|the front. The hood cannot be 
| raised until unlocked at the dash, 
‘nor can it be jarred open acci- 
| dentally while the car is in motion, 
it is claimed. 

| Re-styled louvres, trimmed, on 
| the Special Deluxe, with stainless 
|steel cover plates, decorate the 
sides of the hood. From the rear 
of the front fenders, massive new 
running boards with steel rein- 
forcements and triple-peak longi- 
|tudinal rubber ribs sweep back 
parallel with the body contour, to 
terminate just ahead of the rear 
| fenders. The latter are larger than 
| heretofore, and are deeply crowned. 
| Rear and contour harmonizes 
|with the rest of the body. A rear 
| window of curved-section tem- 
|pered-plate glass affords wider 
a to the rear. Windshields of 
all models are the new high-test 
safety plate, and safety plate is 
utilized in side windows and venti- 
panes. Windshields are wider and 
higher, for better vision, and the 
angle of the V is increased to 
blend into the wider body. 

Bodies have been improved struc- 
turally, as well as from_ the 
standpoint of style, and the entire 
body, as well as fenders and sheet 
metal, is rust-proofed before fin- 
ishing. The most important of 
|these changes are in the floor as- 
sembly and the cowl. The latter 
consists of toe-pan and dash in a 
single heavy steel stamping, deep- 
ly embossed for extra stiffness and 
strengthened by welded box-sec- 
tion braces. 

Both the door sills and the roof 
rails are now of box-section de- 
sign, and the former do double 
cuty as both body and chassis 
mernbers, since they bolt, through 
rubber insulation, to strong out- 
board brackets hung directly from 
the box-section side rails of the 
chassis frame. 

Riding comfort has_ been 
heightened by improving the bal- 
ance between front and rear sus- 
pensions, it is said. The deflection 
rate of the front springs has been 
raised slightly, for a flatter ride, 
and the rear suspension on both 
series has been revised. Tension 
i (Continued on Page 48, Col. 3) 








1910 Chevrolet Special deluxe series has 


built-in horn-blowing ring. Note clear view of instruments, resulting from 
wheel’s new design. 





READILY ACCESSIBLE is the battery of the 1910 Chevrolet, in its new loca- 
tion in a special mounting under right side of hood. 
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1940 CHEVROLET SPECIAL deluxe town sedan. 
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1940 CHEVROLET CABRIOLET, available 


only in the Special deluxe series. 
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Indiana Cities Barred 
From Adopting Tests 
INDIANAPOLIS.—Indiana cities 


cannot legally adopt automobile 
inspection ordinances, 


Spection, according to an opinion) pointed out that the . 
issued by Omer S. Jackson, at-|code provides that any e 
torney general. | ficer may inspect an ~~ 

The opinion was written for Don | any time and may order a 
- F. Stiver, state director of public | to make necessary repails 
providing | safety, after he had received a re-| cial ordinance, with a 
quest for information from Gary. | vision, would be in opp" 


show aut i : : 
omobiles have passed in- | The attorney general's opinion | the new code, he said. 
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A STATEMENT 
(SENERALMorors 


NCE again at the automobile 
shows and at its dealer show- 
rooms in every community through- 
out the land, the motor car industry is 
in the process of displaying its new 
models before the sight and judgment 
of America. 


How well and how widely these cars 
win favor, is important not only to 
those who make them, but also to the 
national economy. For the automobile 
today is not merely the product of the 
factory that builds it—it is equally the 
product of scores of producers and 
suppliers of raw materials involving 
the productivity of millions of workers 
distributed in thousands of places— 
almost everywhere. 


So it is not enough that the new cars 
represent improvement over yester- 
day’s models. In the general interest 
they must also represent values so 
compelling as to stimulate wide- 
spread buying. 


We believe you will find the General 
Motors cars for 1940 fully meet these 
requirements. 


There is built into them the accumu- 
lated experience of an engineering 
group which, from the very beginning 
of the industry, has had the ability and 
courage to pioneer. Originating with 
the electric self-starter in the early 
days, down through the years there 
has come a continuous series of engi- 
neering achievements. But that is not 
all! General Motors technicians have 
demonstrated their versatility by de- 
veloping such engineering products as 
the Diesel locomotive destined to 
revolutionize transportation by rail, 
the Allison aviation engine recog- 
nized as a most important contribu- 


tion to aviation engine practice, and 
in a somewhat different field, tetra- 
ethyl lead as a component of gasoline, 
revolutionizing the relationship of 
the fuel to the engine, making pos- 
sible more power with less weight 
and with greater efficiency. General 
Motors is proud of this record of 
achievement. 


But now in 1940 comes something 
more, and important. A new mechan- 
ism to connect the engine with the car 
has been in evolution for several 
years. It takes advanced form in 1940 
and will be introduced in one of the 
cars of the General Motors line. The 
clutch is eliminated. The changes in 
ratio, or speeds, are automatic. You 
simply steer! And the cost is astonish- 
ingly low for such an achievement. 
This device is destined to take the 
transmission out of the driving tech- 
nique of the car of tomorrow. You cer- 
tainly will be intrigued when you see 
and try this interesting mechanism. 


But the modern motor car has become 
not only something in which to go 
from place to place, but for many 
something to live in—hence comfort, 
luxury of appointment, size, are im- 
portant considerations. General Mo- 
tors 1940 cars are definitely larger. 
The seats are wider. There is more 
room for both passengers and bag- 
gage. And in luxury of finish they are 
far superior to anything that General 
Motors has been able to accomplish 
before. 


Again, here is something important! 
In several of the General 
Motors lines for 1940 there 
has been added, an extra 
and special model for those 
who appreciate the ultra in 


YOU CAN SEE THE § 


design attractiveness and luxury. You 
cannot help being impressed when 
you see this most modern of all cars. 
It is different! It is most appealing. 


While many items of cost have recent- 
ly risen, and added value has been 
built into the 1940 design, selling prices 
in general have not been raised; in 
fact, some models list somewhat be- 
low the 1939 range. General Motors 
subscribes, without reservation, to the 
prime importance, in the face of the 
existing emergency, of avoiding un- 
warranted and unjustifiable price 
advances. Such will be the policy 
throughout all its extensive relation- 
ships. It will avoid to the utmost every- 
thing that promotes instability of the 
economy. 


Thus the value of General Motors 
cars in 1940 is plain to see. But value 
is relative. It necessarily involves the 
price you pay and what that price in- 
cludes. General Motors prices are 
clearly shown on “plainview” price 
tags attached to every General Motors 
car on exhibit in every General Mo- 
tors showroom. You see the base price 
the dealer sets on the car you need. 
You see all the additional items inci- 
dent to the transaction. And with each 
sale there is supplied an itemized in- 
voice showing each item separately 
and its price as a part of the price you 
pay. 


Thus you see the value. Thus you see 
the price. The result is bound to be a 
clearer picture of the greater value in 
these General Motors cars of 1940. 
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New 1%-Ton Mod 


Boost; Many 


DETROIT.—With many new en- 
gineering advancements including 
increased power and torque and 
further streamlining, Dodge truck 
models for 1940 are keynoted by a 
new line of 1%-ton trucks. Tom 
Moss, director of Dodge _ truck 
sales, announced that models will 
be exhibited in all the larger truck 
shows. 


All models % to 2-ton will have 
increased horsepower and _ torque. 
The 1% and 2-ton models, like the 
smaller capacity vehicles in the 
line, will use high compression 
heads with vacuum spark advance. 
Compression ratios will range 
from 6.7 in the %-ton model to 6.5 
in the %, 1, 1% and 2-ton models. 
The increased ability of the 1% 
and 2-ton models brings the gross 
ratings up to 13,500 and _ 15,000 
pounds, respectively. 


The company will manufacture a 
fully rounded line of trucks rang- 
ing from %-ton to 3-ton models. 
Introduction of a new series of 
1%-ton trucks with increased load 
capacity, in conventional and cab- 
over-engine models, the latter de- 
signed and manufactured by 
Dodge, makes the company’s line 
the most complete in its history. 


Dodge’s cab-over-engine has a 
large, well-ventilated cab insulated 
against engine heat. The cab is 
accessible from. either side. An 
added feature is the “normal” or 
standard position of the gearshift. 
Gross rating is 13,500 pounds. 

Dodge dual-purpose (two-speed 
axle) trucks, 1%-ton conventional 
and cab-over-engine, 2-ton and 3- 
ton models both gasoline and die- 
sel, provide two axle ratios in the 
same unit; one, for operations re- 
quiring extra pulling ability when 
heavily loaded; the second for 
economy and quicker running time 
when the truck is returning to the 
loading base. 

Dodge diesel 3-ton truck, intro- 
duced only a few months ago, has 
been used under a wide variety of 
heavy duty hauling operations in 
every part of the United States. 
It is available in the 3-ton line. 

The new trucks have front-end 
restyling, notably in the radiator 
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How special properties character- 
istic of certain materials are util- 
ized in new type automotive prod- 
ucts is illustrated in the construc- 
tion of a Bendix-Scintilla Diesel 
fuel injection pump. Recently in- 
troduced by the Scintilla Magneto 
Division of Bendix Aviation Cor- 
poration, Sidney, N.Y., these pumps 
are single unit type, operating on 
the principle of port control. Ac- 
cording to Scintilla engineers, this 
type of pump, known for many 
years, has been made feasible for 
commercial production only with 
the availability of modern alloys 
andotherimproved mater- 
ials for construction. The pump 
body, which also serves as _ the 
mounting, houses all _ precision 
mechanism. This compact housing 
is cast in one piece from electric 
furnace Nickel alloy iron. Com- 
position is quite similar to Nickel 


alloy irons used in automotive 
cylinder blocks. Apart from its 
high mechanical properties, this 


material was selected because of 
its fine-grained and dense struc- 
ture, excellent machinability and 
ability to take a fine surface fin- 
ish. Nickel cast 
irons stay pres- 
sure-tight. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





Other Features 


shell and grille. The cab has a 
sloping one-piece V-shaped wind- 
shield that opens. 

New Sealed Beam headlights will 
be offered on all models with the 
single exception of the three-ton 
truck. 

Dodge cabs now have a new 
semi-rotary type door lock which 
eliminates the need for slamming 
of doors and is less liable to wear, 
it is claimed. Another feature is 
the rear door check which holds 
panel doors open at either 90 or 
180 degrees to facilitate parking, 
packing and removing of mer- 
chandise. An improved sealing 
setup is being used to protect the 
entire body against water seepage, 
dust and foreign particles. 

There are new wider and deeper 
seats with softer tops. Panel body 
seats are more rigid with rein- 
forcements placed under seat-back 
brackets. 

Six Different Engines 

In 1940 Dodge will use six differ- 
ent engines, including the Dodge 
diesel, to power its truck line. 
They will have (1) exhaust valve 
seat inserts; (2) spray cooled ex- 
haust valve seats; (3) four piston 
rings; (4) aluminum alloy pistons; 
(5) full-length water jackets and 
(6) positive oil cooling. All pistons 
are metal plated to prevent scuf- 
fing of the cylinder walls, it is 
said. 

Axle shafts, 
vital 
steel. 

All trucks up to and including 
two-ton capacity will have hypoid 
axles. 

Dimensions and facts common to 
each Dodge truck model are as 
follows: 

Half ton models—Panel, pickup, 
canopy and screen are body types 
in the %-ton 116-inch wheelbase 
series. Maximum gross rating is 
4,200 pounds. The express body is 
17 inches high, 78 inches long and 
48%, inches wide. Engines are 
mounted on rubber at front and 
rear to reduce vibration; optional 
rear axle ratios at no extra cost 
are 3.73, 4.1, 4.3 and 4.78. 

Three-quarter ton models—The 
%-ton series with a _ wheelbase 
length of 120 inches has express, 
stake and platform body types. 
Maximum gross rating is 5,000 
pounds with cab-to-axle dimen- 
sions of 44 11/16 inches. Express 
body measurements are 48% 
inches wide and 90 inches wide. 

One ton models—Panel, express, 
platform, stake, canopy and screen 
compose the body types in the one- 
ton series, which has a maximum 
gross rating of 6,400 pounds and 
two wheelbase lengths of 120 and 
133 inches. Cab-to-axle dimensions 
on the 120-inch wheelbase and 133- 
inch wheelbase are 44 11/16 inches 
and 57 11/16 inches, respectively. 
This line has a new hypoid rear 
axle with ratios of 4.3, 4.89 and 3.9. 

Rear Axle Ratios 

One and one-half ton models—A 
new line of 1%-ton trucks—a con- 
ventional model and a Dodge-man- 
ufactured cab-over-engine —is in- 
troduced by Dodge this year. Fol- 
lowing are engineering data: 

Conventional—Gross rating has 
been raised to 13,500 pounds, an in- 
crease of 1,500 pounds over last 
year. Body types are platform, 
stake and express. Four wheelbase 
lengths are offered: 126%, 133, 160 
and 190 inches. The 190-inch 
wheelbase model is made available 
especially for school buses. A ro- 
tary type oil pump replaces the 
present gear type. A new 12%-inch 
hypoid axle will be used with ra- 
itios of 5.625 as standard and 5.111 
and 6,285 optional. 

Cab-Over-Engine—tThis is an en- 
ltirely new Dodge-built model with 
a gross rating of 13,500 pounds. 
The cab-over-engine will be offered 
|in two wheelbase lengths, 105 and 
/129 inches, with cab-to-axle dimen- 
isions of 60 and 84 inches, respec- 
tively. Full width seat and gear 
shift lever in “normal” or standard 
position make for driver comfort. 
Front springs are 42 inches long 
and two inches wide. Roomy and 
well-ventilated, the cab provides a 


springs and other 
parts are made of Amola 
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els Added by Dodge 


Horsepower, Torque Given 


‘40 Dodge Truck Highspots . - - 


PANEL, EXPRESS, platform, stake, 


types in the new one-ton series of 1940 Dodge 


panel having 3 maximum gross rating 
inch wheelbase. 
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INTRODUCTION of a 
cab-over-engine models, 
makes the company’s line 
the Dodge cab-over-engine, 
operations. 
leave. 





canopy and screen compose the body 


of te pounde and available in 133- 





new series of Dodge 1%-ton trucks in conventional and | every 
the latter now designed and manufactured by Dodge, 
the most complete in history, A feature this year, | 
has new design and is readily accessible for service 
The cab has a number of safety features and is easy to enter or 





1910 DODGE DIESEL TRUCK is available in the three-ton line. Recently dur- 


ing a New 


wide range of driver vision. Op- 
tional rear axle ratios are 5.111, 
5.625 and 6.285. The engine horse- 
power on 1%-ton Dodge trucks for 
1940 will be 92 at 3000 r. p. m. and 
the maximum torque 176 Ib. ft. at 
1200 r. p. m. 


Two-ton models—Two-ton mod- 
els have an increased maximum 
gross rating of 15,000 pounds 
(14,000 in 1939) and are provided in 
five wheelbase lengths: 136 inches 
(cab to axle 60 11/16 inches); 148 
inches (cab to axle 72 11/16 
inches); 160 inches (cab to axle 
84 11/16 inches); 178 inches (cab to 
axle 102 11/16 inches), and 220 
inches (cab to axle 144 11/16 
inches). Flat face cowl, windshield 
cowl are offered in all wheelbase 
lengths; cab and platform and 
stake models are available on the 
136 and 160-inch wheelbase chassis. 
Engine horsepower has been in- 
creased from 85 to 99 engine; torque 
from 175 to 188 pound feet. A re- 
actionary type of booster valve 
replaces the former “dump” type 
for a better and smoother stop. 
Front spring bolt is enlarged in 
diameter from *4 to 13/16 inches. 
Optional rear axle ratios, at no 
extra charge, are 5.111, 5.625, 6.285 
and 7.166. 

Three-ton models—Dodge again 
will have on the market its three- 
ton gasoline-powered and diesel 
trucks in conventional models 
available as cab and chassis, cowl 
with windshield and flat faced 
cowl. The three-ton chassis has a 
reactionary type booster valve and 
10 stud wheels as standard equip- 
ment. Wheelbase lengths are 152, 
170, 188 and 205 inches. 


York to San Francisco and return run in 7 days, 18 hours and 
33 minutes, a fuel cost of less than a cent a mile was recorded, it is claimed. | of his 


Used Cars Get 
Truck Space in 


Syracuse Show 


SYRACUSE, N. Y. — Recondi- 
tioned used cars will be displayed 
at the 32nd annual show of the 
Syracuse Automobile Dealers Assn. 
in the New York State Armory 


here Nov. 6-11. It will be the first | 


time in the history of the exposi- 
tion that used cars have been 
shown. 


Previously new trucks have been | 


exhibited in the cavalry drill hall, 
but trucks will be eliminated this 
year in order to provide space for 
the used cars. 

In connection with the display of 
used cars there will be a continu- 


ous demonstration showing how | 


such cars are properly recondi- 
tioned and the results achieved. 


All space at the Syracuse show | 


has already been sold. 


Crosley Seriously Hurt 


In Fall From Horse | 


CINCINNATI. — Powel Crosley 


jr., president of the Crosley Mfg. 
Co., will be confined in : 
for SIX weeks as a result of injur- 
les suffered when he fell from a 


horse at his estate near Nor 
Vernon, Ind. — 


Physicians said that X-Ray ex- | 


amination showed the projectin 
g 
parts of three vertebrae broken, 


but asserted the injury will not be | 


permanent. 


Above is the new one-ton | 


a cast | 


| Entertainment Gy 
| For Detroit Sho 


Opening Saturi, 
DETROIT. — Final 


: Prepara: 
are being made for he 


opening of the 1940 Detroit , 
mobile show next Saturday in 
| vention Hall. The show , 
through Oct. 28. 
In addition to a display 9, 
| 1940 automobiles, eXxceedine 
‘number of makes and range 
| models even those schedule 





~, | the National Automobile shox 


|New York, the Detroit ey 
| will include new entertain 
| features. 

Headline attraction wil] be 
ice skating revue, making its 
but at the show and _ gcheg 
| for an international tour the 
|after. It will be staged on 4, 
lite,” new synthetic ice made b 
recently organized Michigan , 
pany. Featured performer of: 
skating spectacle will be Dor: 
Franey, of St. Paul, Minn, fo- 
national woman's speed sks: 
champion and recent holder ¢' 
of a possible 14 national wor: 
skating championships. The 
will be presented twice each 2 
noon and three times nightly ¢ 
day of the show. 

“Miss America” (Patricia \ 
| Donnelly, of Detroit) engage 
| official hostess at the show, 
exchange a bathing suit for sk: 
for a brief turn with the r 


| She will also serve as hos 
afternoon and_ evenin; 
Other special features in 


free motion pictures in the L: 
Theatre of the Auto, Del! 
| bridge and his orchestra, ¢: 
mercial car and truck, and p 
and equipment displays, and sz 
exhibit participated in by 
county, city and school orga: 
tions. 





Demands Facing 


Oil Industry To 


NEW YORK. — J. Mi 
director in charge of sales, 0 
Quaker State Oil Refining ¢: 
in his address to the eastern: 
agers and sales representative 
the company, outlined the « 
gency demands facing the 
eum industry. 

While admitting that emers: 
demands of the warring nat: 
Europe are bound to disrup! 
| normal flow of almost all com: 
ities, Koch insisted that the 0: 
company would 20 


| affected. 
| “All the crude we use, he 
' plained, “comes from the im 
|ate vicinity of our four refine: 
|We have sources of supply 
producing arrangements ws: 
assure us a supply of the ony 
of crude we would consider © 
in Quaker State.” 





ge rs Plasties Div. 


Opens Detroit Ofi 
SPRINGFIELD, Mass. —Us 
'plastics in the motor car at 
pliance industries is developi: 
| rapidly that the 
Plastics division 
of Monsanto 
Chemical Co. is 
establishing im- 
mediately a gen- 
eral branch office 








in the Union 

Guardian Bldg.. 
Detroit, to serve 
|automobile and 

body manufac- 

turers and the Co 
| accessory and ap- Geo. “ 
ipliance com- _— 

panies in the Michigan" 


diana industrial area. - 

George C. Gress, who - 
assistant general managet ™ 
in charge of the molding 
pound department of a 
Plastics division with hea . 
at Springfield, will be m4" 
| the Detroit office. 


ae » Rist 
Trailer Orders Ris 
| ELKHART, 1 1d.—Orders fe, 
distributors of Schult avers 
during a model previe™ © yj: 
fa day. according to Wilbul 
‘president. 
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NEW YORK’S BIGGEST MARKET FOR YOUR 1940 MODELS 





i it is Automobile Show Week, » 
and your 1940 models are rolling into New York 


showrooms. The problem is to get them rolling out 
again...rolling with swift and profitable ease into 
the garages of new owners. 

That problem is easy in New York City because 
of one simple fact: The New York Times reaches 


more new car buyers than any other newspaper, 


is Overwhelmingly the one newspaper new car 
buyers prefer. 

This is proved by an impartial survey made by 
the Recording & Statistical Corporation among 


new car buyers in New York...a survey that 
shows conclusively that six out of ten new car 
buyers are readers of The New York Times. 
Concentrating sales and advertising effort where 
the most new cars are sold means selling more 
cars, more quickly, more economically, more 
profitably. Knowing this, automobile manufactur- 
ers place more advertising in The New York Times 
than in any other New York newspaper. Knowing 
this, it is easy for you to make more effective sales 
plans for your 1940 models — extra schedules in The 
New York Times bring extra sales and extra profits. | 


The New Pork Times 


“ALL THE NEWS THAT'S FIT TO PRINT’ 


GENERAL MOTORS BUILDING - DETROIT - MADISON 3880 
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BIGGER AND BETTER 4 


TT 


IN EVERYTHING chat Zvery Buyer Wants 


Already, the news has spread throughout the trade! oil and upkeep. They’re bigger and better value ® 
Oldsmobile is due for another big year in 1940—with in every way—and they give Oldsmobile dealers 5 
the hottest line of cars a dealer organization ever _ bigger and better opportunities to make a sizeable “~se 
had to sell. All three new Oldsmobiles are bigger. profit. Oldsmobile still has a few choice open points 
And all three of them are better—better looking, available for live, progressive dealers. Get started 
better riding, better performers. But that’s not all! now. Go along with Olds, and you'll a big in 1940! 
They’re more economical to run—they save in gas, Write D. E. Ralston, at la for “hall particulars. S 
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SERIES “SIXTY” SERIES “SEVENTY” + “CUSTOM 8 GRUISER” 
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Federal Truck Broadens Its Covel 


Blanket *%4 to 8-Ton Market; 
Many Advancements Noted 


DETROIT.—Federal Motor Truck 
Co. enters 1940 with the broadest 
coverage of the truck market it 
has ever offered—a line comprising 
39 models ranging from the % ton- 
ners up to the super-heavy duty 
trucks. 


In addition to a complete line of 
conventional models from % to 
eight tons, there is also a group of | Two-speed rear axles are optional. 
cab-over-engine trucks from 1% to| The super heavy duty models, 
5% tons; a series of 13 six-wheel-|ranging from six to eight-ton ca- 
ers with ratings from two to eight| pacity, have a massive front-end 
tons, and several models built for|design. The extra heavy radiator 
specialized delivery service. Prices|shell, grille and bumper are all 
are from $595 up for standard|chrome-plated. There is a choice 
chassis f. o. b. factory. of seven wheelbase lengths from 

The ™%-ton Federals are offered |141-inch to 211-inch. Models 62 
in four and six-cylinder models.|and 65 are powered with a Conti- 
Except for the difference in power |nental 22RF six-cylinder valve-in- 
plants, both chassis are identical in| head engine, which develops 139 
design and construction. Styling is| horsepower. Models 63 and 66 are 
highlighted, and there are four |equipped with a 6SRKF Waukesha 
wheelbase lengths —102-inch, 111-| six-cylinder engine, developing 133 
inch, 119-inch, 128-inch. Axles are | horsepower. 

Timken, the rear being of the full| Axles front and rear are Timken. 
floating type. |Rear axles are of the double reduc- 

Other important mechanical fea- 
tures include a six-inch frame, 10- 
inch clutch, three-speed synchro- 
mesh truck transmission, rubber 
bushed spring eyes and shackles, 
extra large Lockheed hydraulic 
brakes, and cast steel spoke wheel. | 


Bodies to meet a wide range of 
delivery requirements are supplied | 
for the %-ton chassis. Included 
are standard panel, pickup and 
stake types. In addition there is a 
body especially designed for milk 
delivery and also a forward-drive 
package delivery. 


Conventional models from 1% to 
5% tons in size, and the cab-over- 
engine trucks within this capacity 
range, are of the same general 
specifications, the only difference | 
being in the front-end construction. 


all models carrying 2-3%-ton rat- 
ings and over. Other features com- 
mon to this entire group of models 
are deep fish-belly type frame, 
Timken front and Timken bevel 
drive rear axles, roller bearing uni- 
versal joints, fore-shackled front 
springs, rubber-bushed spring eyes 
and shackles, cast steel wheels. 





on models 62 and 63, and No. 
'79733W on the 65 and 66 models. 
All of these models have a Clark 
326VO overdrive 5-speed transmis- 
sion. Westinghouse air brakes are 
standard equipment. Additional 
features incorporated in the super 
heavy duty modéls are 10 3/16-inch 
deep pressed steel frame, 14-inch 
W. C. Lipe single dry plate clutch, 
roller bearing universal joints, ra- 
dius rods, 50-gallon side-mounted 
gas tank with outside filler. 

Six-wheelers include conventional 
and cab-over-engine types with 
single or tandem drive. Timken 
rear-end units are employed on all 
of the six-wheel models. 

Cabs, styled to harmonize with 
chassis lines, are produced in Fed- 





The conventional models in this ; soe 
group continue to feature the|eral’s own cab and body building 
streamlined styling created for|division. For most models, cabs 


are offered in standard type with a 
one-piece windshield, and in deluxe 
type with a V-windshield. Sleeper 
cabs are also available for long 
distance service. Each detail of 
cab design and construction has 
been engineered to provide com- 
fort, safety and convenience for 
the driver. All cabs are insulated 
and sealed against outside tem- 
perature, gasoline fumes and dust. 


Federal by Henry Dreyfuss, indus- 
trial designer. Cab-over-engine 
models are functional in design. 
All of these conventional and 
cab-over-engine trucks are pow- 
ered with Hercules _ six-cylinder, 
seven-bearing truck engines which 
vary in size and power with each 
model. All models are equipped 
with four-speed transmissions, ex- 
cept those with ratings of 3-5 tons 
and 3-5% tons, which have five-|Controls and instruments are con- 
speed transmissions. Brake equip-|veniently grouped on a _ two-tone 
ment includes vacuum boosters onchrome-trimmed instrument panel. 


———— 


PACKARD 
HEADQUARTERS 


DURING NEW YORK 
AUTO SHOW 


Suite 9-B, Park Lane Hotel 


Park Avenue at 48th Street 
WI 2-4100 


Dealers are invited to come in and get the 


facts on the new Packard franchise for 1940 


PACKARD MOTOR CAR COMPANY 





tion type, No. 76746W being used’ 
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Buffalo Bullig, 
As Sales Ru 


av 

Far Above 
BUFFALO, N. Y.—Althows 
model automobiles a Ug 
available in all makes be 

automobile sales jn an 
Erie County currently are. 
100 percent over a year ag, 


In the first 20 days of ¢ 
| ber, more new cars were de 
|to retail buyers in Erie fp 
‘than during the entire py, 
September a year ago. Th 
car registrations for the ‘ 
days reached 705 compar: 
314 in the comparable py. 
September, 1938. Total ». 
tions in September last ye. 
556. a 


If current sales of aut, 
can be considered as af 
indicating a trend, ay; 
dealers in Buffalo and Erie 
can be expected to delive 
1,500 new cars to buyers 
tober, possibly 2,500 in \) 
and 1,500 or so in Decemh-§ 
would represent the best ; 
ume of retail sales since 10° 


|Federal’s 1940 Offerings . - - 





2 





i d steel pickup body. 
» N FEDERAL, with deluxe cab and standar e up ; 
ote anand, belies for %-ton chassis include panel, stake, milk delivery anc 


forward control package delivery. 





Bp 
Orders for new cars are 
f into dealers in the Buffalo : whe: 
a somewhat faster rate tie 
™ the rest of the country. 7 prisi 
accounted for by the fact th: 
| industrial employment and Sout 
have risen sharply. Busines} 
, ‘ . ity has accelerated more ra; lori 
SDE “L 15 with 1%-3 ton rating with deluxe cab and deluxe bex PY 1 ; g 
ora Gale. Se ctes duacntntacs all Federal conventional models in the the industrial centers than: 
1%-5% ton range. of the smaller communit: conv 
ports indicate. ; : 
The improvement in the § still 
| automobile trade in Buffa) l 
continuation of the trend t Gum 
| been in evidence for | ° 
months. In August, new cz peci 
' trations showed a 67 pen} of a 
crease over the same mont} 
ago. This followed a 49 ~ : 
crease in July and an & a 
| increase in June. they 
! ~ = 
iL Studebaker Sak _ the: 
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Leap in Cau 

WALKERVILLE, Ont.-§ 
September Studebaker factir 
were 54 percent greater th 
previous September in th} 
pany’s records, according ' 
Gaskin, sales manager of th} 
baker Corp. of Canada, Lit! 


MODEL 80 cab-over-engine Federal, equipped with standard cab and stream- 
j lined tank body. Federal’s cab-over-engine line comprises five regular models 
from 1% to 5% tons and three six-wheelers from two to six tons. 








General Business Revival 
Cheers Minnesota Dealers 









“September of this year = adve 
percent ahead of last 7 
By Arthur G. Patterson stantial lines of business prosper, While in the first 9 month | Ir 
Statf Correspondent they too will sooner or later en-| We have sold 74.5 poe ot 
MINNEAPOLIS.—Although used joy similar conditions. With this and trucks than in all of “a were 
automobile sales in Minnesota have | in ih tetas enate to ethar nee kin said. “Orders on han! ° 
fallen off in the past month, pros- om Seawee Sen DR ONner SNSS percent ahead of a ee SE zw 
pects for a rise in the immediate of business in Minnesota are here- ar 
future are very bright. with given in that they provide a Reservations Ris men 
Used car stocks in the metro-|>@SiS as to what may be expected Lp 1 (y¢-is. Automotive “| stead 
politan areas in the state, which during the fall and winter months. turers have alrendy he -_ 
|include St. Paul, Minneapolis and, The buying public is spending \\.n.. ig eae was] 
Duluth, are fairly heavy due to the}more money than has been the Automobile show will be hei 
recent slowing down of business.|case for the past eight years, judg-| ;)'.. <j, » a. eel ' This 
However, in the rest of the state/ing by the fact that city depart- caer xt Louis Automot 
,used stocks are in a normal con-|ment store sales are setting an ‘i! this represents al TE Tt we 
dition. eight-year record for sales. ay ther teas aa” re 
| New car stocks throughout the) —£@£____.._..... ean aed — Sout 
state are virtually cleaned up. New 
car sales for the year are up, but Tl 
_lower than the national average. 
| Effects of the European war are year, 
being felt in two important ways; 
‘one effect is good and the other is Janu 
| causing a slackening up of sales 
from a particular type of buyer. D 
| In the iron ore mining regions d 
of northern Minnesota, where -_ 
‘business has been slack as far as h 
mining is concerned, since the is 
European war began there has de- 
veloped such a demand for iron 
ore from the steel producing cen- 
ters that mines are working with 
increased activity in order to get 
,as much ore as possible down the 
|Great Lakes before navigation 
comes to a standstill in December. L 
This increased activity is expected sped WA Un elier..- 
to result in increased automobile Me C. R B 
sales, both new and used, in the d commend a 
mining regions. se and re any’ 5 
| The factor that is causing a More dontere y h roll... almost as be! 
slowing up in sales on account of State than any om h roils put tos | 2-12: 
the war is that farmers are hold- use andrecommend all othe 


ing on to their grain in the hope 
that the future will bring an in- 
crease in prices. 
Automobile dealers 
learned that, when 
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Still Greater Sales 


The South of today, because of its better balanced economy through the 
diversification of agricultural produce and the influx and development 
of industry, is in a wonderful position to make a profit, war or no war. 


From “SOUTHERN AGRICULTURIST BELIEVES—"’ 
Editorial in November issue, 1939 


A Southern business man just returned from a Northern trip 
where he was frequently meeting manufacturers said, ‘‘It is sur- 
prising how keen Northern manufacturers are to talk about the 
South and to find out all they can about its prosperity. They are 
gloriously happy over their Southern sales, but they are also 


convinced that the possibilities for 
still greater Southern business are 
almost without limit. This was es- 
pecially true of the manufacturers 
of automobiles. Their sales, in a 
majority of the Southern states, 
they said, were running ahead of 
the general gain.’’ 

Put it down in your book that 
business is good in the South. There 
is no doubt about it. The South is 
buying not only automobiles but 
everything in a manufactured and 
advertised line. 

In Nashville, automobile dealers 
were out of 1939 models a month to 
six weeks before the 1940 announce- 
ments were made. Buyers had to be 
stood off. Fully a month of sales 


was lost because of lack of new cars. 


This situation was not exceptional. © 


It was duplicated generally in the 
South. 


The South, too, is a great truck market—taking, year after 
year, 30 per cent of all the trucks manufactured. This year from 


January to August, the percentage was 32.1. 


Note These Gains 


CAR AND TRUCK SALES 


January-August, 1939 


Compared with 


January-August, 1938 


12 SOUTHERN STATES 
Sales 


*Florida 
ad 6 65:6 dre 
*Kentucky 


*Louisiana 
*Mississippi........... 

North Carolina 

South Carolina...... 
*Tennessee 25,673 


Virginia 29,489 
*West Virginia........_ 15,655 
Total Southern 272,584 


SOUTHWEST 


Oklahoma........... 26,195 
Texas................ 87,550 
Total Southwest 113,745 
Total 14 States 


386,329 108,127 


SSRASSSHSS 
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*Southern Agriculturist leads all papers of Southwide circulation. 





Diversification is bringing the farmer more money than in the 


days of cotton and tobacco alone. Today livestock income gives 


the Southern farmer more money than from cotton and cotton- 


vincing story. 


seed combined. Last year, it was within ten per cent of being 
double. In the past six years (1932-1938), while the national cash 
farm income gained 75 per cent, the gain in the South was 93 per 
cent. Similar Southern leadership is found in value and income of 


cattle; also income from hogs, chickens and eggs. 


These gains are reflected in rural 
retail sales, which month after 
month lead the national average 
so far as to command the attention 
of all manufacturers looking for 
profitable markets. With all this 
prosperity, Southern farmers re- 
quire more trucks to haul their 
products, and farm families are 
early in the market for the new 
models in cars. 

Southern Agriculturist, too, has 
gone ahead with Southern farming. 
In September, it had 921,041 paid in 
advance subscribers. For twelve 
successive years, its yearly average 
has shown a gain over the preced- 
ing year—a record not equalled by 
any other farm paper. Today it has 
more circulation in seven of the 
twelve Southern states than any of 
the other farm papers, and it has 


more subscribers in eight of these 


states than the next farm paper of Southwide circulation, and 
the largest percentage of circulation in these states of the South 
where cars and trucks are being bought. 

Go after this car and truck-buying market through Southern 


Agriculturist. Let our representatives tell you the full con- 


SOUTHERN AGRICULTURIST 


Nashville, Tennessee 


Detroit New York Chicago San Francisco 
2-123 Gen. Motors Bldg. 10 er A poe 230 N. a noe Seay Pe 
Madison 0644 State 9674 155 Montgomery St. 


Harland G. Walter, Manager 


Austin LeStrange, Manager 
H. G. LeStrange 


William M. Springer, Manager 


Exbrook 6029 


Los Angeles 
Don Harway & Co. 
318 West Ninth St. 


Tucker 9706 





‘Road-Cling’ Ride, 
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More Power Feature 


Sup er 4 Sty ling Redesigned; 1940 Bantams Include These . - - 
Prices Will Start at $399 


BUTLER, Pa.—Bantam  cele- 
brates the beginning of its third 
production year by introducing the 
Bantam “Super 4’, featuring two 
new models, a convertible coupe 
and sedan. 

The cars are powered by a more 
powerful “Hillmaster” engine with 
three - main - bearing crankshaft, 
mounted on an improved chassis 
providing a “Road-cling” ride 
achieved through combining hy- 
draulic shock absorbers and dual 
range springing with a low center 
of gravity. 

A new Glideaway clutch, rede- 
signed gearshift lever, self-equaliz- 
ing brakes, a new muffler, scien- 
tific sound deadening and Fire- 
stone rubber motor mountings are 
said to result in new quietness and 
operating ease. 

The business coupe will continue 
as the lowest priced car in the 
line, delivering at the factory for 
$399, with full equipment. 

New “Skyline” styling is used on 
the convertible coupe and sedan. 
From the “Silver Bomber” radi- 
ator ornament to the new stream- 
lined rear deck and Slip-stream, 
one-piece skirted rear fenders, the 
Super Four Bantam differs widely 
fram previous small car design. 

Company officials say it requires 
enly a few seconds to convert 
these models from open car to 
winter-sealed closed car. Top bows 
are in place at all times'and the 
header bar, which is permanently 
fastened to the top, attaches to the 
windshield. Tops fold down behind 
the seats when lowered and are 
covered by boots. Safety glass is 
used throughout. Door glasses are 
framed in chromium and recede 
completely into the doors when 
lowered. Upholstery and trim are 
featured. In the coupe, ample hug 
gage space is found in the com- 
partment behind the rear seat. 
The spare tire is also stowed away 
in the luggage compartment. 

For buyers, who want custom 
equipment, Bantam offers the con- 
vertible sedan in a Riviera model 
and the coupe in a Hollywood 
model, with genuine leather up- 
holstery, whitewall tires, dual 
horns and tail lights, running 
beards, chrome wheel rings and 
eomplete deluxe accessories. 

Other Bantam passenger cars 
include the Master coupe, delivered. 
at $449 and the Master raadster at 
$449. The roadster is equapped with 
folding windshield an@ with top 
and side curtains. Rear fenders 
are full skirted with a perma- 
nently welded apres similar to the 
fenders on the eonvertible coupe 
and the convertible sedam. 

The Bantam station wagon is 
equipped with safety glass win- 
dows all around. Design of the 
station wagom body is said to give 

head and leg room for per- 
sens, over six feet tall. The natural 
wood body blends with the brow: 
hood and radiator shell. The tail! 


More 
State than any 


use and recom! 


gate on the station wagon can be 
dropped and the rear seat easily 
removed, quickly converting the 
ear into a utility one-quarter ton 
truck. 

In the commercial line, Bantam 
continues the one-quarter ton panel 
truck and offers a new quarter ton 
pickup with a streamlined pickup 
box. The pickup is available with 
a new type tow bar that allows it 
to be used for pickup and delivery 
of customers’ cars by garages, 
service stations, automobile deal- 
ers, etc. 

Horsepower has been increased 
20 per cent in the new “Hillmaster” 
engine, with resultant faster accel- 
eration and greatly increased hill 
climbing ability, by enlarging the 
bore to 2.260 inches, and the stroke 
to 3.125 inches. This increase in 
the size of the bore and stroke 
raises the actual horsepower to 
8.172 SAE. The new Zenith carbu- 
retor, combined with a redesign of 
the intake manifold, which gives 
even distribution of fuel to the cyl- 
inders with more perfect combus- 
tion, aids in boosting developed 
horsepower in the new motor. 
Previous economical operation is 
retained, it is claimed. 

The motor is mounted on Fire- 
stone rubber mountings; the three- 
main-bearing crankshaft replaces 
the former two-bearing crank- 
shaft, and a new gasoline filter 
gives a positive feed of clean gaso- 
line to-the carburetor at all times, 
it is said. 

Quietness is said to have been 
achieved through the development 
of a muffler designed especially 
for Bantam cars; through com- 
plete insulation of the exhaust sys- 
tem, so that exhaust sound has 
been reduced to a minimum, and 
through extensive sound proofing 
of body and motor. Power im- 
pulses have been silenced by a new 
air filter an@ carburetor silencer, 
Bantam engimeers claim. 

Ease of operation has been made 
possible by the redesign of the 
gearshift lever, a new smooth act- 
ing elutch, placing of the emerg- 
ency brake handle under the cowl, 
and by installing the starter but- 
ton. on the dash. 

Featured also are new “Safety 
stop,” self-equalizing brakes, and 
the relocation of the emergency 
brake handle in quick reach of the 
driver. 

The new “Road-cling”’ ride has 
been achieved through combining 
hydraulic shock absorbers with 
dual range springing. Together 
with a new radius rod assembly 
and additienal frame crossmember 
re-enforcements, this provides more 
positive control, greater strength 
and improved roadability, it is 
said. 


W@ood locks will continue under 
the dash on all models. Headlights 
‘are mounted in the fenders on pas- 
senger ears. Running boards will 
be available as optional equipment. 
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CONVERTIBLE COUPE offered 
Bantam model is the convertible 
the new “Super 4” chassis with h 
ing to give a new 


for 1940 by American 
sedan. Both convertible 
draulic shock absorbers 
the new 
ree-bearing crankshaft. 


“‘Road-cling ride,”’ powered b 
with 20 percent greater horsepower and main t 





Bantam. Other new 
models are built on 
and two-way spring- 
“Hillmaster” engine 





E SEDAN which is one of two new models offered for 
1910 by ee tae. Door oe are framed in chromium and recede 


completely into the doors when 
convertib 
with h 
‘nes a t year’s Bantam 

n last year’s . 
decessor, the American Austin. 


coupe. Both new models are moun 
oe eae eee ere ilimaster”™ engine 

- x Ww s / 
Yaa t develope nearly twice the horsepower of Bantam’s pre- 


lowered. a to the sedan is a new 


on the new “Super 4’ chassis 
springing that combine to give a 
with 20 percent more power 





Business Horizon Cleared 
For New Orleans Dealers 


By Fred Cumbus 
Staff Correspondent 

NEW ORLEANS.— With used 
car stocks below normal and the 
business horizon clearing for this 
section, distributors and dealers 
are looking forward to 1940-model 
business with confidence. Some be- 
lieve it will far surpass the current 
year. 

Disturbed during August and 
September by a state political up- 
heaval that seriously affected buy- 
ing, and during the latter month 
by uncertainty as to results of the 
war in Europe, car dealers never- 


Chain Tax 


(Continued from Page 1) 

Jan. 1, 1939, less $2.50 already paid 
by the plaintiff, on the ground the 
various enterprises operated by in- 
dividual dealers under contracts 
constituted them members of a 
chain store organization within the 
meaning of the act.” 


Ford contends that the chain 
store act has no application to its 
business or its dealers and that col- 
lection of the tax would deprive it 
of property without due process of 
law and.contrary to the fourteenth 
amendment of the federal consti- 
tution. 


“Taxation of contracts made in 
the state of Michigan would consti- 
tute interference with interstate 
commerce in conflict with the inter- 
state commerce clause of the con- 
stitution,” the complaint asserts. 

The court was asked to determine 
the plaintiff’s rights regarding the 
chain store tax, all other relief the 
court deems necessary and proper, 
and a judgment for costs. The law 
firm of Grant, Shafroth & Toll is 
representing Ford. 





Chain Stores Organize 


MINNEAPOLIS.—Large chains 
operating in Minnesota and the None 
west, have formed a new trade associa- 
tion with headquarters in Minneapolis 
to be known as the Minnesota Chain 
Stores Council. Officers are E. T 
Palmer, president; Robert Rasmussen. 
vice-president; M. R. Bonnell, secre- 
tary-treasurer, and H. R. Foster, ex- 
ecutive manager. iia 


theless cleared their lots of excess 
used car stocks and 1939 models 
and are prepared for accelerated 
business during coming months. 

The local political situation, 
while still in process of being 
cleared up, has become less dis- 
turbing and business leaders in 
other lines as well as auto mer- 
chants, feel that this will tend to 
restore general business. confi- 
dence. 

Dealers believe New Orleans and 
Louisiana are in strategic posi- 
tion to benefit from the war. Rapid 
rise in the price of sugar produced 
in the state’s Sugar Bowl, as a re- 
sult of increased exports to Euro- 
pean countries, and rising exports 
of petroleum, sulphur, cotton and 
rice are stimulating business ma- 
terially, leaders of the industry 
say. 

That this optimism is justified is 
borne out by showing here of 1940 
models already announced. All 
dealers for lines which have been 
formally announced declare they 
are well pleased with the accept- 
ance. 

“While no one can forecast just 
what the results of the European 
war will be, we in New Orleans 
are confident that the months 
ahead are going to be good for us,” 
said I. R. Collord, president of the 
New: Orleans Automobile Dealers 
Assn., and Dodge distributor. 

A veteran who sold New Orleans 
cars back in the days of the World 
War, W. J. Willkomm, Cadillac- 
LaSalle and Oldsmobile distributor, 
believes the reduced prices for 
1940 models will prove a big sales 
argument here when people begin 
to realize that the war eventually 
will force car prices upward again. 

ile exact figures on used car 
stocks are not available here, best 
estimates place them at approxi- 
mately 10 percent below normal 
holdings. New cars of 1939 were 
oie ened from _ show- 

oms with the excepti 

scattered models. oa et 6 ae 

Few changes in deale 
were made in 1939, go that oa 
aene one distributors will enter 

Sales year wi 
the same Saou. — 





1940 Banta Pixs 


September Sal, 
Take Normal} 
In San Anto 


SAN ANTONIO, Tex_y, [ee | 
sales here in September 2 
the adjustment period betw.cie. 
posing of old models and an Mme” 
orders for new, total sales ¢, 
month being 495 units, the mee” 
month for the year, — : 

Chevrolet led with tota 
of units sold, while 0, R y 
Motors brought Dodge and B 
outh to leadership in q erga, 
According to individual n; 
sales were as follows: | 

Buick, 24; Cadillac, 4; 

60 (and 24 commercial ek 
16 trucks); Chrysler, 10; D_ gman 
2; Dodge, 65 (and two com 

units and two trucks); 5 

(and seven commercial 

eight trucks) ; GMC Truck, ¢: 

son, 30; IHC Truck, 7 (» 
commercial units); LaSalle, 
coln-Zephyr, 5; Mercury, §; 

4; Oldsmobile, 16; Pac , 
Pak-Age-Car, 2; Plymouth, § 

one commercial unit); Pont 
Studebaker, 30; and, Wilh 

land, 4. Reported sales by 

county dealers consisted ¢ 
Chrysler, one Dodge 

Hudson, two Plymouths 

Mack buses. Totals: 415 ¢ 
commercial units and 3 

for a grand total of 495 unit, 

September sales during 
ing years were as follows: 

540; 1935—488; 1936—606; 1 
617; 1938—351. 


Stewart Machine 
Shipped to Chi. 


BUFFALO, N. Y. — Equir 
recently purchased by the Ur 
sal Trading Corp. of New! 
buying agent for the Chines: 
ernment, from the defunct & 
art Motor Corp. here, is ® 
shipped to China where it ¥. 
used to manufacture trucks. 

“We are planning to estab 
new plant for the manufac 
trucks,” said S. D. Ren, ex? 
vice-president of Universal » 
ing, “and when it is com: 
the equipment purchased > 
Stewart will be used ther” 
all probability, the plant © ~ 
built at Kunming, but #7 
details of our plan have i: 
been completely worked out © 
other site may be chosen 
we actually begin to build 


Mass. Starts Cleanup 


Of Insurance Rw 

BOSTON.—Attorney @ 
Paul Dever has started to cet 
a racket on the insurance 0» 
mobiles in Massachusetts by - 
37 complaints against sm 
agencies. Some of the com 
are not authorized to plac’ 
insurance in Massachusetts : 
plaining the plan, Devers ® 
ant, handling the cases, s4J* 

“There are 32 compall 
know of, and there may be” 
who use a card system 1 © 
what the traffic will beer. 
automobile buyer looks 
sucker he is given 4 ~ : 
that carries the highest =) 
if he looks as though oi 
not go over, he is shown 
card for the medium ™™ 
however, the motorist 1s ey 
shows some knowledge ° © 
metic and interest rates, he _ 
low-rate white card. - 
buyer pays the rate on @& 
blue card, the finance ” 
kicks back some of 
scionable profits to the 
lous dealer.” 


Republic Steel to 5? 


$3,000,000 on Fe 

YOUNGSTOWN, O.—Th# 
town district will get 0% 
third of a $3,000,000 approPy 
be spent immediately y 
Steel Corp., for impre 4 
plant and mill facilities. 7 

The authorization was “4 
by Charles M. White, vie 
in charge of operations ; 
Youngstown, Warren nf 
plants sharing in the imP 
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the broadest meaning of the 

term, “used throughout the 
world.” The traditional simplicity of 
design and precision manufacture 
characteristic of Hercules Engines 
from the beginning, have played an important part in making.Hercules Motors Corpora- 
tion the world’s largest manufacturer specializing in the design and construction of 
Gasoline and Diesel Engines, exclusively. And all over the globe the name Hercules 


carries full assurance of utmost dependability. 


Keeping pace with the steadily growing demands of world industry, Hercules makes 
available to truck, bus, tractor and other users of automotive type engines—as well as 
power users in the agricultural, industrial, marine and oil fields—new models of 
Gasoline and Diesel Engines and Power Units fully representative of the best in today’s 
engineering practice. This is particularly true in the rapidly-growing Diesel field. 
Fourteen models of Hercules Diesels are now available—in smooth-running, clean- 
burning, quickly responsive two-cylinder, four-cylinder and six-cylinder engines. 


Full information regarding the complete Hercules line of Gasoline and Diesel engines 
for heavy-duty service will be mailed on request. 


HERCULES MOTORS CORPORATION, Canton, Ohio, U. S. A. 


aia ce Te 
~» CUSTOM QUALITY t . e4 » = 


& GASOLINE and DIESEL 
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Mechanical Improvements Vie with Design for 19¢~ 


lutely necessary on those cars hav- pba 
ing rear coil springs like Olds and 1940 Crosley Models 
Buick. ‘ . 

This same kind of sway bar 1s 
continued again this year on all 
eight-cylinder Packard models. It 
is not attached directly to the frame 





Detail Changes Contribute 
To Comfort, Economy, Safety 


(Continued from Page 1) 


been introduced practically 100 per 
cent this year. However, 1940 will 
be a 100 per cent year also for some 
other very important changes that 
mean safer, more comfortable and 
more easily handled cars. These 
changes have been coming slowly 
for two or more years. 

They are silent one-piece all-steel 
bodies; hydraulic brake operation; 
gear shift under the steering wheel 
and clear front compariments; fixed 
water-tight windshields and cowl 
ventilators. 

The most startling development 
of the year is the new Hydra-Matic 
clutch and automatic transmission 
offered by Oldsmobile. This elimi- 
nates the clutch pedal. Not new 
this year, but equally exclusive, is 
the vacuum power gear shift, now 
standard equipment on all Chevro- 
lets for 1940. 

Chrysler continues its fluid drive 
and automatic overdrive. This is 
extra equipment but costs only $90 
this year compared with $150 last 
year. Oldsmobile offers its Hydra- 
Matic transmission as an extra on 
all moaels for $58 extra compared 
with $110 for the transmission alone 
when introduced two years ago. 

Most obvious trends this year are 
greater body widths and the re- 
positioning of the seats. Plymouth 
was the first to announce a three- 
inch increase in wheelbase. Other 
Chrysler units followed suit. Cadil- 
lac and La Salle likewise have 
longer wheelbases. Two Olds and a 
Pontiac also are longer. 


Trend Is Apparent 


The big change, however, is in 
wider bodies. Hudson started the 
parade with a 55-inch body width 
across the front seat. Then Lincoln- 
Zephyr V-12 and Cadillac ‘“60-Spe- 
cial” offered the five-foot front seat 
and floor boards so low that run- 
ning boards were unnecessary ex- 
cept as gravel deflectors. For 1940 
Lincoln-Zephyr does not even have 
a masked running board; instead 
the low floor is continued right out 
to the door. The same is true of the 
Cadillac “60-Special.” 

Influence of this very wide Cadil- 
lac, with four wide doors, no rear 
quarter windows, no running boards 
and torpedo stern, upon the rest of 
the General Motors line is apparent 
this year. Buick offers two new 
models, the “50” and “70,” with this 
type of body; Pontiac has a “Tor- 
pedo 8” of similar design; Olds with 
the “90” and both Cadillac and La 
Salle have the equivalent in each 
line. 

One thing not quite so obvious as 
the extreme width of so many 1940 
bodies is the moving of the rear axle 
farther behind the rear seat. On the 
Plymouth, the axle was moved 7 
inches back. What has this done? 
It allows a full width rear door at 
the bottom. In such a door the win- 
dow may be lowered out of sight. 
What is more important, however, 
is that the rear wheel house does 


not restrict the width of the rear 
seat so much, 

From two to five inch wider rear 
seats have been obtained in this 
manner without increasing the rear 
axle tread to 60 or more inches as is 
necessary where the passengers sit 
over the rear axle and between the 
wheel houses. 

Several engines have been moved 
ahead from 1% to 3 inches. This 
keeps the relation of the seats to 
one another unchanged from last 
year. As a matter of fact there has 
been little change in leg room di- 
mensions for several years. The 
passengers, however, sit closer to 
the center of the chassis. This re- 
distribution of weight changes the 
movement of inertia of the car and 
all makers claim a marked reduc- 
tion in pitching frequency for these 
models. 

Three Forms of Suspension 


These new type wide bodies all 
seat the passengers close to the 
center of the chassis and provide a 
better ride. 

Nash and Hudson are two new 
adherents in the independent front- 
wheel suspension field. Chevrolet 
includes knee-action as standard 
equipment on all De Luxe models 
this year. The new Chevrolet Mas- 
ter “85” with front axle has an en- 
tirely redesigned front suspension. 
The semi-elliptic front springs are 
shackled at the front instead of the 
rear, and the direct-acting hydraul- 
ic shock absorbers are attached di- 
agonally across the chassis to stab- 
ilize the front end. Pontiac and 
Packard place their rear ones the 
same way. 

Three forms of independent sus- 
pension are available this year. All 
have two “A” shaped parallel links 
or their equivalent for each front 
wheel. All use coil springs except 
Studebaker. The latter has a trans- 
verse leaf type of semi-elliptic 
spring. 

Not Attached Directly 

Steering geometry has been great- 
ly improved on all models, it is 
claimed. There seems to be two 
principal schools of thought in steer- 
ing link design. One uses a center 
connection to the steering gear and 
two tie rods, one to each wheel. The 
other uses three rods. One rod 
moves transversely to the frame and 
is supported at one end by the steer- 
ing gear drop arm and at the other 
by a pivoted link equal in length to 
the drop arm. To the ends of the 
transverse rod are attached the in- 
dividual tie rods that run to each 
front wheel. 

There are two distinct types of 
stabilizers in use today. Each serves 
a different purpose. The so-called 
“torsion bar’ type, which keeps the 
car level, and the “transverse ra- 
dius rod” type or “roll control” 
which prevents sidesway on the 
springs. That is, the frame is pre- 
vented from moving laterally with 
respect to the axle. This is abso- 


QUAKER 


STAT 


MAKES CARS 





MOTOR 
OIL 


RUN BETTER 


...LAST LONGER 


Most service problems can be avoided by 
regular lubrication with Quaker State 
Motor Oil and Superfine Lubricants. 





but to the arm of a hydraulic shock 
absorber. The latter is attached to 
the rear cross member of the frame. 
It is said to improve steering: as 
well as riding qualities. A similar 
construction is found on the Lin- 
coln-Zephyr front end and at both 
front and rear ends of Cadillac and 
La Salle models. 
New Steering Gear : 
The newest thing in “Anti-Sway 
bars of the torsion type is that pro- 
vided on Ford and Mercury cars. 
The springs have been made very 
much softer and on the “85” and 
Mercury are provided with spring 
covers and internally lubricated. 
The “torsion bar stabilizer” pre- 
vents body roll that is usually ex- 
perienced with an easy soft suspen- 
sion. As applied to the Ford front 
axle and transverse spring construc. 


tion, the new bar also acts as & 


radius rod, permitting a longer, 
softer front spring with vertical 
spring shackles to be used. It is, I 
believe, the first time one “stabil- 
izer” has been designed to serve 
both functions. 

Cadillac has introduced an entire- 
ly new kind of steering gear. It is 
a worm and nut type. It is unique 
because there is no threaded con- 
nection between the two. Instead, 
ball bearings are used. A tube con- 
veys the balls from one end of the 
nut to the other as the nut traverse: 
the worm. This was developed in 
the interest of making easier steer- 
ing and parking without increasing 
the steering gear ratio. 


Diaphragm Spring Clutch 

Already ratios of 18 to 1 are com- 
mon practice on the smaller, light 
cars. Even this ratio is high if the 
introduction of a new type of de 
luxe wheel on Chevrolet is an indi- 
cator. They h@ve a spinner handle 
inserted in the bottom spoke of the 
wheel so that the driver can readily 
turn the wheel “hard over” from 
one side to the other with one hand 
and without releasing his grip. It 
works like a crank handle, only 
there is no projecting part to catch 
the arm or clothes. 

Clutches have been given much 
attention this year. There are three 
types of control, all of which have 
ene purpose—to keep pedal pres- 
sure low and spring pressures high. 
The semi-centrifugal use by Ford, 
Mercury, Cadillac, Packard and 
Lincoln-Zephyr employs centrifugal 
force to supplement the spring 
pressures at higher speeds. They 
have about 25 pounds maximum 
spring pressure at  gearshifting 
speeds. 

Another group uses diaphragm 
spring clutches, like Chevrolet and 
Buick. These have a variable spring 
pressure which reduces as_ the 
clutch is disengaged. 

The third group has over-center 
or toggle springs attached to the 
clutch pedal. These come into ac- 
tion as the clutch pedal is depressed 
and counter-balance the clutch 
spring pressure. This also makes 
for easy pedal action. 

Last of all, but most unique, is 
the new Olds “Hydra-Matic” job on 
which there is no clutch pedal. 

There has been a world of change 
in transmissions this year: rolled 
over gear boxes; blocker type syn- 
chronizers; all helical gear units; 
new automatic overdrives and the 
Olds full automatic transmission. 


Vacuum Power Shift 

Rolled-over gear boxes have re- 
duced the hump on the front com- 
partment floor materially where 
they have not eliminated it. Inclin- 
ing the engines also has contributed 
to leveling front compartment 
floors. The other big advantage of 
these transmissions is that the new 
gearshifting rods from the bottom 
of the steering column to the gear 
box can be made very direct and 
almost straight. 

Chevrolet puts the entire vacuum 
power shift unit on the side of the 
new gear box. This power shift, 
officials claim, supplies 80 per cent 
of the power required, so that it 
truly is “finger-tip” operation. The 
shift lever is connected mechani- 
cally to the gears so that shifting 
can be accomplished conventionally 

(Continued on Page 20, Col. 1) 





1910 CROSLEY convertible sedan is powered by a two-cylinder, ;, 
air-cooled, airplane type motor. The car is said to be capable of 5 
upward to the gallon of gasoline, and can attain speeds of 50 miles » 
per hour, it is claimed. The body is constructed of gauge steel, and wt 
manufactured in three colors, blue, gray and cream. The car has » 
wheelbase, is 120 inches in length, 56 inches high with top raised, ap 
925 pounds. It is priced to sell at the factory for $350. | 
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CROSLEY PARKWAY DELIVERY CAR, an addition to the line ¢ 
biles manufactured by the Crosley —_ is presented for the first tix 
New York Automobile Show. The car has an 80-inch wheelbase, is ARR 2 
high at the top and weighs 990 pounds. The car is priced to sell at £ % 
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CROSLEY STATION WAGON. The body is constructed of | 
wood, the wooden frame of solid maple, and the motor 1s twee 
cycle airplane type. The car is 13434 inches long, 59% inches hig 
1,050 pounds. Equipped with a rear seat, the car accommodates 
and has ample room for luggage as well. It is priced to sell at $45 a 


War Viewed as Stimula 
But Dealers are Cauti 


Special to Automotive News the American economic 
CHICAGO.—The National Assn. | stated Rogers. “The 
of Sales Finance Companies started | action of our economy 
something in setting aside a period | stiffening of price 
at its recent New York convention | with this will come 4 
for projecting the effects of the|interest rates. 





of the participating countries.” 
Changes in the automobile fi- 

nance business will be affected di- 

rectly by the general changes in 


European war on the automobile| “There will be i 

business and concluding that the|nance volume as eo LiFe 
conflict will serve as a stimulus to| purchasing power pe hia 
employment and purchasing power. Because of the th. 

In the wake of that convention,| rates and a greater bi of n its ow 
the American Finance Conference | Rogers predicts that y just! 
and the Chicago Automobile Trade | mercial banks may i. : 
Assn. have just okayed the con-|leave the field of aU ted exte 
clusions. financing to the oy ee 

Thomas W. Rogers, research di- | larly engaged in aaa iting able ¢ 
rector of the American Finance | €SS. timid 
Conference, approached the sub-| The Chicago Auton Pere 
ject from the standpoint of|Assn. forecasts impro orld he |; 
whether the war will be short or|in both new and ¥ Th 
whether it will develop into a “pro-| and with it an open voll ¢ LIFE 
longed test of the staying power | dealer profits, but — p SPording Pi 

to exert special effor depomimera 

up their used CaF -_ 
and “achieve a repulsl" MOduce, in 
shape reconditioning: 








He. on Mount Palomar, 


California, a marvelous creation 

















t is the greatest telescope ever 
de. It will enlarge man’s knowl- 
ve of his universe, widen his com- 
hension of it, increase his mas- 
of it. 


s glass giant is, fundamentally, an 
ension of man’s eyes—just as al] 
vices employed by man are extensions 
felementary human faculties . . . vehi- 
les of land, sea, and air, extensions of 


FROM LIFE’S COVERAGE OF WORLD WAR 1! 


limited powers of locomotion . 
Phone, telegraph, and radio, exten- 
s of his voice and hearing . . . tools 


@d countless machines, extensions of 
is hands. 


re LIFE REPORTS THE FLOWERING OF AME RICAN ART 

ifn its own field, LIF 

mi : ’ E Magazine, too, 

wey Justly be considered a newly in- 

s ted extension of basic human facul- 

tie. * + Of man’s faculty of seeing—of 
ing able to move from place to place— 


nob md, above all, of c [ 

ae ’ omprehending the 
i owrid he lives in! . 

ft : 

oe UTE idea has wedded the amazing 
sv °'NE Precision of the modern news- 
hea... and vivid reportorial skill . . . to 
: uce, in picture and word, a new 
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kind of pictorial journalism .. . to 
make of the news-camera an eye with 
a brain! 





LIFE COVERS POLITICS 


This unique kind of journalism now 
offers many millions of readers vital, 
stimulating information about the many 
worlds with which man concerns himself. 
Astronomy and medicine . . . art and 
literature . . . fashions and politics... 





FROM A LIFE ARTICLE ON SCIENCE 


hobbies and industries . . . economics and 
entertainment .. . war and peace... all 
things that touch and shape our lives 
are made to make more sense to more 
people, in the fascinating pages of LIFE. 


Beyond doubt, America wants this 
new-age journalism. In 22 brief, brilliant 





FROM LIFE’S MOVIE DEPARTMENT 


years of existence, LIFE has soared to a 
circulation of more than 2,380,000... 
rocketed to first place in total weekly 
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200-INCH "“EYE’* OF NEW MOUNT PALOMAR TELESCOPE 


audience reached—actually more people 
than ever before read any magazine.* 


This phenomenal public enthusiasm 
for LIFE signifies two things: 


FIRST: It vindicates impressively the 
basic belief LIFE’s Editors held from the 
first in the vigorous, intelligent appetite 
Americans have for real, news about real 
life. 


SECOND: It means that, facing days of 
extraordinary turmoil and perplexity, 
America now—in LIFE—is equipped 
with a medium such as it never before 
had for carrying dependable, undistorted, 
graphic information to marty millions 
of Americans! 

*18,200,000 audience each week—scien- 
tifically established, and presented in Re. 
port No. 2 of the Continuing Study of 
Magazine Audiences; Report No. 3, with 


still later findings, now being made ready 
for distribution. 
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E’VE turned out a whopping parcel of 
cars here at Buick in our 36 years— 
some of them good, and some of them better. 


But we’ve never built an automobile that 
we’ve felt about as we feel about this headlong 
honey we’re offering you for 1940. 


Mister, this is a// car—all he-car—all strength 
and precision and adequacy—all firmness and 
fineness and action —all quality and goodness 
and dependability — every inch and every 
pound of it! 


It ought to be—we spread over eight millions 
of dollars in new tools and equipment through 
the largest self-contained motor car factory 
in the world, plus the good Lord knows how 
much brainsweat, to make it so. 


But don’t take our word for it — get your 
hands on that wheel yourself and make this 
dreadnaught Buick perform. 


You’ll find the controls placed and tensioned 
with a nicety that makes them seem like ex- 
tensions of your own arms and legs. 


You’ll find power spurting out under your 
toe from the hurricane fury of that Dynaflash 
straight-eight engine that’ll make you think 
you’ve stepped on a comet’s tail. 

















And because now we elec- 
trically balance this mighty 
engine to micropoised per- 
fection after assembly, you’ll 
find that power fluid as 
quicksilver, steady as a 
steel rod, soft as velvet. 
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Ready NOW af is 
unbeatable best 








As late as last May, we got the factory and 
engineering gangs together and put it to them 
cold-turkey that if they could better this job 
anywhere it was still not too late to make 
the change. 


A couple of minor revisions came out of that, 
after which we put it to the road-testers to 
take’em out and run’em into the ground if they 
could—but they couldn’t, not with this one. 


So come on—see what a sockdolager of an 
automobile this really is—what a marvelous 
combination of swift beauty, easy handling, 
level-flying comfort, indomitable durability, 
get-up-and-go—sell-on-sight buyers’ appeal! 


You’ll be telling us, as we tell you now, it is 
Buick at its unbeatable best. 


FULL-LENGTH TORQUE-TUBE DRIVE 
in sealed chassis — T-square align- 
ment of rear axle frees rear springs 
of all jobs but cushioning. 


AUTOMATIC CHOKE—for fast, sure 
starting under any condition of 
weather or temperature. 





“MICROPOISED” DYNAFLASH 
VALVE-IN-HEAD STRAIGHT-EIGHT 
ENGINE—gets more good out of gas- 
oline — now electrically balanced 
after assembly for super-smoothness. 





OIL-SAVING PISTON RINGS IN 
ANOLITE PISTONS—for longer life, 
smoother operation, lower oil con- 


Qoly car in the world 
with all these 





sumption. 


“CATWALK-COOLING” PLUS ULTRA- 
RAPID CIRCULATION UNDER 
PRESSURE — complete circulation of 
coolant every two seconds with 20° 
higher boiling point. 

TIPTOE HYDRAULIC BRAKES — one 
pound of pressure on the brake 


pedal equals five pounds on each 
brake drum. 





BUICOIL SPRINGING FOR THE “FULL 
FLOAT” RIDE—soft, smooth springs of 
coiled steel, lifetime cushioning with- 
out lubrication or care. 


SELF -BANKING KNEE-ACTION, RE- 
COIL WHEEL MOUNTING — wheels 

bank” on turns and give“ on 
bumps to absorb road shock. 


FORE-N-AFT FLASH-WAY DIRECTION 








VES 
SIGNAL — flashes turn warning bet i 


forward and rear, automatically sh 
off after turn is made. 


STRONGER NEW “DOUBLE WAll 
TURRET TOP BODY BY FISHER- 
designed and developed in collabo 
ration with Buick—with Safety Plot 
Glass all around. 


EASY ACTION HANDISHIFT TRANS 
MISSION — new firm-linked 9” 
shifting from the steering column. 


SAFETY-UNIT SEALED BEAF 
HEADLIGHTS — brighter, lon® ~ 
lasting filament in one ong 4 
unit with lens and reflector — 


lighting over a longer peri 
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In every 1940 Buick you get the 
skilled engineering and sturdy 
quality traditional io Buick —en- 
riched by allthe extra value which 
General Motors science and 
Buick workmanship can provide. 


* Transportation based on rail rates, state and lal taxes (if any), optional 
equipment and accessories — extra. Prices subject to change without notice. 


Dest bes Each!” 


EXEMPLAR OF GENERAL MOTORS VALUE 
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Mechanical Improve 


Detail Changes Contribute 


To Comfort, Economy, Safety 


(Continued from Page 16) 


even if the engine is not running. 
Chevrolet now has an all-helical 
gear transmission. 

The new automatic over-drives in- 
troduce a new economy factor not 
available in the past. Heretofore, 
the automatic overdrive used a 
centrifugal clutch control in the 
unit itself and did not come into 
action below speeds of 35 to 45 
miles per hour. This made it use- 
less in city driving. 

The “Two Speed Axle” used on 
Ford, Mercury and Lincoln-Zephyr, 
has a manual control so it may be 
used at any time .or speed. This 
was an advantage in city use. 

The 1940 automatic overdrives 
have been greatly improved by low- 
ering the change-over speed te 
about 20 miles per hour and thus 
putting the car in overdrive at nor- 
mal city speeds. To do this the gov- 
erning device was placed outside 
the transmission and a solenoid used 
to operate the overdrive drive. The 
feature of all these new overdrives is 
the automatic shift back to direct 
drive when the driver wants a 
quick pickup and tramps down on 
the foot throttle to get it. 

The Olds full automatic transmis- 


sion is apparently the last word in 
automaticity. Last year Chrysler 
introduced a “fluid flywheel” com- 
bined with regular friction clutch, 
three speed gear box and automatic 
overdrive. 

Now Olds eliminates the friction 
clutch by using a planetary trans- 
mission and so only has a “fluid fly- 
wheel” and automatic planetary 
transmission. An under-wheel shift 
lever controls the unit. There are 
four positions for the lever: neutral; 
first to fourth speed automatically; 
first and second only; reverse. Thus 
to drive forward normally, a driver 
only shifts the lever from “neutral” 
to the “forward” position, step on 
the accelerator and the transmis- 
sion governor does the shifting. 
Step all the way down on the ac- 
celerator, while running along in 
high, and the gears will automatic- 
ally be shifted to third speed just 
like the automatic overdrives. The 
other two points on the control lever 
provide for parking or when mov- 
ing about in a garage. 

Gorgeous, plastic instrument board 
creations grace the front compart- 
ments of the 1940 cars. Many are 
done in two colors, like the Ford 
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and Mercury. Others, like Cadillac 
and La Salle, offer an option in col- 
ors to suit different car colors and 
interior trimming material. Wind- 
shield wipers, pivoted at the bot- 
tom of the windshield, give better 
vision and in many cars are elec- 
trically driven. 

Steering wheels are omitting the 
top spoke, giving a clearer view of 
the instruments. These are all placed 
directly in front of the driver for 
1940. 


Hudson started locking the hood 
from the inside of the car last year; 
now three or four more cars also 
provide this feature. Nash pioneered 
the “fresh air” heater; now several 
more makes have adopted this type. 
Ford, Mercury and Lincoln-Zephyr 
offer both types. Cadillac, Stude- 
baker and Chevrolet are also pro- 
viding under front seat heaters that 
supply “fresh heated air.” 


Hoods Hinge at Dash 

Hidden gasoline filler caps are 
now standard on Buick, Pontiac and 
Zephyr. Tail lamps, mounted on the 
body, also shine through into the 
trunk at night. Sponge rubber cush- 
ioned upholstery is now standard 
on Cadillac and La Salle and extra 
on many other makes. All de luxe 
cars have the swiveling front win- 
dow ventilators. Thin back front 
seats of an entirely new construc- 
tion give Ford rear seat passengers 
from 3 to 4 inches more knee room. 
Chevrolet, Buick, Pontiac and Olds 
now have the lid-type hood hinged 
at the dash. All Ford and Mercury 
models hinge the hood at the dash 
but lift the hood sides with the top. 

Batteries under the hood, where 
they are easily serviced, are now 
the prevailing trend. Chevrolet is 
the latest recruit. Heat-tempered 
glass rear windows, that are curved 
to match the contour of the body, 
are now found on Chrysler, Dodge, 
Buick, Lincoln-Zephyr, De Soto and 
Hudson bodies. 

Automatic vacuum-operated con- 
vertible tops are standard now on 
Mercury, Packard and Lincoln- 
Zephyr models of that type. When 
being raised it is only necessary to 
tighten the windshield clamps and 
button the side quarter curtains to 
the body. When lowering one has 
only to unclamp at the windshield. 
The buttons automatically release 
as the vacuum cylinder lowers the 
top inside the body. 

The new Sealed Beam headlights 
give 50 to 60 percent more light on 
the road and retain their light out- 
put throughout their life, since the 
reflectors are sealed up tight. The 
bulb now consists of filament, re- 
flector and lens in one sealed unit. 
Better, safer light for a longer time 
is the story. 


Two Kinds of Glass 

There are two kinds of “Hi-Test” 
safety glass, plate and sheet. The 
former gives the best optical quali- 
ties and is used in all windshields, 
sometimes in the front windows 
and wings and on the higher priced 
cars, all around. Safety glass is a 
sandwich of two thin glass plates 
between which is cemented a thin 
sheet of plastic. Cellulose acetate 
has been used up to now. The new- 
est plastic in “Hi-Test” glass is a 
sheet of polyvinal acetal resin. That 
name doesn’t mean much to motor- 
ists, but the difference in the per- 
formance does. It is claimed that it 
is four times as strong as the pre- 
vious plastic at 70 degrees, six times 
as strong at zero. 

What is more important, it is very 
elastic. A  half-pound steel ball 
dropped 84 feet will shatter the 
glass and sink nearly half its diam- 
eter into the pane before it comes 
to a stop. The interpretation of this 
experiment is that instead of a per- 
son getting concussion of the brain 
when accidentally thrown into the 
windshield, he would merely get a 
good bump and some scratches. 





Talks on Trends 


NEW YORK.—C. M. Schwitter, of 
the Development and Research division 
of the International Nickel co., Inc., 
will present a paper on ‘‘Modern Trends 


in Nickel Steel and Cast Iron Gear 


Materials” before the semi-annual 
meeting of the American Gear Manu- 
facturers Assn., Oct. 16-18 at Whit- 
comb Sulphur Springs hotel, st Jo- 
seph, Mich. i. 
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Ford Trucks for ‘40... 





YOU CAN BACK UP easily to a barn door, loading dock or station nl 


V-8 pickup pictured above. The new model is 
yy ailing of the Ford V-8 passenger car. The 
Sealed Beam headlamps. A new seat cushion, with interlaced 
springs, provides more driving comfort, it is said. 


sturdier y 
fenders cay, 
Mattress-t, 7 





FORD V-8 134-INCH wheelbase stake truck 
more comfortable and the chassis 


stronger, 


in 1910 dress. The « 
lighter, contributing 42 


economical operation, it is said. Accessibility of engine, clutch, tran 


and rear axle has been increased. 





190 FORD V-8 112-INCH PANEL appears in the styling of the Fr? 
passenger car. Several improvements are noted. Tongue and groove '@ 
provides additional protection for loads. New rear door checks simplify 
and unloading. The fuel tank is now under the floor. 


Ford Announces Prices 
On 1940 Commercial lit 


DEARBORN. — The Ford Motor 
Co. last week announced the fol- 
lowing prices for the 1940 Ford 
V-8 trucks and commercial cars: 

112-inch commercial type - 
sedan delivery $705; pickup with 
cab $595; stake with cab $645; plat- 
form with cab $625; panel delivery 
with slats $690; chassis with cowl 
$480; chassis with windshield $500; 
chassis with cab $570. 


122 -inch %-ton trucks — chassis 
with cowl $540; chassis with wind- 
shield $560; chassis with cab $630; 
express with cab $695; stake with 
cab $710; platform with cab $685: 
panel $800. 


122-inch tonners — chassis with 
cowl $575; chassis with windshield 
$595; chassis with cab $665: ex- 
press with cab $730; stake with cab 


$745; platform with cab $720; 
Ho panel 


Above commercial, *-ton and 
tonner types may be supplied with 


60 horsepower motor at reduction 
of $15. 


134 - inch conventional trucks 
chassis with cowl $590; chassis 
with windshield $610; chassis with 
cab $680; stake with cab $770; 
platform with cab $740; panel $870; 
dump with cab $940. 

158 - inch conventional trucks — 
chassis with cowl $615; chassis 
with windshield $635; chassis with 
cab $705; stake with cab $825; 
platform with cab $775. 
‘ Cab - over - engine trucks — 101- 
inch chassis with cab $865; 101- 
inch stake with cab $955; 101-inch 


with cab $925; 
chassis with cab $890; Ee 
stake with cab $1010; }*) 
platform with cab $960; ™ 
chassis with cab $915. 

Distribution and delivery“ 
also all federal, state an 
taxes are extra. ; 

These prices represent si! i 
justments in last years peer 
in practically all sections 
country should result in lo 
livered prices to cons) 
through reductions i” ~ 
charges, it is said. 


platform 





Chattanooga to Lev; 


CHATTANOOGA, Ten 
ing its action of a 
previously, the board of - 
missioners has decided to *’ 
automobile tax and cut fF 
tions only 2 percent 2 ™ 
to balance the budget. 

Mayor E. D. Bass said . 
000 of the income from - 
mobile tax would be se ® 
apply on a deficit expect : 
current fiscal year, and y 
would be required to oi 
collecting the tax and Pi 
In addition, the mayor id é 
ment of the $3 tax wou ‘ 
automobile owners ~~ 
cent yearly safety jam h 
passenger automobiles ¥ 
ject to the tax, he % 0, 
trucks already are 
privilege tax. 
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You already know, of course, that Cincinnati’s business 
index has been going solidly and steadily UP during the 
last five months, after holding firm at the “80%-of-1929” 
level for the previous six months. And you also know 
that this general business improvement has been accom- 
panied by a substantial increase in purchasing power that 
has resulted in an increase in new car sales of 52.59% the 
first two-thirds of this year over the same period of 1938. 
You know that, during the normally slow month of August, 
1,278 NEW units were delivered by Cincinnati new car 
dealers to eager Cincinnati buyers, a gain of 72.3% over 
new car sales for August of 1938. 


Naturally, in view of these conditions, you will be pushing 
Cincinnati sales of your 1940 models through well directed 
newspaper advertising. But before you do—look at all 


three Cincinnati newspapers from 3 important angles! 





You’ll find the Cincinnati Times-Star reaches MORE Cin- 
cinnati families than any other daily, including 21% 


MORE Class “A” and “B” families and nearly 10,000 — 


MORE families of ALL classes. 


You’ll find the Times-Star carries MORE new car advertis- 
ing than any other daily or Sunday paper in this rich 
market . . . MORE total automotive advertising than any 
other 6 or 7-day paper ... and MORE general advertising 
than any other morning, evening or Sunday paper in the 
country outside of New York, Chicago and Philadelphia. 


You'll see the Times-Star does the COMPLETE selling jeb 
in this rich, motor-minded market at one of the lowest unit 
(milline) rates in the nation, and come to the very logical 
conclusion that today, as always, you need the Times- 
Star, and ONLY the Times-Star, in Metropolitan Cincinnati. 


CINCINNATI TimeEs-STAR 


HULBERT TAFT, President and Editor-in-Chief 


NEW YORK—Martin L. Marsh, 60 East Forty-Second Street 


CHICAGO—Kellogg M. Patterson, 333 North Michigan Avenue 
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Canadian National Show Opens on Optimistic No, 


Unique Settings Arranged 
For 1940 Cars at Toronto 


(Continued from Page 3) 


night were all sold weeks ago and 
reservations are such as to indi- 
cate “capacity” attendance every 
evening throughout the week. 

The setting of the General Mo- 
tors’ display is innovatory. A 
green forest occupying more than 
half an acre of floor space has 
been arranged by a_ prominent 
Canadian landscape architect, 
Harry Thornbury. He has _ em- 
ployed thousands of rock plants as 
well as creeping junipers, Koster 
blue spruce, globular cedars, 
Mugha pines and some 40 varieties 
of perennials in autumnal hues to 
provide a natural tapestry, re- 
sembling a gigantic Bokhara car- 
pet in its chromatic opulence. The 
backdrop consists of 500 pyramidal 
cedars. The two lobed pool 1,000 
feet square and containing 45,000 
gallons of water, spanned by a 
rustic bridge and illuminated with 
changing colored lights, with 
fountains playing on its surface 
and containing aquatic plants, is 
one of the major features of the 
“dream park.” 

Chrysler has departed from its 
practice of presenting a dynamic 
show in that its display this year 
is static, staged with a touch of to- 
morrow in its setpieces. The cor- 
nerpieces of the Chrysler display 
are car platforms of advanced 










Again’ in 1940, Delco Hydraulic Shock 
Absorbers are original equipment on a majority of American- 


modernistic design, each _ sur- 
rounded by a rock garden. The 
centerpiece of the display is a 


fountain, jets of which rise some 
14 feet above floor level. They 
are made luminous by concealed 
changing varicolored lights and 
the basin of the fountain, like the 
cornerpieces, is girdled by a rock 
garden. 

The Ford display largely fol- 
lows the traditional Ford practice 
with all Ford makes of passenger 
cars and commercial vehicles on 
exhibit, the floral setting being 
more lavish than ever before. 

One of the feature exhibits is 
that of the Department of National 


| Defense of Canada which contains 


a diversity of mechanized units. 

As for many years, Canada’s 
finest fashion show will be a 
feature attraction of the National 
Motor Show with presentations 
every afternoon and evening in the 
show’s auditorium. 

The automotive industry in 
Canada is driving ahead in a man- 
ner that eloquently reflects the 
slogan “Business better than 
usual.” Generally the morale in 
Canada is excellent and the out- 
look hopeful. Many here hold the 
opinion that the acceleration of 
the industrialization of Canada 
caused by the war is only at its 


¥ . 


built cars . . . contributing in large measure to the smooth, restful 
ride that has been made possible by scientific spring suspension 
and balanced distribution of weight. There is a patented Delco 
Hydraulic Shock Absorber for every type of 


springing and assembly: Single Acting, Double 
Acting, Direct Acting, Parallel Cylinder, Inertia 
Control, and special applications for cars with In- 
dividual Wheel Suspension. Delco Products Divi- 


sion, General Motors Corporation, Dayton, Ohio. 





DELCO 


HYDRAULIC 
HOCK. 


genesis as yet. Both United States 
and English manufacturers are 
establishing plants in the Do- 
minion to cope with the demand 
of Mars and the feeling is that, 
because the motor vehicle ranks as 
one of the greatest time and labor 
saving devices, and because of the 
distribution of wealth due to war 
expenditures (for instance the 
heightened price of wheat, coupled 
with a near bumper crop in this 
Dominion) there will be an ex- 
panding market for cars and 
trucks. The opinion is generally 
heid that “if you cannot directly 
serve Canada and the empire, then 
you can best serve it by doing your 
job better.” Indications, therefore, 
are that Canada’s National Motor 
Show will at least well maintain 
its unbroken record of increasing 
brilliance and success. 

Wednesday night the Canadian 
General Motors’ preview was held 
at the Eaton’s College Auditorium, 
followed by a reception and dinner 
at the Royal York. Monday night 
the annual National Motor Show 
dinner of the Canadian Automo- 
bile Chamber of Commerce will be 
held in the Convention Hall of the 
Royal York, with Bernard K. 
Sandwell as the guest of honor 
speaker. Thursday night at the 
Motor Show the annual dinner of 
the Truck Owners Assn. will be 
held, the guest-of-honor speaker 
being the Minister of Highways for 
Ontario, the Honorable T. B. Mc- 
Questen. 






ABSORBERS 








ar 





ONE OF WHITE’S 1910 models being shown at the National automodi; , 


in New York this week. This one, a Model 116, is used by Ward 


wholesale delivery. 


Baking (, 


‘Floating Ride’ is Improved 
In 1940 Chrysler Mode 


DETROIT.— Longer wheelbases 
on all models, plus many engineer- 
ing features, combine to give the 
new 1940 Chrysler models better 
balance on the road and a new 
standard of Floating Ride, accord- 
ing to company officials. 


Some years ago Chrysler Corp. 
engineers found that by placing a 
car engine farther forward in the 
frame, and moving the seats ahead, 
car weight would be more evenly 
distributed and an easier, 
comfortable ride would result. 

The longer wheelbases of the 
1940 models have aided greatly in 
achieving a practical redistribu- 
tion of weight. The engine and 
body are located well forward in 
relation to the rear wheels. As a 
result the rear seat is entirely 
ahead of the rear axle housing, 
and passengers on both front and 
rear seats are “cradled” between 
the axles, it is said. 


The 1940 “Floating Ride” thus 
achieved is the sum of many other 
Chrysler engineering developments 
it is claimed. Among these are in- 
dependent front-wheel springing, 
tapered leaf rear springs made 
from Amola steel, and balanced 
spring action. Spring leaves on the 
new Chryslers are thin, especially 
at the ends. The tapered ends in- 
crease the contact area of each 
leaf and provide a desirable re- 
stricting action, it is claimed. 

Independent coil front springs 
and tapered leaf rear springs are 
synchronized in action and react 
with approximately the same fre- 
quency. This is an important con- 
tribution to the new kind of Float- 
ing Ride because it results in a 
smooth, comfortable and level ride 
for passengers in either front or 
rear seats, it is said. 

Silent “U” threaded spring 
shackles prevent sideway move- 
ment of the rear springs. Because 
little movement takes place at the 
front end of the rear springs, the 
springs at this point are suspended 
in rubber-cored bushings. The 


slight movement of the spring eye‘ 
tee ase ge 





is absorbed by rubber, and be 
there is no metal-to-metal coy: 
quiet operation is said to resy: 
Double action aero-type 
draulic shock absorbers ¢o; 
both upward and downward r, 
ments of the front and - 
springs. A ride stabilizer minir 
the tendency of the car to; 
when rounding curves. The: 
Chrysler Traveler, New Yo 
Saratoga, and Crown Impe 


more | have a rear stabilizer in add: 


| to the stabilizer in the front. 


Airwheel tires also are fae: 
Ribbed treads on the front : 
minimize tire hum and 
Weather” treads on the rear: 
give better traction, it is clair 


Chicago Show 
Stages Contest 


For Studen 


CHICAGO.—If you want to 
places in cutting down traffic 
cidents, implant the idea in yo: 
America. 

Upon that theory, the Chi 
Automobile Trade Assn. has 
launched a safety poster and 
gan contest among high s: 
students in co-operation with 
Keep Chicago Safe Committee: 
officials of public, parochial : 
private schools. 

Honor for the winners wil 
two-fold, with display of their 
ations at the 40th annual Chic 
automobile show Nov. 4-12, 


presentation of plaques to 
schools they attend. 
Slogans, which must be 


stricted to 10 words, and po 
are to be the original work 0! 
pupils, it is stipulated. Princ: 
are to select five posters and 
gans for exhibition in the s* 
safety booth at the show and 
of the five which they col 
best for entry in the final jude 
Judges will be a committe 


Chicago newspapermen and af 
BB ccccctns: -clcesdcaton ses ceagaaccnctaeeaeD 









QUAKER 
STAT 


MOTOR 
OIL 





Makes Cars Run Better... Last Long 


If you can get your customer to keep his 
present car properly lubricated with 
Quaker State, his next car is half sold. 
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It’s often Original to be Obvious 





QO. of the outstanding historical examples of suc- 
cess attendant upon pursuing a principle is that 
afforded by Cato and his famous “Carthage must be 
destroyed!” No matter what the subject under dis- 
cussion in the Roman senate; regardless of time, place 
or circumstance; whether he was standing up, sitting 
down, lying still or walking about, Cato’s entire 
thought was concentrated on one theme, “Carthage 
must be destroyed!” 


Sometimes I think it would be a good thing were 
advertising men to take a leaf out of Cato’s book, 
and as persistently assert and maintain that ADVER- 
TISING MUST SELL. 


Then we might more often hear such things as: 


“Yes, it’s a mighty clever piece of copy, fellow. I 
don’t blame you for wanting to see it in print. But 
WILL IT SELL ANYTHING?” 


“Now. that’s my idea of a layout! Good composition; 
fine use of color; beautiful, arresting, eye-filling 
design. But WILL IT SELL ANYTHING?” 


“Sure, you've got a great medium there. Plenty of 
circulation, good distribution, low advertising rate. 
But WILL IT SELL ANYTHING?” 


Of course, there is nothing new about the idea that 
advertising must sell, any more than there is any- 
thing new about the law of averages or the law of 
gravity or the fact that water is wet and that fire 
will burn. Yet, knowing these things, people still bet 
on horse races, fall out of windows, get drowned, 
and play with matches. 


Perhaps we are too fearful of the obvious—afraid of 
writing, or saying, or doing the obvious thing. 


Years ago I read a book called “Obvious Adams.’ 
It portrayed the achievements of a salesman who 
passed all his co-workers because, while they were 
losing time and wasting effort trying to find some 
new and unique approach to their prospects, good 
old Adams was doing the things that everyone else 
overlooked, because they were so obviously the 
things to do. 


And, in a large measure, I believe things often work 
out that way in advertising procedure. At least, I 
know that when we keep in mind the obvious, but 
frequently overlooked, fact that ADVERTISING MUST 
SELL, we are more apt to select betfer media, prods 
layouts that make sales, and write copy that impels 
action as well as inspires applause. 


There is also the equally obvious fact that in the 
process of selecting media and means to move 
commodities or services, there is no substitute for 
thinking —no quick and easy formula for taking the 
public pulse or reading the public mind. That is where 
native talent, long experience and sound judgment 
come into play . . . these being among the qualities 
in our profession that distinguish able and conscien- 
tious advertising men from rule-of-thumb robots. 


In a world where a man so easily acquires a reputa- 
tion for being radical if he shows himself to be con- 
servative, surely it isn’t too much to expect that by 
occasionally employing the obvious he might well 
be considered original! 


M) PRESIDENT 
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Big Fall Sales In 


‘No Trade-In’ Deals Gain; 
Used Stocks Being Kept Low 


By J. H. Reed 
Staff Correspondent 

ATLANTA. — (UTPS) — Automo- 
bile dealers here are looking for- 
ward to good business during the 
coming year. 

One firm, for example, reports 
an increase of 30 percent in Au- 
gust business and expects another 
25 percent increase for September 
business over that for August. 
Other firms report similar in- 
creases in their fall business and 
are looking forward to a good 
spring business. 

Stocks of used cars are normal, 


and dealers are holding them that ' 


way, despite the increased demand 
for new cars. 

One interesting phase of the sit- 
uation here is the increasing de- 
mand for new cars without trade- 
ins. One dealer reports that from 
25 to 30 percent of his September 


the - 


ECLIPSE MACHINE DIVISION 
OF BENDIX AVIATION CORPORATION 


ELMIRA 


business has been a straight new 
car business, with a number of 
people—believe it or not—being 
taught how to drive by the sales- 
men! 

Part of this demand, dealers be- 
lieve, comes from people who have 
not previously been able to afford 
cars; part from those whom im- 
proved conditions are now allow- 
ing to maintain two cars, and the 


‘remainder from those who are 


taking new cars in preference to 
used cars as formerly. 

At any rate, it is taken as a 
hopeful sign for improved busi- 
ness during the coming year. 

Atlanta dealers say that if the 
present neutrality act is repealed 
or modified to put belligerents on a 
“cash and carry” basis, it will 
mean a jump in sales. 

For it will mean greater em- 
ployment and work at better 


NEW YORK 
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crease Seen by Atlanta Dealer 








wages for thousands of people, 
many of whom will take advan- 
tage of a permanent job and bet- 
ter income to purchase a car. And 
if this demand will be for low- 
priced cars, nevertheless, the de- 
mand for automobiles will be re- 
flected all down the line. 

If the neutrality act is not mod- 
ified or repealed, dealers believe 
that better times are coming any- 
how, but they will not be so quick 
in arriving on the scene. In any 
event, dealers are optimistic. 





Iowa’s Motor Receipts 


Running Ahead of °39 
DES MOINES, Ia.— Motor ve- 
hicle registration receipts for the 
first eight months of 1939 ran far 
ahead of receipts in the corre- 
sponding period a year ago, ac- 
cording to Supt. James Allen. 
Allen anticipates the increase 
for 1939 will amount to $500,000. In 
the eight-month period of this 
year, receipts of the department 
totaled $11,594,590, compared to 
$11,189,366 for the 1938 period. 
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is cranking thousands and 


thousands of cars 


in all parts of the world! 


While you read this advertise- 
ment the Bendix Drive is 
working for motorists every- 
where. It is cranking many 
thousands of cars the world over 
—quietly, efficiently, easily. 

The universal acceptance of 
the Bendix Drive speaks vol- 
umes for its quality. In addi- 
tion, it is adaptable to every 
type of starting control — floor 
button, clutch or accelerator 
pedal, dash button or, with 
Startix, completely automatic 
switch-key starting. 

There is a Bendix Drive spe- 
cially engineered for every 
size and type of automobile, 
marine or Diesel engine. 


Visit 
our 
Exhibit 
Pr 7)2) at the 
Pe NEW YORK 
PG AUTO SHOW 








1940 Hercules Engines . . . 














HERCULES DIESEL — engine for Ford trucks, which is now bei, 
D 


distributed on a national basis. 





HERCULES DIESEL flat engine, Series DFX, is one of two new diese a 
gines being shown for the first time at the New York automobile show. 


New Diesel Eng 
At Hercules’ 


NEW YORK.—Occupying all of 
Section B on the third floor of 
the Grand Central Palace, the ex- 
hibit of Hercules Motors Corp. is 
the largest ever made by the com- 
pany at any major exposition. A 
complete showing of high-speed, 
heavy-duty automotive type gaso- 
line and diesel engines is on dis- 
play, comprising two-cylinder, 
four-cylinder and _ six-cylinder 
models. 

A similar display will be used at 
the National Motor Truck Show, 
which will be held on the Navy 
Pier at Chicago, Nov. 8-16. 

Among the new models, being 
presented for the first time, are the 
Hercules DFX Series of six-cyl- 
inder horizontal (pancake type) 
diesel engines, and the Hercules 
DIX Series of two-cylinder verti- 
cal diesels. 

The new flat DFX engine was 
designed primarily for bus and rail 
car applications. The large crank- 
shaft, together with long bearings 
and stiff bearing supports, is said 
to assure long life and reliable 
horsepower. 

In designing the engine, special 
care was taken to assure proper 
lubrication. The oil capacity of the 
DFX is nearly 10 gallons, due to 
the use of an oil tank built di- 
rectly into the oil pan. A scaveng- 
ing pump keeps the sump of the 
engine dry and delivers all of the 
oil into the tank from which the 
pressure lubricating oil pump 
draws its supply through a screen 
of large area. The oil is delivered 
through a Nugent type lubricat- 
ing oil filter into the main header 
line of the engine from where the 
different bearings and surfaces are 
supplied ample lubricant. 

_Three models of DFX series en- 
gines are included in the line, 5- 
inch by 6-inch, 5%-inch by 6-inch 
and 5%-inch by 6-inch bore and 
stroke. The engine has the same 
bore and stroke and combustion 
system as the Hercules DOO and 
DJX engines. Most of the vital 
parts of the new two-cylinder 
model are identical with the corre- 


ines Featured 


Show Exhibi 


sponding parts used in the for 
cylinder DOO and the six-cylinék: 
DJX engines. 


There are only three gears i 
front of the engine, these beit 
the crankshaft, camshaft and lt 
ricating oil driving gear. The tt 
ing gear housing, the tappet a 
the rocker arm compartment # 
air-tight, sealed from the cra 
case itself, preventing blowt 
gases from reaching these pat 
and at the same time preventiti 
dangerous condensation. A counte: 
weight mounted on the cranksht 
outside of the crankcase is said t 
assure ideal balance for the : 
cylinder engine—safeguarding & 
main crankshaft bearings. 

The Hercules diesel replacemé 
engine for Ford trucks, which ® 
introduced at the show last ye 
is included in the exhibit. ™ 
four-cylinder diesel, which is & 
identical engine used by Ford 
tor Co. in chassis for export st? 
ment, is now being distributed # 
points closely paralleling 
Motor Co. branch office locatiat 


Sadler Elected Head 


Of Little Rock Dealet 


LITTLE ROCK, Ark.—W 
Howard Sadler, of Sadler-Ross 
tor Co., has been elected preside 
of the Greater Little Rock A¥ 
mobile Dealers Assn. 

B. T. Kaufman, of Critz Ch 
rolet Co., was elected vice-pre 
dent; L. Y. Cohen, of the Shot 
maker-Nash Co. was © 
secretary-treasurer. It is pla 
to meet each Monday noon at 
tel Marion. 


———_$—_————— 





Va. Road Fund Set 

7 
RICHMOND, Va.—(UTPS)<Vit) 
will have approximately $27,710, 
highway funds, including federm at 

for the fiscal year 1940-1941 = 
proximately $28,362,000 for t Sts! 
1941-1942, Henry G. Shirley: iy 
highway commissioner, has remne wo 
Gov, James H. Price. During oy ¢ 
rent year the road-fund £09,000 

amount to approximately $26.76 


said. 
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New England De 


Determined to Continue 
Fast Pace of Past Summer 


By Jim Sullivan 
Staff Correspondent 

BOSTON.—Automobile dealers in 
New England are looking forwaru 
to a good fall season and a healthy 
carry-over of sales into the spring. 
That fact has been brought out 
through the many distributor-fac- 
tory metings in Boston in the past 
few weeks. 

Dealers and salesmen from all 
states have poured into the city in 
larger numbers for previews this 
year, because they wanted to get 
all the facts about the new lines 
they were carrying and also shop 
around a bit to see some of the 
other lines which had not reached 
their territories but were in Bos- 
ton. Some of the dealers from 
cities in northern New England 
even brought along their families. 

Mingling around among these 
dealers it was possible to get in- 
formation about conditions in their 
sections. They told of increased 
business in many lines. In Maine, 
for example, the report is that the 
potato farmers are now making 
larger shipments and getting 





Dollar Volume 
Of Retail Car 


e a a 
Financing Dips 

WASHINGTON.—Dollar volume 
of retail financing of new passen- 
ger automobiles was 48.6 percent 
higher in August than during the 
same month of 1938, and 36.8 per- 
cent off from August, 1937, ac- 
cording to preliminary estimates 
of the U. S. department of com- 
merce. 

Percentages are based on daily 
average figures with each business 
day of the week weighed accord- 
ing to the relative volume of busi- 
ness as determined by experience 
in the trade, it is stated. 

Estimates are based upon figures 
reported to the bureau of the cen- 
sus by a sample group of large 
finance companies that have been 
in continuous operation since 1929. 
The dollar volume of these organ- 
izations represents over three- 
fourths of the automobile finance 
business written by all finance 
companies reporting to the bureau, 
it is pointed out. 


higher prices. Apples in New Eng- 
land have taken a sudden spurt. 
Thousands more visitors toured 
into the area this year spending 
more money than any one of the 
five preceding years. 

Contracts are being placed fre- 
quently each week for materials 
ordered by the federal government 
in its re-armament plans. No pub- 
licity goes out regarding these con- 
tracts, but it is generally known in 
each sector by the number of men 
and women now getting employ- 
ment and the increased numbers 
being taken off the welfare rolls. 


Distributors in Boston point to 
the fact that in recent months they 
have been able to sign up good 
dealers in territories that were 
open for the past few years, no 
matter what inducements were 
offered. In many instances distrib- 
utors have signed up dealers who 
came voluntarily seeking lines. 


For the first time in several 
years many cities and towns in 
Massachusetts reduced tax rates. 
Pet projects for spending, filed in 
the legislature for state and 
municipalities, were tossed out the 
window. Few sales taxes were 
passed. This sort of thing made 
business men cheerful so they ex- 
panded their operations. 

Automobile dealers in Boston 
and other cities have had a good 
year. Instead of a sudden drop in 
the sales curve that marked pre- 
vious years with the coming of 
summer, the orders kept coming 
in steadily. Dealers and salesmen 
sensed this change and worked 
harder for business and got it. 
Now that they have all seen the 
new cars and expressed approval 
of them, they are determined to 
continue the pace. That they will 
be successful was evident from 
the genuine enthusiasm at meet- 
ings, compared to the apathy which 
marked some of the gatherings a 
year ago. 


° > ‘ . 
Picking Up ‘Punctures 
ST. LOUIS.—Motorists traveling 
through Camden county, in the Ozark 
Mountain area, will have fewer punc- 
tures as a result of the efforts of the 
state highway department to clear the 
road of puncture making obstacles. A 
big road magnet on a highway de- 
partment truck was pulled over all of 
the county’s gravel roads last week 
and picked up more than 2,000 pounds 
of nails, pins, bolts, screws and other 
pieces of metal. 











REMEMBER To Talk About Motor 
Temperature Control with Dole 
at Hotel Barclay during the 


TS aaa wei toh i ee ee lanl Shee led 
ance in original equipment thermostats 


—plus a complete 
ment—plus models 


range for replace- 
for installation with 


hot water heaters — plus a line of water 
heater fittings—all by the makers of Dole 
Thermostatic Bi-Metal, furnished as raw 
material or fabricated parts ready for 


assembly. 






Offices 


THE DOLE VALVE COMPANY 
1901-1941 Carroll Avenue, Chicago, Illinois 


Detroit and Albar 


DOLE 


y, N.Y 
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alers Set to ‘Go Places’ in 194 
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as standard equipment the new steering-post gearshift, window ventilating wip, 


expansive rear trunk compartment and many details conducive to comfort and convenience. It sells at $620, fy 


Toledo, before taxes and transportation. 





‘Quality’ Volume |Sions Pointing to Big Season 
For Industry, Akers Asser 


Most Important, 


CATA Points Out 


CHICAGO. — Dealers who make 
a fetish of volume alone as the 
road to sure profits, and slight the 
“quality” of that volume, are chas- 
ing the rainbow, only to wake up 
too often and find themselves on 
the wrong side of the ledger. 

A warning to this effect is given 
by the Chicago Automobile Trade 
Assn. in a_ bulletin discussing 
“Profit and Volume.” It states in 
part: 


“Here is the way the argument 
runs. Since there are fixed costs 
like rent, light and heat, the fixed 
costs will become less per dollar of 
sales as volume of sales increases. 

“Yet, all dealers in business for 
any length of time have seen the 
results of unwarranted volume 
operation in automobile retailing. 
One after another of the plunging 
operators who offer greater used 
car allowances have crashed after 
injuring their fellow dealer by 
cracking the used car price struc- 
ture.” 

Volume, it is contended, is high- 
ly desirable when “based on su- 
perior service facilities, high cali- 
ber used car reconditioning, top- 
grade sales ability, etc., the only 
factors that support a profitable, 
expanded sales volume.” 

The wrong kind of volume, the 
bulletin emphasizes, is that sought 
by the dealer “who goes out for 
sales simply by giving away more 
and more of his mark-up. 

“No business man can get great- 
er volume without adding to his 
direct selling costs, and every 
added order must be balanced 
against that added cost. In the 
automobile business, because of in- 
tense competition, the penalty for 
sharply increased sales based on 
higher allowances alone is eventual 
severe financial loss.” 


Freight Loadings Seen 


Up 25% in 4th Quarter 


NEWARK, N. J.—Freight car 
loadings of automobiles, trucks 
and parts throughout New York, 
New Jersey, Eastern Pennsylvania, 
Delaware and Maryland will be 25 
percent greater during the last 
quarter of the current year than 
the actual carloadings of the cor- 
responding 1938 period, it is esti- 
mated by the Atlantic States Ship- 
pers Advisory Board. 

The commodity shipments fore- 
cast, indicated that 12,158 cars will 
be required to move the shipments 
of automobiles, trucks and parts 
originating within the territory 
during the final quarter this year, 
as compared with 9,726 carloadings 
in the corresponding period last 
year. 


N. C. Collections Up 


RALEIGH, N. C.—Gasoline tax col- 
lections in North Carolina for Sep- 
tember totaled $2.357,523.56, as com- 
posed with $2,190,896.72 in September, 


DETROIT.— “While I remain 
convinced that forecasts of what 
the automobile business will be 
like throughout 
the 1940 season 
make an _ exact- 
ing assignment, I 
observe much to 
justify the enthu- 
siasm with which 
the industry is 
entering the new 
model year,” says 
Forest H. Akers, 
Dodge director of 
sales. 

“To my notion, Forest H. Akers 
whatever share 
an increasingly favorable economic 
setup may play in the business we 
shall do during 1940, the industry 
has this year exerted itself to 
greater lengths than at any time 
in history, by endowing new mod- 
els with more beauty, greater com- 
forts, usefulness and value. 


“This, and the fact that the in- 
dustry has spent many millions on 
retooling plants for the manufac- 
ture of the new cars, certainly in- 
dicates the confidence with which 
the leaders of the industry view 
the future of the motor car busi- 
ness,” Akers declares. 


“There is significance also in the 
circumstance that though our new- 
est models surpass all that have 
gone before, their prices, which al- 
ways must absorb the tremendous 
amounts spent upon manufactur- 
ing preparations, have in the main 
either remained stationary or been 
lowered. 


“Lest my reference to prices may 
be misconstrued as propaganda es- 
pecially aimed at Dodge cars, I call 


STAT 








attention to a recent national -/ 
port which finds that over a per} 
of years the automobile induc! 
has frequently reduced prices wi! 


increasing values. i 


“It is hardly necessary for m 
point out that the 1940 car price 
as far as they have been m 
public—prove the industry's co: 
dence in the continued stability! 
our business. It is obvious—e:: 
cially at a time like the pre 
when various influences tend 
point manufacturing costs upw 
—that the maintenance of 
prices for the finished product 
be based only on reasonable ext! 
tations of good business. 


“Dodge has begun the prot.’ 
tion of its 1940 ‘Luxury Lite 
after having expended more t) 
$4,000,000 on designs, dies and 1 
machinery, while the Soa 
penditures of other divisions of 3 
Chrysler Corp. bring the on 
new-equipment outlay to $12! 
000. It is thus that the sign p>? 
of business—past experience, 9 
proving economic conditions, 
eral trends—now point in the: 
rection of work, wages and & 
ings for all industry.” 





New Transport Booklé 


WASHINGTON. — Publication “\s 
report on changes in transport " 
trol methods in foreign countries." 
announced last week by the trats 
tation division of the U. S. depart 
of commerce. “Transport Co 


Abroad,” compiled by W., Re 
Long under. the _ supervisiol 
Thomas E. Lyons, chief of the 


portation division, summarizes I) 
developments directed toward th | 
ordination or regulation of tram 
services. 


MOTOR 
OIL 


MAKES CARS RUN BETTER 
..» LAST LONGER 


Most service problems can be avoided by 
regular lubrication with Quaker State 
Motor Oil and Superfine Lubricants. 
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N THE automobile industry good business 
for both manufacturer and merchant is con- 
tingent upon the ability to provide the customer 
with products of improved design, produced 
under conditions conducive to efficiency and 
high quality, and sold in accordance with fair 


policies and practices. 


The rewards of this business policy are cus- 
tomer goodwill and patronage. 


As a merchant, the confidence and goodwill 
of the community is an essential ingredient of 
continuing and substantial success. This can be 
earned and retained only by faithfully adhering 
to a policy of conscientious fair dealing with 
the public. 

Of importance in determining upon mer- 
chandising policies by the automobile merchant 
is his pricing policy. Cus- 
tomer confidence may be en- 
couraged or destroyed by that 
pricing policy. 

The customer has an inher- 
ent right to expect fair and 
equitable treatment on the 
part of the merchant whom 
he patronizes. 

Where there is such con- 
fidence in merchandise 





Oe tOlenas 


PASSENGER AND COMMERCIAL CARS 


DODGE 


PASSENGER CARS AND TRUCKS 


DE SOTO 
CHRYSLER 


Chyler 


YOU GET THE GOOD THINGS FIRST FROM CHRYSLER CORPORATION 
eS 








and merchant, business follows. The great 
merchandising successes in this country have 
been built on the principle of fair prices to all. 
The American public will not long continue 
to respect and have confidence in merchants 
who deviate from this sound merchandising 
principle. 

No dealer who shrouds his prices in mystery 
and resorts to any sort of sharp practice in their 
composition can build and maintain in his 
community a reputation for integrity and fair 
dealing with the public. 


Prices should be clearly disclosed on price 
tags and in customer invoices and thoroughly 
discussed and justified with retail customers 
upon their inquiry. - 

Chrysler Corporation seeks to pursue at all 
times a policy of candid- 
ness and frankness, in 
pricing as in other relations 


over the years its benefits are 
manifest. We believe that 
this is the best and only way 
to engender the maximum 
amount of customer good- 
will which is so necessary in 
developing good business. 


Copotiliin 


Chrysler Marine and Industrial Engines « Airtemp—Air Conditioning 


withcustomers, realizing that" 
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Good Customer Relations 
as Applied to Pricing 
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Ford Wins Dismissal 


Of Gasifier Co. Suit 
ST. LOUIS.—Suit of the Gasifier 
Mfg. Co. for treble damages of 
$37,500,000 against the Ford Motor 
Co., for alleged infringement of a 
carburetion device, was dismissed 
last week by United States District 
Judge John Caskie Collet who held 
that the Clayton (Mo.) concern’s 
patent was not infringed. 


Judge Collett overruled a motion 


=e * 
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Willys Delivery Truck Makes Debut at Sho 





of the White Motor Co. which 
sought dismissa! of a similar suit, 
stating he had not had the device 
before him and the question of 
similarity would be up to a jury. 
He set the case for trial on Oct. 23. 
The Gasifier Co. has filed in- 
fringement suits against the ma- 
jor automobile companies, seeking 
more than $37,000,000 in damages. 
The device was invented by Mau- 

rice O. Smith, of Dallas, Tex. 
* 
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| ON 
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SHOW 





For 1940, every American manufacturer 
of motor cars is using one or more AC 
products as standard equipment. AC is 


pleased indeed that 


it is thus privileged 


to contribute to the motoring satisfac- 
tion of tomorrow’s motor car buyers. 


AC 


BUILDS THESE QUALITY PRODUCTS 


AIR CLEANERS - AMMETERS - CARBURETOR INTAKE SILENCERS 
. 
CARBURETOR INTAKE SILENCER AND AIR CLEANERS - DIE 


CASTINGS + 


FLEXIBLE SHAFTS AND CABLES - 


DIE CASTING MACHINES - FLAME ARRESTERS 


FUEL PUMPS - FUEL AND 


VACUUM PUMPS - GASOLINE GAUGES - GASOLINE STRAINERS 
INSTRUMENT PANELS - ENGINE BEARINGS - LOCKER DOORS 
OIL FILTERS - PRESSURE GAUGES - RADIATOR PRESSURE CAPS 
REFLEX SIGNALS - SPARK PLUGS - SPARK PLUG CLEANERS 
SPARK PLUG TESTERS - SPARK PLUG GAPPING TOOLS - SPEED- 
OMETERS - TACHOMETERS - THERMO GAUGES - VACUUM PUMPS 


AC Spark Plug Cleaning Service 
Assures Better Performance 


operate at 





Look For This Sign 


Today’s cars are driven faster than was 
the practice a few years ago. Engines 


higher compressions, higher 


temperatures. Octane ratings of gaso- 
lines are higher—to meet these modern 
driving conditions. 


As a result, oxide coating forms more 
quickly on spark plugs. To prevent the 
waste of gas alone (as much as 1 gal- 


lon in 10), loss of power,and hard start- 
ing, which oxide coating causes, spark plugs must be 
cleaned and regapped more frequently. 
More than 70,000 Registered AC Spark Plug Cleaning 


Stations are equipped to clean and regap plugs. The 
price is only 5c a plug. Have your plugs attended to 


every 4,000 miles. 


Replace worn plugs with 


AC QUALITY 


SPARK PLUGS 


for Best Engine Performance 


AC SPARK PLUG DIVISION 


@ General Motors Corporation 


FLINT, MICHIGAN 
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Low Operation 
Cost Claimed for 
Half-Ton Unit 


TOLEDO.—With opening of the 
National Automobile Show in New 
York, the 1940 Willys semi-cab 
over engine, half-ton panel deliv- 
ery truck went on public display 
for the first time. 

Willys engineers claim to have 
built a vehicle offering a maximum 
in payload capacity per pound of 
truck weight, combined with low 
initial cost and economical opera- 
tion and maintenance. This model 
is priced at $799 f. o. b. Toledo be- 
fore taxes, and has a load com- 
partment 96 inches long by 63 wide 
and 63 high. It has a 100-inch 
wheelbase with an overall length 
of 191 inches, and 18 to 23 miles 
per gallon of gasoline is claimed. 


The truck’s body was designed 
primarily for bakers, confectioners, 
florists, etc., but is equally suitable, 
company officials point out, for 
many chores around the farm re- 
quiring economical transportation 
of bulky articles needing the pro- 
tection of a covered truck. 


The body is of all-steel tubular, 
unit-weld construction, with “ply- 
met!” panels and double - faced 
doors and “phemaloid” one-piece 
hardwood floor, forming a dust- 
proof interior. Fabric-covered ply- 
wood roof inserts repel heat, and, 
in conjunction with the panel and 
floor materials, provides effective 
insulation against both heat and 
cold, it is claimed. The two rear 
doors are sealed with sponge rub- 
ber and hung with full-length 
piano-type hinges, while the com- 
partment for spare tire and tools 
is accessible under the body at 
rear. 


The newly-designed cab is of all- 
steel one-piece construction with 
trim, and is said to afford insula- 
tion against heat, cold and rumble. 
From the single, adjustable driv- 
er’s seat there is full-vision both 
front and sides, and the truck is 
equipped with safety glass through- 
out. 

The truck has a power plant de- 
veloping 48 brake horsepower at 
3200 r. p. m. The engine bore is 3% 
inches, stroke 4% inches and pis- 
ton displacement 134.2 inches, with 
full pressure lubrication. 


The clutch is the Borg-Beck 
type, and the transmission is the 
heavy duty Warner. The truck is 
equipped with heavy duty rear 
axle and heavy type Kelsey-Hayes 
wheels taking 6.00x16 tires. 

Although it has a payload of 
1,000 pounds, the vehicle weight of 
this truck is only approximately 
2,400 pounds. The gross rating 
chassis, payload and body is 3,350 
pounds. 


Super-Highway 
Program Urged 


NEW YORK.—A proposal that 
the United States government 
finance the construction of inter- 
regional highways throughout the 
country, with appropriate connec- 
tions between major cities, as a 
defense measure, was voiced in an 
address here by Martin W. Wat- 
son, chairman of the Highway 
Contractors’ division, Associated 
ee Contractors of America, 
ne. 


Speaking at the Associated Gen- 
eral Contractors’ annual fall con- 
vention here, Watson declared: 

“Should a program of prepared- 
ness against the aggression which 
is taking place in Europe and 
Asia be adopted in this country, 
as seems quite possible, highways 
will naturally form a large part 
of it. On the basis of the need 
of a defense highway system link- 
ing different regions, payment of 
100 percent of the cost by the 
federal government could easily be 
justified.” 


Tolbert Switches 


LANSING.—Howard O. Tolbert 
the past 10 years with Reo ao 
Sales, has resigned as sales manager 
to join the retail sales staff of the 
Lansing Oldsmobile Co. 
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1940 Willys Commercial Line . . , 
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1940 WILLYS PANEL DELIVERY truck is said to provide both loy 


cost and economical operation and maximum load space for 


the half-top 


The panel delivery develops 48 horsepower at 3,200 r.p.m. Overall 
inehes, with the load compartment measuring 96x63x63 inches. length 





































The front end, from cowl forward, follows the lines of the oth 
models. Panels of the body are of ash, trimmed with mahogany, win 
glass providing a complete enclosure. Twin doors open on the side and, 
venient drop entry is provided in the rear to permit light hauling. 


190 WILLYS STATION WAGON is scheduled to go into production i | 
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1910 WILLYS ECONOMY pickup unit is said to be strongly constrae 
light in weight and speedy. The half-ton pickup has a two-passenger 
cab. The load compartment is 73% inches long, 46 inches wide, with a tl 
height of 135% inches. Horsepower is 57 at 3,600 r.p.m. Overall length, 181 


New Car Sales in Sept. 


Up Sharply in Syracuse 
SYRACUSE, N. Y.—New passen- 
ger car registrations in Onondaga 
County last month totaled 422, up 
42.6 percent over September, 1938. 
Total for the first nine months of 
1939 was 5,729, an increase of 35 
percent as compared with the cor- 
responding period last year. 
New truck registrations in the 
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month totaled 249. 


pression of dealers’ opinions. 
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STAT 





-.» LAST LONGER 


Most service problems can be avoided by 
regular lubrication with Quaker State 
Motor Oil and Superfine Lubricants. 
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county last month, aggregat 
showed a gain of 196 
over September a year ago 


for the first nine months @ 
year was 798, topping th 









1938 period by 23 percent 
car sales in Onondaga Coutl) 





‘Dealers Tell Me,"’ by ¥ 
Callahan, is an open forum for 


pears weekly in Automotive 


MOTOR 
OIL 


RUN BETTER 



















LIBBEY: OWENS: FORD 


FOR BETTER 
VISION 


BECAUSE Plate Glass is inherently the 
best glass—assuring a clear, undistorted view 
of the road, car manufacturers have long 
used Safety PLATE Glass exclusively in 


windshields. 


PLATE Glass is the best glass available for 
automobile safety glass. It is manufactured 
by an accurate precision process—It is ground 
like an eye glass, then polished like a gem. 


Identically the same grinding and polishing 
process, which is used in manufacturing the 
finest PLATE Glass mirrors, is employed in 
making Libbey*Owens: Ford Hi-Test Safety 
PLATE Glass for automobiles. 


This careful grinding and polishing removes 
the distorting waves in the glass. The zig-zag, 
shimmering effect that is apparent when you 
look through safety sheet glass (laminated 
window glass) is eliminated. 


Leading car manufacturers are making these 
obvious advantages of Safety PLATE Glass 
available to back-seat passengers, as well as 
drivers. They are recognizing that what is 
indispensable in the windshield is vital in 
the side windows. 
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—-SAFERY VISION 


A Distinct Sales Advantage for Many 1940 Cars 


Third, because L°O-F Hi-Test Safety Plate showed that safety sheet glass pro- 
glass is a far safer safety glass than has ever duced: — 

been available. It has the capacity to ab- 1. 62% greater eye fatigue 

sorb unusual shocks—It provides greater © 140% eee tendeses 
protection against injury. 3. 


Dr. A. H. Ryan. nationally known 
physiologist proved the superiority 
of Safety PLATE Glass over safety 
sheet glass. The tests, made on pas- 
sengers in moving automobiles, 


. : , equipped with both types of glass, 
Cars equipped with the new L:O°F Hi-Test 


Safety PLATE Glass in side windows as 
well as the windshield offer a distinct sales 
advantage to the dealer. Why? 

First, because Plate glass is the finest glass 
made. It doesn’t give the distortion—the 
zig-zag effect of moving sheet glass. 
Second, because with L°O°F Hi-Test 
PLATE glass in the side windows, passen- 
gers now enjoy the same comfort of clear 


100% increase in eye dis- 
When replacing broken or cracked wind- comfort 

shields or windows, give your customers the 4. 17% greater frequency of tired- 
outstanding advantages of this finer, safer ness and sleepiness 


glass. It’s safer because it’s laminated— 


Motor 


Sho 
RICHI 
Revenue: 


5. 40% greater increase in 
blinking 


undistorted vision—greater freedom from 
eyestrain and fatigue—that the driver has 
long enjoyed. For many years all car manu- 


facturers have used Safety PLATE Glass 


in the windshields. 


LIBBEY: OWENS: FORD 


HI-TEST SAF 


clearer because it’s plate. 


There is an L:O°F Distributor or Dealer 
nearby to serve you promptly and effi- 
ciently. Libbey*Owens*Ford Glass Com- 
pany, Toledo, Ohio. 


THIS L-O-F HALLMARK OF QUALITY IDENTIFIES THE NEW SAFETY PLATE 


GLASS. IT WILL BE STANDARD EQUIPMENT IN MANY OF THE 1940 MODELS. 







82.2% decrease in judgment 
of distances 

17% loss in ability to read 
road signs 
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IT.—On Oct. 24 the mini- 
ce under the Fair Labor 
endards Act is increased from 
cents to 30 cents per hour, and 
maximum work week is re- 
Swed from 44 to 42 hours. Em- 
saves may work more than 42 
wurs per week but must be paid 
Yor all hours in excess of 42 at the 
Mate of 1% times the regular hour- 
rate. For example, if an em- 
sye is now being paid $22 for a 
hour week, after Oct. 24, he will 
entitled to $22.50 for a 44-hour 
k. At $22 for a 44-hour week, 
hourly rate is 50 cents. After 
Het. 24, his pay would be 42 hours 
at 50 cents or $21 plus two hours 
at 75 cents or $1.50 making a 
iweekly wage of $22.50. 

After Oct. 24, if an employer 
‘wished to pay $22 for a 44-hour 
bweek, he would have to fix the 
tpourly rate at 48 and a fraction 
Feents per hour. The first 42 hours 
‘st that rate would be $20.53 and 
‘two hours at time and a half, or 
™% and a fraction cents would be 


‘Boosted Demand 
For 1940 Models 


Seen by Sloan 


NEW YORK.—Consumer accept- 
ance of the 1940 cars, presages a 
considerable increase in demand, 
according to Al- 
fred P. Sloan jr., 
enairman, 
General Motors 
Corp. 

“This is impor- 
tant not only to 
those who make 
these cars but 
also to the na- 
tional economy,” 
Sloan said. “For 
the automobile 
today is not 
merely the prod- 
uct of the factory that built it, 
it is equally the product of scores 
of producers and suppliers of raw 
materials, involving the productiv- 
ity of millions of workers distri- 
buted in thousands of places. 


“Our 1940 General Motors cars 
bear numerous evidences of 
marked advance over their pre- 
decessors. But it is not enough 
that the new cars merely repre- 
sent improvement over yesterday's 
models. In the general interest 
they must also represent values so 
compelling as to stimulate wide- 
spread buying. Then may the 
benefits accruing from the sales 
stimulus provided by greater val- 
ues be spread not only to those 
directly concerned with automo- 
tive production and distribution, 
but also to that vastly greater 
army of workers who supply ma- 
terials and services to the auto- 
mobile industry. We believe the 
General Motors cars for 1940 fully 
meet these requirements.” 





A. P. Sloan Jr. 


Motor Vehicle Revenue 


Shows 11% Gain in Va. 
RICHMOND, Va — (UTPS). — 
Revenues from the sale of vehicles 
and drivers’ permits in Virginia 
totaled $6,394,910 from Mar. 15 to 
ct. 1, or a gain of 11.3 percent 
over the same period last year, 
When $5,744,084.47 was collected. 


Operators’ permit fees amounted 
to $359,481 this year, against $61,- 
584 last year. Tags for passenger 
Cars, totaling 367,170, brought re- 
ceipts of $4,026,293 as against 344,- 
‘69 tags, with receipts of $3,806,- 
%69 in the same period last year, a 
Sain of 4 percent. Truck tags 
totaled 53,341, with revenues of 
$999,403, as against 52,334 tags last 
year, with revenues of $974,601, or 
4 Zain of 2 percent. 


Workers’ Pay Raised 

he ASSATIC, N. J.—An increase in 
Curly wages and base rates amount- 
ing to 7% percent for workers in its 
Plant here, has been announced by 
ti ybestos-Manhattan, Inc. In_ addi- 
‘on, the company proposes in 1940 to 
Slve all employes a week's vacation 
with pay. About 3,000 employes are 
how working on three shifts. 
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Act for Possible Exemption 


$1.47, making a weekly wage of 
$22. It is against the law, however, 
to lower the hourly rate of an em- 
ploye with the intent of evading 
the effect of the change on Oct. 24. 
Generally speaking, retail auto- 
mobile dealers’ employes are not 
subject to the Wage and Hour 
law. Section 13 (a) (2) exempts 
them as follows: “The provisions 
of sections 6 (minimum wages) 
and 7 (maximum hours) shall not 
apply to * * * any employe en- 
gaged in any retail or service es- 
tablishment the greater part of 
whose selling or servicing is in 
intra-state commerce * * *,” 


“The greater part” has been in- 
terpreted by the administrator to 
mean more than 50 percent. 

This exemption does not apply to 
distributors or dealers who do a 
wholesale business. If they are lo- 
cated in a state other than the one 


| from which their new cars are 


shipped to them, the administrator 
has stated that they are considered 
as being engaged in interstate 
commerce within the meaning of 
the Wage and Hour law. It is 
possible for the employes who 
work exclusively in the retail de- 
partment to be exempt if the 
wholesale and retail departments 
are distinctly separated. Outside 
salesmen are also exempt. 


Snead Named Head 


Of White’s Bus Div. 


CLEVELAND.— Appointment of 
Tra S. Snead as vice-president in 
charge of the bus division of 
White Motor Co., has been ap- 
proved by the board of directors. 
Snead has been regional manager 
with headquarters in Chicago. His 
new headquarters will be at the 
executive office in Cleveland. 

J. A. Kiggen jr., has been ap- 
pointed Eastern regional manager 
for coach activities and will have 
his headquarters in New York 
City. 
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74. Different Color Options. 
Available on 1940 GM Cars 


DETROIT.—“Give ’em any color 
they want so long as it’s black.” 

This legendary statement doubt- 
less has had much to do with the 
persistence of the notion that the 
purchaser of a motor car or any 
other product of the modern in- 
dustrial machine, geared as it is 
for quantity production, has little 
choice even as to color, that he 
must perforce “take it or leave it.” 

Dispelling the widespread mis- 
conception insofar as the automo- 
tive industry is concerned, Fisher 
Body officials disclose that 74 dif- 
ferent color options, an average of 
better than 12 for each of the 
General Motors cars, are obtain- 
able in the 1940 models. This is 
the largest selection ever offered 
by the automotive concern. 


Topping the list are Cadillac and 
LaSalle with 14 each. Then comes 


Oldsmobile with 13, Buick with 12, 
Pontiac with 11, and Chevrolet 


with 10. 
Newest of the finishes are the 
two-tone combinations, contrast- 


ing shades to give a lightness and 
airiness to the “unisteel” turret top 
bodies by Fisher. The new body 
models, evolved in collaboration 
with the General Motors styling 
section, were designed with such 
color applications in view. 


Four two-tone combinations 
have been evolved for Cadillac, a 
like number for LaSalle. Buick is 
offering two such selections, Olds- 
mobile three and Pontiac three. 

Other new lacquer finishes in- 
clude the metallic maroons. They 
are being offered for the first time 
on the 1940 Pontiacs, Oldsmobiles 
and Buicks. Finishes generally are 
lighter. 





ALIVE WITH HYATTS! 


The 1940 models are here to add more 


millions of quiet miles to those already 


chalked up by the millions of cars, 


trucks and buses now on the highways 


so much alive with Hyatt 
Quiet Roller Bearings 


Smoothing the way for the 


AYATT 





Whirl of Today and Tomorrow ... 


ever on the go with Hyatts... making 


highways quiet-ways. Hyatt Bearings 


Division, General Motors Sales Cor- 


poration, Harrison, New 
Jersey; Detroit, Pittsburgh, 


Chicago, and San Francisco. 


<a 


ROLLER BEARINGS © 
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Rising Prices Seen for Automotive Materials in °4) [ndi 
Fourth Quarter Level Likely 


‘To be Steady Despite War 


By Bethune Jones 
Staff Correspondent 
NEW YORK.—Suppliers of raw 
materials and original equipment, 
who each year join other observers 
in closely watching reaction to the 
National Automobile Show as an 
automotive trend index, this year 
are themselves the object of sharp 
scrutiny by business analysts be- 
cause of price uncertainties brought 
about by the European war. 


Because the _ entire national 
economic welfare is heavily de- 
pendent upon automobile manu- 
facturers, who spend about $1,000,- 
000 an hour for raw materials and 
fabricated parts when production 
is good, the relation of the auto- 
motive production outlook to the 
numerous supplying industries at- 
tracts the careful study of econo- 
mic observers at the outset of 
every new model year. 


Reflection of consumer sentiment 
at the annual Grand Central Pal- 
ace exposition, changes in model 
design and other factors are cus- 
tomarily sifted by analysts at- 
tempting to estimate the potential 
automotive market for various ma- 
terials and equipment. 


But this year a new and more 
perplexing question confronts the 
prognosticators. Not only is it be- 
ing asked what effect automotive 
production plans will have on the 
feeder industries, but also what 
effect future price and production 
policies of the feeder industries 
will have on the automotive in- 
dustry. 

While it is indicated that most 
major materials needed for auto- 
mobile manufacture will not under- 
go drastic price changes for the 
balance of the current year, there 
is general expectation among ob- 
















servers here that circumstances re- 
sulting from the European war 
will force increased price levels 
next year for many of the im- 
portant material and equipment 
needs of automobile producers. 
When, to what extent and in what 
industries such increases. will 
strike, are the questions to which 
answers are now being sought. 


Immediate automotive produc- 
tion cost uncertainties were eased 
to a large degree by the recent is- 
suance of fourth quarter steel 
prices at unchanged levels. But 
the steel industry, confronted with 
rising steel-making costs as well 
as the prospect of near-capacity 
output, has shown an unwillingness 
to accept business for delivery 
after Dec. 31, 1939, at fourth 
quarter prices. Present  indica- 
tions, as seen by most observers 
here, point clearly to rising steel 
prices for next year, with uptrends 
also expected for most other 
metals. 


A comparatively small but never- 
theless significant metal market 
factor is seen in the now rising 
prices of steel scrap. Continuing 
uptrend in steel scrap prices may 
tend to induce automobile dealers 
to scrap more of the older used car 
models which come to their lots. 
Such an increase in used car junk- 
ing obviously would benefit the 
1940 automobile merchandising 
program. 


Early apprehension of any seri- 
ous disruption of the tire and rub- 
ber industry, such as would have 
followed repetition of the 1914 war 
rubber situation, has subsided as a 
result of reassurance by the Rub- 
ber Manufacturers’ Assn. and the 
Maritime Commission that ade- 
quate crude rubber supplies for 
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Shown exchanging greetings 
right: 
Nash distributor; 
of Kalamazoo, Mich.; 


the United States would not be in- 
terruped by the war. But other 
factors, such as the probability of 
increased shipping costs even 
though adequate shipping facili- 
ties may be available, are in- 
terpreted by many observers as 
pointing to likely increases in tire 
and other rubber product costs in 
the event of continuing European 
war. 


Asbestos, a material of vital 
automotive importance, is in a dif- 
ferent position than at the out- 
break of the 1914 war. Whereas 
practically all asbestos for Ameri- 
can manufacture was obtained 
from Canada in 1914, raw ma- 
terial imports from other coun- 
tries today plays an important part 
in the requirements of American 
asbestos manufacturers. No major 
difficulty in obtaining raw ma- 
terial is expected by the asbestos 
industry, however. 


Price advances already have 
been noted in materials used in 
the manufacture of paints, indicat- 
ing the probability of future paint 
price increases. Prices of lumber, 
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- C. ann, Great Lakes regional manager; 
ie eer Gaastee Dalgleish, Detroit dealer; Ralph Axtell, Nash dealer 
August Teutsch, Lansing dealer, and A. R. 


assistant to the general sales manager of Nash. 


come from the 
_ Such a big part in creating!) 
~ Of all the major monthlies Tru 
editorially directed to your new Wage Earner Mark 
other monthlies go largely to 3 
your weeklies go.) - ise 
_ There are only two reasons for adding monthlies t 
weekly schedule! First, to reach new car buying 
d by the weeklies. Secon | 


FIRST of an intensive series of dealer councils now being 
held by Nash throughout the United States was held last week in Detroit, 
with Nash dealers from all parts of Michigan and northern Ohio in attendance. 


before the Detroit meeting opened are, left to 


Edward Keller, Toledo 
Boscow, 


both hardwoods and softwoods, are 
expected to remain steady with a 
moderate uptrend in the next three 
months. Various other materials 
needed for automobile manufac- 
ture also are expected to rise to 
some extent, although in no in- 
stances are precipitous jumps an- 
ticipated. Plate glass, with the 
automotive industry by far its 
largest customer, is among the 
few materials expected to be little 
affected by war conditions and as 
a result not likely to be subject to 
the price uncertainties of other 
products. 

Despite the presence of factors 
which may force upward the cost 
of many materials, it is en- 
couragingly indicated that in vir- 
tually every instance efforts will 
be made to resist price increases 
unless they become _ absolutely 
necessary. By continuing fourth 
quarter prices at unchanged levels, 
the steel industry has set an ex- 
ample which other industries and 
individual concerns are attempt- 
ing to follow. 


With only 3,000,000 families earning more than $3) 
year, many of America’s 7,000,000 new. car. buyers # 
Wage Earner Market (which Detroit. 
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NEW YORK.—Enjoying an j 
ventory situation more ion > 
than at the outset of any pi industry 
new model year, and encoursss ith it, enters 
by general improvement in et , 
industry and commerce, deal “ 
the Brooklyn and Long Island a4 
are enthusiastically looking 4 
ward to continuing sales ous ; 
ing the 1940 model year, mi 

“So far, all dealers who hav 
ready been offering the me a 
models are thoroughly pleased wis 
the reception,” said Ralph Ebbe 
manager of the Brooklyn and Lo 
Island Automobile Dealers in 
“Public reaction to the new Mode; 



























































has been more encouragj |W ds 
at the corresponding ouee a eee | 
former new model introductions: pew 1940 oe 
Reporting an unusually | sat Pontiac, Olds 
factory cleanup of 1939 mode todels: substi 
Ebbert declared: , improvements 
“Our members never past year. 
lighter carryover and ona time = th eG 
very few 1939 models left in thesp™% fluid fj 
showrooms. Used car _ inventorig cee a 
are correspondingly light, although Hatch a "a 
they will of course start swelling ing the roa - 
;/as soon as the new models hep; nn 
to move in volume. But there ;} “AS i2 forn 
no present used car problem herftion has ses 
nor any indication now of gyfdmachiner 
looming unusual jam in used cppiee, Tde, 
inventories.” of its cars, bi 
The Brooklyn and Long Islayp't#5 SPeC!# 
dealer group will not ey given to appo 
annual automobile show this yer matching the 
Ebbert said, explaining that % models—it be 
didn’t seem advisable to conduct: the — = 
show this year in view of the ear beautiful 7 
introductions, the National Au} diver @ 
|mobile Show at Grand Centr: titled to a 
Palace, the New York World's Fui 
| and other factors.” He added, hov: 
ever, that local dealers in th 
| Jamaica area will conduct a shor 
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Knudsen Expects 
10-15% Increase 
In 1940 Output 


mw YORK. — “The automobile 
lk aa General Motors Corp. 
Py it, enters the Automobile Show 
pet of 1940 with con- 
fidence and a real 
appreciation of 
the public support 
w..ich made the 
40 percent. in- 
crease in produc- 
tion possible for 
the 1939 model 
year,” said Wil- 
liam S. Knudsen, 
president, General 
Motors Corp. 

“The corpora- 
| W.S. Knudsen tion offers in its 
‘Tew 1940 Cadillac, La Salle, Buick, 
“ Tpontiac, Oldsmobile and Chevrolet 
models, substantial evidence of the 
‘fimprovements developed during the 
past year. It also offers for the first 
‘hime on the Oldsmobile a full auto- 
Enatic fluid flywheel “Hydra-Matic” 
transmission, which eliminates 
clutch and gear shift levers, operat- 
ing the car entirely with brake and 
‘accelerator pedal. 


ig AS in former years the corpora- 
,}tion has spared no expense for tools 
nd machinery in improving appear- 
"Iance, ride, comfort and durability 
of its cars, but more than in other 
years special attention has been 
‘{given to appointments and interiors 
‘fmatching the exterior beauty ot the 
‘Imodels—it being our opinion that 
‘Tthe days of “thrift” finishing of 
‘}oeautiful cars are gone and that 
‘fthe driver and passenger are en- 
ftiled to a complete automobile, 


Set Open House 


CINCINNATI.—Cincinnati automobile 
dealers will hold ‘‘Open House Week” 
here Oct. 16-21. 
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NINE OF CHEVROLET’S best salesmen, each one the leader in sales in his 
particular regional territory, were guests of Chevrolet at the unveiling in 
Detroit of the 1910 models. These leading salesmen, shown here at the entrance 


to the Chevrolet plant at Flint, are, left to right; H. 


J. Friedman, Michigan 


Avenue Chevrolet, Chicago; J. Queirolo, Hatch Chevrolet Co., Stockton, Calif.; 


E. P. Geier, Don Allen, Albany; R 
Coen, general plant manager; C. A. 


C. Disque, Ed Foley, Newark; H. 
Welling, Dow Motor, Houston; C. A. 
Peterson, Davidson Applegate Co., Flint; M. 


B. 
R. Sher, Park Circle Motor Co., 


Baltimore; A. Y. Schultz, Shearer Chevrolet, Maplewood, Mo.; Seab Williams, 


Jones Motor, Graceville, Fla. 





complete in every detail from crank- 
shaft to horn button. 


“We think that value of motor- 
cars should be evident to the extent 
that the owner can both see and 
feel it in driving. The industry is 
still making progress, and we trust 
it is fully evident that General Mo- 
tors Corp. is taking an important 
part in that progress. 


“Aside from the prospects of war, 
it can be confidently expected that 
the industry will show an increase 
in output in 1940 of perhaps 10 to 
15 percent over 1939. Business con- 
ditions are close to the 1937 statis- 
tics and, barring domestic upsets 
due to the war in Europe, should 
show still further improvement dur- 
ing 1940. The United States should 
have a_  $70,000,000,000 income in 
1940 and, unless prices are al- 
lowed to inflate beyond what is 
prudent and sensible on the basis of 
cost of production, automobile out- 
put can be expected to reach 3,800,- 
000 vehicles plus, which should be 
a happy contribution to recovery 
and employment.” 
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Write to Al Degen, care of True § 
Detroit, Michigan, to obtain a copy of Fa. 
es Read by New Car Buyers. 
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Seattle Dealers Plan 


Aggressive Open House 
SEATTLE. — Many activities 
were scheduled for Seattle’s an- 
nual “show room shows” which 
opens here today. 

The kickoff will be a breakfast 
Monday morning with several 
hundred dealers and salesmen to 
attend. 

Radio, billboards and press ad- 
vertising is expected to reach pos- 
sibly 1,000,000 persons. Individual 
dealers are putting on their own 
special entertainment features. 
About all of them have canopies 
from their main entrances over 
the sidewalks. There is a general 
“show” atmosphere. 


Robert Tourville 


MONTREAL. Robert Tourville, 
assistant regional manager of the 
Chrysler Corp., died at the Western 
Hospital Sunday, Oct. 8, after a short 
illness. He was in his 47th year. 


Pig. 
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indices Show Business Rise Based on U.S. Situation 


Again Sets 


Pace for National Upturn 


By William Ullman 
Washington Correspondent 

WASHINGTON.—The signs have 
multiplied during the past several 
weeks in confirmation of the con- 
tention that the rising curve of 
industrial and business activity is 
based largely upon domestic con- 
siderations and has not’ been 
brought about either as the result 
of nor in anticipation of the Euro- 
pean war. 


All reliable indices available here 
now show that the upward trend 
has been very steady at least since 
June. 


The automotive industry again 
provides an excellent example of 
the point in question. Sales main- 
tained a pace very substantially 
better than 1938 throughout the 
present year, climaxed by an in- 
comparably greater degree of in- 
terest in the new models this 
year as against last year. 


In endeavoring to work out a 
fairly definite picture of prospects 
for business and industry generally 
during the remainder of the pres- 
ent year and the opening months 
of 1940, official observers here are 
placing a great deal of dependence 
upon this latter factor, feeling that 
it can be regarded as an important 
and accurate barometer. 


Corporation earnings statements, 
car loadings, newspaper advertis- 
ing lineage, industrial activity in- 
dices, retail and wholesale trade 
statistics, farm income _ totals— 
these and a host of other tools of 
the economist’s profession have 
been subjected to the _ closest 
scrutiny in the Capitol, and all 
competent observers are agreed 
that the improved results of recent 
months have been soundly based, 
that they do not reflect an un- 





_AND ALL KINDS OF MAGAZINES TO REACH THEM! 


| healthy, unnatural, speculation- 
born boom and, further, that there 
is nothing on the horizon at the 
moment which would lead to the 
belief that gains such as_ these 
cannot be held. 


That this conviction is generally 
held by industrial leaders would 
seem to be proven by the highly 
important fact that a widespread 
increase in plant construction and 
rehabilitation now is underway. 

This is true in many varied 
fields and among corporations 
whose leadership is recognized for 
its astuteness and for its refusal 
to indulge in plant expansion sim- 
ply in anticipation of a possible 
(and perhaps - short-lived) war 
boom. 

It will be recognized, of course, 
that all of this new construction 
and these expenditures for all 
forms of equipment, in literally 
hundreds of fields, are an index 
of improved conditions and at the 
same time they provide in them- 
selves a further stimulation of in- 
dustrial activity. 

All of this is to the good, of 
course, and the only danger in 
such a situation lies in the possi- 
bility of over-enthusiasm on the 
part of business and industrial 
leadership. 

One of the most encouraging 
signs of the times to official ob- 
servers here is the fact that this 
danger apparently is thoroughly 
recognized and that that leader- 
ship is setting its face firmly 
against over-expansion in antici- 
pation of an avalanche of orders 
from abroad. The rigors of the 
sharp deflation which followed the 
conclusion of hostilities in 1918, 
and the hard lessons provided by 


| that entire period, are not forgot- 


ten or ignored now. 
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AC SPARK PLUG Div., General Motors , 

Flint, Mich. Waldorf-Astoria-L.'C. Geca’ 
pres., gen. mgr.; W. 8. Isherwood, gen. sales 
mgr.; T. G. McDougal, ceramic engr.; Earl 
McGinnis, adv. mgr.; C. W. McKinley, chief 
engr.; George Mann jr., dir. of ind. relations; 
M. W. Gotthelf, dir. of public relations. 


AITKIN-KYNETT CO., 1400 8. Penn Square, 
Philadelphia. Waldorf-Astoria—M. E. Gold- 


> 


man. 
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AMERICAN WEEKLY, Ino., General Motors 


Bldg., Detroit. Warwick—Clay Herbst, De- 
troit mgr. At 959 8th Ave. Neil D. McGinn, 
F. J. McDonough, Paul R. Fish. 


LEE ANDERSON ADVERTISING CO., 8415 E. 


Jefferson Ave., Detroit. Barclay—Lee Ander- 
son, pres.; J. Widman Bertch, vice-pres. in 
chge. of adv.; Fred Barrett, dir. media div. ; 
E. A. Batchelor, dir. of publicity. 


AMERICAN AUTOMOBILE ASSN., Pennsyl- | BARGMAN, THEODORE, 5200 Loraine Ave., 


vania Ave. at 17th St. N.W., Washington, D.C. 
Savoy Plaza—Russell E. Singer, gen. mgr.; 
Burton W. Marsh, dir., safety and traffic eng. 


Detroit. Commodore—Theodore Bargman, sales 
mer. 


dept.; W. I. Robinson, asst. dir. safety and | BARNES-GIBSON-RAYMOND Div., Associated 


traffic eng. dept. 


AMERICAN CHAIN & CABLE CO., Ine., 
Bridgeport, Conn. Headquarters at 230 Park 
Ave.—William T. Morris, pres.; William M. 


Spring Corp., 6400 Miller Ave., Detroit. Wal- 
dort-Astoria—L. D. Adams, vice-pres., gen. 
mer.; N. J. Black, gen. sales megr.; F. P. 
Zimmerli, chief engr. 


Wheeler, secy.; William D. Kirkpatrick, gen. | 8ENDIX AVIATION CORP., New York, South 


sales mgr.; Harry Williams, dist. sales mgr.: 
W. F. Cotter, dist. sales mgr. 


ALUMINUM CO. OF AMERICA, Gulf Bldg., 
Pittsburgh, Pa. Waldorf-Astoria—J. J, Cooper, 
sales engr.; N. C. Barnes, sales engr.: C. M. 
Whelan, Detroit office local mgr.; F. C. Bar- 
rows jr., Detroit office dist. mgr.; Frank Jar- 


Bend, Bendix, N. J. Waldorf-Astoria—Vincent 
Bendix, pres.; D. O. Thomas, vice-pres. chge. 
of automotive div.; E. R. Palmer, vice-pres., 
treas.; W. L. McGrath, vice-pres.; Herbert L. 
Sharlock, dir. pub. relations. At 30 Rockefeller 
Plaza—Charles Marcus, vice-pres.; V. W. 
Kliesrath, vice-pres.; H. 8. Welch, gen. mer. 
export div.; David Beecroft, New York office. 


dine, chief engr., foundry div.; G. D. Welty,| BENDIX PRODUCTS Division, Bendix Aviation 


asst. chief engr., foundry div.; P. B. Jack- 
son, sales engr.; Harry L. Smith jr., mgr., 
casting and forging sales. 


AMERICAN BANTAM CAR CO., Butler, Pa. 


Corp., South Bend, Ind. Waldorf-Astoria—D. 
0. Thomas, vice-pres., B.A.C.; M. P. Fer- 
guson, gen. megr.; F. B. Willis, dir. of sales; 
K. M. Wise, dir. of engr.; A. C, Chambers, 
mfg. sales mgr. brake and power brake div.; 


AMERICAN BOY, 7430 Second Blvd., Detroit. 


R. C. Allan, mfg. sales mgr. carburetor div. ; 
L. D. Golden, service sales mgr.; F. H. Kroe- 
ger, sales; E. D. O'Reilly, sales; Lee Santry, 
sales; John Wellinghurst, sales. 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR 
BRAKE CO., 5001 Centre Ave., Pittsburgh. 
Savoy-Plaza—R. L. Morrison, vice-pres., gen. 


Lexington—Roy 8. Evans, pres.; Francis H. 
Fenn, vice-pres.; Hugh A. Pollock, sales mgr.; 
Whiting Hall, adv. mgr.; R. G. Marshall, ex- 
od = Special Exhibit—1717 Broadway (at 


Commodore—Elmer P. Grierson, publisher. 


Automobile Industry 


Year Ending September, 1939 


Prepared by Oscar P. Pearson, chief statistician, 
Automobile Manufacturers Assn. 


Production and Value 


Car and truck factory sales, U. S. and Canada......... 
oe OE are ey are a rer ere 
ke eee 

Percentage increase over 1938. Motor Vehicles......... % 

Wholesale value of cars, U. S. and Canada............. $1,776,151,000 

Wholesale value of trucks, U. S. and Canada........... $ 448,324,000 

Wholesale value of cars and trucks combined.......... $2,224,475,000 

Wholesale value of parts, accessories and tires for re- 
placement, and service equipment ................. $1,243,236,000 

Motor vehicles, accessories, service equipment and re- 
placements of parts and tires....................6. $3,467,711,000 


Registration 
DAGCOP WORICIOS TOmIsCerS 170 UW. Bocce cc es ewes 
I NS I ora ioe ies ars 2/5 8 uss oer uie Ges aaa nie kee Halas 
II co lad ge WA ig Basan a 65 W586 waa wis -0 8 
World registration of motor vehicles................... 
Percent of World’s automobiles in U. S................. 


Taxes 
"TOGH] BAGEOE WONIGIS UMEE TAMEE coo. c cc ccisiccciceeccses $1,601,000,000 
Gasoline taxes, federal, state and municipal............ 
Percentage motor user taxes to all taxes from all 


sources, federal, state and local.................... 11.4% 


Employment 
Employment in auto, auto body and parts factories... 
EN SE I gg 55 ki 6' 6 sin 56 6:0 oo aaiew's n410:0,66:00.8.6)s 


Automobile’s Relation to Other Business 

Automotive industry is the largest purchaser of gaso- 

line, rubber, steel, malleable iron, mohair, lubricat- 
ing oil, plate glass, nickel and lead. 


380,000 


‘Railroad carloads of automotive freight shipped........ 


Rubber used in automobile industry.................... 
Steel used by automobile industry...................... 
Lumber, hardwood, used by automobile industry....... 
Copper used by automobile industry.................... 
Lead used by automobile industry...................... 
Zinc used by automobile industry...................... 
Tin used by automobile industry....................... 
Aluminum used by automobile industry................ 
Nickel used by automobile industry.................... 
Gasoline consumption by motor industry............... 
Gasoline used by motor vehicles (gallons)............. 
Gasoline used by motor vehicles, retail value includ- 


eee eee eer eee eee eee eres eeeeeeeeereseeeeees 


ie aR 0 MEO oe cia dag aan Ka+ 9001's wus eG 0k Roa 
Total special motor truck taxes...................00065 
Fleets of 8 or more trucks, number of operators........ 
Trucks operated by fleets of 8 or more................. 
DUNO BE CONE CPIDEE ion 5 5 oo no's oc or 6eceteesneeceeas 
eg GE ee ner ee re ere ee ere 
ea aru saataleha Sa a Nae RRO RE ERD OD DI 


Foreign Sales 
Number of American motor vehicles sold outside United 
States (U. S. exports and output in Canadian plants 
ern) Wee oa Fale os Fab aos oar che ace a hiaiera's 
Percent of production sold outside U. S................ 13% 
Value of motor vehicles, parts and tires exported from 
U. &. and Canada ....ccccccccscsccccccccccsscccvess $ 312,100,000 


Motor Vehicle Retail Business 
Wate) naw and tee BeMOUe .o55 5 +656 o 8s 6 ca see ek hdc ess 0s 


NS GONE IS 5555 66d a i ochre ecewensaevsiveenavas 
Total retail outlets, duplications eliminated............ 


Ri en el aegis SAR ae ald Sas bn id oak ale'b0 4 
Rntald mmanline Cutlets «2... cccssccccsccccenseanecens 
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Meet at the New York Sho, 


irectory of Automobile, Accessory and Shop Equipment Companies’ 
headquarters while at the show, and their permanent addresses 


mgr.; C. A. Ohl, dir. of sales and engr.; F.|C 


ll, sales mgr.; D. H. Robinson, prod. 
a SEND E. R. Fitch, chief engr.; 8. John- 
., gen. engr.; I. F. Nelis, dist. mgr.; 
A. BR. Leukhardt, Eastern dist. engr.; R. J. 
Robinson, J. J. Terhune, E. G. Smith and 
E. W. McKay, all reps. 


N ALUMINUM & BRASS CORP., 1400 
gg on Bldg., Detroit. Plaza—Chas. B. 
Bohn, pres.; P. A. Markey, vice-pres.; Emer- 
son Frantz, gen. sales mer.; L. E. DeGroat, 
dist. sales supr.; H. A. Wilson jr., New York 
rep.; R. J. Roshirt, mer., permanent mold 
div.; E. O. Goerke, mgr., bearing div.; T. W. 
Kuhn, div. sales mgr. 


BOONE, RODNEY €E. ORGANIZATION, 959 
Eighth Ave., New York City. Warwick—Rod- 
ney E. Boone, gen. mer.; David H. Preston, 
mgr. auto. dept.; F. W. Richardson, mér., 


Detroit office. 


BROOKE SMITH & FRENCH, Inc. 82 E. 
Hancock S8t., Detroit. Barclay—Willard 8. 


bon, A. L. Terry, service mgr. ; 


BROTHER, D. P. & CO., Inc., 8-149 General 
Motors Bldg., Detroit. Waldorf-Astoria—D. P. 
Brother, pres.; Carl Georgi jr., dir. of media; 
L. F. Carlson, pub. dir.; Clarance Hatch jr., 


acct. exec. 


BUICK MOTOR Division, General Motors Sales 
Corp., Flint, Mich. Waldorf-Astoria—H. H. 
Curtice, W. F. Hufstader, C. A. Chayne, 0. 
W. Young, D. E. Williams, E. H. Kramer, 
L. A. Stewart, E. T. Ragsdale, A. H. Belfie. 
Special Exhibit—Waldorf-Astoria. 


CADILLAC MOTOR CAR Division, General Mo- 
tors Corp., 2860 Clark Ave., Detroit. Ambassa- 
dor—N. Dreystadt, gen. mgr.; D. E. Ahrens, 
gen. sales mgr.; W. B. Wardle, comptr.; E. 
W. Seaholm, chief engr.; C. O. Richards, 
asst. chief engr.; O. M. Nacker, chief chassis 
engr.; W. J. Tell, chief body engr. Waldorf- 
Astoria—R. L. Newton, asst. gen. sales mgr. ; 
F. J. Denney, adv. mgr.; J. W. Dunivan, 
distrib. mgr. Special Exhibit—Waldorf-Astoria. 


CAPPER PUBLICATIONS, Inc., 3-161 General 
Motors Bldg., Detroit. Biltmore—Frank X. 
Gaughen, central manager. 


Lt. C. CHASE & CO., 295 Fifth Ave., New York 
City. Biltmore—A. E. Roninger, sales mer., 
automotive div.; E. J. Leach, asst. sales mgr., 
automotive div. At 295 Fifth Ave.—H. J. 
Ross, prom. and research; G. B. Ogan, gen. 
mgr.; G. F. Ogan, adv. mgr. 


CHEK-CHART CORP., 624 8S. Michigan Ave., 
Chicago. Lexington—J. Howard Pile, editorial 


director; Earl W. Allington, eastern rep. 


CHEVROLET Division, General Motors Corp., 
Detroit. Waldorf-Astoria—M. E. Coyle, gen. 


and mech. mgr.; I. W. Thompson, parts and 
access. dept.; W. J. Hanlon, bus. management 
mgr. Special Exhibit—Waldorf-Astoria. 


automotive mgr.; J. Ray Scolaro jr., hie 
Detroit office. oe 


CHICAGO TRIBUNE, Chicago, I. Waldorf-As- 

torla—C. 8. Benham, national adv. mgr.: W. 
E. Bates, mgr., Detroit adv. office; R. C. 
Tower, eastern adv. office. 


CHILTON CO., Chestnut & 56th Sts., Phila: 
delphia. Waldorf-Astoria—C. A. Musselman, 
pres.; Jos. 8. Hildreth, vice-pres. and mer. 
automotive unit; Julian Chase, directing edi- 
tor automotive div. At 239 W. 39th st.— 
Frank P. Tighe, editor Automobile Trade 
Journal; W. K. Toboldt, editor, Motor Age; 
C. B. Rawson, managing editor, Motor World 
Wholesale; Herbert Hosking, editor, Automo- 
tive Industries; George T. Hook, editor Com- 
mercial Car Journal; G. C. Buzby, manager, 
Direct Mail Div. and sales rep.; M. C. 
Dittmann, sales rep.; A. R. Eckel, sales rep. ; 
> — Hevner, circulation mer., automo- 
v. 


CHRYSLER SALES CORP., 12200 E. Jefferson, 
Detroit. Barclay—D. A. Wallace, pres.; C. L. 
Jacobson, vice-pres.; A, E. Tongue, dir. of 
adv.; R. W. Utley, asst. service mer.; J. H. 


Caron, sales promotion; R. S. - 
— S. Hull, mainte 


COLUMBIA BROADCASTING SYSTEM, F 
» Fish 
a —— St. Regis—A. N. Steele, on, 
Toit office; Webb Taylor, N 1. 
San oe ‘aylor, Neil Mulhern, 


CROSLEY CORP., 1329 Arlington St., Cincin- 
oe. “a at Crosley Distributing = 
. Fielding Rob 

Plaza—T. W. Berger. : a 
CROWELL-COLLIER PUBLISHING Co., 4-2 
General Motors Bldg., Detroit. Waldort.As. 
toria—E. A. Schirmer, Detroit nfr.; Russell 
A. Sanders, Detroit rep., Woman's Home 
Companion; Robert N. Woodruff, Detroit rep., 
American Magazine; C. E. Carey, Detroit rep., 
American Magazine; Jack Henderson, J. P. 
St. Clair, Arden Yinkey jr., Detroit reps., 
Collier's; R. C. Blackwell, Detroit rep., Coun- 
try Home. 


UE MAGAZINE, 6 E. 39th St., New York, 


CURTIS PUBLISHING CO., 10-240 General 


DELCO PRODUCTS Div., General Motors Corp., 


olal Exhibit—Ch 

N. Y. Barclay—George Hammer, national adv. Salon. 

mgr.; Howard McLennan, Detroit mgr.; Law- 

rence Griswold, asst. publisher. DIAMOND T MOTOR CaR co 
St., Chicago. R “ 


C. Huxley jr., vice-pres., eastern 


rysler Bullding Internat, 


Motors Bldg., Detroit. Barclay—T. T. Allen, 


D. W. Bay, C. C. Hood, C. B. Field, F. J. | E J. Bush, vice-pres.,” sales ma” 
Mullen, all of Saturday Evening Post; F. N.| Picroe. vice-pres.. chief engr.; w. a. p,°,! 
Cordner, Ladies’ Home Journal; A. K.| Sd". mer: H. MacEvoy, gery, mg.” 


J. Canniff, E. A. Dennis +3 and | 
J. Hollearn, BR. E Kussin, a, 01 
W. Murphy, A. A. Nielsen, all dist on 


Lovrien, M. D. Laine, Country Gentleman: 
T. G. Wade, branch mar. 


329 E. First St., Dayton, 0. Waldorf-Astoria | DODGE BROS. CORP., 7900 Jos, 

—C. H. Kindl, gen. mgr.; R. I, Wilkinson, | ‘folt. Barclay—F. H. Akers, tee h 
gen. sales mgr.; B. A. Brown, factory megr.;| ‘sles: F. J. Timmens, gen. sates my,” 
P. H. Rutherford, chief engr. Poag, asst. gen. sales mgr; W, Rp. 


os of oe | C. E. Coe, Asst. dit, of tr, 
RP., 60 ni ing, De- an prom. ; . WW + Oy 
DE SOTO MOTOR CO 00 Wyoming, De Chrysler Bidg. Lee. Special Exh 


troit. Barclay—L. C. Peed, vice-pres.; J. B. 
Wagstaff, gen. sales mgr.; Karl H. Bronson, | DOLE VALVE CO., 1901-1941 Carroll 
adv. mer.; R. M. Rowland, asst. gen. sales cago. Barclay—John L. Dole Am. ¢ 
mer.; K. Ray Spencer, N. Y. reg. mer. Spe- (Continued on Page 38, Col} * 


EXHIBITORS — 1939 NATIONAL 
AUTOMOBILE SHOW 


Grand Central Palace, New York, N.Y, 
October 15-22 
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THE vi BUYS THE CAR 


| The purchase of a new car 
is a transaction that involves 
every member of the family. 
“Is the car sturdy and strong 
and safe for the youngsters? Is 
it comfortable? Are its color 
combinations, its upholstery, 
its design attractive? Will it 
operate dependably and eco- 
nomically? Is it a car we can 
afford?’’ These are the ques- 


tions that run through the 
minds of the overwhelming majority of car buy- purchasing power. In excess of 1,000,000 per- 
ers. These are “family” questions. sons among 430,000 families regularly read this 
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In metropolitan Chicago—second richest mar- Home newepeper. . | 
ket in the nation—you can best reach prospects The mapenence of advertisers themselves in- 
through The Chicago Daily News. For this news- dicates the effectiveness and economy of this 
paper has greater Home Coverage of Able-to- medium: For years The Chicago Daily News 
Buy families than any other daily medium in has carried more Automobile Advertising than 
Chicago. Its circulation, penetrating every sec- any other newspaper in Chicago — morning, 
tion of the city and suburbs, exactly parallels evening or Sunday.* Siaies> iain Weasel, Boe. 


THE CHICAGO DAILY NEWS [ smu: yon 


Chicago’s i 0 M i Newspaper The Chicago Daily News will pub- 


lish its annual Automobile Show 


Number on Saturday, November 4 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY —opening day of the Chicago Show. 
Full news and picture coverage of 

DETROIT OFFICE: 4-119 General Motors Building the new models and accessories will 

DAILY NEWS PLAZA, 400 West Madison Street, CHICAGO be presented. Early apace Sesetve- 


tion is recommended. 
¢ SAN FRANCISCO OFFICE: Hobart Building 





NEW YORK OFFICE: 9 Rockefeller Plaza 











This is the most complete directory of Automobile, 
Representatives, their hotel headquarters while at the show, 





(Continued from Page 36) 


Stuart G. Phillips, asst. sec. adv. mer.; R. 

» mer. mfg. sales; T. B. Chase, mer. 

bimetal dept.; Fred Bell, mgr. Detroit office; 

pn on A F. M. Thompson, mer. 
r sales; E. Skobo, sales rep.; Al Toll, 

sales rep.; H. Drapeau, engr.; T. Curtis, FEDERAL MOTOR TRUCK CO... bvah or 

sales rep. 


M. Ellis 


E. tl. du 
General 


mgr., automotive div., Waldorf-Astoria; R. C. 
Williams, sales mgr. auto. div., Roosevelt; H. 
E. Goldsmith, salesman, auto. div., Roosevelt; M. Libby, reg. mgr.; Belmont Walters, reg. 


Mrs. E. 


PONT de NEMOURS & CO., 5-238 
Motors Bldg., Detroit. G. A. Staples, 


B. French, dir., Duco color advisory mer. 


service, Biltmore. 


ECLIPSE 


Corp., Elmira, N. Y¥. Waldorf-Astoria—W. L. 


FIAT, S. A., Turin, Italy. Headquarters at 595 
Madison Ave.—Guido Soria, pres., European 
American Trade Development Corp. 


MACHINE Division, Bendix Aviation 


McGrath, gen. mgr.; M. P. Whitney, chief 


engr.; R. E. Slayton, prod. mgr. Lexington— FLEX-O-TUBE CO., 750 14th St., Detroit. 
H. C. Bush, sales mgr.; K. C. Gano, engr. 


rep.; R. 


mount—H. P. Fanning, sales rep. 


CHAS. H. EDDY CO., Inc., Wrigley Bldg., 


Chicago. 
mobile 


rep., representing Boston Transcript, 
Providence Journal-Bulletin; Chas. H. Eddy 
Co., Inc. 


E. Fink, sales and service. Para- 


Belmont Plaza—W. J. Virtue, auto- 


Ave., Detroit. Barclay—R. W. Ruddon, pres.; 
Joseph D. Burke, vice-pres. in chge. of sales; pres. ; 
K. M. Schaefer, gen. sales mgr.; 8. Fitz- 
export mer.; E. W. Winans, chief engr. 
engr.; S. G. Mitchell, adv. mgr.; J. T. Ott, 
sales prom. megr.; J. F. Maxwell, serv. mgr. ; 
H. F. Debandt, asst. to gen. sales mer.; F. 


patrick, 


Pennsylvania—J. L. Ward, sales mgr. 


FLINTKOTE CO., 50 W. 50th St., New York, 
N. Y. Headquarters at 50 W. 50th St.—I. J. 
Harvey jr., pres.; F. H. Neher, vice-pres. and 
sales mer.; A. J. Healey, asst. to Neher; G. 
P. Heppes, vice-pres., and gen. mfg. mar.; L. 
Kirschbraun, vice-pres. and research dir.; E. 
O. Groskopf, mfg. mgr. of asphalt products; J. 
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publisher; Wm. Hutton, New York mer.; W. | GRAHAM 
B. Wiemers, Chicago mer.; C. P. Armitage, 
Detroit mgr.; N. M. Mathews, gen. mgr.; 
Thos. H. Cardoff, adv. mgr. 


-PAIGE MOTORS CORP., 
Biltmore—J. B. Gra- 
ham, pres.; August Johnson, exec. vice-pres. ; 
H. D. Dodge, C. W. Matheson. 


HERCULES MOTORS CORP., 
8. E., Canton, 0. Roosevelt—Charles Balough, 
vice-pres.; C. P. 
W. Cromley, sales 


Warren Ave., 


Weekes, vice-pres.; W. 


Outer Drive, 
gen. mer. 


8505 W. 


201 llth St., 


HERRON-ZIMMERS MOULDING CO., 3900 E. 
Barclay—O. J. Crowe, 


HOOF PRODUCTS CO., 6543 S. Laramie Ave., 


gen. megr.; 
mer.; W. 
F. Byrne, 
mann, 


Miscall, mfg. mgr. of rubber products. kee, 
pres.; W. A. MacDonald, vice-pres.; Nor- 


ELECTRIC AUTO-LITE CO., Champlain and 


Chestnut 
Miniger, 


D. H. Kelly, exec. vice-pres.; J. H. McDuffee, 
vice-pres. 
mgr. serv. dept.; R. C. Held, mer. 
order dept.; F. A. Nealon, mgr. merch. div.; 
R. C. Thompson, export mer. 


Shank, 


St., Toledo, 0. Ritz-Cariton—C. O. | FORBES MAGAZINE, 120 Fifth Ave, New 
York, N. Y. Roosevelt—Elmer L. Sylvester, 
Detroit mgr.; Frank P. Toolan, vice-pres., BEARINGS Division, 
gen. megr.; B. C. Forbes, editor; Harwood F. WYATT . 
Merrill, managing editor. 

FORTUNE, Time and Life Bidg., Rockefeller 

New York, N. Y. Canadian Club, 

Waldorf—D. C. Murray, Detroit mer. 


chrmn. of board; R. G. Martin, pres. ; 


battery div. Commodore—J. A. 


ELECTRIC STORAGE BATTERY CO., Allegheny 


Ave. and 19th St., Philadelphia. Biltmore— | GARDNER DISPLAYS, 513 New Center Bldg., 
Barclay—Hi M. Johnson, vice-pres., 


R. C. Norberg, vice-pres., gen. megr.; H. B. Detroit. 

Gay, vice-pres.; F. T. Kalas, asst. gen. sales gen. mer. 
mgr.; W. C. Leingang, mgr. automotive mfgrs. 

sales; R. L. Sommerville, mgr. automotive re- | GENERAL 


placement sales; L. E. Lighton, development tiac, 
and design div.; F. F. Sampson, mgr. N. Y. mer. 


branch; 
Weaver, 


ESQUIRE, 


E. G. Beutter, N. Y. branch; D. E. 
N. Y. branch. 


Inc., 366 Madison Ave., New York, 


N. Y. Plaza—W. H. Larkin, Detroit mgr. 


GOOD HOUSEKEEPING, 7-243 General Motors 
FARM JOURNAL, Washington Square, Phila- Bldg., 
delphia. 


Waldorf-Astoria—Graham Patterson, 





Center, 


Mich. Plaza—I. B. Babcock, pres., gen. 
Essex House—W. B. Livingston, asst. to 


res; E. T. Herbig, Eastern reg. mgr. Engi- — 
neers Club—Col. G. a Green, vice-pres. in | JAEGER WATCH CO., New York, N. Y. Head- 


chge. of engr. Gotham—J. P. Little, vice-pres. 
in chge. of truck sales. 


Detroit. 


Coombs, Detroit mer. : 


export mer.; T. 


man de Vaux, gen. mer. 


Chicago. Biltmore—A. C. Hoof. At 29 W. 60th 
St.—A. M. Sucksdorf. 


HUDSON MOTOR CAR CO., 12601 E. Jefferson 
Ave., Detroit. Ritz—A. E. Barit, pres., gen. 
mgr.; Marguery—S. G. Baits, vice-pres., asst. 

Barclay—G. H. Pratt, gen. sales 

merch. mgr.; H. 

eastern sales mgr.; 

H. Stambaugh, dir. 

of national serv. oper.; C. G. Beeching, mid- 

west sales mer. 


Cc. Ger- 


HUPP MOTOR CAR CORP., 3641 E. Milwau- 
Biltmore—J. Walter 


Drake, 


Motors 


Sales Corp., Harrison, N. J. Waldorf-Astoria— 
H. O. K. Meister, gen. mgr.; H. K. Porter, 
gen. sales mgr.; O. W. Young, chief engr.; 
F. A. Weiss, pur. agt.; F. E. Booth, mer. 
motor bearing sales (Detroit); H. G. Corbet, 


div. engr. (Detroit); H. L. Watson, sales engr. 


MOTORS TRUCK & COACH, Pon- 


(Detroit); J. D. Roach, sales engr. (Detroit) ; 
Cc. W. Kalchthaler, 
R. Gilmartin, 
Carroll, adv. mgr. 


HYDRAULIC BRAKE CO., Detroit. 
Astoria—M. W. McConkey, pres, gen. mer. 


(Detroit); J. 


H. M. 


Waldorf- 


quarters at 304 E. 45th St.—E. L. Vail, pres. 
gen. mer. 


ARTHUR KUDNER, Inc., 630 Fifth Ave., New 


Waldorf-Astoria—Edgar_ T. 


York, N.Y. Headquarters at 630 Fifth Ave.—.. 
H. Kudner, pres.; 8. H. Kudner, F. L. Chance, 
R. D. Stewart, L. 8S. Rounds; Frank Arm- 








A tire valve must be judged, not 
alone by its performance under 
ideal conditions, but also under 
the extremes—when the going 
gets tough—under scorching heat, 
freezing cold, dirt and mud. Only 
the tire valve that is air-tight 
under all conditions can provide 
the protection that modern tires 
must have. 

Schrader Tire Valves are engi- 


A. SCHRADER’S SON 


Division of Scovill Manufacturing Company, Incorporated 


Schrader 


REG US PAT OFF 


TIRE VALVES 


neered with the experience of 
forty years, to meet the toughest 
conditions that modern driving 
can produce—many so severe 
that only the air-tight cap can 
assure perfect performance. 


To the tens of millions of tire 
users, the replaceability and low 
cost of Schrader Valve Cores and 
Caps are the most practical as- 
surance of air-tight tire valves 
under every operating condition. 


BROOKLYN, N. Y. 









EXHIBITS 


Outside Palace 





American Bantam—1717 Broadway 


(at 54th St.) 
Buick—Waldorf-Astoria Hotel. 
Cadillac—Waldorf-Astoria. 
Chevrolet—Waldorf-Astoria. 
Chrysler—Chrysler Building. 

De Soto—Chrysler Building. 
Dodge—Chrysler Building. 
Ford-Mercury-Lincoln — Salon at 

Hotel Astor and 1710 Broadway. 
New Departure—Waldorf-Astoria. 
Oldsmobile—Waldorf-Astoria. 
Plymouth—Chrysler Building. 
Pontiac—Waldorf-Astoria. 
Ternstedt—Waldorf-Astoria. 





strong. Waldorf-Astoria—S. D. Fuson, vice 
pres.; Robert Copeland, mer. Detroit office; 
Frank Webb, Buick publicity; J. P. Wines, 
Fisher Body publicity. 


LIBERTY MAGAZINE, 122 E. 42nd St., New 
York, N. Y. Waldorf-Astoria—Herbert N. 
Williams, Detroit adv. mgr. 


LIFE MAGAZINE, 8-244 General Motors Bldg., 

Detroit. Waldorf-Astoria—W. Dickinson Wil- 
son, assoc. mgr.; Edward Tucker, Detroit 
mar.; Robert E. Chaffee, salesman, 


LOOK MAGAZINE, 8-240 General Motors Bldg., 
Detroit. Barclay—W. J. Mattimore, Detroit 
adv. mgr. 


LYON, Inc., 197 S. Waterman, Detroit. Park 
Central—B. M. Short, gen. mgr.; C. O. Hohn, 
sales megr.; F. A. Wickham, fety. rep. 


MACK TRUCKS, Inc., 34th St. and 48th Ave., 
Long dsland City, N. Y. Headquarters at 34th 
St. and 48th Ave.—Merrill C. Horine, sales 
prom. mgr.; R. D. Hilty, dealer and export 
sales mgr.; W. T. McCurdy, dealer and ex- 
port sales; A. G. Crockett, sales prom. dept. 


MARSHALL-ECLIPSE Division, Bendix Avia- 
tion Corp., Troy, N. Y. Gotham—Furber Mar- 
shall, gen. mer. Barclay—Fred Weyburne, 
mgr. prod. accts.; R. R. Stenberg, chief encr.; 
A. J. Roemer, sales mgr. replacement div. 





| 


| 





McMANUS, JOHN & ADAMS, Inc., Fisher | 


Bldg., Detroit. Warwick—W. A. P. John, 
pres. Ambassador—James R. Adams, vice-pres.: 
Elmer Froehlich, dir. of media; R. M. Ross, 
publicity, Cadillac-LaSalle; Gerry Schurman, 
publicity, Pontiac; R. C. Sackett, publicity, 
Pontiac. 


MEREDITH PUBLISHING CO., 1714 Locust 
St., Des Moines, Ia. Barclay—J. P. Eves, 
western mer.: Luke E. Miller, H. L. Behlke, 
Detroit reps.; Clyde H. Combs, eastern mer. 


MONSANTO CHEMICAL CO., 1700 S. Second, 
St. Louis, Mo. Waldorf-Astoria— Edgar M. 
Queeny, pres.; Charles Belknap, exec. vice- 
pres.; James W. Irwin, asst. to pres. Biltmore 
—G. Lee Camp, gen. mgr., organic chemicals 
div.; V. E. Williams,, asst. gen. sales mer., 
organic chemicals div.; A. T. Loeffler, New 
York gen. branch megr., organic chemicals div. ; 
R. F. Richard, gen. mgr., phosphate div.; T. 
S. Foley, N. Y¥. branch mgr., phosphate div.; 
W. M. Rand, gen. megr., merrimac div.; Dr. 
L. A. Pratt, gen. sales megr., merrimac div.: 
H. J. Heffernan, N. Y. branch megr., merri- 
mac div.; J. C. Brooks, gen. megr., plastics 
div. Roosevelt.—J. H. Clark, gen. mer. of 
sales, plastics div.; F. A. Abbiati, asst. gen. 
mgr. of sales, plastics div.; J. R. Turnbull, 
sales prom. and adv. mer., plastics div.; G. 
€. Gress, mgr. Detroit branch, plastics div.; 
C. F. Reeves, N. Y. branch mar., plastics div. ; 
J. T. Ragsdale, petroleum chemicals dept.; E. 
J. Smail jr., gen. sales megr., rubber service 
dept.; Dr. C. A. Thomas, dir. of research, 
Central Research Laboratories; Dr. C. A. 
Hochwalt, asst. dir. of research, Central Re- 
search Laboratories; Charles Lichtenberg, sales 
mgr., Resinox Corp., Monsanto subsidiary. 


| 


Men You Will Meet at the New York Sho, 


Accessory and Shop Equipment Companies’ 
and their permanent addresses 


MUNN, JOHN 0. Co., ‘ 
Toledo, O. New Yorkermd 0. yet 
x Dts, 

NASH MOTORS Division, . 
14250 Plymouth Road, Detron ttt 
at Nash Motors Co. of Ww. Y., srtétt 
at 133d St—W. A. Biees, ‘ten! 
R. H. Israel, asst. gen, sales sale ag 
Boscow, asst. to gen. sales mgr mes A 


NEW DEPARTURE Division, Gen 
Sales Corp., Bristol, Conn. Waldort ; 
F. G. Hughes, gen. mgr,; 1, oni 
gen. s.m.; T. C. D, Crow, hier -—e 
Marschner, western S.m.; W 
asst. s.m.; C. B. Beckwith, ; 
Wirtemberg, N.Y, rep. 
Waldorf-Astoria. 


age 
H. Hari, 
adv, mgr,: p 
Special 4), 


NEW YORK JOURNAL-AMERICAN 9 
Ave., New York City. Warwick 
Preston, mgr. auto. dept.; F. W. ar 
mer. Detroit office. Belmont PI 
Vandivert, auto. editor, 


a 

Davi 
Richary, 

aza~p 


NEW YORK TIMES, New York, N. 


—Ben Etter, D. J. Fugle, B. L, | ¥. Bey 


Dineey, 
NEWSWEEK, 1270 Sixth Ave., Ni 

t Ave., New \ 

St. Regis—Robert P. Stewart, Denes 

ty 


NORMA - HOFFMANN BEARINGS cy 
Stamford, Conn. Headquarters at 155 ed 
St.—O. P. Wilson, pres.; H. J, Ritter. 
pres.; D. E. Batesole, chief eg: 11 
Rounds, asst. chief engr.; F. W. “Mew 
N. Y. dist. mer.; R. Gannett, Ry + 
nelly, J. G. Tompkins, T. M. Kaino, 4 a 
engrs.; C. W. Hedler, mgr. of distri. 

OLDSMOBILE Division, General Motors 
Corp., Lansing, Mich. Waldort-Astoriac 
McCuen, gen. mgr.; D. E. Ralston, gen 
mgr.; R. L. Myers, asst. gen. sales nr 
R. Browder, asst. gen. sales mgt; E 
Youngren, chief engr.; V. ¢. Havens 
mgr.; L. T. Weston, asst. adv, mgr. 
Lampe, sales prom. mgr.; F. J. Walters 
sales prom. mgr.; W. HL Loudon, pars 
cessories merc. mgr. Special Exhibit—¢y 
Motors Salon, Waldorf-Astoria Hotel, and ( 
eral Motors Bidg., N. Y. World’s Fair, 


OSBORN, SCOLARO, MEEKER & (0, 
Madison <Ave., New York, N. Y. Bary 
Jos. R. Scolaro. At 270 Madison Ave, 
H. Meeker. Representing: New York ke 
Tribune, Boston Globe, Baltimore Sun, 
delphia Inquirer, Washington Post, §:, |; 

Globe - Democrat, Minneapolis Star - Jn: 

Des Moines Register and Tribune, Grit ¥ 

liamsport, Pa.) 


OVERHEAD DOOR CORP., Hartford Cis 
Warwick—Forest E. McKee, pres. 


PACKARD MOTOR CAR CO., Detroit » 
Lane—Alvan Macauley, chmn. of brd.; ¥ 
Gilman, pres., gen. mgr.; W. M. Pack 
pres. of distr.; J. G. Vincent, sice-pr 
engr.; G. T. Christopher, vice-pres. 
H. J. Ferry, secy.-treas.; C. R. Paton 
engr.; H. W. Hitchcock, adv. mgr; £ 
Macauley, mer., styling div.; R. W. t& 
asst. sales mer.; H. L. Beecroft, asst 
mgr., Eastern div.; L. W. Slack, ass: 
mgr., Western div.; G. L. Logan, ax 
gen. sales mgr.; J. H. Marks, pur. ns 
FF. Olmsted, dir. of pub. 


PICARD ADVERTISING, Inc., 250 W. 5:5 
New York, N. Y. Headquarters at 2 
57th St.—Richard A. Picard, pres.; Wo 
Marvin, secy. 


PLYMOUTH Division of Chrysler Corp. lx 
Road and Mt. Elliott, Detroit. Barcla-! 
Eddins, pres.; H. G. Moock, vice-pre.; L 
Cosart, gen. sales mgr.; J. E. Bayne + 
gen. sales mer.; W. W. Romaine, & 
adv. and sales prom.; J. D. McCrimmm 
of service; Ward Barnett, dir. of om 
sales. Special Exhibit—Chrysler Bids. 


PONTIAC MOTOR Division, General t 
Sales Corp., Pontiac, Mich. Barclay) 
Bathrick, gen. sales mgr.; Verne L Me 
asst. gen. sales mgr.; W. H. Manning. 
chief engr.; G. A. Delaney, acting a © 
engr.: W. R. Milner, body engr.; ¥ 
Braasch, mgr. sales prom. and group © 
H. G. Hersh, asst. sales prom. mgt; ¥ 
Marshall, service mgr; J. H. Otis, pt 


(Continued on Page 40, Col. 1) 


Show Activities 


DATE TIME PLACE EVENT Lineolt 

Oct.15 2pm. Astor Ford, Mercury, 
Zephyr show opening 

Oct.15 2-7 p.m. World’s Fair GM reception for sutom 
bile editors 

Oct.15 9:30p.m. ° Waldorf Crowell-Collier Pub. 
Co. party 

Oct.16 12:30p.m. Roosevelt Automotive Safety 
Foundation luncheot 

Oct.16 6p.m. Pennsylvania SAE annual dinner 

Oct.16 12 noon Astor Ford press luncheot |, 

Oct. 16 12:30p.m. 366 Madison Export managers of 
meeting 

Oct.16 4-7p.m. University Club General Motors pres 
reception 

Oct.17 noon Waldorf Alfred P. Sloan i 
luncheon trit 

Oct.17 noon Astor Automotive ee 
Assn’s annual § 
luncheon. 

Oct.17. 3-6 p.m. Barclay Evans Products (0. 
reception tins 

Oct.17 10:00a.m. 366 Madison AMA directors ao 

Oct.17 noon Roosevelt Sales Executives 
luncheon tive # 

Oct.18 noon Lexington Overseas Automo 


Oct.18 10:00a.m. Waldorf 
Oct.18 12:30p.m. Waldorf 


Oct. 18 
Oct. 18 


4-6 p.m. 
noon 


Biltmore 
Lexington 


nual luncheon 
Rubber Manutectar 
Assn. mee 
American Institute of 
Steel Construction 
Studebaker press 
Oldtimers luncheo? 
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) 
468,000 MOTOR CARS I 
are now owned by the readers of Vogue 
and House & Garden...and they will buy 
125,000 new 1940 models! More than 
one out of every four of these families ! 
will purchase 1940 cars without a trade- , 
in... prime indication of a market that is : 
not merely rich, but profitable. These cur- : 
rent car-buying facts are deduced from a , 
nationwide personal interview survey by f 
Ross Federal. revealed in THE STORY 


OF THE TOP MARKET. Ask to see it! 


: . TREE 
N © COIFFURE BY EMILE OF FIFTY-SIXTH S 







A 
ARTIER * DRESS FROM BERGDORF — 


"se ow or 


JEWELS FROM C 


STEICHEN 





will rank with performance as a selling factor for motor cars, in 1940. Manufacturers 
themselves have brought this about by their brilliant styling of the new 1940 models. And most 
responsive of all the world to the appeal of style are the fashion-conscious women who read Vogue and 
House & Garden—the people who set the fashion pace and the standards of smart living in every com- 
munity. They are the first to wear the clothes from Paris . .. the first to adopt new fashions for the 
home... and naturally the first to be influenced by the new styles in motor cars. Sell these impor- 


tant Vogue and House & Garden readers first, and you will sell the millions who follow their lead! 


VOGUE and HOUSE «@ GAR DEN... Condé Nast Publications 











This is the most complete directory of Automobile, 
Representatives, their hotel headquarters while at the show, 


(Continued from Page 36) 


Stuart G. Phillips, asst. sec. adv. megr.; R. 
M. Ellis, mgr. mfg. sales; T. B. Chase, mar. 
bimetal dept.; Fred Bell, mgr. Detroit office; 
J. K. Lund, engr.; F. M. Thompson, mar. 
jobber sales; E. Skobo, sales rep.; Al Toll, 
sales rep.; H. Drapeau, engr.; T. Curtis, 
sales rep. 


E. 1. du PONT de NEMOURS & CO., 5-238 
General Motors Bldg., Detroit. G. A. Staples, 
megr., automotive div., Waldorf-Astoria; R. C. 
Williams, sales mgr. auto. div., Roosevelt; H. 
E. Goldsmith, salesman, auto. div., Roosevelt; 
Mrs. E. B. French, dir., Duco color advisory 
service, Biltmore. 


ECLIPSE MACHINE Division, Bendix Aviation 
Corp., Elmira, N. Y. Waldorf-Astoria—w. L. 
McGrath, gen. mgr.; M. P. Whitney, chief 
engr.; R. E. Slayton, prod. mgr. Lexington— 
H. C. Bush, sales mgr.; K. C. Gano, engr. 
rep.; R. E, Fink, sales and service. Para- 
mount—H. P. Fanning, sales rep. 


CHAS. H. EDDY CO., Inc., Wrigley Bldg., 
Chicago. Belmont Plaza—W. J. Virtue, auto- 
mobile rep., representing Boston Transcript, 
Providence Journal-Bulletin; Chas. H. Eddy 
Co., Inc. 


ELECTRIC AUTO-LITE CO., Champlain and 
Chestnut St., Toledo, O. Ritz-Cariton—C. O. 
Miniger, chrmn. of board; R. G. Martin, pres. ; 
D. H. Kelly, exec. vice-pres.; J. H. McDuffee, 
vice-pres. battery div. Commodore—J. A. 
Shank, mgr. serv. dept.; R. C. Held, mar. 
order dept.; F. A. Nealon, mgr. merch. div.; 
R. C. Thompson, export mer. 


ELECTRIC STORAGE BATTERY CO., Allegheny 
Ave. and 19th St., Philadelphia. Biltmore— 
R. C. Norberg, vice-pres., gen. megr.; H. B. 
Gay, vice-pres.; F. T. Kalas, asst. gen. sales 
megr.; W. C. Leingang, mgr. automotive mfgrs. 
sales; R. L. Sommerville, mgr. automotive re- 
placement sales; L. E. Lighton, development 
and design div.; F. F. Sampson, mgr. N. Y. 
branch; E. G. Beutter, N. Y. branch; D. E. 
Weaver, N. Y. branch. 


ESQUIRE, Inc., 366 Madison Ave., New York, 
N. Y. Plaza—W. H. Larkin, Detroit mer. 


FARM JOURNAL, Washington Square, Phila- 
delphia. Waldorf-Astoria—Graham Patterson, 





A tire valve must be judged, not 
alone by its performance under 
ideal conditions, but also under 
the extremes—when the going 


gets tough—under scorching 
freezing cold, dirt and inud. 


the tire valve that is air-tight 
under all conditions can provide 


the protection that modern 
must have. 
Schrader Tire Valves are 


A. SCHRADER’S SON 
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Men You Will Meet at the New York Sho, 


publisher; Wm. Hutton, New York megr.; W. | GRAHAM-PAIGE MOTORS CORP., 


B. Wiemers, Chicago mer.; C. P. Armitage, 
Detroit mgr.; N. M. Mathews, gen. mgr.; 
Thos. H. Cardoff, adv. mgr. 


FEDERAL MOTOR TRUCK CO., 5780 Federal 
Ave., Detroit. Barolay—R. W. Ruddon, pres. ; 
Joseph D. Burke, vice-pres. in chge. of sales; 
K. M. Schaefer, gen. sales megr.; 8. Fitz- 
patrick, export mer.; E. W. Winans, chief 
engr.; 8S. G. Mitchell, adv. mgr.; J. T. Ott, 
sales prom. mgr.; J. F. Maxwell, serv. megr.; 
H. F. Debandt, asst. to gen. sales mer.; F. 
M. Libby, reg. mgr.; Belmont Walters, reg. 
mer. 


FIAT, S. A., Turin, Italy. Headquarters at 595 
Madison Ave.—Guido Soria, pres., European 
American Trade Development Corp. 

FLEX-O-TUBE CO., 750 14th St., Detroit. 

Pennsylvania—J. L. Ward, sales mer. 


FLINTKOTE CO., 50 W. 50th St., New York, 
N. Y. Headquarters at 50 W. 50th St.—I. J. 
Harvey jr., pres.; F. H. Neher, vice-pres. and 
sales mer.; A. J. Healey, asst. to Neher; G. 
P. Heppes, vice-pres., and gen. mfg. mer.; L. 
Kirschbraun, vice-pres. and research dir.; E. 
O. Groskopf, mfg. mgr. of asphalt products; J. 
Miscall, mfg. mgr. of rubber products. 


FORBES MAGAZINE, 120 Fifth Ave., New 
York, N. Y. Roosevelt—Elmer L. Sylvester, 
Detroit mgr.; Frank P. Toolan, vice-pres., 
gen. mgr.; B. C. Forbes, editor; Harwood F. 
Merrill, managing editor. 

FORTUNE, Time and Life Bidg., Rockefeller 
Center, New York, N. Y. Canadian Club, 
Waldorf—D. C. Murray, Detroit mer. 


513 New Center Bldg., 
M. Johnson, vice-pres., 


GARDNER DISPLAYS, 
Detroit. Barclay—Hi 
gen. mer. 


GENERAL MOTORS TRUCK & COACH, Pon- 
tiac, Mich. Plaza—I. B. Babcock, pres., gen. 
mgr. Essex House—W. B. Livingston, asst. to 
pres; E. T. Herbig, Eastern reg. mgr. Engi- 
neers Club—Col. G. A. Green, vice-pres. in 
chge. of engr. Gotham—J. P. Little, vice-pres. 
in chge. of truck sales. 


GOOD HOUSEKEEPING, 7-243 General Motors 
Bldg., Detroit. Waldorf-Astoria—Edgar T. 
Coombs, Detroit mer. 





8505 W. 
Warren Ave., Detroit. Biltmore—J. B. Gra- 
ham, pres.; August Johnson, exec. vice-pres. ; 
H. D. Dodge, C. W. Matheson. 


HERCULES MOTORS CORP., 201 11th St., 
S. E., Canton, 0. Roosevelt—Charles Balough, 
pres.; John C. Keplinger, vice-pres.; Cc. P. 
Weekes, vice-pres.; W. W. Cromley, sales 
engr. 


HERRON-ZIMMERS MOULDING CO., 3900 E. 
Outer Drive, Detroit. Barclay—O. J. Crowe, 
gen. mer. 


HOOF PRODUCTS CO., 6543 S. Laramie Ave., 
Chicago. Biltmore—A. C. Hoof. At 29 W. 60th 
St.—A. M. Sucksdorf. 


HUDSON MOTOR CAR CO., 12601 E. Jefferson 
Ave., Detroit. Ritz—A. E. Barit, pres., gen. 
mgr.; Marguery—S. G. Baits, vice-pres., asst. 
gen. megr.; Barclay—G. H. Pratt, gen. sales 
mgr.; W. A. James, adv., merch. mgr.; H. 
F. Byrne, eastern sales mgr; A. C. Ger- 
mann, export mer.; T. H. Stambaugh, dir. 
of national serv. oper.; C. G. Beeching, mid- 
west sales mer. 


HUPP MOTOR CAR CORP., 3641 E. Milwau- 
Drake, 


kee, Detroit. Biltmore—J. Walter 

pres.; W. A. MacDonald, vice-pres.; Nor- 
man de Vaux, gen. mer. 

HYATT BEARINGS Division, General Motors 


Sales Corp., Harrison, N. J. Waldorf-Astoria— 
H. O. K. Meister, gen. mgr.; H. K. Porter, 
gen. sales mgr.; O. W. Young, chief engr.; 
F. A. Weiss, pur. agt.; F. E. Booth, mer. 
motor bearing sales (Detroit); H. G. Corbet, 
div. engr. (Detroit); H. L. Watson, sales engr. 
(Detroit); J. D. Roach, sales engr. (Detroit); 
C. W. Kalchthaler, sales engr. (Detroit); J. 
R. Gilmartin, sales engr. (Detroit); H. M. 
Carroll, adv. mgr. 


HYDRAULIC BRAKE CO., Detroit. Waldorf- 
Astoria—M. W. McConkey, pres, gen. mer. 


JAEGER WATCH CO., New York, N. Y. Head- 
quarters at 304 E. 45th St.—E. L. Vail, pres. 
gen. mgr. 


ARTHUR KUONER, Inc., 630 Fifth Ave., New 
York, N.Y. Headquarters at 630 Fifth Ave.—.\. 
H. Kudner, pres.: S. H. Kudner, F. L. Chance, 
R. D. Stewart, L. S. Rounds; Frank Arm- 
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heat, 
Only 


tires Caps are the most practical as- 
surance of air-tight tire valves 
engi- under every operating condition. 


ra 


Division of Scovill Manufacturing Company, Incorporated 





chrader 


TIRE VALVES 


BROOKLYN, N. Y. 


neered with the experience of 
forty years, to meet the toughest 
conditions that modern driving 
can produce—many s0 severe 
that only the air-tight cap can 
assure perfect performance. 


To the tens of millions of tire 


users, the replaceability and low 
cost of Schrader Valve Cores and 













THE STANDARD FOR EQUIPMENT AND REPLACEMENT 








EXHIBITS 
Outside Palace 


American Bantam—1717 Broadway 
(at 54th St.) 
Buick—Waldorf-Astoria Hotel. 
Cadillac—Waldorf-Astoria. 
Chevrolet—Waldorf-Astoria. 
Chrysler—Chrysler Building. 
De Soto—Chrysler Building. 
Dodge—Chrysler Building. 
Ford-Mercury-Lincoln — Salon at 


Hotel Astor and 1710 Broadway. | 


New Departure—Waldorf-Astoria. 
Oldsmobile—Waldorf-Astoria. 
Plymouth—Chrysler Building. 
Pontiac—Waldorf-Astoria. 
Ternstedt—Waldorf-Astoria. 





strong. Waldorf-Astoria—S. D. Fuson, vice 
pres.; Robert Copeland, mgr. Detroit office; 
Frank Webb, Buick publicity; J. P. Wines, 
Fisher Body publicity. 


LIBERTY MAGAZINE, 122 E. 42nd St., New 
York, N. Y. Waldorf-Astoria—Herbert N. 


Williams, Detroit adv. mgr. 


LIFE MAGAZINE, 8-244 General Motors Bldg., 
Detroit. Waldorf-Astoria—W. Dickinson Wil- 
son, assoc. megr.; Edward Tucker, Detroit 
magr.; Robert E. Chaffee, salesman. 


LOOK MAGAZINE, 8-240 General Motors Bldg., 


Detroit. Barclay—W. J. Mattimore, Detroit 
adv. mgr. 
LYON, Inc., 197 S. Waterman, Detroit. Park 


Central—B. M. Short, gen. mgr.; C. O. Hohn, 
sales megr.; F. A. Wickham, fcty. rep. 


MACK TRUCKS, Inc., 34th St. and 48th Ave., 
Long Island City, N. Y. Headquarters at 34th 
St. and 48th Ave.—Merrill C. Horine, sales 


prom. mgr.; R. D. Hilty, dealer and export 
sales mgr.; W. T. McCurdy, dealer and ex- 
port sales; A. G. Crockett, sales prom. dept. 


MARSHALL-ECLIPSE Division, Bendix Avia- 
tion Corp., Troy, N. Y. Gotham—Furber Mar- 
shall, gen. mer. Barclay—Frei Weyburne, 
mgr. prod. accts.; R. R. Stenberg, chief engr. ; 


A. J. Roemer, sales mgr. replacement div. 
McMANUS, JOHN & ADAMS, Inc... Fisher 
Bldg., Detroit. Warwick—W. <A. P. John, 


pres. Ambassador—James R. Adams, vice-pres.: 


Elmer Froehlich, dir. of media; R. M. Ross, 
publicity, Cadillac-LaSalle; Gerry Schurman, 
publicity, Pontiac; R. C. Sackett, publicity, 
Pontiac. 

MEREDITH PUBLISHING CO., 1714 Locust 
St.. Des Moines, Ia. Barclay—J. P. Eves, 
western mgr.: Luke E. Miller, H. L. Behlke, 
Detroit reps.; Clyde H. Combs, eastern mgr. 


MONSANTO CHEMICAL CO., 1700 S. Second, 
St. Louis, Mo. Waldort-Astoria— Edgar M. 
Queeny, pres.; Charles Belknap, exec. vice- 
pres.; James W. Irwin, asst. to pres. Biltmore 
—G. Lee Camp, gen. megr., organic chemicals 
div.; V. E. Williams,, asst. gen. sales megr., 
organic chemicals div.; A. T. Loeffler, New 
York gen. branch mgr., organic chemicals div. ; 
R. F. Richard, gen. megr., phosphate div.: T. 

| §&. Foley, N. Y. branch mgr., phosphate div.; 

W. M. Rand, gen. mer., merrimac div.; Dr. 

L. A. Pratt, gen. sales mgr., merrimac div.; 

| H. J. Heffernan, N. Y. branch megr., merri- 

mac div.; J. C. Brooks, gen. mer., plastics 

div. Roosevelt.—J. H. Clark, gen. mer. of 

sales, plastics div.; F. A. Abbiati, asst. gen. 

| mgr. of sales, plastics div.; J. R. Turnbull, 

sales prom. and adv. mer., plastics div.; G. 

©. Gress, mgr. Detroit branch, plastics div.; 

C. F. Reeves, N. Y. branch megr., plastics div.; 

J. T. Ragsdale, petroleum chemicals dept.; E. 

J. Smail jr., gen. sales mgr., rubber service 





dept.; Dr. C. A. Thomas, dir. of research, 
Central Research Laboratories; Dr. C. A. | 
asst. dir. of research, Central Re- 


search Laboratories; Charles Lichtenberg, sales 
mgr., Resinox Corp., Monsanto subsidiary. 

















| 
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OLDSMOBILE Division, 


OSBORN, 


Accessory and Shop Equipment Companies’ 
and their permanent addresses 


MUNN, JOHN 0. CO., Seco 
Toledo, O. New Yorker—J. ‘0 Munn, 
. Bras 


NASH MOTORS Division, 
14250 Plymouth Road, Dette 
at Nash Motors Co. of N.Y. aptttéttn 
at 133rd St—W. A. Bees “ne” 8 
R. H. Israel, asst. gen, sales ; tales ay 
Boscow, asst. to gen. sales mgr. mt a 


= yey Division, 

ales Corp., Bristol, Conn. w 

F. G. Hughes, gen. mer. ; Lorie 
om. 3.m.5; T. C. D, Crow, chier ‘ Sim 
Marschner, western s.m.; W H "me 
asst. am.3 C. B, Beckwith, ady * tanta 
Wirtemberg, N.Y. rep, Speci 7. 
Waldorf-Astoria. a Gite 


d Natl Bank p 


General y 


NEW YORK JOURNAL-AMERICAN Or, 


Ave., New York City, w 

° arwick—D,.:, 
Preston, mgr. auto. dept.; F, w Pa 
mer. Detroit office. ee 


Belmon 
Vandivert, auto. editor, P —s 


NEW YORK TIMES, New York, N 


—Ben Etter, D. J. Fugle, B. L. ma 
NEWSWEEK, 1270 Sixth Ave., New Yor, 


St. Regis—Robert P. 


Stewart, Detroit ap 
NORMA-HOFFMANN BEAR 
Stamford, Conn. Headquarters 
St.—O. P. Wilson, pres.; H. J. Ritter 
pres.; D. E. Batesole, chief ‘ex.: 1 
Rounds, asst. chief engr.; F. W. Mes 
N. Y. dist. mer.; R. Gannett, R VJ 
nelly, J. G. Tompkins, T. M. Kaino al 7 
engrs.; C. W. Hedler, mgr. of distri. 


INGS Cy 
at 155 £, 


Genera 

Corp., Lansing, Mich. Waldort-Atten. 
McCuen, gen. mgr.; D. E, Ralston, gen 
megr.; R. L. Myers, asst. gen. sales ng. 
R. Browder, asst. gen. sales mgr; E 
Youngren, chief engr.; V. ¢. Havens 
mgr.; L. T. Weston, asst. adv. mgr.; F 
Lampe, sales prom. mgr.; F. J, Walters 
sales prom. mgr.; W. H. Loudon, pars 
cessories merc. mgr. Special Exhibita¢y 
Motors Salon, Waldorf-Astoria Hotel, ang 
eral Motors Bidg., N. Y. World's Fair, 


SCOLARO, MEEKER & Co, 
Madison Ave., New York, N. Y. Bas 
Jos. R. Scolaro. At 270 Madison Ave.-}, 
H. Meeker. Representing: New York k: 
Tribune, Boston Globe, Baltimore Sun, P: 
delphia Inquirer, Washington Post, &:, |; 
Globe - Democrat, Minneapolis Star - Jo: 
Des Moines Register and Tribune, Grit 5 
liamsport, Pa.) 


OVERHEAD DOOR CORP., Hartford Cit 


Warwick—Forest E. McKee, pres. 


PACKARD MOTOR CAR CO., Detroit » 


Lane—Alvun Macauley, chmn. of brd.; ¥ 


Gilman, pres., gen. mgr.; W. M. Packer 
pres. of distr.; J. G. Vincent, sice-pr 
engr.; G. T. Christopher, vice-pres. of x 
H. J. Ferry, secy.-treas.; C. R. Paton, 
engr.;: H. W. Hitchcock, adv. magr.; £ 
Macauley, mer., styling div.; R. W. Gay 
asst. sales mer.; H. L. Beecroft, ass. 
mgr., Eastern div.; L. W. Slack, ass 
megr., Western div.; G. L. Logan, ax 
gen. sales mgr.; J. H. Marks, pur. nz 


IF. Olmsted, dir. of pub. 


| PICARD ADVERTISING, Inc., 250 W. 523 





New York, N. Y. Headquarters at 2% 
57th St.—Richard A. Picard, pres.; Wz 
Marvin, secy. 


| PLYMOUTH Division of Chrysler Corp., lo 


| 








PONTIAC MOTOR Division, 


Road and Mt. Elliott, Detroit. Barclay- 
Eddins, pres.; H. G. Moock, vice-pres.; L 
Cosart, gen. sales mgr.; J. E. Bayne & 
gen. sales mer.; W. W. Romaine, & 
adv. and sales prom.; J. D. McCrimma 
of service; Ward Barnett, dir. of com 
sales. Special Exhibit—Chrysler Bids. 

General # 
Sales Corp., Pontiac, Mich. Barclay) 
Bathrick, gen. sales mgr.; Verne L. Mx 
asst. gen. sales mgr.; W. H. Manning 

chief engr.; G. A. Delaney, acting ast © 
engr.: W. R. Milner, body engr.; ¥! 
Braasch, mgr. sales prom. and group © 
H. G. Hersh, asst. sales prom. mgt; ¥ 
Marshall, service mgr; J. H. Otis, pa 


(Continued on Page 40, Col. 1) 
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Show Activities 


DATE TIME PLACE EVENT 
Oct.15 2p.m. Astor Ford, Mercury, Lincolt- 
Zephyr show opening 
Oct.15 2-7 p.m. World’s Fair GM reception for auton 
bile editors 
Oct.15 9:30p.m. ° Waldorf Crowell-Collier Pub. 
Co. party 
|| Oct.16 12:30pm. Roosevelt Automotive Safety 
Foundation luncheon 
Oct.16 6p.m. Pennsylvania SAE annual dinner 
Oct.16 12noon _—— Astor Ford press luncheo? 
Oct. 16 12:30 p.m. 366 Madison Export managers of 
| meeting 
|| Oct.16 4-7p.m. University Club General Motors press 
reception 
|| Oct.17 noon Waldorf Alfred P. Sloan jr. 
luncheon trit 
|| Oct.17 noon Astor Automotive Bien 
| Assn’s annual 5” 
luncheon. 
|| Oct.17 3-6 p.m. Barclay Evans Products © 
reception iy 
'| Oct.17 10:00a.m. 366 Madison AMA directors’ Mr 
Oct.17 noon Roosevelt Sales Executives 
luncheon tive # 
Oct.18 noon Lexington Overseas Automo 
nual luncheon 
Oct.18 10:00a.m. Waldorf Rubber Manufacture 
Assn. nee ts of 
Oct. 18 12:30 p.m. merican ins 
p.m. Waldorf —_— Construction 
Oct.18 4-6p.m. Biltmore Studebaker press 2 
Oct.18 noon Lexington Oldtimers luncheo 
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468,000 MOTOR CARS 
are now owned by the readers of Vogue 
and House & Garden...and they will buy 
125.000 new 1940 models! More than 


one out of every four of these families 





will purchase 1940 cars without a trade- 
in... prime indication of a market that is 
not merely rich, but profitable. These cur- 
rent car-buying facts are deduced from a 
nationwide personal interview survey by 
Ross Federal. revealed in THE STORY 
OF THE TOP MARKET. Ask to see it! 


Fi . REET 
N © COIFFURE BY EMILE OF FIFTY-SIXTH ST 







RF GOODMA 
ss FROM BERGDO 

CARTIER ° DRE 

JEWELS FROM 


STEICHEN 


will rank with performance as a selling factor for motor cars, in 1940. Manufacturers 
themselves have brought this about by their brilliant styling of the new 1940 models. And most 
responsive of all the world to the appeal of style are the fashion-conscious women who read Vogue and 
House & Garden—the people who set the fashion pace and the standards of smart living in every com- 
munity. They are the first to wear the clothes from Paris . . . the first to adopt new fashions for the 
home... and naturally the first to be influenced by the new styles in motor cars. Sell these impor- 


tant Vogue and House & Garden readers first, and you will sell the millions who follow their lead! 


VOGUE and HOUSE @ GARDEN... Condé Nast Publications 


ee 
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(Continued from Page 38) 


accessories mgr. Lexington—P. H. MacGregor, 
‘gen. mfg. megr.; R. H. Ahlers, gen. plant 
mgr.; F. J. MoLaughlin, gen. pur. agt.; J. 
H. Baker, mgr. chart and display. Warwick— 
F. A. Berend, adv. mgr.; B. B. Kimball, 


asst. adv. mgr. Special Exhibit—Waldorf-As- 
toria. 


QUAKER STATE OIL REFG. CORP., O11 City, 
Pa. Waldorf-Astoria—J. M. Koch, dir. and 
gen. sales mgr.; F. O. Koontz, asst. sales 
mgr.; H. 8. Morris, adv. mgr. 


RED BOOK MAGAZINE, Fisher Bidg., De- 
troit, Mich. Waldorf-Astoria—George H. Nel- 
son. 


ROSS GEAR AND TOOL CO., Lafayette, Ind. 
Roosevelt—E. Gruenewald, pres.; 8. L. Brad- 
ley, sales mer.; F. H. Davis, sales engr. 


RUTHRAUFF & RYAN, New Center Bldg., De- 
troit. Barclay—Paul J. Watson, western man- 
ager; Ellis Travers, mgr. Detroit branch, vice- 
pres.; George T. Emerson, acct. exec.; Ernest 
Coler, dir. of publicity; Kenneth Pratt, N. Y. 
office; J. Sheldon, acct. exec.; M. J. New- 
ton, space buyer, Detroit branch. 


SAGINAW STEERING GEAR Division, Gen- 
eral Motors Corp., 628 N. Hamilton St., Sag- 
inaw, Mich. Waldorf-Astoria—A. W. Phelps, 
gen. mgr.; W. A. Kull, sales megr.; E. J. 
Weinberg, chief engr.; L. W. Staples, sales 
engr. 


‘| Men You Will 


This is the most complete directory of Automobile, Acce 
Representatives, their hotel headquarters while at the show, 
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SCINTILLA MAGNETO Division, Bendix Avia- 
tion Corp., Sidney, N. Y. Waldorf-Astoria— 
H. Hai gen. mgr. At 30 Rockefeller Plaza 
—J. H. yforth, sales engr.; A. J. Poole, 

sales engr.; W. J. Spengler, chief engr. 


SIMONIZ CO., 181 West End Ave., New York. 
N. Y¥. Headquarters at 181 West End Ave.— 
Elmer Rich, pres.; F. J. Wall, eastern sales 
mgr.; T. Gollats, F. Lombardi, sales; M. F. 
Doyle, service sales mgr.; R. K. Hayes, J. 
Castiglia, L. A. Kuhn, W. Everett, W. Nich- 
olas, R. De Crenzo, sales. 


SPICER MFG. CORP., 4100 Bennett Road, To- 
ledo, O. Headquarters at 290 Park Ave.—C. 
A. Dana, pres.; R. E. Carpenter, exec. vice- 
pres.; Wm. Fairhurst, vice-pres.; E. C. Mog- 
ford, vice-pres. 


SOUTHERN AGRICULTURIST-MAGAZINE. 
Headquarters at 420 Lexington Ave., New 
York, N. Y. Austin Le Strange, H. G. Le 
Strange. 


STEWART - WARNER CORP., 1826 Diversey 
Parkway, Chicago. Ambassador—J. S. Knowl- 
son, chairman; J. E. Otis jr., pres.; F. A. 
Hiter, vice-pres.; F. A. Ross, vice-pres. Roose- 
velt—J. C. Elliff, F. R. Cross. Biltmore— 
A. F. Engel, Mark Harris, 8. M. Berg, H. J. 
Howerth, A. R. Kepler, A. W. Le Ferre. Taft 
—George Zahn, E. N. Robinson, A. W. Reid, 


chairman of board; Geo. D. Keller, vice-pres. 
in chge. of sales; K. B. Elliott, vice- 
pres, asst. to pres; R. E. Cole, vice- 
pres. in chge. of engr.; R. A. Vall, vice-pres. 
in chge. of mfg.; A. G. Rumpf, treas.-secy.; 
C. 8. Fletcher, sales mgr.; T. F. Laughlin, 
asst. sales mgr.; R. F. Gloster, asst. sales 
mgr., (New York); C. H. Wondries, dir., natl. 
accts. div.; W. E. Conway, asst. dir., natl. 
accts. div.: P. ©. Peterson, pur. agt.; D. R. 
Osborne, sales training dir.; E. F. Noon, sales 
prom. dept.; R. G. Hudson, mer., truck div.; 
C. F. Watson, dir. of truck sales; D. 0. Wil- 
son, gen. serv. mgr.; E. C. Mendler, mer., 
parts and acces. div.; W. 8. James, chief 
engr.: J. R. Hughes, chief body engr.; 
M. P. de Blumenthal, engr. dept.; S. A. 
Skillman, N. Y. regional mgr. From Roche, 
Williams & Cunnyngham, Inc., the following: 
J. P. Roche, pres.; J. M. Cleary, vice-pres.; 
Morrow Krum, Studebaker pub. dir. 


TERNSTEDT MFG. CO., 6307 W. Fort St. 


Detroit. Waldorf-Astoria—S. E. Skinner, gen. 
mgr.; E. J. Hanson, resident mer., Ternstedt- 
Trenton Div.; J. W. Jackson, asst. plant mgr. ; 
George Curtiss, director art and color; A. J. 
DeSana, chief experimental engr.; J. L. Con- 
lon, chief engr.; G. 8S. Staunton, sales mgr. ; 
G. R. Dahiman, sales engr.; J. P. Reck, sales 
engr.; W. B. Reyhl, sales engr. Sepcial Ex- 
hibit—Waldorf- Astoria. 


J. R. Palmer, C. Meisenger. TIME MAGAZINE, 8-244 General Motors Bldg. 


STUDEBAKER CORP., South Bend, Ind. Bar- 
olay—Paul G. Hoffman, pres.; H. 8S. Vance, 


Detroit. Waldorf-Astoria—Shepard Spink, De- 
troit mgr.; W. D. Grafton. 


TIMKEN ROLLER BEARING CO., 1835 Dueber 
Ave, & W., Canton, 0. Roosevelt—L. M. 
Klinedinst, vice-pres.; E. W. Austin, dist. 
mgr. of sales; H. H. Timken jr., vice-pres. ; 
Ww. E. Umstattd, pres.; 8. C. Merrill, rep.; 
R. M. Riblet, chief engr.; S. D. Williams, 
sales mgr. steel and tube div. 


THIS WEEK MAGAZINE, 2400 Graybar Bidg., 
New York, N. Y. Barclay—Miller Cross, mer., 
Chicago office; Ray H. Haun, mgr., Detroit 
office; Frank H. Tyson, salesman, Detroit of- 
fice; L. A. Weary, salesman, Detroit office. 


UNITED MOTORS SERVICE, Inc., General 
Motors Bldg., Detroit. Waldorf-Astoria—c. B. 
Stiffler, gen. mer.; W. N. Potter, gen. sales 
mgr.; M. 8. Klein, comptr.; R. C, Campbell, 
gen. pur. agt.; L. W. Martin, Eastern sales 
mgr.; H. P. Schaller, mgr. New York branch; 
E. N. Smith, mer. Boston branch; C. R. 
Smith, mgr. Philadelphia branch; H. S8. 
Staton, mer. Buffalo branch; W. A. Hagen, 
mgr. Pittsburgh branch. 


UNIVERSAL CARLOADING AND DISTRIB- 
UTING CO., 40 Rector St., New York, N. Y. 
Headquarters at 40 Rector St.—J. W. Mullen, 
asst. vice-pres.; P. J. O'Connor,’ gen. freight 
agt.; H. N. Bragg, gen. eastern mgr. 


U. S. ADV. CORP., Toledo, 0. Roosevelt—J 
K. Close, acct. exec.; Harold Barrett, space 
buyer; Frank Canaday, copy. 


U. S. RUBBER CO., 6600 E. Jefferson, De- 
troit, Mich. Headquarters at 1790 Broadway. 


Eaton Products have character. It begins with a pencil in 


the hand of a skilled designer. It grows more distinguished 


with each step in the development of the product. It is protected by 


unflagging vigilance— perpetuated by anticipating tomorrow's needs. 


It endures the punishment of prolonged performance. e Mightiest proof of 


the unfailing character of Eaton Products is the noteworthy fact that they 


are to be found on every make of motor car and truck built in America. 


Products Built by Eaton: 


AXLES + VALVES «+ TAPPETS + SEAT RINGS +» BUMPERS 
* HEATERS + STAMPINGS 


LEAF AND COIL SPRINGS 
GREY IRON CASTINGS 


* SPRING WASHERS 


EATON MANUFACTURING COMPANY © CLEVELAND, OHIO 








Meet at the New York Shoy 


ssory and Shop Equipment Companies’ 
and their permanent addresses 


Emmet Sheahan, T. B. som 
, T. B. Ce 
G. L. Mitchell, J. A. Payette, ™ W. R ty 


WHITE MOTOR CO., 842 E, 

. 7 * 
land, O. Lexington—R, F. aaa, en 
Bauman, vice-pres.; E, F, Hotbing vig. 
Geo. H. Scragg, adv, dir.; V. w. hx e 
York dist. mgr.; R. T. Fullerton, ee - 
mgr.; J. B. Franks, Philadelphia die 
0. F. Quartullo, spectal design eng, 
Macrae, vice-pres.; Lincoln Seaton”! 
White Horse div.; F. 8. Baster’ qu’ © 
Robert Cass, asst. chief engr.; J, ‘4 4° 
bus. rep.; W. S. Searles, secy.; I pee 
ton, compt.; R. C. Lee, treas.: I. wet 
trans. engr.; R. W. Knowles t ~ 
W. Franks, serv. mgr. : 


WHEELS, Inc., 780 Eleventh 
, ‘e AV . & ‘ 
Headquarters at 780 Eleventh Sobek Yor 
Creamer, pres.; Joseph A, Suhecta ohn F 


1, sales 
Richard C. Long, vice- ; Sales my 
ley, Newark, mgr. pres.; Daniel P, Ry 
WILLYS-OVERLAND MOTORS, Ine Wolo, 
» Ine, Wola, 


Blvd., Toledo, O. Roosevelt—y 

pres.; M. J. Golden, sales me? Dee 
erts, sales prom., adv, Ritz-Cariton—v, +: 
Canaday, chairman. a 
YORK PHOTOGRAPHIC STUDIOS, 2 Cu 


Ave., Detroit. Lexington—n r 
Nick Keily. oe 


ZENITH CARBURETOR Division i 
tion Corp., 696 Hart Ave., Deve watt 
Astoria—R. C. Allan, sales mgr.; G.C Far 
fety. mer.; L. F. Freiberg, asst. sales om 





Olander Elected 
As President of 


Kansas Dealer 


WICHITA, Kan.—The followin; 
officers have been elected by th 
Kansas Motor Car Dealers Assn. 

C. E. Olander, Wichita, presi 
dent; Bert Collard, Leavenwort 
vice-president; G. E. Puffer 
Topeka, secretary - treasurer; 4 
Clive R. Lane, Topeka, executiy; 
secretary. 


Directors named were H. k 
Mack, G. F. Puffer, E .C. Haubdli 
Bert Collard, Paul Bruce, Clyé 
French, M. S. Winters, Ray ( 
Stuber, W. C. Smith, Herter 
Price, C. C. Brewer, H. H. But 
J. A. Lawrence, Carl Evans, Ham 
Austin, Sid Bacon, H. A. Bartel 
Bert Breon, B. S. Brooks, Pu 
Ruckel, Fred Swinson, A. D. Re 
and C. E. Olander. 


Attracting the largest number ¢ 
new car dealers ever to assembi 
in the Sunflower State, the ann 
meeting was addressed by R. ) 
McKay, president of the Wichit 
Automobile Dealers Assn., C. ¢ 
Brewer, of Manhattan, head of th 
legislative committee of the Ka: 
sas Motor Car Dealers Assn.; a 
L. C. Cargile, of Texarkana, Ar 
senior vice-president of Natio 
Automobile Dealers Assn. whi 
gave sidelights on the results 
NADA’s conferences with Genet 
Motors and Chrysler. 




















N. J. Road Construction 
Bond Plan Withdraw 


TRENTON, N. J. — State Higt 
way Commissioner FE. Doni 
Sterner killed an_ eleventh-ho 
drive to secure legislative appro 
of a proposed $60,000,000 sti! 
highway construction bond iss 
which he previously had esp0 
by requesting Assemblyman 2 
Stanley Herbert, not to seek actiot 
in the state legislature here 0 
9 on his bill authorizing a 
vember referendum on the is 


Although claiming sufficient 7 
islative votes to pass the ; 
Sterner said he asked ! 
abandonment because latest = 
pean developments indicated co 
tinued war abroad, bringing & 
employment to thousands of wort 
ers in New Jersey's ind d 
and because of the contention « 
various taxpayer and rm 
groups that present con a 
make it inadvisable to we ; 
highway construction bon 
this time. 





ICC Sets More Hearing 


WASHINGTON.—Another os 
hearings in the Interstate catigs! 
Commission’s nationwide inv on tet 
of the freight rate structure | The 
automobiles has been assig™"o. > 
will be held as follows: Bostasnins® 
Harrisburg, Pa., Oct. 27; . Ve 
Oct. 30, and Cincinnati, . 
Detroit hearing, << e : i 
w ceed as as , n 
= Pessions may be held later | 
South and West. 
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Instrument Would Revive 


NRA Price 


; ND TERRITORY : 
Ba appoints ———— as its 
I in the following described terri- 
dealet period of five (5) years from 
reof; and agrees that it will 
rant to any other person the 
not sell its motor vehicles, chassis, 
; or accessories in that territory 
term of this agreement; 
ever, that in — areas 
multiple dealers, com- 
oat ey sell to any other dealer in 
ny rea, but agrees not to increase 
4 total. number of company’s dealers 
. that area without the consent of 
(ea EMENT TO SELL TO DEALER 
a Company agrees to sell its motor 
h hassis, parts and accessories 


reheat the prices set forth in an 
sddendum attached hereto and hereby 


art hereof set forth as ‘‘Deal- 
oe cee.” for resale at the prices set 
Hs the addendum as_ ‘Retail 


in 
ee" “Dealer's Price’ shall be the 
net delivered price including com- 


pany’s charge for distribution and de- 
jvery, co-operative advertising, and a 
gum equivalent to reimbursement for 
any taxes imposed by any law of the 
United States, any state. or munici- 
pality, or other taxing authority upon 
the manufacture, ownership, use or 
gale of any of or s products sold 
sy this agreement. 

peal Price’ shall be computed by 
adding % to ‘Dealer's Price.” 

Company agrees not to ship any mo- 
tor vehicles, chassis, parts or acces- 
sories to dealer except on dealer’s or- 


der. 

INTENANCE OF NEW CAR PRICE 
3, Dealer agrees that he will at no 
time sell any new motor’ vehicles, 
chassis, parts or accessories purchased 
fom company for resale, at less than 
the retail prices established by com- 
pany and set forth in said addendum, 
it being the intention of the parties 
to take advantage of the Fair Trade 
Law of the state in which dealer has 
his place of business. 

PROVISION FOR TRADE-INS 
4.To insure the public of equal 
treatment and to prevent discrimina- 
tion between purchasers, dealer agrees 
that he will not defeat the purpose of 
the foregoing paragraph or of the Fair 
Trade Law by offering or giving any- 
thing of value in connection with the 
sale of any new motor vehicle, chassis, 
part or accessory, or by allowing as 
a credit on the purchase price more 
than the fair market value for any 
used motor vehicle or other merchan- 
dise or commodities accepted in trade. 
The fair market value of any used 
motor vehicle shall be determined by 
taking the average local selling price 
for a used motor vehicle of like make 
and model and deducting the cost of 
putting the vehicle in condition to sell 
at the average local selling price, or 
in the case of a vehicle in superior 
condition, by taking the local selling 
price for a vehicle in like condition. 

PRICE CHANGES 

5. (a) Company may change the re- 
tail prices of current models by issu- 
ing to dealer a new addendum which 
shall also set forth new dealers’ prices 
which shall be changed in strict pro- 
portion to the change in retail prices, 
so as to preserve the same percentage 
of gross profit. In the event the retail 
price on any current model motor ve- 
hice or chassis is lowered, company 
agrees to reimburse dealer in cash 
or credit on current indebtedness for 
the difference between the dealer’s net 
cost of similar models on hand _ in 
stock and the dealer's net cost of a 
like model under the new price. 

(b) To facilitate the disposal of mo- 
tor vehicles at the end of the model 
year preceding the introduction of new 
models, company agrees to establish a 
clean-up period’ not to exceed sixty 
(60) days prior to the actual shipment 
of new models, and to establish re- 
duced retail prices, and it agrees to 
reduce dealer’s prices in an amount 
hot less than one-half (14) of the re- 
duction in retail prices, and company 
further agrees to reimburse dealer in 
cash or credit on current indebtedness 
for the difference between the dealer's 
net cost of similar models on hand in 
stock and the dealer's net cost of a 
like model under the new price. 


EXCEPTIONS 
6. The provisions above referring to 
Price shall be subject to the excep- 
tions in the Fair Trade Law in the 
state in which dealer’s place of busi- 
“ss is located. 








Control Aims 


PURCHASER’S INVOICE 

7. Dealer agrees to furnish each pur- 
chaser at the time of sale of a new 
motor vehicle an itemized invoice set- 
ting out in detail the components of 
the selling price, including the retail 
price, extra equipment, taxes and any 
other items including insurance and 
finance charges (if the sale is on a 
time payment basis), and setting forth 
the credit allowed for any trade-in in- 


volved. 
DELIVERY 

8. Dealer shall have the option of 
having motor vehicles purchased from 
company delivered to his place of busi- 
ness by company, or of taking delivery 
at the factory or any assembly plant 
and he shall designate which method 
he has selected in each order. In the 
event he accepts delivery at any other 
point than his = of business, he 
shall pay the ‘Dealer's Price’’ estab- 
lished at the point at which delivery 


is made. 
TERMINATION 

9. (a) This agreement may be ter- 
minated at any time by mutual agree- 
ment. 

(b) This agreement may be _ termin- 
ated by company by ninety (90) “a 
written notice to dealer for any of the 
following causes, provided, however, 
that such notice of termination to be 
effective must contain a concise state- 
ment of the reasons for the exercise 
of this right and must state the 
ground on which company elects to 
terminate this agreement, which said 
causes shall be: 

(1) Violation of paragraphs 
(3) and/or four (4). 

(2) Continued failure of dealer to 
make reasonably diligent efforts to sell 
company’s motor vehicles. 

(3) Failure to meet financial obliga- 
tions to company in accordance with 
requirements of this agreement. 


three 


(4) Wilful disregard of _ territory 
provisions. 
(5) Wilful violation of paragraph 


seven (7). 

(6) Dealer wilfully charging a _ pur- 
chaser a price greater than ‘Retail 
Price’ as set forth in addendum, or 
including fictitious or excessive 
charges. 

(c) Dealer may cause this agreement 
to be terminated by giving company 
ninety (90) days’ notice in writing. 

PAYMENT 

10. Motor vehicles, chassis, parts and 
accessories ordered by dealer shall be 
billed net cash payable the tenth of 
the month following date of billing, or 
on such other terms as shall be mu- 
tually agreed upon. 

TERRITORY PROTECTION 

11. It is recognized by both parties 
that any member of the public is en- 
titled to purchase a motor vehicle, 
chassis, part or accessory wheresoever 
he chooses, and it is also recognized 
that company’s dealer service should 
be available to purchaser near his 
residence. Dealer agrees to pay _ to 
company at the time of purchasing 
each new motor vehicle the sum of ten 
dollars ($10.00), which the company 
agrees to collect and hold in a 
separate fund. Upon dealer making a 
sale of a new motor vehicle, chassis, 
demonstrator, or a current model 
driven less than four thousand (4,000) 
miles to a person who resides outside 
his territory, dealer agrees that com- 
pany shall pay, and company agrees 
to pay from said fund, the sum _ of 
(not less than five percent (5%) 
of retail price) to the dealer in whose 
territory the purchaser resides, with 
the understanding that such dealer will 
undertake to render to such _pur- 
chaser the usual new car service. Deal- 
er shall be entitled to an accounting 
on request, which requests shall not 
be made oftener than once in six (6) 
months. At least once a year, com- 
pany shall pay to dealer the payments 
collected from him less any monies 
paid out to other dealers for sales 
made by him outside his territory. 

SALES BY COMPANY 

12. Company agrees not to sell any 
motor vehicles, chassis, parts or acces- 
sories at wholesale or retail to anyone 
other than an authorized distributor 
or dealer either for resale or consump- 
tion, except that it may establish and 
maintain retail branches through which 
it may sell motor vehicles, chassis, 
parts and accessories at wholesale to 
authorized distributors and_ dealers 
and sell at retail to the public, pro- 
vided, however, that company shall not 
sell at retail on other or different 
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MOTOR SQUARE GARDEN, site of Pittsburgh civic expositions including the automobile shows for 30 years, became 


the permanent home of Eierman Cadillac-LaSalle Co. last week. 


Redecorated and redesigned at a cost of more than 


$100,000, the block-long structure affords a showroom area for 25 new cars and service facilities for 60. 





terms than dealer or below ‘Retail 
Prices’’ as set forth in paragraphs 
po (3) and four (4) of this agree- 
ment. 
RESALES BY DEALER 

13. Dealer agrees not to sell any 
motor vehicle, chassis, demonstrator, 
or current model driven less than four 
thousand (4,000) miles, part or acces- 
sory to anyone for resale other than 
another authorized dealer of company. 
Upon proof of a sale having been made 
by dealer in violation of this para- 
graph, company agrees to collect and 
dealer agrees to pay to company the 
difference between ‘Dealer's. Price”’ 
and ‘Retail Price’’ for the model sold, 
and company agrees to pay the sum 
collected to the dealer in whose terri- 
tory the purchaser resides. 


REPURCHASE BY COMPANY 
ON TERMINATION 

14. Upon the company electing to 
terminate this agreement by notice 
under paragraph nine (9), or by no- 
tice. pursuant to paragraph twenty 
(20), it agrees to purchase from dealer, 
upon notification in writing of dealer's 
offer to sell, dealer’s stock on the fol- 
lowing basis: 

(1) New current model————motor 
vehicles, chassis and accessories and 
all unused parts at dealer’s prices 
under the price addendum in effect at 
the time they were purchased from 
company by dealer; 

(2) Special tools and equipment pur- 
chased from or on recommendation of 
company, at a price to be mutually 
agreed upon; 

(3) All demonstrators at a price 
to be mutually agreed upon; 

(4) All used cars in dealer’s stock at 
market value less twenty percent 
(20%) ; 8. 

(5) All signs bearing the name———, 
Sales and Service or Authorized 
Service, at a price to be mu- 
tually agreed upon; 

(6) If company terminates this agree- 
ment by giving notice of intention not 
to renew under paragraph twenty 
(20), company agrees to assume any 
lease entered into during the term of 
this agreement with the written con- 
sent of company. 

In submitting in writing the offer to 
sell, dealer shall list all items, includ- 
ing, in the case of new motor vehicles, 
chassis, accessories and parts, the 
prices paid; in the case of used motor 
vehicles in stock, a complete descrip- 
tion with the market value of each; in 
the case of all other items a price he 
is willing to accept. 

In the event dealer does not accept 
the termination by company and dis- 
putes the adequacy or the truth of 
the grounds cited by company, or in 
the event the parties are unable to 
agree on prices to be paid, the dealer 
shall appoint a _ representative and 
notify the company prior to date ter- 
mination would become effective of the 
appointment, and within five (5) days 
after receiving such notice the com- 
pany shall appoint a_ representative 
and within ten (10) days thereafter 
the two shall select a third person and 
the three persons shall constitute a 
board of arbitrators, and their de- 
cision shall be binding on both par- 


ties. 
RETURN OF PARTS AND 

< is SC USSSORIES 

o. (a) Dealer may _ return 
destination | specified” by co ate 4 
transportation collect ‘for credit at 
dealer’s net prices, within thirty (30) 
days after the receipt thereof by 
dealer, any new parts and accessories 
which are in good condition and un- 
used, which were shipped to dealer 
without an order, either separately or 
= —— * pow motor vehicle, 

p =r 6suc sni 
error oF St was through 

ealer shall have the ri 
return to company transportation pre- 
paid any parts and accessories pur- 
chased from Company, for cash or 
credit on current indebtedness, which 
are listed in company’s current cata- 
logue and which have not become ob- 
solete. Under the same conditions 
dealer may return anti-freeze, polishes. 
chemicals and other Similar iteins pur- 
chased from company. 
WARRANTY 











16. It is expressly agreed that there | 


are no warranties, expressed or im- 
plied, made by company on the a 
vehicles, chassis, parts or accessories 
furnished hereunder, except the manu- 
facturer’s warranty against defective 
materials or workmanship as follows: 

The company warrants each new 
motor vehicle (including or i ginal 
equipment placed thereon by the com- 


pany except tires), chassi 
manufactured by it to be “’oan Pao 
defects in material or 


workmanshi 
under normal use and Service, ite ee 


ligation under this warran 2 j 
limited to making good at ite factane 
any part or parts thereof which shall, 


within ninety (90) days after delivery 
of such vehicle to the original pur- 
chaser or before such vehicle has been 
driven four thousand (4,000) miles, 
whichever event shall first occur, be 
returned to it with transportation 
charges prepaid and which its exami- 
nation shall disclose to its satisfaction 
to have been thus defective; this war- 
ranty being expressly in_lieu of all 
other warranties, expressed or implied, 
and all other obligations or liabilities 
on its part, and it neither assumes 
nor authorizes any other person to as- 
sume for it any other liability in con- 
nection with the sale of its vehicles. 
This warranty shall not apply to any 
vehicle which shall have been repaired 
or altered outside of an authorized 
service station in any way so as in the 
judgment of the company to affect its 
stability and reliability, nor which has 
been subject to misuse, negligence or 
accident.”’ 

The dealer agrees to install any part 
or parts furnished by company under 
the above warranty on motor vehicles 
sold by dealer without expense to the 
owner of such vehicles and the com- 
pany will, in case such part or parts 
are returned to it and found by it to 
be defective, pay or credit to dealer 
one-half (1%) of the charge for install- 
ing such part or parts. 

REPORTS, ACCOUNTING AND 
INSPECTION OF RECORDS 

17. Dealer agrees to furnish com- 
pany, at reasonable intervals, to be 
established by company, on a uniform 
basis, reports of sales and inventory. 

Dealer agrees to use and keep up to 
date a satisfactory uniform account- 
ing system and to furnish company, at 
reasonable intervals to be designated 
by company, a complete and accurate 
financial and operating statement with 
supporting data covering the previous 
period’s operation, showing the true 
and actual condition of dealer’s busi- 
ness. 

Dealer agrees that if the company 
receives a complaint from another 
dealer that dealer has violated this 
agreement, company shall have the 
right to examine his books and records 





in order to ascertain whether a viola- 
tion has occurred. 


ADVERTISING 

18. Dealer agrees that company may 
establish a co-operative advertising 
plan and include in ‘‘Dealer’s Price’ a 
sum to be devoted to that or any other 
advertising plan designed to promote 
the sale of company’s products. Com- 
pany agrees that it will not charge or 
attempt to collect from dealer any 
other sum for advertising purposes 
than the charge included in ‘‘Dealer’s 


Price.”’ 
EXCUSE FOR NON-PERFORMANCE 


19. Neither company nor dealer shall 
be liable for failure to perform its 
part of this agreement when the fail- 
ure is due to fire, flood, strikes, or 
other industrial disturbances, inevit- 
able accident, war, riot, insurrection or 
other causes beyond the control of the 
parties. 


EXPIRATION OF CONTRACT 

20. Six (6) months prior to the ex- 
iration of this contract by its own 
imitations each party shall notify the 
other of his intention with respect to 
a renewal and continuation of this 
agreement. Failure of either party to 
notify the other within thirty (30) 
days after the notice is due, shall be 
conclusively deemed an intent to re- 
new the agreement for a period of five 
(5) years. 


RESPONSIBILITY FOR AGENTS 

21. Each party is responsible for the 
acts of each of its officers, agents and 
representatives acting within the scope 
of his apparent authority. Either party 
may notify the other in writing of the 
actual authority of particular repre- 
sentatives, in which event the written 
notice shall prevail. 

FULFILLMENT OF ORDERS 

22. Company agrees that it will not 
discriminate against dealer in favor of 
other dealers in filling orders, and 
that it will not require additional or- 
ders for motor vehicles, chassis, parts 
or accessories as a condition to making 
delivery of motor vehicles, chassis, 
parts or accessories ordered by dealer. 
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STEEL TUBING AND 





Auto Mufflers « 


Special Pumps « 











| Steel Sales Corporation—Detroit, 


ie 


eo 





co icine 


MicHIGAN Steet Tuse Propucts Co. 


CHARLES E. MILLER, President 





MILLER SHELBY PRODUCTS DIVISION 


Gasoline Stove Pumps» 


Low Pressure Grease Guns 


General Offices: 


Detroit, Michigan 
Factories at Detroit, Mich., and Shelby, Ohio 


MICHIGAN STEEL TUBE DISTRIBUTORS 


Miller Steel, Inc., Newark, N. J. Avery-Curtis Co., Cleveland, Ohio 
C. L. Hyland Co., Dayton, Ohio 


ih 











TUBULAR PRODUCTS 


Auto Tire Pumps 
Football Inflators 







9450 Buffalo St. 






Chicago, St. Louis and Milwaukee 
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General Business Shows Upsurge In San Antonio 





tion applies to both new and used New and Used Car Sales 


Hi ufstader Sees Dealer Body cars. Such a oe aa 1 iauid 


places the dealer 


form, adding to the flexibility of Lead Advance Since Jan, ] 


Gea red for Sales Upturn his operation. It enables him to 


ake profitable deals which he 
could not handle, were his capital aie aeseeemees 

FLINT.—-The outcome of an au- try looked for a broadening of the frozen in excess stocks on hand, SAN ANTONIO, Tex.—This city 
tomobile factory program is sim-| market in the 1940 model season,” | tryfstader said. ill close the current year with a 
ply the sum total of the sales|Hufstader stated. “Consensus “Dealer operations generally are aa santial improvement in prac- 
achievements of its individual | placed this increase up to 20 per-| much more flexible today than for- | 8U rH . me li va business, accord- 
dealers. The most successful dealer |cent over the successful 1939|merly. They are better-rounded tical e & ae covering i. Mont 
operations in this new model year | model year, and every domestic| nq better-balanced. In the early |ing to ane enaneiienn: and. of 
will be those| development since has tended tO| years, dealers concentrated upon eight ao ~f . eine ae 
geared up in all | strengthen that estimate. the sale of new cars and paid little ae t * that new and used ear 
Phases of the “During the past few months] attention to the by-product busi- | '!5 . e Oe shown marked ad- 
business and pre-| there has been a fairly broad up-|ness generated by those new car | Sales 
pared to prose-|turn in business generally, which| sales. Today most dealers are | vances. ee —_e" 
cute to the ful-|helped motor car sales. So pro-|equipped to furnish not only the} In the following =, ¥ ioe 

lest extent the| nounced was demand that dealers | new car, but most of the goods and | represent returns ~¥ . e firs ; 4 
sales opportuni-|in many instances ran out of 1939] services required by the owner of | months of 1938, and the od é a 
ties ahead. models before being supplied with |that car after the sale. Moreover, those for the same perio uring 

Such is the|new ones. Used cars moved in|they must be adequately equipped | 1939: 

opinion of W. F.|such volume that many dealers |to process used cars in direct pro-| Total sales, 3,791 units and 4,989 
Hufstader, gen-|had fewer than a normal selection | portion to the volume of their new | units; passenger car sales, 3,058 





eral sales man-|to offer their customers. car sales. ; and 4,170; commercial car units, 
W.F.Hufstader 2ger of Buick. “Not in recent times has the au- “The industry has recorded in-|397 and 480; truck sales, 366 and 
“As early as|tomobile industry made the tran-| stances where dealers, without any | 339. Gains were: All units, 1,198; 


June, business trends indicated | sition from one model year to an-|new cars to sell, operated well in passenger car sales, 1,112; commer- 
improvement in automobile sales |other with a better cleanup than|the black by building up their |cial units, 83; and trucks, 3. 
and sound observers in the indus-|in this current season. That situa-! service departments. Comparative sales for the two 





Greatest Advance in Automotive Lighting History! 


SAFER NIGHT DRIVING 


FOR YOUR CUSTOMERS 


HERE’S a new kind of lighting on the 1940 cars. It 
gives about 50% more light than any previous lighting 
...and stays that way for the life of the car! 





Instead of a separate lens, reflector, and bulb, as in present 
type headlamp, the new G-E Sealed Beam MAZDA Lamp is 
one complete hermetically sealed all-glass unit. Dirt and mois- 
ture can never get in to dull the reflector and absorb light. 


Each lamp has two filaments. The “Country Beam” throws 
approximately 75,000 beam-candlepower on uncrowded 
roads. The “Traffic Beam” throws light far ahead and to the 
right, with no glare in oncoming drivers eyes if properly aimed. 


MORE PROFIT FOR YOU 


Car and lamp manufacturers, and state and safety authorities 
who helped develop the Sealed Beam Lighting System say 
it means fewer night accidents and greater night driving 

_ comfort than ever before. And here’s why G-E Sealed Beam 
MAZDA Lamps mean bigger profits for you: 





1. GREATER UNIT OF SALE—-Because it has a higher list price, dealers’ dollar 
volume is bound to increase as more 1940 cars are sold. 


2. GREATER PROFIT PER LAMP—Gross profit on one Sealed Beam Lamp 
equals gross profit on 314 old type bulbs. 


3. GREATER TURNOVER—-LESS INVESTMENT—New lamps are identical for 
right and left and interchangeable on a// cars using the new Sealed 
Beam System. Smaller stocks .. . greater turnover. 


4. SIMPLIFIED INSTALLATION SERVICE—Simple, easy, standard installation 
procedure for all cars with Sealed Beam System. 


5. SIMPLE ADJUSTMENT SERVICE—Only one simple headlamp aiming pro- 
cedure for all cars using the system. 


6. MORE HEADLAMP SERVICE FOR OLD CaRS—Owners of older 
cars will demand better light and dealers can help 
by replacing burnouts and blackened bulbs, cleaning 
reflectors, and aiming headlamps . . . for a flat fee. 


7. STIMULATES OTHER SALES—New System will stimulate 
sale of auxiliary lighting units; more night driving 
will sell more gas, oil, tires and auto accessories. 


G-E MAZDA AUTO LAMPS f ae 
FREE New eae oe cA you 
GENERAL @ ELECTRIC The Secled Beams Heatlighneg Seen ot 


write General Electric Co., Dept., 166-AE- 
Nela Park, Cleveland, Ohio. => 





years, according to 

follows, the first figures sui : 
1939: Chevrolet, 1,141 aea®,{ 
Ford, 952 and 880; Dodge. tu"! 
228; Plymouth, 484 and 295. p, 
308 and 276; Studebaker, 279" 
183; Oldsmobile, 180 and 144. 
tiac, 170 and 149; Hudson, 1" 
133; Chrysler, 115 and 54: Lin hk 
Zephyr, 61 and 60; ercury, ¢ 
(first year); Packard, 59 and - 
LaSalle, 55 and 42; Cadillac, 5 
and 40; Nash, 47 and 36: De Son 
43 and 22; Overland, 33 and 
Crosley, 24 (first year); Grahan 
18 and 22, Bantam, 3 and 2: a1; 
Fiat, 3 (1938 only), di 

Sales of trucks, other th 
included in the above, on. 
follows (first figures being for 
1939): THC, 133 and 104; GMC 
and 28; Diamond T, 11 and 4 
White, 6 and 1; Federal, 5 ang; 

Used cars showed even bette, 
improvement, as follows (the firs 
figures being for 1938): Tota] sales 
8,705 and 8,799; average month 
sales, 1,088 and 1,099; average yp 
turnover, 77 percent and 92 per- 
cent; average total monthly valy 
of cars sold, $297,044 and $3121» 
average turnover value, 68 percen 
and 80 percent; average value ¢! 
each unit sold, $273 and $284. 

Bank clearings increased during 
this period from $496,848817 ;; 
1938 to $547,639,183 this year. 

Postal receipts during these eigh: 
months were $936,850 in 1938 ani 
$952,477 this year. 

Building has shown a slight é. 
cline, but this is expected to & 
improved during the final quarter 
as important U. S. Army construc. 
tion is started here. 

Real estate transfers durin 
these eight months showed in- 
provement, there being 3,779 trans- 
fers during 1938 against 4,705 trans- 
fers for the same period this year 
Total value of these transfers wer 
$7,164,772 for 1938 and $9,206,758 
for 1939. 


Foreclosures for this tim 
showed a decline this year against 
those for 1938, there being Sli 
last year against 424 for 1939. 


Further indications of better con- 
ditions are shown in retail sales 
While such sales showed a decline 
of 11.3 percent for the nation, the 
decline here was only 2.5 percent 
according to F. A. Buechel, Uni- 
versity of Texas business statisti- 
cian, who prepared a report for 
the U. S. department of commerce 
The report further showed that 
65.6 percent of the sales of credit: 
granting establishments were II 
stalment accounts during 1938, 4 
decrease of 5 percent from 1% 
Cash sales dropped 7.6 percent 
while open accounts dropped 2‘ 
percent. The report covers 1! 
trades, including automobiles. 


Pickett Forecasts 
Prosperous Year 


For N. Y. Dealer: 


NEW YORK.—“That the ds 
tinctly optimistic atmosphere in 
which the 40th annual Natio 
Automobile Show opened here Sut 
day at Grand Central Palace F 
well founded, can_ readily ® 
seen,” it was declared by A. 
Pickett, vice-president of the - 
mobile Merchants Assn. of = 
York and president of Willys 
Overland Motors, Inc., here. « 

Pointing out that dealers - 
very few 1939 models on hand . 
that used car stocks are in 8 
vorable condition, Pickett asse : 
that “all indications point to 
prosperous year.” 





Besides forecasting cont 
sales uptrend, Pickett —, 


automotive ee pb 

izi tha e a 
aca a registrations — 
with it proportionately ere 
sponsibility to promote hig ed 
safety and cited the safety ths 
tributions made by dealers ! 
area. 


tinued i 


“Dealers Tell Me, ee 
Callahan, is an open forum for oP 
pression of dealers opinio Sows. 
pears weekly in Automotive 
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Business Volume Increases Shar 


123 Trading Areas Show 
Gains of 5-10% in Aug. 


T—Not since the coun- 

Ha arted up from the low 
ression level of 1933 have business 
dep 5 equalled those of September, 
isg—not only in the number of 

as showing improvement, but in 
ie size of the gains recorded. 

This is the essence of the latest 
monthly survey of 147 trading cen- 
ers of the United States conducted 
by the business survey department 
of Brooke, Smith & French, Inc. 

“A total of 123 areas showed im- 
provement,” the report states, 
“many of these with gains of 5 to 10 

rcent over August. _Eight areas 
remained at the previous month’s 
yvels; only 16 areas showed de- 
lines.” 
The greatest September gains 
ere registered in the following 


. Canton, Chicago, 


areas: Akron, 





Cincinnati, Colorado Sprin 8s, Dav- 
enport, Dayton, Des Sotnes, Du- 
buque, Duluth, El Paso, Flint, Jack- 
son, Mich., Joplin, Kansas City, Lan- 
sing, Los Angeles, Memphis, Minne- 
apolis, Oakland, Omaha, Peoria 
Pueblo, Rockford, Saginaw, San 
Francisco, Seattle, Sioux City, Sioux 
Falls, Springfield, IIL, Springfield, 
Mo., St. Joseph, Mo., St. Louis, St. 
aca Tampa, Wichita and Youngs- 
own. 


The following areas were closest 
to normal in September: Abilene, Al- 
buquerque, Atlanta, Austin, Bakers- 
field, Bangor, Billings, Boise, Char- 
lotte, Cheyenne, Denver, Green Bay, 
Houston, Indianapolis, Jacksonville, 
Lincoln, Little Rock, Manchester, 
Mobile, Phoenix, Providence, Read- 
ing, Reno, Salt Lake City, Spokane, 
St. Paul, Terre Haute, Topeka, 
Washington, D. C., Wilmington, and 


No Restrictions Put 


On Travel to Canada 


OTTAWA.—Despite the Euro- 
pean war, involving Canada and 
the British Empire, the hostili- 
ties will not affect present reg- 
ulations regarding tourist travel 
og the United States to Can- 


No new restrictions have been 
imposed, or are likely to be im- 
posed, on the personal entry of 
tourists from the U. S. into 
Canada. Citizens of enemy 
countries will, naturally, be sub- 
ject to restrictions but these 
will not affect the movement of 
tourists from friendly or neutral 
countries, who will continue to 
be welcomed as they have been 
in the past, the Canadian Travel 
Bureau announced. 





Automotive News’ truck section is 


ply in September 





Denver’s Dealers Foresee 
Big Season on °40 Models 


Special to Automotive News 

DENVER.—Used car stocks are 
lower in Denver and other parts 
of the state at this time than they 
were a year ago. Dealers have 
been watching this phase of the 
business closely during the year 
and a majority have selected their 
used cars with care. 

As a result, some of them report 
that their used car stocks are at 
least one-third smaller than a year 
ago. New car stocks, in most in- 
stances, are also reported low. In 
other words, dealers in the Denver 
area are in good shape for the 
arrival of the 1940 model season. 

Most lines of retail trade in the 
Denver territory are showing gains 
from week to week. There has 
been some improvement during the 
past several weeks in automobile 


ing advertising campaigns featur- 
ing their used car stocks with 
good results. 

Secretary of State George E. 
Saunders came forth recently with 
a prosperity note. He said: “Re- 
ports from our motor vehicle de- 
partment show 115,819 title sales 
on automobiles this year up to Oct. 
1, compared with 107,384 for the 
same period last year. Receipts in- 
creased from $26,604 to $28,701 in 
the same period.” 

The outlook is bright for fall 
business in the automobile field, 
ays well as all other lines of indus- 
try in Colorado. 


Show Music Set 


DES MOINES, Ia.—Griff Williams 
and his radio band will head the musi- 
cal program at the thirty-first annual 
Des Moines automobile show, to be 
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| . the only dealer trade f th , 
} and 7 al Paper o e 
ie 0 N D ewe Winston-Salem. truck industry. . |'gales. Dealers have been conduct- | held at the Coliseum here Oct. 23-28. r 
he firs ew e€ 
al sales 
months} Are Added to 
Be unit 9 ~ p 
"1 Hudson’sRoster URS WILL BE i 
. : 
31212 | DETROIT.—A total of 176 new 
percent} retail dealers have joined Hudson 
alue off since the beginning of the new 
284. | nodel year, it was announced Fri- 
during} gay by George H. Pratt, general 
817 inf gles manager. The 42 new dealers 
ar. announced last week are: if 
Soe plete ate’ Chicago; Coffman. Mo- 0 
on ge ‘Newark, O.: Gwinner Motor se 
Sales, Galion, O.; Riedesel Garage. S 
ght de-# Blue Grass, Ia.; Jones Bros. Auto Co.. 
! to bef Toledo, Ia.; Jack Blanchard, Dexter, 1e 
Mich.; Abel’s Garage, Dimondale, 
quarter} \ich.: Auto Service Co., Harvey, N.D.; sh 
struc: | Service Motor les Co., Mandan, tal 
N. D.; Baker-Miller, Inc., Fort Wayne, 
duri Ind.; Forrest L. Johnson, Hastings, rs 
uritg | yich.; DeHay Motor Co.,. Tom Ball, 2 
ed im-} tex.; H. J. Hoot Motor Co., Conroe, 
) trans- | Tex.; Pais Motor Sales, Keystone, W. be 
5) trans Cook-Henson Motor Co., McPherson, ce 
IS year | Kan; Citizen’s Garage, Sullivan, Ind.; ix- 
rs wee} Herb Bear, Bellflower, Calif.; Ben - 
206.75: | Wheeler, Beverly Hills, Calif.; Soeld- 
ee wr Motor Sales, Spring Green, Wis.; re 
R. G. Graewin, Tomah, Wis.; Manly ed 
's time | Larson Auto oa Alexandria. 
| Minn.; Benck’s Service Station, Canby, 
agains | Yinn.; Anderson Auto Co., Hutchin- ibe 
ng 5ii§ son, Minn.; Gordon Auto Sales, Brook- 
39 lyn, N. ¥.; T. D. Davis, Altus, Okla.; at 
: Caroland Garage, Hobart, Okla.; Theo. ed 
er con § Cash Motor Co., Shawnee, Okla.; Roy's 
| sales | Garage, Fremont, Neb.; Grates Bros. rd 
declin & Battery Service, Blandinsville, tal 
on, the} Chandler Tractor & Equip. Co., La wf 
ercent | Grande, Ore.; Ken F. Martin, Oregon ed 
1 Uni: City, Ore.; Alma Hudson Sales, Alma, 
» Vil} Mich.; Carl F. Nehre, Kirksville, Mo.; pe 
tatisti: | Tingey-Aaron Motor Co.. Evanston, 
rt for} Wyo.; Ideal Motor Co., Toole, Utah; 
ce | Dorris-Hudson Motor Service, Alice. »- 
merce | Tex.; Jones Service, Dowagiac, Mich.: & 
d that | Joe's Body & Paint Shop, Michigan 
credit: | City, Ind.; Fry Davis, Sturgis, aw 
re in- ae pene Schwartz, >> ‘ 
: a 
1938, | sill ' i. Motors, Inc., Pee . 
1 1937 een ‘er 
_— Elaborate Show Planned | als 
1 re 
= | For Newark Oct. 21-28 | ke 
2S, NEWARK, N. J.—Northern New at 
Jersey will be treated to its most 7 _ a 
ts noresentative automotive exposi- @ U. S. Royal Foam Sponge Seat Cushions transmission of shock and vibration. They are ad 
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Calif. Dealer Stocks in Best Shape in Many Years 


Nash Signs 74 New Dealers; 
Total Since Jan. Hits 600 





DETROIT.—The appointment of 
74 new Nash dealers during recent 
weeks is announced by W. A. Blees, 
general sales manager. 

Nearly 600 new dealers have 
joined Nash since Jan. 1, Blees 
said. 

Blees listed the new dealers as 
follows: 

Smith Service Station, Griffin, Ga.; Fiskdale 
Nash, Fiskdale, Mass.; L. H. Ballard Co., Mill- 
bury, Mass.; Logan Duco Shop, Logan, W. Va.; 
Tower Auto Service, Detroit; Dick Arnold Mo- 
tor Co., Independence, Kans.; Nash-Texarkana 
Co., Texarkana, Tex.; Charles H. Stahl, Los 
Angeles; W. E. MclInerny, Los Angeles; Benton 
Service Station, Jackson, Miss. 

Narrows Motor Corp., Brooklyn, N. Y.; Bortz 
Nash Sales, Rochelle, Ill.; Satterlee Bros., Hills- 
boro, Ill.; Frederick Motors, Baltimore, Md.; 
Disher & Pfieeger, Buffalo, N. Y.; Jacobs’ Serv- 
ice, Buffalo, N. Y.; Jerome Wolcott, Elmira, 
N. Y.; Clarence Bailey, Lockport, N. Y.; W. 
H. Kilgore, Mansfield, Pa.; Niles Nash Sales, 
Niles, Mich. 

Walter Rait Garage, Grand Junction, Colo.; 
R. N. White, Holyoke, Colo.; Chapman & Levy, 
Walsenburg, Colo.; Barker & Cross, Mt. Ayr, 


la.; Reeves Service, Martinsville, Ind.; Ross 
Motors, Concordia, Kan.; Bean Motor Co., 
Kanopolis, Kan.; Wellington Nash Sales Co., 
Wellington, Kan.; Lou Harrison, Bakersfield, 


Calif.; Severtson Motor Co., Beverly Hills, Calif. 
Vogt Garage, El Centro, Calif.; Monty Kings- 


bury, Hollywood, Calif.; Cunningham-Cutler, 
Inc., North Hollywood, Calif.; Converse Auto 
Co., Converse, Ind.; Lake Charles Motor Truck 
Co., Inc., Lake Charles, La.; Earl Stewart Mo- 
tor Co., Ft. Lauderdale, Fla.; Maxwell Motors, 
Inc., Miami, Fla.; Glenn H. North, Blackwell, 
Okla.; Allen Nash Sales, Cairo, Ill.; Jerrell 
Nash Motors, Bridgeton, N. J. 

Motor Sales Co., Oaklyn, N. J.; Vertner Mo- 


tors, Inc., Carney’s Point, N. J.; Salem Nash 
Sales Co., Salem, N.. J.; Pluma Nash Co., 
Pluma, S. D.; Swartele & Donk, Newark, N. Y.; 


E. C. Livingston Co., King City, Calif.; Ed- 
wards Motor Sales, Salinas, Calif.; Pioneer Mo- 
tors, Sunnyside, Wash.; Latimer & Whieldon, 
New Castle, Pa.; Buckeye Motor Sales, Salem, O. 
H. E. Bollar, Chrisman, Ill.; R. J. Harper 
Nash Sales, Danville, Ill.; Swihart’s Garage, 
Kentland, Ind.; ‘‘Doc’’ Fleenor, Monmouth, 
Ill.; Tidy’s Motor Sales, Peoria, Ill.; Tipton 
Nash Co., Tipton, Ia.; Sam & Fred Garage, 
Medina, O.; Schritz Motor Sales, Inc., Olmsted 
Falls, 0.; Oases Service Station, Golden, Colo. ; 
Hawley’s Garage, Danville, Ind. 
Young’s Motor Sales, Lebanon, 


Ind.; Johnny 


| representative 
' Automobile Dealers Assn. 


Walker Motor Co., Gainesville, Fla.; Frank 
Panter, Belvedere Gardens, Calif.; W. A. Price 
Motor Co., Van Nuys, Calif.; Moriches Motor 
Sales, Center Moriches, L. I., N. Y.; Joseph 
Rassas, Long Branch, N. J.; Beatrice Body & 
Repair Service, Beatrice, Neb. 

A. C. Nelson Sales Co., Omaha; Cunningham 
Motor Co., Clinton, Ky.; Christen Nash Sales, 
Hopkinsville, Ky.; C. A. W. Corporation, Cam- 
den, N. J.; Paul Motor Co., Philadelphia; Leo 
Schmidt, Mt. Carroll, Ill., and Ackerman Bros. 
Oakland, Calif. 


Amended Ohio Licensing 
Act Explained to Dealers 


CANTON, O.—Provisions of the 
amended Ohio automobile dealers 
and salesmen’s licensing act were 
explained by J. H. Baynes, chief 
assistant to the enforcement of- 
ficer, at a meeting of Stark County 
Automotive Trade Assn. here. 

John Snyder, of Akron, inspector 
for Stark, Summit, Wayne and 
Portage counties, discussed en- 
forcement activities in the four 
districts. Other speakers were W. 
V. Sterki, Akron, district auditor 
for bureau of motor vehicles, and 
A. H. Williams, of Detroit, field 
of the National 


Los Angeles Used Car Stocks 


Are Actually Below Normal 


By Slim Barnard 
Staff Correspondent 

LOS ANGELES.—Southern Cali- 
fornia starts the 1940 model year 
in the best condition it has been 
in for many years. Used car stocks 
are exceptionally low and actually 
below normal. 

New 1939 models have been 
cleaned up and, with very few ex- 
ceptions, sold out. In many cases 
it has been impossible to buy a 
new 1939 car for the past three 








‘Skimmer’ Hearing Set 


LINCOLN, Neb.—The Nebraska state 
railway commission has set Oct. 18 as 
the date for hearing on the ‘‘skimmer”’ 
practice. It is alleged that by this 
practice a number of Nebraska truck- 
ing firms are circumventing the com- 
mission's uniform truck rates by sub- 
letting hauls to carriers who have no 
licenses and do hauling at reduced 
rates. 
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CHRISTIAN SCIENCE MONITOR 


A Daily Newspoper for All the Fomily 
Published by The Christion Science Publishing Society 
One, Norwoy Street, Boston, Massochusetts 
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Goer men who place ad 


der why local merchants, automobile 
dealers, etc., in New York—and Chicago, 


Miami, Los Angeles, and 


other cities—should advertise in a daily 


newspaper published in 


are the answers as given by two who do: 


“We want to thank your organization for 
the excellent results we have obtained 
from our advertising in The Christian Sci- 
ence Monitor. It produces for us more 
customers per advertising dollar than any 
other medium we have ever used,” wrote 


one New York advertiser. 
Another New York retail 


famous, wrote: “We can definitely trace 


an increase of patronage o 


rectly to the influence your paper has 


with its readers.” 


We will gladly give any interested manu- 
facturer or dealer the remarkable facts 
about the Monitor's selling power. 


Names of writers of letters quoted will 
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weeks. Dealers are exceptj , 
optimistic and are ready oie 

Many hours have been spent jp, 
discussing the car “packs,” which 
have been prevalent all over th 
country. The 1940 model year will 
see this practically eliminated it 
is believed. Dealers realize ‘th 
fallacy of this plan and are heart. 
ily in accord with having it elim. 
inated, but state frankly that it 
was due to a competitive Situa- 
tion that forced them to adopt this 
plan during 1939. 


New models are being received 
with acclaim. It is the opinion of 
dealers that added luxury on top 
of greater performance is Soing 
to be the main selling talk of 
1940 cars over 1939. 


Los Angeles expects a very suc- 
cessful automobile show, which 
opens on Oct. 14 and runs through 
Oct. 22. The Los Angeles Motor 
Car Dealers Assn. claims to have 
the highest average sales per show 
visitor in the world. 


The “Ham and Egg” proposition, 
which is coming up for vote on 
Nov. 7, is again a problem in Calj- 
fornia. However, it is the opinion 
of those who study elections of 
this kind that this bill will be de. 
feated so substantially that it wil] 
no longer be a problem. 


Hudson Is Ready 
For Rising Sales, 
Pratt Declares 


DETROIT.—With retail sales of 
Hudson cars mounting steadily, 
since the introduction of the 1940 
models over 250 
new domestic 
dealer accounts 
have been added 
to the rolls of 
the company, ac- 
cording to Geo. 
H. Pratt, Hudson 
general _ sales 
manager. 

“Important 
new export out- 
lets have joined 
Hudson in Cen- 
tral America. 
Domestic distributors and dealers 
report the greatest showroom ac- 
tivity in a decade, and manufac- 
turing schedules cannot keep pace 
with orders,” Pratt declared. 


“Fortunately, Hudson has _ the 
manufacturing facilities to enter 
an expanded cycle of production. 
Hudson builds its own bodies in 
one of the largest body plants in 
the world. We, at Hudson, look 
forward to a new era of growth 
and prosperity.” 


Mich. Truckers 
Re-elect Scott 


DETROIT. — A. C. Scott, secre 
tary and general manager of the 
Geo. F. Alger Co. and vice-pres! 
dent of the Kirk Transportation 
Co., has been re-elected president 
of the Michigan Trucking Ass0. 
according to Don B. Smith, get 
eral manager of the association. 


Scott has been closely identified 
with the association for four 
years, serving on the board of 
governors during that time. He 
has been active, through the Kirk 
and Alger companies, in the pro- 
motion of highway safety through 
driver training and education. 

Other officers re-elected are . 
F. Mathews, Consolidated Freigh 
Co., vice-president; Harry Fischer. 
Caldwell Motor Freight, secretary 
and Ray Williams, Cloverlea 
Freight Lines, Inc., treasurer: 








Geo. H. Pratt 





N. H. Opens Inspection 


e 

CONCORD, N. H.—(UTPS).—Mir 
than 600 New Hampshire garege eet" 
been selected for tests during © ii. 
ond official inspection a 9 
this year. The checkup wil whic 
throughout October, and cars sticker 
are without the new inspector ©"), 
after the end of the month 
barred from the highways. 
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frend to Smaller Cars Seen 


By Roy Carmichael 

Staff Correspondent 
EAL—Following an 
50a summer, Montreal 
rt bright prospects 
d. It has become almost an 
om in selling any commodities 
that a rising market brings out 
buyer's, and it would appear that 
the automobile business is no eX- 

ception. 

The 1940 models are just com- 
ag on display; buyer interest is 
marked even though prices are 
steeper than a@ year ago and are 
likely to gO higher before the first 


of the year. : 

Cleanup of 1939 models is pretty 
general, with stocks abnormally 
jw for this early in the fall sea- 
gn, Another good trend is the 
conservative attitude maintained 
ty dealers on trade-in values. So, 
all in all, it is felt that the Euro- 
war is not going to adversely 
yffect the automobile business in 
Canada. 

On the contrary, dealers here- 
shouts are all looking for increased 
tumovers in both cars and trucks; 
the drift, however, would appear to 
ie‘toward the smaller vehicle of 
the six-cylinder variety rather 
than the massive unit which has 
been the vogue. 

E. M. Dunn, sales manager for 
Modern Motor Sales, Ltd. (Dodge- 
De Soto), reports heavy orders 
thus far for new models. 

“Our cleanup was excellent. In 
fact, there are almost no 1939 mod- 
eds to carry over. I am very op- 
timistic on business activity for 
the future,” said Dunn, “both for 
cars and trucks.” 

Rene E. Charron, sales manager 
of Genereux Motor Co., Ltd., says 
that they have only three Mercury 
sedans in stock, and that his clean- 
up to make way for new models is 
the best in the history of the com- 
pany. Charron adds that he is very 
optimistic on business this fall and 
that his sales force are enthusi- 
astic over prospects. 

G. H. McKeeman, sales manager 
for National Motors, Ltd., said that 
his wholesale department shows an 
inrease of 100 percent for 1939, 
and retail sales will be about the 
same. “Credit must be given to the 
nw Studebaker Champion for a 
good bit of this showing,” contin- 
ued McKeeman, giving the addi- 
tional information that really big 
business commenced with them 
from about the middle of Septem- 
ber. Aside from the $900-class 
Champion, both the new Com- 
mander and the President models 
are now on display in National 
Motor’s showroom. 

As for Studebaker trucks, the 
demand has been for the ton and 
one-half and two-ton vehicles 
rather than the larger five and six- 
ton diesel motor varieties. 

C. Douglas Taylor, in charge of 
sales for Chevrolet Motor Sales Co. 
: Montreal, Ltd., reports a satis- 
actory cleanup to date, only a few 
‘ats remaining in stock. Taylor 
sid that his firm was well ahead 
on sales results for the year and 
nme 


Senator Bridges 
To Give Talk at 
MEMA Meeting 


an YORK. — A. H. Eichholz, 
tai manager of the Motor & 
ement Manufacturers Assn., 
Bride that Senator Styles 
add ws of New Hampshire, will 
a “4 MEMA members at their 
bein meeting Dec. 12, his topic 
ant Outstanding National Is- 
a, Meeting will follow an in- 
Black reception and dinner at the 
. stone Hotel in Chicago. 
“me Conformance with MEMA 


' held the annual meeting will 
avoid b on an evening so as to 


wae any member to the 

wb te Service Industries 

y ant aa it starts and taking 

ad Mber’s time from the show 
Tit has opened. 


Sho 


that demand for both cars and 
trucks in war times looked very 
good indeed. 

W. T. Stapells, sales manage 
Mid-Town Motor Sales, Ltd. said 
that new models of Pontiacs, 
Buicks, Cadillacs, LaSalle and 
GMC trucks are being placed on 
sale in the firm’s showrooms, and 
that prospective demand for 1940 
and the last months of this year 
appear to be exceedingly bright. 

“There seems to be a rising 
market all round, and this should 
bring about the increased circula- 
tion of funds here in Canada at 
least,” Stapells said. A satisfactory 
clean-up is reported by Mid-Town, 
with summer and September trade 
in trucks very good. 

Cecil R. Evans, sales manager | 
for Cummings- Perrault, Ltd., 
which firm handles Ford cars and 


a” 


trucks, Lincoln-Zephyr and Mer- 
cury, said that new models went 
on display Oct. 6. 

“In the country districts of the 
province,” explained Evans, “our 
Ford sales are down about 12 per- 


cent for the year; city sales just | 


about the same showing for the 
year. Sales of Lincoln-Zephyrs 
have been very good indeed as 
have been those for the Mercury. 
Our used car stocks are the low- 
est we have had, and repairs would 
appear to be about normal,” con- 
tinued Evans, who stated that the 
demand for Ford trucks of the 
smaller tonnage had been excellent 
all summer due to road contracts 
in evident anticipation of the fall 
elections. 

H. J. Lange, sales manager of 
Grenier Motors, Ltd., said that 
1940 models of Plymouth are on 
display and that many orders have 
already been booked. Lange added 
that their cleanup was satisfac- 
tory, but that the canceling of 
some of the road contracts, due to 
war conditions, had affected their 
truck business a bit. 





With Stocks in 
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Montreal’s Rising Market Seen Aid to ’40 Car Sales 
Dealers Watching Trade-Ins; 





Good Shape, 


Wash. Dealers See Upturn 


By D. M. Trepp 
Staff Correspondent 

SEATTLE.—Stocks of used cars 
in dealers’ hands throughout Wash- 
ington are in good shape. There 
is no problem in particular on 1939 
models, which with a few excep- 
tions, are cleaned out. 

However, at this writing, 1940 
models are not in stock in suffi- 
cient quantities to permit any defi- 
nite statement as to present sales 
trends, although the outlook is full 
of promise, judging by general con- 
ditions in the state and interested 
public acceptance. 

Such is a brief summary of 
highlights regarding the state out- 
look, made by Carl R. Heussy, 
manager of the Washington Auto- 
motive Trade Assn. 

Brightest spot in the northwest 
is due to lumber looking up, and 
lumber is by long odds the major 


industry of western Washington. 
The fruit country is not in such 
favorable condition as, for ex- 
ample, apples in central Washing- 
ton have always gone heavily into 
European shipment, and the war 
halted their export. Placing apples 


on the surplus products list by the © 


WPA and plans to increase domes- 
tic sale and use, will help the situ- 
ation somewhat. 

In the eastern area, wheat is still 
largely in the hands of the farm- 
ers, and the price trend is favor- 
able. Magnesite and manganese 
mines in this state are opening 
up, due to war stimulation and 
home defense program expansions. 

Metals and lumber interests are 
fearful of labor strikes with some 
large lumber mills down due to 
jurisdictional labor disputes, at a 
time when the mills could operate 
at a profit. 








PY 


& 


aRESE 


E539 enF FARBARRS RIFHFE 


as 


THSEPTPARE FFREERS 





Al 


Annual Show 


Chicago Dealers 





Is Expected 


To be Vitalin Pushing Sales 


By Mel Adams 
Staff Correspondent 

CHICAGO.—Viewed from a new 
and used car sales standpoint, this 
has been a favorable year for deal- 
ers in the Chicago area; and, judged 
by their enthusiastic reception of 
the 1940 models, plus the general 
upturn in business hereabouts, the 
coming sales year should continue 
strong. 

Just tabulated are the statistics 
on new Car registrations for the first 
nine months of 1939, showing a total 
of 73,486 as against 49,592 units for 
the corresponding period last year, 
a gain of 48 per cent. 

That used cars have moved well 
also is indicated by the monthly re- 
ports issued through the Chicago 
Automobile Trade Assn., and based 
upon returns regularly of more than 
210 dealers. These surveys have re- 
flected better movement of late 
model cars during recent months, 
a source of satisfaction to the deal- 
er body. 

The average supply of used cars 
on hand is around 31 days. It ran 
as high as 52 days on Mar. 1, and 
dropped as low as a 28-day supply 
on July 1. 

Considerable importance has been 
attached to the stimulus during the 
past two months in major manu- 


@ They’re tucked away where you 


facturing operations of big firms in 
and around Chicago. Steel produc- 
tion has risen sharply, and much of 
that material is produced in this 
area, 


In general, re-employment has in- 
creased sharply. Automobile dealers 
know that this means larger pur- 
chasing power. Equally noted is the 
more pronounced willingness of 
workers to put their money into cir- 
culation instead of hoarding it. 


The war situation is credited with 
creating much of the upturn, and 
the general sentiment here is that 
it will continue to do so to the ad- 
vantage of automobile dealers. 


It is also agreed that the holding 
of the 40th annual Chicago auto- 
mobile show Nov. 4-12 will be a vi- 
tal influence in the sale of both new 
and used cars as well as trucks, all 
of which will be exhibited at the 
show, along with parts and acces- 
sories. The show traditionally has 
instilled a buying desire by the pub- 
lic as nothing else has done an- 
nually. There is no secret that deal- 
ers and their salesmen will strike 
hard and aggressively to convert 
prospects into owners while condi- 
tions are favorable. 

The new models have clicked in 
price, eye and performance appeal 


bearing type. A 


can’t see them. And they’re designed 


so well and built so well the car owner 
will never be conscious of them. They 
stand up in service, do not wear to re- 
quire adjustment ... except for normal 


lubrication are built to 


Because they are ball bearings, the basic 


be forgotten. 
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STEEL CROSS SOW'S 
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AN hing touches on a drawin 
occu an at . 1940 Pantine Torpedo 8, together with other of the more important structural features of its new “Ty 
0 


steel” Turret Top by Fisher. 


with the public, and great strides 
have been made to inspire confi- 
dence in the purchase of used auto- 
mobiles among those who feel they 
can’t afford to buy a new model. 

Dealers have been’ educated 
through the Chicago Automobile 
Trade Assn. all year along the line 
of trading carefully. 


becayse they are 


sound designs—by cra 
have mastered the ball bea 
ing art. New Departure, 
Division of General Motors, 
Bristol, Connecticut. 
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NEW DEPARTURE...PIONEERS FOR FIFTY YEARS 
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End Good Year, See Big 194)\(yc 


a 






Ahrens Cites Main Factors 
For Car Sales Upturn in *4} 


DETROIT.—The automobile in-, should arrive overnight, the sy. 
dustry now enters its most critical |cess or failure of the automobik 
period of the year, and the next | industry will be a determinix 


few weeks will 
provide the an- 
swers all Ameri- 
can business 
awaits, according 
to D. E. Ahrens, 
general § sales 
manager of Cad- 
illac-LaSalle. 

“How will the 
1940 models go 
over? Will sales 
increases absorb 
the added cost of 
new develop- 
ments? Is this or that design most 
apt to catch the public’s fancy? 
Are we right in raising our pro- 
duction sights? 


“Within the automobile industry 
we feel we can answer those 
questions. Our engineering ad- 
vances have been carefully con- 
ceived. Our prices have been fixed 
to tempt buyers. Body lines are 
infinitely more appealing, and 
economic firmness points to im- 
proving retail demand,” Ahrens 
said. 

“But, of course, we are only 
hazarding opinions. Even the re- 
mote possibility that we may be 
wrong will haunt both the manu- 
facturer and salesman. 

“For a number of reasons the 
introduction of new automobiles 
this year is most important. Fluc- 
tuations in some of our other in- 
dustries have not been shared, as 
a@ general rule, by the 1939 auto- 
mobile market. Our trend has been 
consistently better than 1938. We 
have been a dominating factor in 
national welfare to a relative ex- 
tent seldom, if ever, approached. 


“Unless some new industry 





D. E. Ahrens 








designed to show the double-walled protection 
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STEER SODY Pants 
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STEEL CROSS MENeER 


THREE U-SHAPED STEEL CHANNELS 
FUSED TOGETHER 10 ORM CENTER Paiag 


afforded th 


force in prosperity in 1940. Ther 
is one striking fact about the auto 
mobile industry. We have grow }! 
so large in the economic structur }| 
that we can hoist ourselves by ow 
own bootstraps. Our purchases of 
raw materials and parts help busi- }' 
ness in 45 states. Increased sales in 
these other businesses have alway: 
meant increased automobile sale. 


“We anticipate automobile sale 
will be better in 1940 on sever 
points. First, the strength of busi. 
ness during the summer indicated 
excellent fall buying. Volume 
while considerably larger, paral- 
leled the uptrend of a year ago, 
which continued into the fall ani 
winter months. 

“Second, the 1940 model features 
Appearance changes, to mention 
one obvious mark of progress, 
should especially find favor with 
the public and broaden retail de 
mand. 

“Third, the portent of automobile 
sales increases as contained o 
statistical charts. In the history of 
the automobile industry we have 
never failed to experience cons 
cutive years of sales increase. 
The year of 1939 will register & 
sales gain after a slump from the 
preceding year in 1938. 
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“Fourth, 1940 will be an ‘election . 
year.’ Past records reveal that an “sig 
election year normally means bet: ot 
ter business in the automobile Th 
market.” se 

leant 
Toner Is Promoted -” 

DETROIT.—J. H. Toner has bel J cpacy 
elected vice-president and general facto 
nammen eeu - a eae an assist- [comp 
amt treauarer of Metal Mouldings CoM § mode 
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Mahes Cars Run Better... Last Longer |" 


If you can get your customer to keep his 2 


present car properly lubricated with “ 


Quaker State, his next car is half sold. Y 
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George W. Kline 

PY al Correspondent 
cOLN, Ne b.—Automobile 
in Nebraska figure on at 
gain in new oe 
the first six months 
940. om present indications, 
i. gales will increase by 25 per- 
cent. -" 
re several factors whic 
TT bring about these develop- 
- The Nebraska cattle coun- 
on e best season in the last 


oy ba rive hundred thousand 
- of land, thrown under irri- 


‘1 this season for the first 
Oe will produce amazing yields, 
and the outbreak of European hos- 
ijities has reassured farmers con- 
erning prices. 

Stocks of new cars in the hands 


Orded the 
of dealers are considerably below 
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that reconditioned cars are about 
) percent above the same period 
st year. New truck supplies are 
wv, while reconditioned used 
trucks are in demand with the 
supply low. 
“Crop conditions gauge motor 
aes in Nebraska,” declared Ed. 
tomobi, | Shea of O’Shea-Rogers (Ford- 
rmining Lincoln-Mercury). “Near Lincoln 
ve have experienced a discourag- 
he auty. fag season. Our business will hold 
grow |) With last year which was a gain 
tructure fuer 1938. Our new car stocks are 
} by our fiown in anticipation of the arrival 
ages of [of the new lines. We have entirely 
Ip busi. 00 many used cars.” a 
sales jy | Other dealers reported similar 
onditions in the Lincoln territory. 
e sales 000d crops were harvested in east- 
le sales | and southeastern Nebraska, 
towever. Dealers in Plattsmouth, 
if busi. yracuse, Nebraska City, Auburn 
dicated 
Jolume, 


‘40 


the sy. 


ud Falls City expressed optimism. 
Omaha is on the southeast bor- 
der of a region that received gen- 
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«ws! Big Sales Gains 
es! In 1940 Season 
ail de’ | NEWARK, N. J.—Both from with- 


n and without the automotive 
adustry in this state comes con- 
ow vincing evidence that the 1940 model 
of year will establish a record of 
ory @ Viuther sales improvement in New 
have | Jersey, 
cons | Voicing the sentiments of dealers 
inthis area, William L. Mallon, sec- 
tlary and manager of the Newark 
Automobile Trade Assn., declared 
here are no present inventory ob- 
sacles to impede sales of the new 
nodels and that all signs at this 
ime point to a decidedly optimistic 
tutlook here for the new model year. 
The inventory situation,” Mallon 
uivises, “is satisfactory so far as 
teanup for the 1939 models is con- 
“med. Dealers on the whole thus 
been | “have had a good used car selling 
neral | *880n. Used cars are moving satis- 
- factorily at the present time and will 
nor. |prise no obstacle to the new 
—— }4%odels unless the winter slack is 
st teavier than usual or sets in earlier 
expected.” 

Besides the economic factors 
pointing to an optimistic outlook for 
the new model year, Mallon is im- 
btessed with an unusual amount of 
interest and enthusiasm among 
dealers in the area. This optimistic 
*pirit among dealers, he believes, is 
particularly indicative of continuing 

sales improvement. 
y Another encouraging sign in the 
ew Jersey picture is the fact that 
industria} employment, on the basis 
of the latest state labor department 
"ports, has soared to a two-year 
beak, with payrolls, number of 
Workers and their earnings higher 


Wer at any time since November, 


mobile 


iter & 
m the 


action 
at an 
bet: 
10bile 





Gallagher Is Named 


wtiCAGo.—with J. J. Gallagher 
roel. in as president, officers and di- 
aj (tS for the coming year were elect- 
Deaitt® at a meeting of the Oldsmobile 
Tes rs of Metropolitan Chicago. nt; 
Georpauist was named vice- Presi sam 


Jave’ .Kallal, secretary, and 
win, treasurer. Max Evans, George 
yehman 


» C. Hebert, George May, # 
dot atterson aaa J. Pillinger were 
ifiget directors in’ addition to the 


4(\(rops, Livestock Sit 
Used Car Stocks Low; 
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Seen Up 25% 


erous rainfall. Wheat, corn and 
alfalfa were exceptionally good. 
Farmers had considerable sealed 
corn. As a result buying power is 
multiplied by advancing prices. 

Omaha dealers have pressed used 
car sales, using a number of spe- 
cial promotion methods. The sup- 
ply of used cars is down while new 
models are considerably below 
normal with a greater demand in 
prospect than the dealers antici- 
pate. 

In the west and northwest sec- 
tions of the state, dealers will en- 
counter a rush of business for 
which they are not prepared as far 
as new stock is concerned. In much 
of the territory buying has been 
put off from year to year in the 
expectation of better conditions. 

“The cattle country had the best 
season in the last 15 years,” said 


wmmal. The same survey showed|H. C. Brome, of Alliance. “A sur- 





‘\ 


_ 


EVERY 1940 CAR 


Rue tb 


vey of range country shows that 
all the factors have been favorable. 
Now price advances are clinching 
prospects for immediate financial 
returns. 

“For the last five years the cat- 
tlemen have put off buying new 
automobiles and trucks. The whole 
country is greatly undersupplied. 
Ranchers are coming into the 
towns and clamoring for merchan- 
dise and equipment. 

“The irrigation of lands in the 
middle and north Loup valleys 
will have a remarkable effect on 
the cattle industry. Grain and hay 
is now available for reinforcing the 
summer range operations.” 

State Engineer Tilley reports 
that the tabulation of prices re- 
ceived for used cars in the vari- 
ous dealers’ zones had beneficial 
effects when circulated among new 
and used car salesmen. This in- 
formation is compiled under the 
oe of Nebraska’s “little 

aw.” 


Keep abreast of current truck legisla- 
tion in Automotive News’ truck section. 


j 
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uation Portend Neb. Sales Rise 





4,000,000-Car-Year in 1940 
Is Envisioned by Gilman 


DETROIT.—1940 is going to be 
a 4,000,000-car-year in the automo- 
bile industry, predicts M. M. Gil- 
man, president 
and general 
manager of 
Packard. 

“Everything 
right now points 
to that,” Gilman 
says. “I am firm- 
ly convinced that 
we are not labor- 
ing under any 
false feeling of 
optimism in look- 
ing forward to 
such a_ banner 





M. M. Gilman 
year in the business of making and 
selling automobiles. 

“A number of factors, 


could conceivably have held pro- 
duction down to a _ considerably 


which 


lower figure than 4,000,000, have 
been swept away or are now being 
adequately taken care of. Right 
now there is nothing in sight 
which should stop the automobile 
industry from achieving for itself 
the better business which goes 
with a record production year and 
from assuming a prominent place 
in leading the whole country to 
more prosperous times. 


“We certainly have gotten away 
to a fine start. The 1940 American 
automobile is the finest car in 
every way that has ever been pre- 
sented by the industry. The public 
has never before been offered so 
much automobile value for the 
money. That these extra values 
have been appreciated is proved 
by public response to the new 
models. Buying has been stimu- 
lated beyond expectations.” 
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You bet it will! There’s nothing like 
a snappy demonstration to clinch a 
sale. And remember this...the per- 
formance of every 1940 car depends 
on the grade of gasoline used. 


Why? Because under every one of 
those sleek, shiny hoods is a device 
—the spark adjustment—that con- 
trols performance. The farther you 
advance the spark, up to the point 
of top performance, the more power 
you get. But you can’t advance the 
spark any farther than the anti- 
knock quality of the gasoline in the 
tank permits. If you do, a “knock” 
or “ping” will develop that loses 
power and economy. 


Since there are different grades of 
gasoline sold today, cars give differ- 
ent grades of performance as shown 
on the chart below. Ethyl Gasoline 
Corporation, manufacturers of anti- 
knock fluids used by oil companies 
to improve gasoline. 













* * 


THIS MONDAY NIGHT listen to Ethyl’s new radio 
show, “TUNE-UP TIME” featuring ANDRE KOSTE- 
LANETZ and his Orchestra, TONY MARTIN, KAY 


THOMPSON and her Rhythm Singers, Columbia 
Broadcasting System, 8 P.M., E.S.T.; 7 P. M., 


mi C.S.T.—10 P.M., M.S.T.; 9 P.M., P.S.T. 


THESE 3 GRADES OF PERFORMANCE 





BEST PERFORMANCE—with gasoline 
marked “Ethyl” on the pump or globe. It 
is highest in anti-knock and _ all-round 
quality. Contains enough tetraethyl lea! 
so that your engine’s spark can be advanced 
closest to the point of maximum power 
and economy without “knock” or “‘ping.” 





GOOD PERFORMANCE—with “‘regular’”’ 


gasoline, which permits the spark to be 
considerably advanced without “knock” 
or “ping.” Most “regular” gasolines sold 


today contain tetraethy! lead to improve 
their anti-knock quality, as shown by the 
“Lead” signs on the pumps. 


f—) POOR PERFORMANCE — with low- 

grade gasoline, poor in anti-knock 

He quality. With low-grade gasoline in a 

i] modern car, the engine’s spark must 

be retarded—which means Joss of 
power and economy. 


COPYRIGHT 1939 ETHYL GASOLINE CORPORATION 


DEMONSTRATE YOUR 1940 MODELS WITH “ETHYL” AND GET THE PERFORMANCE THAT CLINCHES SALES 
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48 
| Union ‘Slowdown’ 


Keller Analyzes Difficulties 
In Letter to All Dealers 


(Continued from Page 1) 


the corporation could not relinquish 
its management of its plants to 
the CIO-UAW, nor could it operate 
under a _ condition wherein the 
union could dictate production 
schedules. He admitted that prac- 
tically no production was being ob- 
tained from the Chrysler plants at 
the present time and stated that 
he could not assure dealers of how 
quickly production could be re- 
sumed. 

“The crux of the situation,” he 
said, “is that in order to build the 
kind of cars you expect us to build 
for you and your customers, the 
management in the shops must be 
responsible for efficient produc- 
tion. To make good cars you must 
have reasonable discipline. You 
cannot run a business on a sound 
basis and produce quality automo- 
biles if men tell their foremen 
what they will do and what they 
will not do. You cannot permit 
them to take into their own hands 
the running of the plants. 

“Naturally, you are interested in 
our opinion as to how long pro- 


Program Pushed 
For Tex. Finance 


Assn. Convention 


FORT WORTH, Tex.—Plans are 
practically complete for the annual 
convention of the Texas Assn. of 
Finance Companies, to be held 
here Dec. 4-5. A. S. Cooper, of this 
city, is chairman of the program 
committee. 

The association has enjoyed 
marked progress during the past 
year, local associations being or- 
ganized in the principal cities of 
the state, and numerous activities 
of benefit to the membership being 
sponsored. A monthly house organ. 
“The News Bulletin,” is published 
as a medium of distributing news 
and information of timely interest 
to the membership. 


Hints on Fabric Cleaning 


Provided by Pacific Mills 

NEW YORK.— Flat automobile 
upholstery fabrics are as easy to 
clean and to keep clean as a new 
suit or gown; and, second, that 
they should be given the same care 
as a suit or gown, according to 
Pacific Mills. 

When one’s sleeve rubs across 
the butter service plate, one re- 
moves at once as much of the but- 
ter as possible, then employs a 
cleaning fluid, it is pointed out. 
Just as simply as that any flat up- 
holstery fabric can be cleaned. The 
spot should be wiped off as 
thoroughly as possible, the fabric 
immediately surrounding it should 
be freed from dust, and gentle ap- 
plication of a reliable cleaning 
fluid will do the rest. 


Cars are not 


duction may be _ interrupted. I 
wish I could tell you, but obviously 
I do not and cannot know. We re- 
gret the hardship imposed, not 
only on you but on those of our 
employes who are eager and 
anxious to work, and upon the 
many thousands more employed 
by our suppliers who already are 
feeling the curtailment of our out- 
put. Full production will be re- 
sumed just as soon as we can 
operate under conditions which 
permit efficient, high-quality out- 
put. 

“We are trying to settle the mat- 
ter now on a fair and equitable 
basis for all concerned.” 


According to Keller, discipline 
in the Chrysler plants has com- 
pletely broken down, with men do- 
ing only the amount of work 
which they feel inclined to do. Ef- 
forts to discipline those who re- 
fuse to turn in a fair day’s work, 
have been unavailing and the cor- 
poration has been left with but one 
choice and that is to close its 
plants when such conditions be- 
came intolerable, he said. 


Keller pointed out that eight 
days after production was started 
on new models, men in the plants 
began to shirk their jobs. Care- 
fully planned schedules, based upon 
years of experience and endless 
time-studies, were completely dis- 
rupted by the mere expedient on 
the part of workers of “skipping” 
every other job, he asserted. In 
automobile plants where timing is 


of utmost importance, such dis- 
ruptions become major impedi- 
ments. 


Chrysler has had contracts with 
the union for the past two years. 
At the time these contracts were 
entered into they were classified 
by the union as outstanding vic- 
tories, providing union leaders all 
they had asked for in the way of 
concessions. 

During the past year, even after 
these contracts had expired, the 
corporation voluntarily extended 
them month to month due to dis- 
cord in the union itself, which left 
both the CIO and AFL factions of 
the UAW without clear-cut juris- 
diction. Since the recent elections, 
held under the auspices of the 
National Labor Relations Board, 
the union has declined the cor- 
poration’s offer for further exten- 
sion. 

Friday’s session between Chrys- 
ler officials and CIO heads cen- 
tered on the union’s demand for a 
closed shop in the new contract. 
Herman L. Weckler, vice-president 
in charge of operations for Chrys- 
ler, reiterated the corporation’s 
stand against such a provision and 
declared that Chrysler will con- 
tinue to have “nothing to say as 
to whether a man joins or does not 
join any labor organization.” 


sold 


in Showrooms 


It is in the comfort and quiet of the home that decisions 
are made as to whether a new car will be bought .. . the 


make and model selected. 


Isn’t it logical then, that manufacturers should endeavor, 
where possible, to get their sales messages into the home? 


In the BRONX—fifth “city” of the nation—the BRONX 
HOME NEWS is the only daily and Sunday, and only 


A. B. C. paper published in the county. 


98% of its 


total circulation of 140,000 is delivered into the home by 


780 exclusive carriers. 


BRONX HOME NEWS 


One of New York’s Major Newspapers 
MEMBER: A.B. C.—United Press 
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Hampers Chrysler Corp. Outpy 











WHEN THE HOOD-LOCKING knob on the dash of the 1910 Chevrolet is 
pulled, the alligator-jaw type hood automatically springs open one inch, to 
permit hand-actuation of a secondary release, as shown here. This secondary 
release prevents the hood from being jarred open on the road, even should the 


dash knob be accidentally released. 


Many Advancements Noted 
On 1940 Chevrolet Models 


(Continued from Page 6) 


shackles have replaced compres- 
sion shackles at the latter loca- 
tions, and the rear spring angle 
has been altered both for greater 
comfort and for better steering 
control under certain conditions. 

The engine is re-located 1% 
inches farther ahead in the frame, 
on a five-point cushion-balanced 
mounting, and is inclined slightly 
more toward the rear to minimize 
the tunnel in the rear compart- 
ment floor. 

The principal changes in the en- 
gine are those in the valve mech- 
anism, whose moving parts—some 
of which are completely redesigned 
—have file-hard contact surfaces 
of smooth finish, designed for si- 
lence, smoothness and longer mile- 
age, and the oiling system, whose 
larger-capacity pump provides a 
pressure stream to connecting rods 
at low speeds as well as high. 
Cams on the camshaft are spe- 
cially treated for protection of 
their surfaces. 


Fuel tank capacity is increased 
from 14 to 16 gallons, except in 
the business coupe, which has an 
18-gallon tank slung amidships 
under the car. 

The diaphragm-type clutch, in- 
troduced by Chevrolet in 1938, has 
been improved by introduction of 
clock-spring steel cushions be- 
tween clutch disc facings, to in- 
sure smoother engagement and 
full lining contact, as well as to re- 
duce rotating weight. The new disc 
has radial-slotted facings, off- 
setting the gripping action of the 
full-lining contact, and_ serving 
also to keep the friction surfaces 
clean. 


The new electrical system em- 
bodies several improvements. A 
ventilated heavy-duty shunt- 
wound generator, with voltage and 
current regulator, replaces the 
third-brush type generator of 1939. 

Chevrolet’s battery has been re- 
designed and moved into the en- 
gine compartment, at the right 
side of the power plant, where it 
is accessible for servicing, as are 
the radiator intake and the oil 
filler neck. Its capacity remains 
unchanged—100 ampere-hours. 

Other changes in the electrical 
system include a new hand switch 
with dimming resistance unit, so 
that any degree of instrument 
cluster and ignition lock illumina- 
tion may be obtained regardless of 
whether headlamps or parking 
lamps are on. 


Front seats are wider, a change 
which, in conjunction with com- 
plete removal of the floor gearshift 
lever, serves the ends of both com- 
fort and safety. The floor is lower, 
making it easier to get into and 
out of the car, besides adding 
more headroom in front and in the 
rear. The rear seat is half an inch 
higher from the floor, and the 
footrest, in models so equipped, is 
incorporated in the back of the 
front seat, rather than the floor, 
to provide variable leg room. 


Upholstery is Canda cloth, of a 
new pattern, in a shade harmoniz- 
ing with fittings and trim. Front 
seat backs have soft roll tops. As- 


sist straps, robe cords, ash re- 
ceptacles, lighters, and other in- 
terior appointments vary with the 
series and model. 


On the Special Deluxe line, there 
is a new steering wheel with horn- 
blowing ring, and the instrument 
panel is augmented by an illumi- 
nated clock recessed in the glove 
compartment door, which also has 
flush-type lock. The glove com- 
partment in this series is fitted 
with lamp which lights when com- 
partment door is open and head- 
lamps or parking lamps are on. 

The new speedometer dial is 
circular, with improved indirect 
lighting, and has a red line which 
warns the driver when his speed 
is in excess of 50 miles per hour. 
The Master 85 series is improved 
by addition of engine temperature 
gauge to the other instruments on 
the dash. 


An improvement, from the safety 
standpoint, is the new rear door 
handle mechanism in the sport se- 
dans. When these doors are closed 
and the locking button in the 
garnish moulding is pressed down, 
the door handle turns free and the 
door cannot be opened except by 
pulling the locking button up. 

The gearshift steering column 
mechanism is new, with the shift- 
ing mechanism proper now 
mounted at the side of the trans- 
mission case, for more positive 
operation and greater accessibility. 

Models offered in all series for 
1940 include sport sedan, town se- 
dan and business coupe. In ad- 
dition there are station wagons in 
the Special Deluxe and Master 85. 
A four-passenger coupe, with ad- 
ditional conveniences, is offered in 
both deluxe series, while a new 
cabriolet is available in the Spe- 
cial Deluxe only. A coupe pick-up 
and a sedan delivery are available 


on the Master 85 and Master 
Deluxe. 


_ |Mason Predicts 


New Peak for 
U. S. Motoring 


DETROIT. — Motorino ; 
threshold of a greatly fon 
popularity. In fact, there ares 
reasons to  be- many 
lieve that, begin- 
ning with this 
new automobile 
year, touring will 
reach a new peak 
in America, with 
new thousands 
taking to the 
highway for holi- 
day and week- 
end trips and 
longer vacation 
jaunts. 

' a is the be- G. W. Mason 
ief of George W. Mason, i 
of Nash-Kelvinator Crs, ae 
points to the following reasons 
why the stage is all set for th 
start of “The Touring Era” jn th 
history of the automobile: . 
1 “Europe, deadlocked in what 
appears to be a long war is 
closed to the thousands of Amer. 
cans who heretofore vacationed 
there annually and spent millions 
which, if spent on this continent, 
would considerably increase our 
prosperity. These citizens wil] en: 
joy getting into their cars and g0- 
ing out to really see America. 
2 “There are 3,068,919 miles of 
main highways and usable road; 
in the United States today. In fact 
there practically is no place in the 
U. S. which can't be reached by 
automobile. ‘ 


3 “Eating, sleeping and_ service 
places abound in all states, and 
what is most important, the ma 
jority have standardized on a high 
efficiency and low-cost level dur. 
ing the last five years. 


4 “The safety of tourists while 
enroute is assured by greatly 
increased policing facilities. State 
police organizations now combine 
with county and city officials in 
most states in protecting motor. 
ists from molestation, in directing 
and expediting traffic, and keep- 
ing the highways clear of safety 
hazards. Roads are _ well-marked, 
and detailed information is only 
as far away as the next gas sta- 
tion or automobile dealer. 
5 “Automobiles have reached 
what only a few years ago was 
an undreamed-of state of perfec 
tion. The 1940 cars are not only 
easier to drive, but they are fun to 
drive. Car comfort rivals that of 
any club lounge or home living 
room. The new models are made 
to venture forth in any kind of 
weather, and keep going night and 
day without stop, save for fuel, if 
the motorist so desires. Break- 
downs and other _ interruptions 
which tended to reduce the pleas- 
ure of motoring in the past, are 4 
rarity today. 








Norman Show Set 


NORMAN, Okla.—The Norman Av- 
tomobile Dealers Assn. will hold its 


1940 automobile show Oct. 20-21. 





QUAKER 


STAT 


MOTOR 
OIL 





Mates Cars Run Better... Last Longe 


If you can get your customer to keep his 
present car properly lubricated with 
Quaker State, his next car is half sold. 
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The News 


aste . 
poe stock had been wasted in 
Pap ing 72 percent of the direct- 
A ects examined and press 
nail saat had been used _ ineffi- 
qe in producing 52 percent of 
- ieces, it was found in a 

rvey covering the production 

° jency of advertising printed 

oe just completed by the Di- 

rect Mail Advertising Assn. 

Survey was carried out by an- 
ng printers’ production rec- 
of 341 pieces of direct-mail 

jterature, furnished by the mem- 

pers of the association and repre- 
gnting all kinds and sizes of 
pooklets and folders. 

In computing the paper waste, 
trims required by manufacturing 
processes and the paper cut out 
of die-cut jobs, were not in- 
cluded. On dividing the jobs into 
those using standard paper sizes 
and those using special sizes, 
it was found that paper was 
wasted in 77 percent of the jobs 
using standard sizes and that | 
there was waste in 57 percent of 
the jobs using special sizes, in 
spite of the fact that special 
sizes of stock are usually ord- 
ered to avoid wasting paper. 
Records submitted showed that! 
in many cases it was necessary to 
use press sheets that bore no par- | 
ticular relationship in size or) 
shape to any existing presses, 
which compelled the use of un- 
necessarily large presses, thereby 
causing a waste of press capacity. 
In other words, press capacity was 
used efficiently for 48 percent of | 
all jobs, while in 52 percent of the | 
cases, the press was larger, and, | 
consequently, the operating cost 
higher, than it would have been if | 
the job had been properly planned | 


| 


to fit the press. 


Advance 
Curtis G. Pratt has been elected 
a vice-president of Young & Rubi- 
cam, with which he has_ been 
associated the last four years as 
merchandising department man- 
ager. In new position, Pratt will | 
be assigned to contact department. 
John M. Van Horson, member 
of the agency's merchandising 
staff for the last four years, will 
succeed Pratt as manager of the 
merchandising department. 


Campaign | 


Backing the largest sales pro- || 


gram in Buick history will be an) 
advertising and sales promotion 
campaign com- 
mensurate with} 
the increased 
unit volume ex- 
pected next year 
and designed 





along the _ pat- 
tern of recent 
campaigns, ac- 
cording to A. H. 
Belfie, Buick’s 
director of mer- 
chandising. 
isha “With indica- 
tions of greatly increased 1940 


model sales, advertising appropria- 
tions will be proportionately 
larger, with all types of media 
benefiting,” Belfie said. 

“As in the past, newspapers will 
carry the brunt of the Buick ad- 
vertising attack during 1940, with 
Upwards of 65 percent of appropr!- 
ations being spent in more than 
2,500 local publications throughout 
the country. At the same time, 
general, class and business maga- 
zines and outdoor media will share 
heavily in expenditures, with trade 
Publications and radio participat- 
ing, 

Belfie said that Buick’s 1940 
Program already is underway with | 
one of the heaviest announcement | 


Schedules in the companys = 
the new 


‘ory having launched : 
Product, and a comprehensiv® | 
fourth-quarter campaign, — 


ing automobile show copy, n° 
Progress, 


“ .. 

“The fall program will be fo | 
, 4 insertions 

Owed by frequent — | 


throughout the winter mon 


keeping with the strong selling 





By Pete Wembhofi 


campaign to be carried on dur- 
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th Dimension 


of Automotive Advertising 





ing that period,” he asserted. 
Backing the advertising efforts 


will be a comprehensive sales pro- 
motion campaign, 
variety of direct mail and other 
methods of dealer help, including 
publication of the Buick magazine, 
having approximately three-quart- 
ers of a million circulation among 
Buick owners. 


Ether 


using a wide 


Studebaker’s new quarter-hour 
program hit ozone for first time 
Sunday (8) over 70 stations. Will 
be heard thrice weekly. 

Richard Himber and his Stu- 
debaker Champions, who’s been 
identified for some time with 
Studebaker radio programs, is 
again featured. Supplementing 
will be the Rhythmic Sixteen, 
vocalist, and Stuart Allen, bari- 
tone. Series of dramatized an- 
nouncements will tell the story 


of the new 1940 Studebaker 
Champions, Commanders’ and 
Presidents, and each quarter- 


hour program will include an in- 
terview with one of Studebaker’s 
famed craftsmen. 


Consumer 


Automotive and related industries 
will be represented at the 30th an- 
nual meeting of the Assn. of 
National Advertisers, to be held 
Oct. 25-28 at Hot Springs, Va. 

D. H. Odell, of General Motors, 
will report to the meeting as chair- 
man of the _ association’s com- 
mittee on outdoor advertising, 
while P. C. Henderson, of B. F. 
Goodrich Co., will report as chair- 
man of the advertising production 
committee. Several other com- 
mittee reports also will be heard. 


Association members and guests 
will be presented during the meet- 
ing what is believed to be the most 
comprehensive analysis of the con- 
sumer movement ever made. The 
program will be in four parts: 
Wheat the consumer movement is; 
the importance of the movement 
in educational channels; the im- 
portance of the movement in gov- 
ernment. and the scope and pene- 
tration nationally among the con- 
suming public. 


Objective 

Chrysler’s ad program for 1940 
has the definite objective of mak- 
ing the public “beauty conscious,” 
according to Arthur E. Tongue, 
director of advertising and sales 
promotion for Chrysler division. 

“Newspaper advertising will 
again be the backbone of our 
advertising,” Tongue announced. 
“We will supple- 
ment it by liber- 
al use of maga- 
zines, outdoor 
and radio. Our 
plans call for 
printing Chrys- 
ler advertising in 
newspapers 
totaling over 40,- 
000,000 circula- 
tion per issue. In 

Poa magazines we 
A. E. Tongue will have a cir- 
culation of some 
13,000,000 per issue. Figuring four 
readers to a magazine that will 
give us about 52,000,000 readers. 
Our magazine program has been 
figured on maximum circulation 
and minimum duplication. 

“Our radio effort is headed by 
the Major Bowes amateur hour, 
now in its third year for Chrysler 
Corp. Our dealers will supplement 
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this national program by the use 
of local stations in points where 
this is found expedient.” 


Winnahs 

Packard Motors Export Corp., 
Cleveland Tractor Co. and the 
West India Oil Co. (Essolube) 
were among winners in the export 
advertising contest conducted by 
the Export Advertising Assn. 

Packard Motors Export Corp., 
handled by National Export Ad- 
vertising Service, Inc., was first in 
advertising copy in foreign coun- 
tries; Cleveland Tractor Co., 
placed by Irwin Vladimir & Co., 
won top honors for advertising in 
industrial export publications, 
while the Essolube copy of the 
West India Oil Co., as handled by 
McCann Erickson, Inc., won for 
special market appeal. 


Chatter 

Philadelphia Inquirer starts new 
series of used car promotion ads, 
appearing twice a week... . Side- 
ner and Van Riper, Inc., Indiana- 
polis, handling “SVR” account for 
Charles Mayer & Co.; product is 
“Trafficator,” a wigwag signal for 
vehicles, indicating right and left 
turns. 


ONE MILLION 


or 


1 Out of Every 8 of Your Prospects 





THE AMERICAN LEGION MAGAZINE reaches ONE MILLION men with a 
total annual income of more than 24% BILLION DOLLARS. Their average 
income is twice that of all employed persons in the United States. 


THESE MEN NOW OWN more than 850,000 automobiles which they drive 


an average of 12,393 miles per year. 


for more rapid replacement—replacement with NEW cars. 


less. 


That kind of driving makes 


77% of the 


cars now owned were bought NEW—in fact 276,000 are one year old or 


MANY OF YOUR DEALERS know who these prospects are because THEY are 
Legionnaires. 12,490 or 3 out of every 10 automobile dealers in the 
United States belong to The American Legion. 


THE INTIMATE RELATIONSHIP between the buyer who is a Legionnaire 
and the dealer who is a Legionnaire is the two-fold advertising value you 
get when you buy space in The American Legion Magazine. 


IT’S 


THEIR MAGAZINE. It forms an integral part of their reading habits— 


at home with family or at their meeting places with fellow members. Its 
thought-provoking articles and high type editorial content command reader 
interest which Legionnaires do not find in other magazines. 


IT’S 


THE ONE SURE WAY to reach them—these million men—who are lead- 


ers in their communitiee—YOUR BEST PROSPECTS—YOUR STRONG- 
EST DEALERS. 
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MAGAZINE 


ROCKEFELLER PLAZA, NEW YORK CITY 


The American 
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‘Arran 
— : ; ged ¢ According 1 to eral 
_ 
Price Class | LOW PRICED LOWER, MEDIUM or POPULAR MEDIUM price & 
© © ; Sea 
oa 
2 $ x 3 a x . % . « = 
Si BIS i wa Jije2e{/g|a4 : * ®le |ss|:| & S| 3 
s g = a : a = Se a) B | 30]: e 
Name and e we |: ef|Sel/<8| 2 = |#6/es s a © = 213 a x £ 2 $1%,/% Nam 
Model o | 2 |3s| 2 | 32/2885 | 2 | 3 | da s3 ical se| 3] 32 23|2 |22/25/3/'2)e8| sb) 3 | mo 
=| = /s2| = | 53|fs/22| = | & | 8| SE) 28/53 | 32) Fs 58/32 | 38 | 26 | 58 | 82 | 25 | 53 |? 
> / 2 |SE/ & jaf  SSlSE| & |] & SK l|EF | 4L | FP | 25 | a? az )/OF |: |ar jar lar | 2% | 79) 3 
—_——_———_ —— ous WK ee Wee Oe oc, 
Wheelbase | 102 | 112 | 113 | 112 | 117 112 | 117 | 113 | 113 }119%4] 118 | 117 | 11615 12014 | 120 | 11615 12213 | 12024 | 122 | 121 | 125 | qo) 
= ee ed 7 xy SET Oe eS ee ia a | . ‘ nl ta 
Weight | 2300* | 2608* | 2960 | 2850* | 2839* 3045 | 2850* | 2909* | 3060 | 2965 | 2995*| 3050 | 3350 | 3000*| : 3040* 180° 3190* 3130* | 3200 | 3385 | 3023 | 3371 [yaght 
| ooecenmae — al armen — - proms —_—_——_ | —__—_ | | — ites 
B.H.P. 61 | 60 | 85 | 8 | 84 8 | 84 | 8 | 92 | 87 | 102] 99 | 87 87 | 9 | 9 | 100 | 100 | 100 | 105 | 102 | lr BHP. 
Ce ne , pan eee eee omen | aa -—|—_ 
| | | 
Tax. H.P. | 15.6 | 21.6 | 29.4 | 30 | 23.4 30 | 23.4 | 29.4 | 21.6 | 25.3 | 21.6 | 27.3 | 28.3 28.3 | 284 | 26.3 | 27.3 | 33.8 | 20.4 | 27.3 | 216 | 306 Wty. H.P. 
Pc Fe ae ray = -" “" = Peis <5 | | a | —~— 
No. Cyls.andType} 4 | vs] 6 | v8 | 6 V8 | 6 6 6 6 6 6 6 6 6 6 6 | 8 6 6 6 | 8 Ty Cyls. an 
i a 2 ae ee es Be es es <n 7 a aS 
Bore, Inches | 3.125 2.60 | 3.50 | 3.062 | 3.125 3.062 | 3.125 | 3.50 | 3.00 | 3.250| 3.00 | 3.375 | 3.425 3.425 | 3.425 | 3.312 | 3.375 | 3.250 | 3.50 | 3.375 | 3.00 | 3.09 Iiae, Inches 
| 7 a a oe fp ff | ; | ‘ 
Stroke, Inches =| 4.375 | 3.20 | 3.75 | 3.750 | 4.375 3.750 | 4.375 | 3.75 | 4.125 | 4.375 | 5.00 | 4.375 | 4.000 | 4.125 | 3.750 | 4.000 | 4.125 | 4.375 | 4.250 | 3.750 | 4.25 | 4.375| 5.00 | 4.195 foroke, Inet 
[| | | | | | | _ I _ I —— : - aie 
Piston Displ. 1134.1} 136 | 216.5| 221 | 201.3 221 | 201.3 | 216.5| 175 | 217.8} 212 | 234.8 | 222.7 222.7 | 230.0 | 226 | 228.1 | 248.9} 245 | 234 | 212 | 248 Tpoton Displ 
Comp. Ratio 6.45 | 6 | 6.25 | 6.15 | 6.7 6.15 | 6.7 | 6.25| 70 | 65 | 65 | 63 | 65 6.5 | 61 | 60 | 65 | 65 | 639] 6.0 | 65 | 61 Tom. Ratic 
Valve Arrang. Ell | Ell | LH. | El | En Ell | El! | LH.| En | El! | En | El | En El | El | El | En | En | En | 1H. | EW | LH ive Arran 
Cyl. Hd. Material} C.1. | Al | C.I. | C.. | Cu. C2. 1CL (Gh 1 GL 1 CL 1 CE 1 CL ICE C418 14. CL | CI. | CL | CL | CL | CL ty. Head | 
— | ——__ -__- ] —__- —____- ——--- — | - | — | SSS ee 
ete et tt re 
Piston Material | Al | SP | C.I. | SP | AIT SP | AIT| CI. } Al | AlT | Al | Al | CIP | Anal cip | AnAl| Al | AnAl| CIP | AIA | All | AL | Anal ]fston Mat 
| | 
Carburetor SDD | DDD| SDD | DDD| SDD | SDD | SDD | DDD | SDD | SDD | SDD | SDD | DDD | DDD sDD | SPD |DDD| spp | SDD | SDD | SDD | spD | spp | SDD ppb | ppp tarburetor 
[| sf © © f£ © © fF -t @ 4 Pi, aa me “. oe, 4 a a re 
SDP = 
Clutch SDP |SDP| D SC | SDP | SDP SC |SDP| D |SWP|SDP|SWP!SDP| D | SDP] sc D_ jor HE| SDP | SDP | D sc | SDP | SWP| D_ [Outeh 
pay pee eee 
Gear Shift MD} M |MV|M]|M M/MiMV|MIM|{|MI MIMI MIMI{™MI[™M Mi} Ms]}MIsIM | Mj} Mj M Gear Shift 
Over Drive or | | | | | Wver Drive 
Autom. Trans. | ODE ODE ODE | ODE | AE | ODE | ODE | ODE ODE | ODE | Autom. 
Deeemenenenel aa saneteneneceeiantmenshl trite cetneeeial —_ —— i a De ecneeentealibe —_—_——_ 
| pene Haan ee ee ae emcee no mena | 
Front Axle or | z 
Knee Action A A A | A | KAP A | KAP| KAP| KAP | KAP| KAP| KAP| KAP| KAP} A | KAP | KAP| KAS | KAP| KAP | KAT | KAP | KAP | KaP Front Axle 
ee ea ea ea en ea ae arena ane : 7 =—— a eres —| ap arn Seer 
Front Spring Type} 14E |14ET| 14E |4ET| C ver | “ET]} C | Cc | c}]ec}]cl]ect!lectic [wer c|]c luwer| c | cle | ¢ | C | CJ front Spri 
Rear Spring Type | WE | %ET| WE | YET! WE 16ET| 16E | YE | 4E | YE | YE | WE | YE C |%4ET| 14E Cc 1ZE | 16E | 15E | SE | 4E | WE] C Rear Sprit 
—_—— ‘ocean —| sali aiiinnatatadti a ict aa ae a 
Ft FtRt 
Anti-Sway Bars Ft Ft Ft Ft Ft | FtRr| (DL)| FtRr| Ft Ft | FtRr} Ft Ft | Ft Rr Ft Ft Ft Ft |FtRr| Rr |Mti-Sway 
Sealed Beam , ; ‘og |Seaed B 
Headlights | No | Yes | Yes | Yes | Yes Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Ye e 
| | oo eee Rui re ae 2 Tee | | er or eee ee we Tec Bet 
Generator 3B-V |2B-VC|2B-VC/2B-VC|2B-VC|2B-VC}2B-VC|2B-VC|2B-VC|2B-VC| 3B-V |2B-VC| 3B-V |2B-VC|2B-VC|2B-VC2B-VCl2B-VC|2B-VC]|2B-VCl2B-VC/2B-VCl2B-VC'2B-VC| 3B-V |2B-VC | Senerato 
ES leaned nc er eee tne nerf ecemennaiemssesierf since feemeeiemnsacen cesses ee Se re ee we ee ee ae — 
| 
Wheel | 16 | 16 | 16 | 16 | 16 16 | 16 | 16 | 16 | 16 | 16 | 16 | 16 | 16 | 16 | 16 | 16 | 16 | 16 16 | * . 
Tire Size ——_|—_——|—— _— - = ; _ I ae ___|___}_ flee Size 
Tire | 5.50 | 5.50 | 6.00 | 6.00 | 5.50 6.00 | 6.00 | 6.00 | 5.50 | 6.00 | 6.00 | 6.00 | 6.00 | 6.00 | 6.00 | 6.00 | 6.50 | 6.25 | 6.50 | 6.50 6.25 | 6.25 | 630 








*—1939 Shipping Weight 4D Sedan 
A—Front Axle, Standard 

AE—Automatic Transmission, Extra 
Al—Aluminum 

Al 1!—Aluminum Piston with Invar Struts 
AlIA—Aluminum Pistons, Autothermic 
AnAl—Anodic Aluminum Pistons 
AlT—Aluminum Pistons, Tin Plated 
B.H.P.—Brake or Maximum Horse Power 
C—Coil Chassis Springs 

C.1.—Cast Iron 


CiP—Cast Iron Plated 

D—Diaphragm Spring SDP Clutch 
DDD—Dual Down Draft Carburetor 
14E—Semi-Elliptic, Two Springs 
Y44ET—Semi-Elliptic, Transverse Springs 
Ell—Side Valves 

Ft—Front Torsion Anti-Sway Bar 
Fr—Front Radial Sway Bar 
H—Hydraulic Clutch Coupler 
1.H.—Valves in Head 

KAP—Knee Action, Parallelogram, Type 


KAS—Knee Action, Studebaker Planar, Type 
KAT—Knee Action, Safe-T-Flex, Type 
M—Manual Shift Under Steering Wheel 


MD—Manual Shift Under Steering Wheel on 
De Luxe 


MV—Manual Shift Under Steering Wheel, 
Vacuum Power 


OD—Over Drive Standard 
ODC—Columbia Two-Speed Axle, Extra 
ODE—Over Drive, Extra 

Rr—Rear Radial Sway Bar 

Rt—Rear Torsion, Anti-Sway Bar 













| 
—— 


S—Steel Alloy Pistons 
SP—Steel Pistons, Electro-Plated 
SDD—Single Down Draft Carburetor 
SDP—Single Dry Plate Clutch 
SC—Semi-Centrifugal SDP 
SWP—Single Wet Place Clutch 
3BV—Third Brush Generator, 


2B-VC—Shunt Wound Generator, Voltage ” 
Current Control 


Voltage Contrdl 


u 
are bent me 


n date. 


NOTE: The above groupings 
1939 prices, owing to the fact that 4 
prices were not available at publication 





'~1939 St 
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; | UPPER MEDIUM DE LUXE MEDIUM CUSTOM 
Price Class i. ee | | 
~ H s, | 
| 2 . » 15 | 9 ets bela 
| = - ~ o | i a te ea ¢ 
° @ $ o = oe & : cs : > a : 2 : 2 : 3 hd S E 
: e and 7 w= © Se Ba | On $ 2 Qa N : = 
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a Os: a: oO: © Lr |: a: Oo: | 2: a a a> © Jf « of |as e oO: oO s:$ |oFr jos | as | o§ 
127-138 127-138 . 
12214} 12114} 124 121 125 | 122 | 127 |128'4| 125 | 126 | 123 | 125 | 126 | 123 | 133 | 129 | or148 | 140 | 127 | 138 | or 148 | 14514) 141 145 | 141 
3265* | 3335* | 3340* | 3496 | 3285 | 3640*| 3520 | 3640*| 3710 | 3685 | 3830* | 3560*| 3813 | 3830*| 4100 | 3980*| 4165 | 4559 | 4110* | 4500* | 3855 | 4590* | 4865* | 5700* | 5105* 
I - — —_—— |__| ——___|_____ —_——|—_—_— EE | aa 
/ 108 | 100 | 110 | 107 | 128 | 110 | 120 | 135 | 115 | 141 130 | 120 | 141 130 | 141 135 | 160 | 141 135 | 140 | 160 | 135 | 140 | 150 | 185 
27.3 | 33.8 | 33.8 | 30.6 | 28.8 | 30.0 | 33.8 | 33.8 | 31.2 | 37.8 | 36.4 | 39.6 7.8 | 36.4 | 37.8 | 39.2 | 39.2 | 37.8 | 39.2 | 39.2 | 39.2 | 33.8 39.2 | 46.8 | 67.6 
bene _ — a | | | 
| 6 8 8 8 8 8 8 8 8 8 V-8 | V-12 8 V-8 8 V-8 8 8 V-8 | V-8 8 8 V-8 | V-12 | V-16 
3.375 | 3.250 | 3.250 | 3.09 | 3.00 | 3.062 | 3.25 | 3.25 | 3.125 | 3.425 | 3.375 | 2.875 | 3.425 | 3.375 | 3.425 | 3.500 | 3.50 | 3.425 | 3.500 | 3.500 | 3.500 | 3.250 | 3.500 | 3.125 | 3.25 
| eee oe ] i NR ae ie ain cand adie gia 
| 4.500 | 3.750 | 3.875 | 4.125 | 4.50 | 4.250] 4.25 | 4.875 | 4.250 | 4.312 | 4.500 | 3.750 | 4.312 | 4.500 | 4.312 | 4.500 | 4.625 | 4.312 | 4.500 | 4.500 | 4.625 | 4.875 | 4.500 | 4.500 | 3.25 
241.5 | 248.9| 257 | 248 | 254 | 250.4| 282 | 323.5 | 260.8 | 320.2| 322 | 292 | 320.2| 322 [320.2] 346 | 356 | 320.2| 346 | 346 | 356 | 323.5) 346 | 414.2) 431 
6.5 6.5 6.2 6.1 6.5 6.0 6.4 6.8 6.0 | 6.25 | 6.25 | 7.2 | 6.25 | 6.25 | 6.25 | 6.25 | 6.45 | 6.25 | 6.25 | 6.7 6.7 6.8 | 6.25 | 6.38 | 7.1 
|__| —_}—_}—_ +-_ — heneeaeneenifivananeinsaiecniaeseeiiinaatitass! Leniniteleennensntnell chained nasil 
.H, Ell Ell Ell | I.H. | Ell Ell Ell Ell | LH. | LH. | Ell Ell | IH. | Ell | I.H Ell Ell | I.H. | Ell Ell Ell Ell Ell Ell Ell 
“I. [ty Head Material CI. | CL. 1 CL. 1 CL. | COL 1 CE. 1 CL 1 CL I CL | CL. Al Al C.I. Al | C.I. Ai | Ci. I Ca. Al Al C.I Al Al Al Al 
nA] |fiston Material | AnAl | CIP | AnAl}| AnAl| Al Al AIA | AnAl| AlI | AnAl| AnAl} SP | AnAl | AnAl | AnAl | AnAl| AJA | AnAl | AnAl| AnAl} AIA | AnAl| AnAl; S Al 
DD | (tarburetor spp | spp | DDD | DDD | DDD | Dpp | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD | DDD 
aoa a la i a il lle eens anaes menses 
| H | SDP 
Df Clutch SDP D AE D |SWP|SDP| SC | SDP | SDP} SDP| CS CS | SDP | CS | SDP CS SC | SDP | CS Cs SC |&H] CS SC |. SC 
MI | Gear Shift Iu lulu | ui uM | ut} MI} MIM |]cM cM] M | cM | MEM | Mm | MM |cMd|EmhM6dELM cM | MI] mM |hcmMdI|hoM 
Over Drive or ODE ODE | ODE OD | OD 
Autom. Trans. ODE ODE | ODE | ODE | ODE | h cnanteiaaal 
— } cities inate pci A A a eS ee 
.P [int Axle or Knee Action! KAP | KAP | KAP | KAP | KAP] KAS | KAT| KAP| KAP| KAP] KAP| A | KAP| KAP] KAP| KAP| KAT| KAP| KAP| KAP] KAT|KAP|KAP| A | KAP 
7 | . eh | | | 
: | Font Spring Type lclctlctlelec {wet| c|c]c}]c|c {wer} c!]}c}tec|jcjc|;jc}c}]cfc|]c|c |x] c 
i aad . a a ae i ceattiall sina ee 
| [Rear Spring Type w%E|%E] C C | 4E| %’E| 4E | 4E | WE! C YE | 4ET| C YE} C WE | WE | C WE | YE | WE | YE | YE | ME | WE 
- ee ee FtRt Ft Rt Ft Rt | Ft Fr] Ft Rt | Ft Fr Ft Rt | Ft Rt| Ft Rt] Ft Fr Ft Fr Ft Rt 
, | Mtti-‘Sway Bars Ft Ft |FtRr} Rr |FtRr| Ft |FtRr|FtRr) Ft Rr |FtRr] Ft Rr |RtRr} Rr |RtRr| Ft Rr| Rr Rr Rr |RtRr| FtRr| Rr 
— — allan a a en aE ee —__—_—— | | | ——S 
s | Sealed Beam Headlights . Yes | Yes | Yes | Yes | Yes | Yes | Yes Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes | Yes 
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——_— 
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C | Generator 12B-VC|2B-VC|2B-VC/2B-VC 3B-V |2B-VC|2B-VC/2B-VC|2B-VC/2B-VC/2B-VC/2B-VC|2B-VC a B-VC|2B-VC/2B-VC|2B-VC/|2B-VC 2B-VC| B-VC|2B-VC|2B-VC|2B-VC|2B-VC 
or In _ | | | | Si | | | | oe 























| | 
Wheel | 16 16 15 16 16 16 16 16 15 15 16 16 15 16 | 16 16 16 16 16 16 | 16 15 16 17 16 
— Tire Size — at — i - 7... i aoe soi ; ae : or | "q ba Se ae we ia o Fo a ae ee 
Tire | 6.25 | 6.50 | 7.00 | 6.50 6.50 | 6.50 | 6.50 | 6.50 | 7.00 | 7.00 | 7.00 | 7.00 | 7.00 | 7.00 | 7.50 | 7.00 | 7.00 | 7.50 | 7.00 | 7.50 | 7.00 | 7.50 | 7.50 | 7.50 | 7.50 
| | = | | | 

i aie ee a — 

~1939 Shipping Weight 4D Sedan CiP—Cast Iron Plated KAS—Knee Action, Studebaker Planar Type S—Steel Alloy Pistons 

Front Axle. Standard D—Diaphragm Spring SDP Clutch KAT—Knee Action, Safe-t-FleX Type SP—Steel Pistons, Electro-Plated 

NE~ Autom, “ T ‘sion, Extra DDD—Dual Down Draft Carburetor M— Manual Shift Under Steering Wheel SDD—Single Down Draft Carburetor 

: ss } Feaiat ie ; : 

NAlums — F ¥%,4E—Semi-Elliptic, Two Springs MD—Manual Shift Under Steering Wheel on SDP—Single Dry Plate Clutch 

MI. ee ai Y%zET—Semi-Elliptic, Transverse Springs De Luxe SC—Semi-Centrifugal SDP 

oe Piston with Invar * Ell—Side Valves MV—Manual Shift Under Steering Wheel, SWP—Single Wet Plate Clutch 

bs ° | j ormic Vac -0we . 

han Aluminum renee, — rmic Als i his i ties ok oH adh 3BV—Third Brush Generator, Voltage Control 
| Anodic Aluminum = one Fr—Front Radial Sway Bar aa A o ; 7 2B-VC—Shunt Wound Generator, Voltage and 

§T—~Aluminum Pistons, Tin Plated tive ODC—Columbia Two-Speed Axle, Extra Current Control 

Ns : ; —Hydraulic Clutch Coupler ite Vanlien Wate 

BHP. Brake or Maximum Horse Power ieee ie Iver artve, Extra NOTE: The above groupings are based upon 

~Coi) Chassis Springs tbe. iy - r—Rear Radial Sway Bar 1939 prices, owing to the fact that all 1940 

CA, AP Knee Action, Parallelogram Type Rt— Rear Torsion, Anti-Sway Bar prices were not available at publication date. 


—Cast Iron 
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Modern high com- 
pression engines 
with their closer tol- 
erances, higher 
efficiency and im- 
proved fuel and oil 
economy, 
made practicable 
only through accu- 


were 


ratecontrolofengine 
operating tempera- 
tures... by the posi- 
tive, dependable, 
automatic control of 
cooling water pro- 
vided by the Sylphon 
Thermostat. 


Sylphon Thermo- 
stats are recognized, 
by engineers and 
leading motor car 
builders, as vital to 
efficient engine per- 
formance. Use them! 


THE FULTON SYLPHON 
eee Uh 


GODS FURR eee ene 
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Wis. Tightens Its State Licensing La 


To Make Reports 
To State Board 


MADISON, Wis.—With sine die 
adjournment of the state legisla- 
ture voted Oct. 6, many measures 
went into the discard including the 
Thomson bill calling for a $70,000,- 
000 nine year concrete highway 
building program, another bill by 
the same author calling for renew- 
als of all drivers’ licenses every 
three years and a measure provid- 
ing for the registration of auto- 
mobiles by county clerks. 

Approved by Gov. Heil last week 
was bill No. 949, A, amending 
the state licensing law. This meas- 
ure, approved by the Wisconsin 
Automotive Trades Assn., provides 
that in the case of a new motor 
vehicle being registered for the 
first time, no certificate or title or 
registration shall be issued unless 
such application is signed by an 
enfranchised new car dealer au- 
thorized to sell such new motor 
vehicle. 

The measure also provides that 
no application to register a motor 
vehicle previously junked shall be 
granted unless accompanied by a 
certificate over the signature of a 
traffic officer of the locality where 
the applicant resides stating that 
in his opinion the motor vehicle 
described in the application is in 
such mechanical condition that 
operation thereof on public streets 
and highways will not jeopardize 
the safety of motorists or pedestri- 
ans. 

Under the amended act, every 
licensed motor vehicle dealer is 
required to make reports to the 
banking commission at such inter- 
vals and showing such information 
as the commission may require. 

Also approved by the governor 
is bill No. 469, A, which amends 
the statutes requiring a license for 
a used motor vehicle previously 
licensed in another state or coun- 
try before selling the same to a 
Wisconsin resident, to exempt for- 
eign motor vehicles taken in as a 
trade-in on a new car or used car. 

Effective with its publication 
Oct. 9 was bill No. 57, A, pro- 
viding for a registration fee for 
cabin trailers and their regulation. 
The new act provides for a flat 
fee of $5 if the trailer is 25 feet 
or less in length and $10 if over 
25 feet. 





Dealers Required * 


FIG. | 


of jack at its side and jack up 
tire‘'and ground; (3) with left 


FIG. 2 


BUICK’S NEW JACK for 1940 models, 
from outside the car. Figure One: checking & 
the stand; Figure Three: stand suppor 


. ye hub cap; (2) 
hand brake and remove Pi cel eatil gage point of stand passes between 


hand, slide stand in back of wheel. In this posi- 


ting 





which makes it possible to raise wheels 
age height; Figure Two: installing 
the car. To change wheels (1) set 
lace jack under flange with inner edge 


tion, handle should touch left side of jack. Pull stand toward wheel until guide 


strikes brake backing plate as shown in Fig. 2; 
ported on stand. Remove jack and change wheel and tire; (5) 


car, remove stand, then lower jack. 


(4) lower jack until car is sup- 
replace jack, raise 


Chicago Stiffens Standards 


On Used Car Advertising 


Special to Automotive News 

CHICAGO. — Stricter standards 
of used car advertising are pro- 
vided in revisions of the Chicago 
Better Business Bureau’s code, it 
is announced by the automobile 
division of that organization with 
which the Chicago Automobile 
Trade Assn., newspapers and radio 
stations are co-operating. 

The revised standards, it is ex- 
plained, are aimed at eliminating 
promiscuous, inaccurate state- 
ments, and protecting the buying 
public. 

The first standard bans the use 


Steel Operations 
Set Post-’29 High 
At Youngstown 


YOUNGSTOWN, O.-— Shattering 
all previous production marks since 
1929, steel output in the Mahoning 
valley reached 94 percent of capac- 
ity last week. The district will work 
at its full capacity for the time be- 
ing, with every available unit in 
production. 

Republic Steel Corp. added an 
open hearth furnace here last week, 
making 14 of its 15 furnaces active. 
Youngstown Sheet and Tube Com- 
pany added an open hearth at its 
Brier Hill plant. 

Of the 83 open hearths in the dis- 
trict 73 are on the active list. To 
this not more than three or four can 
be added. The others can merely 
replace units going out for repairs. 


of the words “no finance charge,” 
“no carrying charge” or expres- 
sions of similar import when there 
is a charge for placing the trans- 
action, “whether it be a discount 
fee or interest on a loan.” 

Such terms as “no down pay- 
ment” or “nothing down” are de- 
clared 


to all cars and provided that 
purchasers’ credit is acceptable.” 


“discount” or words of similar im- 
port in the firm name or trade 
style of a concern offering used 
cars for sale “unless such concern 
is actually engaged in the finance 
business and offering only bona- 
fide revossessions at the advertised 
address.” 

A report by the bureau reveals 
that during the first nine months 
this year it made 1,854 investiga- 
tions of used car ads, shopped 181 
automobile credit ads, secured 
publication of 28 corrections, han- 
dled 163 inquiries and adjusted 514 
complaints. With few exceptions, 
the advertising was found to be 
correct, most of the complaints 
unjustified and practically all of 
the legitimate complaints satisfac- 
torily adjusted. 

New Firm Formed 


NEW YOR K.—Wilder Gutterson, 
former sales manager of the Automo- 
tive Equipment division of American 
Chain Co., has founded Gutterson & 
Co., Inc., which will act as sales engi- 
neers and national distributors in the 
automotive and industrial fields. As- 
sociated with him is Otto Bieber, 
formerly of Otto Bieber, Inc. 








Prices of 1940 Passenger Cars 


Following is s list of new passenger car de- 
livered prices for 1940 at point of manufacture. 
Prices shown, with the exception of Willys- 
Overland, include standard equipment and fed- 
eral taxes. Willys-Overland prices are f.0.b. 
Toledo before taxes. Ford, Mercury and Lincoln- 
Zephyr prices do not include transportation or 
taxes. 


BUICK—Serles 40 Special, Bus. cpe., $8!5; 
spt. cpe., $950; 2-dr. tour. sed., $955; 4-dr. 
tour. sed., $996; conv. cpe., $1,077; conv. phae.*, 
$1,355. Series 50 Super, spt. cpe., $1,058; 4-dr. 
tour. sed., $1,109. Serles 60 Century—4-dr. tour. 
sed., $1,211; conv. cpe., $1,343; conv. phae.*, 
$1,620. Series 70 Roadmaster—Spt. cpe., $1,277; 
4-dr. tour. $1,359. Series 80 Limited—4- 
dr. tour sed.*, $1,553; formal sed.*, $1,727; 
conv. phae.*, $1,952. Series 90 Limited—6-pass. 
4-dr. sed.*, $1,942; 8-pass. tour. sed.*, $2,096; 
lim.*, $2,199. 

*With underseat heater. 


CADILLAC, Series 40-62—Cpe., $1,685; tour. 
ged., $1,745. Sixty Special—Tour. sed., $2,090. 
Series 40-72—Tour sed., $2,670. Series 40-75, 
Fleetwood—5S-pass. tour. sed., $2,995; 7-pass. 


sed., 


tour. sed., $3,210; 2-pass. cpe., $3,280; 5-pass. 
cpe., $3,380; 5-pass. town sed., $3,635; 2-pass. 
conv. cpe., $3,380; 5-pass. conv. sed., $3,945; 
8-pass. tour. sed., $3,105. Series 40-90 Sixteen 
—$5,140 up. 


CHEVROLET Deluxe Series—Town sed., $761; 
sport sed., $802; bus. cpe., $720; 4-pass. cpe., 
$750; cabriolet, $873. Master Deluxe Series— 
Town sed., $725; sport sed., $766; bus. cpe., 
$684; 4-pass. cpe., $715. Master 85 Series—Town 
sed., $699; sport sed., $740; bus. cpe., $654. 


CHRYSLER, Royal—3-pass. cpe., $895; 6-pass. 
cpe., $960; Vict. sed., $960; 6-pass. sed., $995. 
Windsor—3-pass. cpe., $935; 6-pass. cpe., $995; 
Vict. sed., $995; 6-pass. sed., $1,025. Traveler— 
3-pass cpe., $1,095; 6-pass. cpe., $1,150; Vict. 
sed., $1,150; 6-pass. sed., $1,180. New Yorker— 


3-pass. cpe., $1,175; 6-pass cpe., $1,230; Vict. 
sed., $1,230; 6-pass. sed., $1,260. Saratoga— 
Spt. formal, $1,375. Crown Imperial—8-pass. 


sed., $2,345; sed.-lim., $2,445. 


DE SOTO, Deluxe—Cpe., $845; 2-dr. tour sed., | all-purpose 


cpe. with aux. seats, $905; 4-dr. tour. 
sed., $945; 7-pass. sed., $1,175. Custom—Cpe., 
$885; cpe. with aux. seats, $945; 2-dr. tour. 
sed., $945; 4-dr. tour. sed., $985; 7-pass. sed.. 
$1,215; 7-pass. lim., $1,290. 


DODGE—Cpe., $755; deluxe cpe., $803; cpe. 
with aux. seats, $855; 2-dr. sed., $815; deluxe 
2-dr. sed., $860; 4-dr. sed., $855; deluxe 4-dr. 
sed., $905; 7-pass. sed., $1,095; 7-pass. lim., 
$1,170. 


FORD, 60 Horsepower Motor—Tudor  sed., 
$640; fordor sed., $685; cpe., $600; bus. cpe., 
$620. 85 Horsepower Motor—Tudor sed., $680; 
fordor sed., $725; cpe., $640; bus. cpe., $660; 
station wagon, $850; deluxe tudor, $740; deluxe 
fordor, $785; deluxe cpe., $700; deluxe bus. 
cpe., $720; deluxe conv. club cpe., $825; deluxe 
station wagon, $920. 


HUDSON, Six (Traveller)—Cpe., $670; Vict. 
cpe., $750; 2-dr. tour. sed., $735; 4-dr. tour 
sed., $763; Deluxe—Cpe., $745; Vict. cpe., $791; 
cony. cpe., $930; 2-dr. tour. sed., $775; 4-dr. 
tour. sed., $806; conv. sed., $955. Super Six— 
Cpe., $809; Vict. cpe., $860; conv. cpe., $995; 
2-dr. tour. sed., $839; 4-dr. tour. sed., $870; 
conv. sed., $1,030. Country Club Six—4-dr. tour. 
sed., $1,018; 7-pass. sed., $1,230. Elight—Cpe., 
$860; Vict. ae. $942; conv. cpe., $1,087; 2-dr. 

18; 


$905; 


tour. sed., 4-dr. tour. sed., $952; conv. 
sed., $1,122, Country Club Elght—4-dr. tour. 


sed., $1,118; 7-pass. sed., $1,330. 


LASALLE, V-8 Series 40-50 —2-pass. cpe., 
$1,240; 5-pass. tour. cpe., $1,280; 5-pass. tour. 
sed., $1,320; 2-pass. conv. cpe., $1,395; 5-pass. 
conv. cpe., $1,800. Special—2-pass. cpe., $1,380; 
5-pass. tour. sed., $1,440. 

LINCOLN - ZEPHYR — 3-pass. cpe., 
sed., $1,400; club cpe., $1,400; conv. 
770; $1,740; Cont. 


$1,360; 
cpe., $1,- 
$2,840. 

MERCURY—2-dr. sed., $920; 4-dr. town sed., 
$960; sed. cpe., $960; club conv., $1,050; cony. 
sed., $1,180. 


town-lim., cab., 


cpe., $960; 4-dr. sed., fast back, 
$985; 4-dr. sed., trunk, $985; all-purpose cab., 
$1,085. Ambassador Eight—Bus. cpe., $1,135; 2- 
dr. sed., fast back, $1,165; all-purpose cpe., 
$1,170; 4-dr. sed.. fast back, $1,195; 4-dr. sed., 
trunk, $1,195; all-purpose cab., $1,295. 


PACKARD, One Ten—Bus. Cpe., $867; club 
cpe., $924; conv. cpe., $1,087; 2-dr. sed., $944; 
4-dr. sed., $975. One Twenty—Bus. cpe., $1,038; 
club cpe., $1,095; conv. cpe., $1,258; 4-dr. club 
sed., $1,217; conv. sed., $1,550; 2-dr. sed., $1.- 
115; 4-dr. sed., $1,146. One Sixty (127-inch 
w.b.)—Bus. cpe., $1,524; club cpe., $1,595; 
conv. cpe., $1,775; club sed., $1,717; comv. sed., 
$2,050; 4-dr. sed., $1,632 (138-inch w.b.)—4-dr. 
sed., $1,895. (148-inch w.b.)—Lim., $2,154; 7- 
pass. sed., $2,026. One Eighty (127-inch w.b.)— 
Club sed., $2,228. (138-inch w.b.)—5-pass. sed., 
$2,825; 4-dr. tour. sed., $2,395. (148-inch w.b.) 
—Lim., $2,654; tour. sed., $2,526. 


OLDSMOBILE, Series 60 — Bus. cpe., $807; 
club cpe., $848; 2-dr. tour. sed., $833; 4-dr. 
tour. sed., "$899; conv. cpe., $996. Series 70— 
Bus. cpe., $865; club cpe., $901; 2-dr. tour. 
sed., $912; 4-dr. tour. sed., $963; conv. cpe., 


$1,045. Series 90—Club cpe., $1,069; 4-dr. tour. 
sed., $1,131. 


PLYMOUTH, Roadking—Cpe., $645; 2-dr 
tour. sed., $699; 4-dr. tour sed., $740. Plym. 
= oe a pe., $725; 4-pass. cpe. (aus. 
seal nside), $770; 2-dr. tour. sed., > 4- 
tour. sed., $805. " wr ee 


PONTIAC Deluxe Six—Cpe., $835; spt. cpe., 
$876; cab., $1,003; 2-dr. tour. sed., $881; 4-dr. 
tour. sed., $932. Deluxe Eight—Cpe., $875; spt. 
on. oes — $1,046; 2-dr. tour. sed., $919; 
-dr. tour. sed., $970. Torpedo Elght—Spt. cpe.. 
$1,016; 4-dr. tour sed., $1,072. : shi 


STUDEBAKER, Champion Custom—c 
° ope., $660, 
with opera seats, $695: club sed., $700: 7 
sed., $740. Deluxe—Cpe., $705, with opera seats, 
$740; club sed., $745; 4-dr. sed., $785. Com- 


NASH, LaFayette—Bus. cpe., $795; 2-ar, | MAnder—Cpe., $895; club sed., $925; 4-dr. sed 
sed., fast back, $845; all-purpose epe.. $50, | $%% President—Cpe., $1,035; club sed. $1,066, 
4-dr. sed., fast back, $875; 4-dr. sed., trunk, | 447 8@d-- $1,006. 

$875; all-purpose cab., $975. Ambassador Six—| WILLY 

Bus. cpe., $925; 2-dr. sed., fast back, $955; Ocnentee. tee <i —— 
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to be misrepresentations, | 
“when such an offer does not apply | 


‘Chrysler Opens F = 


Also taboo are “finance,” “loan,” | 
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Added to Used 
Car Price |; 


DETROIT.—To 9; 
keener touch on the putes 
used car market, hone pa 
News introduces this ne 
advertised prices of the 1909. 
els which are beginning to 4. il 
channels of trade now th ‘= 
1940 cars are on all in 
floors. om 

Adjusting the prices of 
years models to public dem, : 
responsible for many dealer 
aches at the start of each ; 
car year. Avtomotive News 2 
survey of prices on the i 
used cars a few weeks ZO show 
how helpful a weekly review 
them would be to dealers 
appear in the adjoining tay, 
Used Car Selling "Prices a 
be found in the same Place eur) 
week. a 

By the addition of th il 
60 to the list, the tie haat 
completed and now covers all ¢ Soto 
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current makes of automobii: 
There are also a_ few min 
changes in the names of #— 


makes and models, brought aby 
by the gradual changes in make 
listings. 











Service School Lv; 


For Field M 





DETROIT. — With a record de 
tendance of 323 dealer seng— 
managers, Chrysler Corp. opey 
its annual field service school p 
gram in the Detroit Leland bugy 
here Wednesday. 

The schools, which are now 
operation in every zone int ; 
country, are being handled in paison S 
slightly different manner this ye 
in that the Plymouth is covered 
one unit and repeated in e 
school on Dodge, De Soto x 
Chrysler. Three nights are gi 
to each school in each city, taki 
one of the larger cars separaté 
each night and repeating on Ph 
outh in each presentation. 

According to Harvey J. Nest 
general service manager of Chn 
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ler Corp., under whose directit 
all field schools’ operate, lig 
electrical service departments 


dealer service stations are bé 
emphasized due to the need { 
precision testing and maintenat 
service on the new cars. se 


Fuel Tax Boost Asked 


In New Mo. Road Plq__ 
ST. LOUIS.—A _ proposed mpis Eig 
highway program for Miss 
which would increase the si 
gasoline tax from two cents 4 & 
lon to three cents, abolish 4 
gasoline taxes and transfer cot 
of supplementary road constr 
tion from the state highway Souq 
partment to 144 separate coll 
courts of the state, was discus 
in Jefferson City last week. 
The program was drafted by Fymouti 
special committee recently or 
ized in Columbia. 
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Used Car Index 
The average used car price 


taken from the weekly Used tntiac 
Car Selling Prices chart, show 





the following: is —— 

Sept. Average ...... 515 . debal 

Oct. Average .....-- 492 Fe 

Nov. Average ....--- 481 " 

Dec. Average ...---- Nudebal 
1939 





Jan. Average (39) . .*585 . 





Feb. Average (’39) .- 578 
Mar. Average (’39) . 573 SJllys ” 
April Average (’39) . 567 
May Average (’39) .. 576 
June Average (’39) . 575 
July Average (’39) .- 561 
Aug. Average (’39) .. 54 
Sept. Average (30)... 


Oct. 1, 1939 


*Offering of higher priced B 
models lifts national S i 
Inclusion of 1939 mode 
place of 1936 cars boosts 
ages. 
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Telegraph; Cincinnati— Post; Detroit — News, Times, 


s s Free Press; Chicago—News, Tribune, Herald-American; 
Used Car Selling Prices St. Louis—Star-Times, Globe-Democrat; Atlanta—Geor- 


gian, Journal, American; Dallas—News, Times-Herald, 
. Dispatch-Journal; Denver—Post; Los Angeles—Times, 
(As Advertised, Sept. 25, Oct. 1) Examiner; San Francisco—Chronicle, Examiner, News. 


ottom prices on 1937, 1938 and 1939 
Actual top oe erieek in local newspapers of current 
ged cars, vIn prices only used in this comparison. 
een SED co-operating include: Boston—Globe; New 
yeusPapers oe irnal-American, World-Telegram; Phil- 


el jork— Ti uirer, Bulletin; Pittsburgh — Press, Sun- 
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els 
Used car prices in Columbus, ! dianapolis, Minneapolis, New Orleans, Tulsa and Seattle appeared on this page last week and will be published again next week. 





Strike Halts Output Climb; Total Put at 70,7}; 
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Passenger Car Registrations 
Eight Months, plus 16 States for Sept. 








Sept. 
to Sept. 1939 19388 Unit 
Date Pos. 1939 Pos. 1938 Pos. Gain 

MGOVECIOG 6.6.0: 664-40006008 5,378 1 430,035 1 317,856 1 112,179 
EE LANES CONSE ECCT ESS 4,176 3 340,934 2 267,237 2 73,697 
PEE, 8 odes wisNeveded 5,074 2 259,725 $3 176603 3 83,122 
Ce 1,822 4 141,135 4 70,279 «#5 70,856 
NG A806460NS Sade G OES 1,548 5 136,367 5 104,552 4 31,815 
EN 66.60 84.608 055R 4s 1,097 7 103,256 6 64,018 6 39,238 
WME éncveceteuses 1,070 9 94,348 7 61,016 7 33,332 
WOUGODOMEP ccccccccevess 1,490 6 52,633 8 24,109 12 28,524 
CEPMEEE 60d s¥vrcececetes 528 14 49,083 9 32,285 9 16,798 
WEEE. 650460.0600e00005 729 11 ——e a wee | deren 
IE IOUS £0540400c00008 00 549 13 39,220 11 24,533 11 14,687 
C50 464440 YN weds 694 12 37,070 12 22,945 13 14,125 
oo er reer. 954 10 34,341 18 27,314 10 7,027 
MEE. 6680.66.05%4040686 1,073 8 33,169 14 33,272 8 103* 
Cadillac-LaSalle ........ 211 16 23,556 15 16,549 14 7,007 
IN ins tid0t Os. ow N016s 218 15 13,775 16 12,112 15 1,663 
Willys-Overland ........ 104 17 8,108 17 9,208 16 1,100* 
NEN 89-00:65.00 00-0 66082 26 18 3,211 18 3,028 17 183 
EAU vec cctescctes 8 19 824 19 830 18 6* 
Miscellaneous .......... 49 2,285 1,036 1,249 

WEE C6 estuaries vuets 26,798 1,847,841 1,268,782 579,059 
*Loss . 





Sept. Car Sales Estimated 
At 22% Below Aug. Total 


DETROIT. — New passenger car 
registrations in September are es- 
timated at 22 percent below Aug- 
ust’s total, R. L. Polk & Co. reports 





Plant Activity 


Bantam......... rise; 100, five days 
Mi 0ssssaes rise; 6,844, five days 
Cad.-LaSalle steady; 1,100, five days 
Chevrolet..... rise; 11,000, five days 


Chrysler......... affected by strike 
De Soto.......... affected by strike 
| See affected by strike 
WORE vésvcecs rise; 17,800, five days 
COPIA ook. 05h 00506 cas eases closed 
Hudson..... steady; 2,650, five days 
BED: 6806006e8cstaunsseassus closed 
Lincoln......... rise; 375, five days 
PE Citarsewtaeen closed by strike 
Ges 665s ssswes rise; 4,100, five days 
Packard....steady; 2,600, five days 
Plymouth........ affected by strike 
Pontiac..... steady; 3,800, five days 
Studebaker.steady; 2,700, five days 
Willys...... steady; 1,295, five days 


| 


on the basis of early September re- 
turns from 115 principal cities cov- 
ering the first 25 days of the month. 

While the predicted drop in siz- 
able, it is one of the smallest Aug- 
ust-to-September decreases in the 
past five years. In 1936, September 
registrations were only 20.54 per- 
cent below those in August of that 
year, a slightly better showing than 
is indicated for this year. 


August-to-September drops. in 
other years are reported by Polk as 
follows: 1934, 24.19 percent; 1935, 
32.8 percent; 1937, 23.21 percent, and 
1938, 27.1 percent. 


Various sections of the country 
participate in this year’s August- 
to-September decline on a fairly 
even basis. The sectional break- 
down of the national registration 
drop is estimated by Polk as fol- 
lows: New England, 26.2 percent; 
Middle Atlantic, 18.67 percent; East 
North Central, 17.9 percent; West 
North Central, 29.42 percent; South 
Atlantic, 23.47 percent. 


GM, Ford Plants 
Boost Operations; 


Chrysler Units Hit 


By Pete Wemhofft 
Associate Editor 


DETROIT.—After six weeks of | 


continued climbing, automotive | 
production last week fell slightly 


behind the 
Automotive News’ previous week's 
total as _ labor 
Prodection Estimate difficulties hit 
Chrysler Corp. 
operations. 

The decline to 
70,714 cars and 


correspond- 
ing period of 
1938, when 45,- 
506 units were 
turned out, and 
are due to hover 
around the 
100,000 - unit 
mark in the 
next few weeks 
unless labor dif- 
ficulties con- 
tinue. 
Chevrolet, 
Buick and Olds- 
mobile boosted operations last 
week to move the General Motors 
group total to 26,844 cars and 
trucks. This figure compares with 
23,746 units in the previous week 
and 24,937 units in the comparable 
week of last year. With Chevrolet 
just getting into volume produc- 
tion, the GM total is due for in- 
creases during the next few weeks. 
Ford divisions, including Mer- 
cury and Lincoln-Zephyr, as- 
sembled 20,175 cars and _ trucks 
last week, which contrasted with 
15,850 units in the previous week 





15,000— 


last trucks from 
Week 74,245 units in 
<+ the previous| 
«+ wee k resulted 
This Gespite in- 
Week creased opera- 
tions among 
General Motors 

and Ford di- 
visions. How- 

ever, last week’s 
assemblies re- 

— mained well in 
ie advance of the 


AN’s Production Estimate 
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q that 
WEEKS ENDED OCT. 14, OCT. 7 of admis 
(U. S. and Canada Only) wo 
Jan. fi 
Week Same Week Oct. to 1 du) wt | 
Ended Week Ended to Oct. 15 Ont thon We 
Oct.14 1988* Oct.7* Date 1933+ ; tm be indu: 
GEN. MOTORS ...... 26,844 24,937 23,746 50,590 680,999 a We are | 
Chevrolet} ........-- 11,000 14,440 9,300 20,300 467,492 = 
DL ciseaveaseenes 6844 4,829 5,951 12,795 108,623 jy which 
Pontiac ......ccccree 3,800 2,875 3,749 7,549 50,259 1 
Oldsmobile ......... 4,100 2,008 3,696 7,796 40,354 
Cad.-LaSalle ........ 1,100 7385 = «1,050 2,150 14.854 terest it 
eae. 20,175 659 15,850 36,025 448,788 pendous 
SED ccpscevcencwen 17,800 210 14,000 31,800 429.917 > this 
Mercury .....-+++++- 2,000 24 «=61,600 «8600 aa) souncem 
Lincoln-Zephyr ..... 375 425 250 625 =: 18,871 tug in genet 
|\CHRYSLER .........-. 9,650 11,350 20,950 30,600 338,813 mighty ¢ 
Plymouth} ......... 7,5008 8,550 11,000 18,500 196,478 gy.f with th 
Se 1,0008 1,615 6,050 7,050 84,064 pave tw 
Ohrysler .........00- 8008 710 2,200 $3,000 $3,901 ad only one 
ME kok besinnes 3508 475 1,700 2,050 243875 compete 
STUDEBAKER} ..... 2,100 1,776 2,625 5825 8452 gl SS 
HUDSON? .........-- 2,650 1,710 2,850 5,500 38,893 host th 
NABH ....ccccccsceces t $ $ $ = 19,201 4 Also hel 
PACKARD ........... 2,600 1,496 2,600 5,200 87,647 gral Ba 
WILLYS-OVERLAND?} 1,295 + 1274 2,569 917 A i: 
GRAHAM ............ ¢ ¢ t + 1,849 5000 ba 
‘BANTAM? ........--- 100 58 50 150 2,657 = conventi 
HUPMOBLLE .......... t t $ t 265 ay 
MISCELLANEOUS} .. 4,700 3,520 4,300 += 9,000 183,652 York ta 
oes see 06Gb tee a “So, t: 
ee 70,714 45,506 74,245 144,959 1,785,421 27001 «tier 
*Revised. tIncludes trucks. tClosed. $Affected by strike. make & 
show W 
and only 659 vehicles in . am 50 
sponding period of 1938. or » 
divisions, as well as General Mo- bh TT ae 
tors, are operating on a five-day THEF 
week. consider 
show fr 


As a result of difficulties with 
the CIO-UAW, Chrysler output 
slumped sharply to 9,650 cars and 
trucks last week, the mostly af- 
fected division being Dodge. In 
the previous week Chrysler di- 
visions turned out 20,950 units, 
which compares with 11,350 ve- 
hicles in the same 1938 period. 


Except for Nash, which ex- 
pected to get back into production 
with settlement of a union strike, 
all independent producers. con- 
tinued at previous levels last week, 
it was reported. The miscellaneous 
group accounted for 4,700 cars and 
trucks. 





New Commercial Car Registrations by Months, 1939-1938 
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Car Registrations, by Month 
New Passenger Car Registrations, by Months, 1939-1938 
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INJECTOR = 


PRESSURE TIGHT IN NICKEL ¢| _ ap 

} 
The vital role of high grade m rich 
terials of construction in all ty an 


of automotive equipment is ef ghich » 





emplified by new Deco multi will wi 
unit Diesel fuel injection puma] will be 
Introduced recently by the Died ture ba 
Equipment Corporation, Chic oe 
Ill., a principal feature of th oles 
units is ease of servicing in i nodels 
field. Deco design features 1 contest: 


dividual pump units which % this w: 
readily replaceable without tearig Bill 
down the entire mechanism. — 
individual injector head is # 
contained in its own housing, mé 
from pressure-tight electric fu 
ace cast iron containing Nid 
and other alloying  ingrediet 
This product of Campbell, W; cS 
and Cannon Foundries assureshif 
strength, dense structure, and t 
usual resistance to wear. The mj 
body of each Deco injector, 
individual castings, is made i 
high grade Nickel alloy cast in 
providings engt 
and excelle 
machinability. 


TE | 
INTERNATION 

NICKEL CC 
INC. New York, tt 
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'e why we have the price 
Sane just about what one 
o to a movie. 
wuld PO tional Show is not run 
Jan, profit. We are putting it on 
t hou thought of box office re- 
Oct] sults. We believe it is publicity for 
isp industry that is most helpful. 
the are proud of the ingenuity of 
a mechanical demonstrations 
which no other industry can equal. 
* * * 
1 si 
“wHY DO I think the public in 
wrest in the show will be tre- 
mendous? Well, the show is 27 
< earlier than last year and to 
bel) this along 1940 new model an- 
rouncements have been withheld 
eneral until they have come 
ighty close to show time. Coupled 
gith these two factors, we will 
ive two Sundays and there is 
7 only one Saturday where we will 
wy compete with football. Sunday al- 
M yays is the best day of the week 
for us and two of them should 
Suk boost the attendance wonderfully. 
Also helpful is the fact that there 
J sre 1,300 conventions scheduled 
I for November in New York City. 
Over at the Commodore there are 
m4 5000 bakers holding their annual 
J convention. Railroads and bus serv- 
ices are co-operating by reducing 
| ates for week-end trips into New 
York to see the automobile show. 
“So, taking all these things into 
consideration, I do not hesitate to 
make a prediction that this year’s 
show will have an attendance at 
least 50 percent better than last 


year. 
* * * 


THERE ALREADY has been 
considerable activity along the 
show front previously to the writ- 
ing of this column. The doings 

7 really started on Wednesday when 
Packard put on a press party at 
the Park Lane to demonstrate the 

Anew contest idea which will be 
wed by Packard at the show in 
which amateur camera enthusiasts 
wil snap the car models on dis- 
play and the winner of the contest, 


= 


8 @] which will last through the week, 


multip 
pumyj will be the main figure in the pic- 
e 


wil win the Packard 120 which 
Died ture battle. Helpful to the camera 


Chicanj Contestants will be some 10 or a 
of thal (02en glamor girls, dressed in their 
, int Sunday best, who are available as 
| models for the amateur picture 
res “i contestants. At the press party all 
ich #4 this was demonstrated to us and 


teary Bill Packer, 












vice-president in 


*“*TEXAS’’ 


Dealership for one of leading lines 
of automobiles open at Austin, 
Population 85,000. University of 
Texas and Capitol are located here. 
This is a rapidly-growing city with 
ideal climate for year-around busi- 
ness. 


Austin is only 79 miles from San 
Antonio where outstanding distribu- 
tor carries large stock of cars. 


Approximately $10,000 capital needed 
—teplies confidential. Address Box 
57, San Antonio, Tex. 





us 


More dealers 
State than any 
use and recomm™ 
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(Continued from Page 1) 
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ther oil -- 
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Chris 
Sinsabaugh 


charge of merchandising, who was 
master of ceremonies, even went 
so far as to pose several gentlemen 
of the press along with the glamor 
girls. et 


AND ON Thursday night or 
rather late afternoon, Buick had 
its press party at the Waldorf 
where President Curtice, Sales- 
manager Hufstader and Ad Man- 
ager Al Belfie were in the receiv- 
ing line. As usual the attendance 
was large and the guests lingered 
until around seven. ‘ 


GENERAL MOTORS setting the 
preview of its “outside” show at 
the Waldorf two days prior to the 
Palace opening instead of one day 
as in the past, was a good thing 
to maintain show interest and be 
a build-up for next week. This 
preview was held as scheduled Fri- 
day afternoon and New York’s 
best people accepted the invitation 
of Chairman Alfred P. Sloan to 
look over the 1940 models that 
have been put out by Chevrolet, 
Buick, Oldsmobile, Pontiac and 
Cadillac-LaSalle. . 

These previews are always worth 
while, I think, for they bring to- 
gether not only the society folk of 
the big village but the rest of the 
automobile industry as well. Gen- 
eral Motors always has. been 
broad-minded and puts its com- 
petition on its invitation list. So 
one rubs elbows not only with all 
of General Motors brass hattery 


but also sees executives from 
Chrysler, Studebaker, Hudson, 
Packard and other companies, 


which makes it a glorious round- 
up of “who’s who” in the automo- 
bile industry. : " 


SATURDAY EVENING POST, 
as an editorial feature of its auto- 
mobile show issue, carries a hu- 
man interest story written in 
defense of the garagemen by P. F. 
Scally, himself a garage-owner. 
Scally claims “they (garagemen) 
are not dumb but only slightly 
punch-drunk from hanging around 
garages.” And Scally points out 
that garages are open 24 hours a 
day, seven days a week with Sun- 
days and holidays the most trying. 

“There is no peace in the garage 
business,” he tells the public. “Any 
minute a car is likely to roll in 
with a tire flat. When it is on a 
Sunday the car is full of people 
and they all get out and watch 
you work.” 

The troubles with dented fend- 
ers, flat tires and people in gen- 
eral are related in the article, 
which says, “the hours are long, 
but they are interesting” and then 
discusses some of the business 
problems of the garage-owner. 

* * * 

“IF YOU ARE GOING into the 
garage business today and pick 
your location carefully, there is no 
reason why you cannot make a 
good living,” Scally writes. “You 
won't get rich, but you should get 
along. ; 

“The general rule for going into 
the garage business now is not to 


commend Quaker 
_ almost as many 4® 
eroils put together. 
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pay in rent more than one-half 
of your total income from storage, 
or if you are buying the place not 
to let your overhead exceed that 
percentage. The more you come 
under that half, the greater mar- 
gin of safety you will have. 
s- * & 


“THE REASON for the above 
is that garages have to depend 
more and more on storage for 
their main income. They can’t 
compete with the cut-price gas 
stations, because they can’t build 
up a large gallonage. The mail- 
order houses can undersell them 
on tires and accessories, and even 
the grocery stores are selling oil. 


“Unless you are going in for 
the mechanical end of the auto- 
mobile business, a garage that 
holds fewer than 100 cars isn’t a 
good risk. You can handle a 125- 
car garage with the same help it 
takes to run one that holds 75, 
and your taxes will be about the 
same. You will need three men 
besides yourself to run a garage 
of this size—two night men and 
one day man. You will take care 
of the books, fill in at all rush 
hours, worry about keeping the 
cars you have and try to get new 
ones. You will also have to be 
there when the men have their 
days off. There always is some- 
thing to do, and time won’t hang 
heavy on your hands. 


“Getting your money in and 
handling credits is what makes 
or breaks you. Selling gasoline on 
credit is dynamite. You pay the 
refining company load for load. 
The margin in gas is so small that 
one or two bad accounts will wipe 
out your profits for a whole 
month. Yet we have to take that 
chance. If we didn’t let our cus- 
tomers charge the gas, our busi- 
ness would drop to nothing.” 


GM’s Sept. Sales 
Dip Below Aug. 
But Still Top °38 


NEW YORK.— September sales 
of General Motors cars and trucks 
from all sources of manufacture 
totaled 67,998 compared with 36,335 
in September a year ago. Sales in 
August were 27,064. 

Sales for the first nine months 
of 1939 totaled 1,146,362 compared 
with 795,749 for the same nine 
months of 1938. 

Sales to dealers in the United 
States totaled 47,606 in September 
compared with 16,469 in September 
a year ago. Sales in August were 
7,436. Sales for the first nine 
months of 1939 totaled 865,633 
compared with 532,695 for the same 
nine months of 1938. 

Sales to consumers in the United 
States totaled 56,789 in September 
compared with 40,796 in September 
a year ago. Sales in August were 
76,120. Sales for the first nine 
months of 1939 totaled 935,401 com- 
pared with 682,599 for the same 
nine months of 1938. ° 


Federal Sales 
Show 44% Rise 
In Nine Months 


DETROIT.— Domestic sales by 
the Federal Motor Truck Co. for 
the first nine months of this year 
were 44.1 percent over sales for the 
same period in 1938, according to 
K. M. Schaefer, general sales man- 
ager. 

“Sales improvement over last 
year has been continuous and ac- 
celerating ever since last Feb- 
ruary,” said Schaefer, “September 
showing a sales increase of 117.8 
percent over September a year 


ago.” 
Federal registrations are also 
climbing, according to Schaefer, 


who reports that registration fig- 
ures through August show a 7.7 
percent increase over the first 
eight months of 1938. 


Form Association 


MONTREAL.—Incorporation of the 
Interprovincial Automobile Assn. ‘to 
promote industrial commercial, 
economic, civic, social and recreational 
welfare of motorists of the Dominion 
of Canada’’ is announced. Its opera- 
tions will be carried on without share 
canxtal, with the head office in To- 
ronto. 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 





Hoffman Cites 
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Studebaker’s 


Gains, Sees Continued Rise 


Special to Automotive News 

NEW YORK.—Studebaker sold 
47 percent more cars and trucks 
during the first nine months of the 

aa current year than 

in all of 1938, 
and retail sales 
during September 
were greater 
than at any time 
in the last 11 
years, it was an- 
nounced here 
Friday by Paul 
G. Hoffman, 
president of 
. “Salen” Corp. 

. Ga. m: nfilled orders 
a for 1940 models, 
Hoffman said, are larger than they 
ever have been before the opening 
of a new season. 

Hoffman, whose company en- 
tered the lowest-price field early 
this year with the Champion, took 
a confident view of the outlook for 
the automotive industry in the 
early months of the new model 
year. He expects automobile sales 
to be at least 10 percent larger in 


COLD 





the fourth quarter even though the 
last three months of last year were 
excellent for the trade. 

Studebaker retail deliveries in 
September amounted to 7,440 units 
against 3,386 in the same month of 
last year, bringing retail deliveries 
for the first nine months of this 
year to 61,947 against 29,058 in the 
corresponding 1938 period. 


The NEW Clymer 









WINDSHIELD SPOTLIGHT 


outside 

simple. glass cutter furnished with order 
Jobbers and dealers make a real profit write for 
special introductory offer Dept. J °7 





ROLLED 


STEEL 


CRAINE-SCHRAGE STEEL CO. 


8701 EPWORTH BOULEVARD 
DETROIT, MICHIGAN 
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EQUIPMENT 








Autosleeper—Converts the Car of Today 
Into the Car of Tomorrow 


Railroads - 


Pullmans_ - 


Cross Country Buses - 


Trailers - Houseboats - Cruisers - Yachts - Ocean 
Liners and the modern Airplane with its 
new Skysleeper service - all give the Traveler 
- - Sleeping as well as Washing and Cooking 


Accommodations. 


Now - for the first time 


- AUTOSLEEPER EQUIP- 


MENT brings to the Automobile Traveler - 
Tourist - Weekender - Vacationist - Hunter - Fisher- 
man - Physician - Traveling Salesman and Long 
Distance Driver - - Sleeping - Vanity - Wardrobe - 
Washing - Cooking - Camping Accommodations. 


Available For All Standard Two and Four Door Sedans 


Executive 
and Factory 


Newark, New Jersey 





A | “ Showroom 
utosleeper Corporation :o<eweltat wow 


4 


New York 
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40th Annual National Automobile Show Opensin N.Y, |g 


All of 1940 Mode's Make 


(Continued from Page 1) 


the optimism now prevailing, the | blending teal-blue, white and ruby- | $0-called 


automotive industry will have! 
done much to dispel hesitancy in| 
all fields of domestic business and | 
industry. 


; Just as the current exposition 
is of greater importance’ than 
its predecessors as an economic 
barometer, as well as the opening 
gun in what looms as one of the 
most momentous years in auto- 
motive history, so, too, has greater 
care than ever before been taken 
in setting the stage. Attempting 
to match the new peak in beauty 
attained by the 1940 models, hun- 
dreds of artists and artisans have 
been busy in the last few months 
preparing suitable backgrounds 
and decorations to reflect the bril- 
liancy of motor ensemble. 

_As a result of the comprehen- 
Sive preparatory efforts, with the 
finishing touches being completed 
late last week, the unveiling of 
the new models is in a setting 
marked by originality and alluring 
effects. The architectural motif 
centers about Greek art, with the 
huge Palace structure converted 
into a replica of an ancient tem- 
ple. The allegorical figures used 
are fashioned after sculpture of 
many centuries ago. 

The main staircase, which domi- 
nates the floor at the west end 
of the Palace, has been converted 
into a temple entrance. A phantom 
priestess gazes down upon the 22- 
foot figure of a modern mechanic. 
Symbolizing 40 years of automo- 
tive progress, a huge ruby glows 
in an arc above the entrance gates. 
The background is of material 








New York Has Much to Offer 


AUTO 
SHOW 


Opens on Oct. 15th 


World's Fair—closes October 31st 
Smart Shops—newest of everything 
Theatres—many “hit” shows 
Concerts—world-famous artists 
Cafe Lounge and Snack Bar at 


the Savoy-Plaza offers sparkling 
entertainment 


Every hour you spend at the 
Savoy-Plaza, overlooking 
Central Park, will prove the 
wisdom of selecting this dis- 
tinguished New York hotel, 


Henry A. Rost, Managing Director 
George Suter, Resident Manager 


SAVOY=PLAZA 


FIFTH AVENUE e 58th TO 59th STREETS 
crate TA A RR i EN TN OE SES SCIEN, 


MONARCH 


Cut Delivery 








INCREASE YO 


Deliver Your Cars 


Economical Way 


You can save money by using Monarch Tow Bars to 
cut your delivery costs. They are scientifically de- 
uilt with all-steel castings, ac- 
curately machined. You get perfect alignment plus 


signed, sturdily b 


the utmost strength. Wire, 


literature and prices. 


Monarch Tow 


|from the stagecoach 


YOUR PROFITS 


rose. 


Murals depicting the develop- 
“ent of passenger transportation 
era to the 
modern automobile, adorn all sides 
of the interior of the building. A 
reproduction of the entrance to the 
old Madison Square Garden, where 
the first automobile show was 
staged, is on view in the Palace 
lobby. The soft music, used at 
last year’s show, is being repeated 
this year on all four floors, with 
their total of 110,000 square feet 
of exhibition space. 


Center of Attention 

Impressive as is the setting, the 
new automobile and truck models 
themselves remain the center of 
interest. American passenger cars 
on display include Bantam, Buick, 
Cadillac, Chevrolet, Chrysler, Cros- 
ley, De Soto, Dodge, Graham, Hud- 
son, Hupmobile, La Salle, Nash, 
Oldsmobile, Packard, Plymouth, 
Pontiac, Studebaker and Willys. 
Also being exhibited is the Stand- 
ard, of English manufacture. 

Commercial vehicles being 
shown include Chevrolet, Dodge, 
Federal, Hudson, Mack, Plymouth, 
Pontiac, Studebaker, White and 
Willys. The display of accessories, 
parts, body work and shop equip- 
ment is larger than at any former 
automobile show. 

Besides the new models and 
equipment, many other features 
have been arranged to hold visitor 
interest. The number of action 
demonstrations and other visual 
educational features have been in- 
creased on all four floors, and 
there is a greater number of 
exhibits in which the visitors 
themselves may participate. 

More emphasis than ever before 
is placed on highway safety, with 
one of the most outstanding fea- 
tures of the exposition being the 
highway safety theme center on 
the fourth floor. Here safety prog- 
ress in all the facilities surround- 
ing the use of the automobile are 
depicted by the exhibits of more 
than 20 public safety organizations. 

Sponsor Action Exhibits 

Spotlighted at the safety theme 
center are the operating features 
and better illumination of the 
Sealed Beam headlights, adopted 
by nearly all the new models, and, 
also, other engineering advances of 
the automotive and rubber indus- 
tries designed to further the cause 
of highway safety. The co-operating 
metropolitan and national safety 
organizations are sponsoring ac- 
tion exhibits, demonstrating many 
sorts of scientific apparatus for 
testing the driver’s ability and 
equipment. 

Among the interesting devices 
being shown is the Harger “Drunk- 
ometer,” demonstrated by the Na- 
tional Safety Council. This test 
measures the alcoholic content of 
a person’s breath when the subject 
blows up a small rubber balloon. 
By this method evidence is ob- 
tained to punish drunken drivers. 

Official tests of driver’s license 
applicants are being made at the 
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Costs in Half 
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the Safe, 


Interchangeable 
attachments for 
handling all 
makes of auto- 


mobiles, includ- 
write or phone for ing all knee-ac- 
tion cars. 


Bar Company 


Division of John P. Fleming Driveaway System 


12801 Kercheval 


DETROIT 


MUrray 9577 
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booth of the New York State Motor 
, Vehicle Bureau, which also shows 


| of Motor Vehicle Administrators. 
| The display of the American Auto- 
|mobile Assn. features have a dozen 
“knowledge” tests, in 
| which an _ electrically connected 
stylus and colored light bulb indi- 
cates whether the subject’s re- 
sponse is right or wrong. 


In addition to the drawing power | i 


of the exhibits and show features, 
attendance during the week is ex- | 
pected to be augmented by visitors 
planning to see both the automo- | 
tive exposition and the New York | 
World’s Fair. Since automotive ex- 
hibitors are operating the most | 
popular industrial attractions at 
the fair, the industry will be ap- | 
pealing to the visitors both at the | 
Palace show and _ the 
meadows exposition. 

Also expected to be a factor in| 
increasing show attendance is the 
reduction of the admission charge 
this year to a flat 40-cent fee for 
both afternoon and evening visi- 
tors. 
Show Is Promoted 

Attractions of the show have 
been and are being publicized 
through an aggressive promotional 
campaign embracing practically 
every possible medium. Besides 
reaching the public through news- 
paper and magazine publicity and 
advertising; radio broadcasts, out- 
door display and numerous other 
media, carefully planned steps | 
have been taken to assure stimula- 
tion of interest within the indus- 
try. 

Show invitations were sent to 
28,000 dealers; 2,000 fleet operators 
and to engineers, purchasing 
agents, jobbers and many others 
within the industry entitled to 
complimentary credentials. The to- 
tal complimentary list embraced 
35,000 persons within the industry. 

Numerous meetings and supple- 
mentary programs are scheduled 
during the week to assure contin- 
uing interest. This stream of 
events began Thursday,’ with 
Buick entertaining automobile edi- 
tors at the Waldorf, and continued 
the following day with a General 
Motors luncheon for the technical 
press and, later that afternoon, 
the preview of the GM show at the 
Waldorf. Besides marking’ the 
show opening, yesterday offered 
other events of automotive inter- 
est, with General Motors enter- 
taining automobile editors at its 
World’s Fair exhibit in the after- 
noon and the Crowell Publishing 
Co. staging its annual party in the 
evening. 








Many Events Set 

Today is the heaviest day on the 
automotive calendar, with events 
including luncheon of the Auto- 
motive Safety Foundation; annual 
banquet of the Society of Auto- 
motive Engineers; annual meeting 
of the Rubber Manufacturers 
Assn.; luncheon to the press by 
the Ford Motor Co., and a General 
Motors press reception at the Uni- 
versity Club. Tomorrow Alfred P. 
Sloan jr., will give a luncheon; 
directors of the Automobile Manu- 
facturers Assn. will meet, and 
there will be a press reception 
by Evans Products. The parade of 
special events will continue Wed- 
nesday with an Old Timers Lunch- 
eon, and, also, a Studebaker press 
party. , | 

Sharing the spotlight with the 
National Automobile Show and its | 
attendant events are the _ three 
other automotive shows now being 
conducted separately in the city. 
The General Motors show at the | 
Waldorf opened Saturday, while | 
the Ford Motor Co. Sunday opened | 
its own automobile and style show | 
in the grand ballroom of the Hotel | 
Astor. New Chrysler models have 
been on display at the firm’s salon | 
in the Chrysler Building since Oct. | 
4, but special exhibits are being | 
conducted there during the current | 
week. 





Ford Set for 1 940 Fair 


NEW YORK. — Announcement that 
the Ford Motor Co. will continue its 
participation in the New York World's | 
Fair next year unless world condi- | 
tions should force abandonment of | 
plans to extend the fair through 1940 | 
was made here Oct. 4 by F. L. Black, | 
director of the Ford exhibit. 





Pontiac's Show Exhibit... 





PONTIAC’S SPECIAL cut-out display chassis mounted on polished steel jp. 


: clined turntable is on exhibit at the N. Y. 
Flushing neers of time and thousands of dollars were spent on the chassis. 


automobile show. Many hundred 





BUILDING THE PONTIAC cut-out 


its base in the big glass, chromium and 


Y. automobile show. 


engine for the N. 
This engine is split in three sections which open and close like the leaves of a 
book, while all = move in their normal way, as the entire engine rotates on 


enameled case. 





Atterbury Motor Co. Tax 


Bills $56,000 in Arrears 
BUFFALO, N. Y. — Testimony 
showing that the Atterbury Motor 
Car Co. owes a total of more than 
$56,000 in unpaid taxes to the city 
and county was presented by rep- 
resentatives of the corporation 
counsel’s and county attorney’s of- 
fices at an insolvency proceeding 
here. 


3,836 


John W. Van Allen, attorney for 
the company, said a_ creditors’ 
meeting will be called shortly for 
the recommendation of a trustee. 
Mr. Van Allen gave the appraised 
value of the company’s personal 
property and real estate as $10; 
400. Reorganization proceedings 
under 77-B of the Bankruptcy Law 
have been under way for some 
time in Federal Court. 





reader requests for more information have 
been forwarded by the publishers of 
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THE PICTURE PAPER FOR SERVICE MEN 


to the 72 concerns whose products were exhibited 
in the September issue of this remarkable new 
aftermarket picture paper; all excellent leads to 


possible sales. 





circulation for November. Forms open till Oct. 20 


HIGHEST READER INTEREST 
LOWEST ADVERTISING RATES 





NEW YORK DETROIT CHICAGO 
51 E. 42nd 2751 East 307 N. Mich. 
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Whistler Eight —100 horsepower, 122 inch wheelbase, Wallaby Six—100 horsepower, 122 inch wheelbase, with Shakespeare Six—100 eee aa _ waa 
+ ultra streamlined body, the jackrabbit ride, open and shut ultra streamlined body, the jackrabbir ride, open and shut with ultra streamlined body, the jackra it ride, open and shut 
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Sunburti Special — 100 horsepower, 122 inch wheelbase, Capecod Cruiser —100 horsepower, 122 inch wheelbase, . coe ee eT oe ae 
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Looking alike ...makes selling different! 


_. With all the new, slick, streamlined body jobs, and most of the new cars good looking, and looking 


Sone SSSTHOT Ew SEREAZARS 2S9R8R FEESE TS 


alike . . . the selling points more than ever before are under the hood, and under the surface! . . . And, 
more than ever before, the selling must precede the showing, and the showroom! ... So you need the 
Journal-American more than ever before in the New York market—for the largest evening circulation in the 
world, to cover a majority of the car owning families in the market . . . for the whole family readership, to 
get your new car story to young folks as well as old, to women as well as men... for the visibility of the 
fast moving, fast reading pages, to get maximum value for your copy ... for the dollar-a-line rate which 
buys more than 600,000 circulation weekdays, or more than 800,000 city and suburban on Sunday .. . Start 


- . s8 
your schedules now—to start new sales now! 


NEw vorK Journal-American 


Represented nationally by: RODNEY E. BOONE ORGANIZATION ... Detroit Office: 12-226 General Motors Bldg. 


N CHICAGO DETROIT PHILADELPHIA - PITTSBURGH - BOSTON - BALTIMORE - ATLANTA - SAN FRANCISCO - LOS ANGELES - SEATTLE 
NEW YORK - CHICAS 





THE SAGA 
! 100 YEARS ON RUBBER 
By Chris S 


¢é 
TP Ces 


OF THE FOUR MEN who conceived and built the Indianapolis speed- 
way, Carl G. Fisher, left, and his Prest-O-Lite partner, James A. Allison, 
right, were the leading spirits. 


Chapter XLI—Indianapolis Speedway 


Fisher, as one of the earliest Americans to see Brook- 
lands, was charmed by it. He visioned such a speedway 
in his own country which could not only be used for 
racing purposes but also made an outdoor laboratory 
for the rapidly-growing American automobile industry, 
where automobile manufacturers could test their prod- 
ucts and prove their engineering theories. Carl had run 
a shoestring into a fortune out of his Prest-O-Lite light- 
ing system, the first of its kind, his acetylene supersed- 
ing kerosene to light the way for the increasing army 
of motor cars. Practically every car maker was his cus- 
tomer and it is said the Prest-O-Lite company, at this 
particular time, was making a quarter of a million dol- 
lars net profit each month. 

Which made Carl feel under obligations to the in- 
dustry because of his great windfall. He could afford to 
be generous and how better could he show his apprecia- 
tion of the support he was being given than to build in 
this country a speedway similar to the English track, 
perhaps a better one even, that would help engineers 
improve the breed of Yankee cars? He had the vision 
and his ideas dropped in fertile soil in his home town 
of Indianapolis, which at that time was running a neck- 
and-neck race with Detroit and Cleveland for the honor 
of being the capital of the motor industry. And indeed 
the Hoosiers were distinctly in the running with its 
National, Marmon, Cole, Marion, Overland, Premier, 
Empire and others. Really it had the jump on Detroit. 

So when Fisher started to talk speedway he found 
others who could see eye to eye with him. Right in his 
own company he had a financial genius in his partner, 
Jim Allison, who never really got the credit due him 
for being one of the most important figures in the auto- 
mobile business of his time. And there was Frank H. 
Wheeler, who, like Fisher, had made his pile out of the 
industry with his famous Schebler carburetor. And 
Arthur C. Newby, president of the National Motor Ve- 
hicle Co. made the fourth partner. 


Throw in Blue Chips 

This quartette threw their blue chips into the speed- 
way pot and the dreamed-of oval became a reality. 
Land was cheap in those days in what were the suburbs 
of Indianapolis so the project was easily financed by the 
four above named. They constructed a two-and-a-half 
mile oval but made their initial mistake in using ma- 
cadam for a surface. 

The first meet, held there in 1909, proved this beyond 
a shadow of a doubt. There were three days of short 
and middle distance racing, which cut the surface to 
ribbons. Whereupon the promoters tore up the macadam 
and put down brick. Then they tried out the brick with 
more racing in 1910; found it could stand the punish- 
ment and then they decided to have only one race a year 
and that a 500-mile event with $25,000 in cash prizes. 
After that first one though, this was upped to $50,000. 

That first 500 was run on Memorial Day, 1911 and was 
won by Ray Harroun in a Marmon Wasp six-cylinder. 
And today, after 30 years, that race stands as the 
world’s greatest automobile speed contest. 

With its oval Indianapolis set a new style in American 
racing. Road racing continued to be popular, but speed- 
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way contests caught the public fancy as the first decade 
of the present century neared its end. The Hoosiers 
example soon was followed by others, one of the first to 
pick up the idea being Los Angeles. It was Fred Mos- 
covics of Indianapolis who master-minded the promo- 
tion, building a one-mile board speedway, opening with 
a big meet. Here it was that Caleb Bragg, then a young 
millionaire and one of the country’s best amateur driv- 
ers at the time, drove a match race against Barney Old- 
field and beat him. That set up young Caleb and later 
he was to win one of the American Grand Prize (many 
called it the Grand Prix) road races. And even later he 
was the Bragg in the Bragg-Kliesrath combination 
which made automobile brakes, taken over by Bendix. 

Jack Prince, once a great professional high-wheel 
bicycle rider, came along with his “triple radius” idea 
for board tracks and in this era he was in his prime 
in building speedways, the two-mile circuit at Chicago 
being his masterpiece. Modestly I admit I refereed 
Chicago’s first meet. Other speedways followed— 
Minneapolis, Cincinnati, New York’s Sheepshead Bay 
track, Altoona, Pa., Atlantic City and Laurel Park, 
just outside of Washington, D. C., among others. But 
somehow or other, speedway racing couldn’t be made to 
pay, except at Indianapolis. Probably because of the big 
overhead and because not more than two meets a year 
could be promoted. And again, just about this time, the 
automobile manufacturers as a whole abandoned their 
racing teams, which meant that the drivers were on 
their own, having to build their own cars and pay their 
own expenses. 


Track’s Overhead Heavy 

Sheepshead Bay is an example of this losing game. 
Located near Coney Island in Brooklyn, with a huge 
territory to draw from, one would have expected it to 
be a gold mine. I’d venture to say that every meet run 
on its wood surface was a paying one, but before the 
promoters could hope to make any money they had to 
take enough in at the gate to pay an annual overhead 
that ran over $300,000. And not more than two meets 
a year could be run. After having spent millions in the 
construction of the speedway, Harry Harkness, oil 
millionaire, who was one of the promoters, reluctantly 
closed the gate for keeps; the track was torn down and 
the valuable real estate was cut up into building lots. 

Atlantic City was another example of over-confidence 
in that the promcters thought that a racing plant in 
the famous watering place couldn’t help but make 
money. So a fortune was shoveled into the enterprise, 
but no dice. It was here that Studebaker set up its won- 
derful series of world’s stock car records 15 years ago. 

But with Indianapolis it was different. The one race 
a year idea and that on Memorial Day apparently was 
the answer. Going to the 500 on May 30 became a 
habit with the American people and each year the 
stands are jammed with race-goers who come from all 
parts of the country to watch the speed merchants 
battle for gold and glory. The war interrupted the series 
and the classic was sidetracked after the 1916 event and 
not resumed until 1922. 

Proof that Indianapolis is world-wide attraction is 
had in the statement of the management that the total 
attendance since the track was opened in 1909 has been 
at least 3,000,000. Exact figures are not available, be- 
ing held confidential. And in the way of prize money, 
there has been hung up a grand total of $2,145,633. Of 
this the speedway capital prize money has totaled $1,- 
325,300. Speedway consolation prizes have run to $177,- 
pag lap prizes, $233,150; total accessory prizes, $409,- 


Epitor’s _Note: This is the forty-first instalment of 
Chris Sinsabaugh’s memoirs. More about Indianapolis 
Speedway in next week’s issue of Automotive News. 
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Engineers’ Work 

TULSA, Okla.—Automotiy 
neers’ contributions to nati engi 
defense, in the air and long) 
ground, are among the 04 the 
subjects crowded into the fo 
National Fuels and Ly’ 
meeting of the Society oft 
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the Mayo Hotel here Non 
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AEA Luncheon 
To Attract 6 


NEW YORK, — More than fii 
executives are expected to atten! 
the annual automobile shy 
luncheon of the Automotive Ele 
tric Assn., to be held under w 
spices of the Metropolitan sectic: 
Oct. 17 at the Astor Hotel. 

John F. Creamer, president 
Wheels, Inc., and chairman of tk 
speakers committee, announs 
that Norman Damon, managix 
director of the Automotive Safey 
Foundation, will speak. Executive 
of Electric Auto Lite, Beni 
Trico, Delco-Remy, Love-Joy wi 
many other prominent manufic 
turers, together with executive 
from the eastern service rept 
sentatives, are expected to atte! 
the luncheon. 


Minn. Seeks Reversal . 
Of Chain Tax Rolin 


ST. PAUL, Minn. — Attorney 
General J. A. A. Burnquist is P* 
paring an appeal to the Minnesot 
supreme court for a reversal of th 
decision of District Judge E.4 
Montgomery, of Hennepin Coun 
who ruled that Minnesotas ™ 
chain store and mail order hou 
tax was unconstitutional. The s” 
was brought by the Co 
Stores Sales System, which 
tested an arbitrary levy of #) 
made against the system by 
State Tax Commission for Ii 

Latest figures released by the 
Tax Commission show So 
corporations, companies ant” 
viduals operate chain stores in OY 
state. In 1937 there were 
chain stores of all types 2 « 
tion in the state. In 1938 the ; ‘ 
ber of stores operated ee 
taxation by the state had : ; 
to 1,332, a drop of 61 stores st 
the previous year. Hewere og 
officials attribute this sine 
due to those that bes ; 
exemption and had prov 

ce ceeaes 
Splitdorf Engineering , 

WEST ORANGE, N. Ih manase 
vice-president and genera ; 
Edison-Splitdort Corp., a8 ing 
the formation of taf Engineer & 





ward B. Nowosielskt not 
ignition authority ar : 
atalehed with Nowosielski, ore engine? 
D. Cerf as assistant chie 

and Albert A. Ruegé, 45 
gineer. 
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ce Year after year, with the outlook 
: often uncertain, the Automobile 


i Industry unhesitatingly moves for- 


“SEBS RSS 


tf ward, carrying hundreds of thou- 


"Cc 
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sands with it and keeping alive the 
= spirit that will carry this country 
zs through every difficulty to 


, its destiny. 
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THROUGH THE YEARS TRAVEL FABRICS HAVE BEEN KEEPING STEP WITH THE CONSISTENTL 


IMPROVING VALUES IN ROAD TRANSPORTATION VEHICLES. 


THE DISCRIMINATING AMERICAN EVER SEEKING BETTER QUALITY HAS BEEN THE INSPIRA- 
TION SPURRING ON THE WEAVERS OF FINE FABRICS. 


VOLUME PRODUCTION, MODERNIZED EQUIPMENT, SCIENTIFICALLY IMPROVED METHODS, 
ALL HAVE CULMINATED IN THE CREATION OF LUXURIOUS, DURABLE UPHOLSTERY CLOTH 


THAT ARE FULFILLING THE TRAVEL REQUIREMENTS OF THE MODERN MOTOR CAR. 


VICTORIAN PLUSH OF THE GAY NINETIES BECOMES THE VENTILATED RESILIENT VELVET 
CLOTH OF TOMORROW. 


WE GRATEFULLY ACKNOWLEDGE THE HIGHLY SKILLED, TECHNICAL ASSISTANCE 
MATERIAL ENCOURAGEMENT OF THE MOTOR CAR MANUFACTURER IN ENABLING US TC: 


MAKE AN IMPORTANT CONTRIBUTION TO THE ENRICHMENT OF AMERICAN LIVING 


L. C. CHASE AND COMPANI 
CHASE selling division of Goodall Sanford Industri 
Sanford, Me.; Reading, Mass. 
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Fira 


YEAR-ROUND COMFORT + DURABLE 
SAFE + EASY TO CLEAN « MODER® 
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{ housands of good automotive merchants mal, 


steady incomes from Bendix sales and service 


T isn’t ‘‘name”’ nor “price” nor 
lack of other opportunities for 
affiliation, that causes so many of 
the foremost automotive distribu- 
tors, retailers and service shops to 
value so highly their official Bendix 
Sales and Service Franchise. 

It is reputation ...reputation for 
top performance, for reliability, 
for long life, for simplified and 
systematized service routine. 

Almost everybody—and that in- 
cludes motor car, truck, tractor 
and bus manufacturers as well as 
the folks who buy, sell and use 
these vehicles — almost everybody 
knows that What Bendix Builds is 
Well Built. 

Bendix cordially invites you to 
visit the Bendix exhibit at the 
New York Motor Show. 


BENDIX PRODUCTS DIVISION 
OF BENDIX AVIATION CORPORATION 


401 Bendix Drive, South Bend, Indiana 


WHAT BENDIX 
UBL? Le 
LS. Waa. sbueb lL ab 


STROMBERG CARBU- 
RETORS — Distinguished 
service, on a great many 
millions of vehicles, since 
the early days of the indus- 
try, has made and has kept, 
Stromberg the world’s 
foremost carburetor. 


BENDIX REMOTE 
CONTROL GEAR 
SHIFTING — Includes, 


with variations in de- 


by Chevrolet. Bendix 
was the pioneer of to- 
day’s industry-wide 
swing to easy ‘‘Steer- 
ing-post”’ gear shifting. 


BENDIX REMOTE POWER 
CONTROLS — Hydraulic, or hy- 
draulic-plus-power, the ideal 
actuation for remote-control of 
throttles, clutches, doors, etc., in 
modern rear engined buses, cab- 
over-engine trucks, and all other 
vehicles where mechanical link- 

age presents problems of 

manufacture and servicing. 

Many varied types of actu- 
ators and controls. 
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BENDIX BRAKES — 
Whether hydraulic or 
mechanical, Bendix 
Brakes embody the 
most advanced prin- 
ciples, which have dem- 
onstrated their sound- 
ness in service on mil- 
lions of automotive ve- 
hicles for many years. 


BENDIX B-K POWER BRAKING” 
Ten-to-one f 
ite and pic 
vacuum 
braking, 
B-K serves 
lions of true 
bus oper 
Standard faa 
recomme 
on most tru 


BENDIX-FERAGEN INSPECTION AND 
CORRECTION EQUIPMENT — The chas- 
sis Dynamometer or “Indoor Proving 
Ground” pictured, heads the most efficient 
line in the world. It includes Brake Testers, 
Frame Straighteners, Wheel Balancers and 
Decelerometers. Sold on liberal terms. 
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n this, our third edition of the Album of American mol STtalet-ti erry 
Automotive News has attempted to show pictorially the latest products of 
oe Nata fold -toh dri. industry . . The amazing growth of this industry has 
— been credited to styling . . Each year we hear the remark, what will they 
do next?” .. Yet, each NIX PE Lat Engineers and Designers prove their in- 
genuity . . In no single year has greater Beauty, Riding Comfort or Design 
been offered than in the models for 1940 shown between these covers. 


The modern styling of today, in contrast with earlier design shown here, is 


from the pen of George W. Walker, famous product stylist of Detroit 
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IX models, comprising 26 body types, con- 
stitutes the Chrysler offering for 1940. In 
addition to marked changes in exterior design 
the lines this year have been improved me- 
chanically to provide greater comfort and rid- 
ing ease through a complete redistribution of 
weight. Rear axles have been moved rear-ward 
cradling the passengers between it and the 
front axle. Rear doors are full width from top 
to bottom. Model designations include: Royal, 
Windsor, Traveler, New Yorker, Saratoga and 
Crown Imperial. Prices are below 1939 levels. 


MM 





1929 Chrysler Model ‘‘75’’, Wheelbase 121; Priced $1,535 


wr 


Trunks are more spacious. 











n. Note low radiation. 






Chrysler Crown Imperial six passenger seda 












Integral parking lights are 
used in connection with 
Scaled Beam lamps. 

& 4 








Vor 
Fluid flywheels are standard in Imperials. Accessories add beauty. 
PAGE FOUR 
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HAVE MADE YOU VERY HAPPY. 1 HAVE J 
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UTOMOBILE manufacturers, dealers and salesmen have already 
A christened canda cloth a great success—at previews throughout 
the country. And now—at the auto shows—the public will get its first 
peek at this new, luxurious upholstery fabric designed expressly for 
modern motor cars. Alert dealers are shrewdly preparing to capitalize 
the sales appeal of canda cloth — by specifying it in new-car orders. 


COLLINS ® AIKMAN CORPORATION 


200 Madison Avenue, New York City 
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o: Ford V-8, and five deluxe body types 

are offered in the Ford line for 1940. Ex- 
terior designs have been changed considerably 
from 1939 and there is a more pronounced dif- 
ference between the V-8 and the Deluxe series. 
Mechanical improvements include steering col- 
umn gearshift, new controlled ventilation sys- 
tem, Sealed Beam headlights, improved spring 
suspension with ride stabilizer and an easy shift 


transmission. 


Wri ane 
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Ford Deluxe Tudor Sedan for 1940 has added sleekness. 
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For 1940... Every Pord|: 


tw Every price Tange...q\t 


DE LUXE FORD V-8 





FORD V-8 


22 Important Improvements 


RO Ree SEE MESES 


FORD V°8 


Into the new Ford cars for 1940 are built 22 a new torsion bar ride-stabilizer* — all contrihy. 


important improvements, representing the most 
advanced engineering of the world’s greatest in- 


ing to increased comfort. 


The 1940 cars have new Sealed-Beam Headlamps 


dustrial plant. The 1940 Ford cars are not only _ that are safer, stronger and stay bright longer. They 
more beautifully styled than ever before, but _ have big and powerful hydraulic brakes. And they 


roomier, quieter, more comfortable. 


have the famous Ford V-8 engine (85 hp in th 


There is a Finger-Tip Gearshift on the steering | De Luxe Ford. Choice of 85 or 60 hp in the Ford) 
post. A new transmission that is unusually silent and _ giving 8-cylinder smoothness with economy. 


easy to shift. New Controlled Ventilation. Improved 
shock absorbers. Improved spring suspension* and 


5 ao REL SEAS IESE SE SSR ere 





PAGE EIGHT 


Ford cars have always been good value. For 
1940 they represent a better buy than ever befor. 


*On 85-hp models only 
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FORD V-8 TRUCK 


Outstanding Truck for the Mone) 


Dollar for dollar, unit for unit, the 1940 Ford Truck line is 
an outstanding value in the field. Outstanding in mechanical 
quality and construction. Outstanding in performance and 
economy. 

The Ford offers the advantages of a V-type 8-cylinder @- 
gine, and a choice of three superb power-plants — 95, 8 
and 60 hp -— to match the engine to the job. Never belor 
has the Ford Truck line included so many wheelbases, body 
types, chassis sizes. Ford Trucks and Commercial Gn 
now answer well over 95% of all hauling and delivery 
requirements. 

There are many new features. Extensive chassis changes 
that mean greater accessibility to both engine and chassis 
New, stronger cab construction, and seat cushions with softer, 
deeper springs for increased driver comfort. New 
Beam Headlamps on all units. These improvements, nd 
many more, are added to a host of time-proved quality F 
features. 4 

A-comparison, feature by feature, with other wens 
any price — or an actual “on-the-job” test — will show ¥” 
owners say Ford gives them “the outstanding truck for 
money.” 





THE FORD DEALER 1S MOTOR CAR 
TRANSPORTATION HEADQUARTERS 
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MERCURY 8 


Success Car of the Year 


In a single year the Mercury 8 has captured motor- 
minded America with performance so brilliant it 
must be seen and known to be believed. Owners 
have discovered that the Mercury has every advan- 
tage found in any car of its big-car class — plus 
ECONOMY surprising in any class. 

The new Mercury 8 for 1940 is a worthy succes- 
sor to last year’s record-breaking car. There is 
smart new beauty in its streamlined styling — 
nearly a score of ultra-modern refinements that add 





luxury and comfort to the famous Mercury Ride 
— and again remarkable economy. 

Finger-Tip Gearshift on the steering column, new 
Controlled Ventilation, Sealed-Beam Headlamps, 
and an improved version of the leveli~ed ride are 
among the important new Mercury features. 

The 1940 Mercury 8 is a truly big car — easy to 
handle — roomy, quiet and restful to ride in. With 
its low cost of operation it is an outstanding value 


of the year. 


Pe aa 





THE LINCOLN V-12 
{INGOLN-ZEPAYR V1 


New Size « New Power * New Beauty 


PAGE NINE 


Always the Style Leader, the 1940 Lincoln- 
Zephyr is even more beautiful. It is newly 
designed — a new car — bigger both out- 
side and inside. The V-type 12-cylinder 
engine develops more horsepower. Sedan 
luggage space is 30 per cent greater. 
Fundamental features of this great car 
have never been equaled. This is the only 
car with the unit-body-and-frame. It is the 
only car in its price class with a 12-cylinder 


engine. Its modern streamlines set today’s 
styles. 

Other features: Finger-Tip Gearshift on 
steering post. Panorama Windshield. Con- 
trolled Ventilation. One-piece rear window 
of curved glass. Sealed-Beam Headlamps. 
Hydraulic brakes assure smooth, even stops. 

Yet the 1940 Lincoln-Zephyr offers you. 
at medium price, an outstanding value not 
to be matched in any car at any price. 
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okie cals - Zephyr 


EW Mercury and Lincoln-Zephyr models for 
1940 round out the offering of the Ford 
Motor Co., giving the company four distinct lines 
for the coming year—the V-8, V-8 Deluxe, Mer- 
cury and Lincoln-Zephyr. Two new body types ee ie oe ~~ eal 
have been added to the Zephyr line this year te Pict en eg . a 





while all models in all lines will be equipped with is : i oe on seen es : Seg hc” : ba 
steering column gearshifting, better vision, con- Cae eee ae ‘ CE 
trolled ventilation and improved insulation 1940 Mercury two-door sedan models have an appearance of low fleetness. 


| 

| against noise and road shocks. The increased use 
| of rubber has resulted in quieter and easier rid- 
ing. While all lines bear a distinct family resem- 
| 
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blance there is greater individuality in each. 
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1929 Lincoln Sedan, Wheelbase, 136 Inches; Price $5,009 f.0.b. 








‘ Mercury models are roomy. 





Here is the gearshift and dash of the new Mercury. Pace the Simplicity marks the panels of the new Zephyr. 
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You Add 23 Great Plants To 


Your Manufacturing Resources 


when you specify ““AUTO-LITE equipment” 


ODAY, through its 23 manufactur- 
Tes divisions and its world-wide 
service organization, The Electric 
Auto-Lite Company supplies and 
services more than four hundred 
automotive parts and appliances. And 
this “400” of the automotive industry 
goes into the manufacture of 91 
motorcars, trucks, tractors and other 
units of transportation. 
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PAGE ELEVEN: 


We believe the fact that so large a 
majority of American manufacturers 
look to Auto-Lite for electrical and 
other items of equipment speaks 
volumes for the engineering excellence 
and invariably fine performance of 
every Auto-Lite product. 

In each of its 23 manufacturing 
divisions, Auto-Lite jealously guards 
the high standards of quality which 
have earned an industry’s implicit 
confidence in the. products it builds. 


THE ELECTRIC AUTO-LITE COMPANY 
TOLEDO OHIO 
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© Hudson 


HILE emphasizing the entry of the new 
low-priced Hudson Six in its line this year 


Hudson retains its broad market coverage with 
the Super Six and a new Straight Eight. All 
lines are equipped with indepéndent front end 
suspension and center point steering called 
Auto-Poise. Both exteriors and interiors have 
been restyled and redesigned with new materials 
adding beauty and comfort. Airfoam seat cush- 
ions introduced last year are continued. 






1929 Hudson Sedan, Wheelbase, 122% Inches; Price, $1,175 f.o.b. 


Hoods open from the rear. 
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Hudson Eight and Super Six coupes are identical except for power plants. 





New 1940 Hudson Six priced in the lowest priced brackets. 





Front seats in all models measure 55 inches across. 


Directional signals are used front and rear. 


s 


New seat designs add comfort. 
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Front ends have trimness. 
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No Wonder They Call It: Most Amazing Lowest Priced Car Ever Built!” 


THE CAR TO SEE with the “OTHER THREE” 


HUDSON SIX 


NEW LOWER PRICES STARTING AT 


010 


NOW AMERICA’S SMARTEST 


One look at this page will tell you 
that something new, something big, 
has happened in the lowest price 
field! Buyers hanker for this 1940 
Hudson Six the minute they open its 
doors ...on the breath-taking combi- 
nation of roominess, luxury and com- 
pleteness pictured here. 

And beauty is just the start of what 
you have to sell in this amazing car. 
You can sell a ride that’s a revelation 
—no other car in the lowest price field 
rides so smoothly and comfortably, 
handles so easily, or carries its pas- 
sengers so safely. 

You can sell proved economy— 
more miles per gallon of gas than any 
other full-sized car ever got in any 
official test. Proved performance and 


AMERICA’S SAFEST CARS ARE 


~ 


endurance—no other stock car, re- 
gardless of size or price, ever traveled 
so far so fast as this new lowest priced 
Hudson Six. 

This Hudson Six is one of three 
brilliant record-breaking 1940 Hud- 
sons. Why don’t you ride with a win- 
ner? Look over these great 1940 
Hudsons... and look into the details 
of the fairest and squarest money- 
making proposition ever put up to an 
automobile dealer. Then let us know 
you're interested ... we'll answer 
immediately and confidentially. 


HUDSON MOTOR CAR COMPANY, Detroit, Michigan 


Hudson also presents 1940 winners in every 
other popular price class ... New Eight 
(America’s lowest priced Straight 8) and 
Super-Six . . . New Country Club Sedans. 





delivered in Detroit, 
equipped to drive; in- 
cluding Federal taxes, 
not including stete 
and local taxes, if any. 
Low time payment 
terms, with new 
Hadeon-C. 1.T. Plan. 
Prices subject to 
change without notice. 
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There's no mistaking where attention is focused at the 1940 Auto 


Shows « You find it centered on the new General Motors cars—for the 


ash, a 
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big surprises are in the brilliant new Unisteel Turret Top Body by Fisher 


that enriches them all + Here unresting effort to increase value scores 


ea 


Fh 
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again—in making this the strongest, longest, widest Unisteel body ever 

built - Here skilful engineering brings you the advantages of Planned Vision — with an even wider windshield 
and larger back window — with distortion-free Safety Plate Glass all around + And here also your security is 
enhanced by new engineering at all points of strain —while a wider front seat adds to your comfort and 
ends all feel of crowding when you're riding three-in- 
front + So there’s every good reason why folks who've 


seen it are saying, “The buyword for ’40 is Body by 


Ge Fisher’’— which means a General Motors car, of course. 


ON GENERAL MOTORS CARS ONLY: CHEVROLET * PONTIAC « OLDSMOBILE « BUICK * LA SALLE * CADILLAC 









GENERAL 
MOTORS 
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DDITION of another series of cars, Special 
Deluxe, gives Chevrolet three series for 
1940 and 18 body types in all. Continued are the 
Master Deluxe and Master 85. All feature new 
“Royal Clipper” styling, longer wheelbase, 
lowered center of gravity without reduction in 
road clearance. Other improvements include 
“Royal Ride” knee-action riding system, im- 
proved weight distribution, larger Tiptoe-matic 
clutch, new stabilizers, scientifically-balanced 
springs. With the 4'4-inch longer overall length, 
the new cars have enlarged interiors and ex- 
teriors, along with more comfortable seats. 
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Chevrolet’s 1940 Special Deluxe sport sedan embodies many improvements. 
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: ; hvod for 1940. 
Alligator-7aw type Instrument panel redesigned; note i : 
PAGE FIFTEEN enlargement of windshield area. 
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Nowhere else features like these! 


NEW "ROYAL CLIPPER” STYLING 









































With completely new stream. 
lined body—lowered center of 
gravity without any reduction in 
road-clearance—new, beautiful, 
completely equipped instrument 
panel, with improved instrument 


lighting and new instrument 
cluster light control. 
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With full 3-passenger front seat and wider rear compartment—with 134 inches 
wider windshield and more vision all around—bigger, more beautiful, more com- 
fortable bodies in every way. De luxe equipment, at no extra cost, on all models 
includes dual windshield wipers, dual matched horns, electrically lighted rear 
luggage compartment, illuminated ignition lock, controlled lighting of instrument 
dials, and headlamp beam indicator. Special De Luxe models have dual sun visors, 
illuminated clock, illuminated glove compartment, cigarette lighter, T-spoke 
steering wheel, and many other items, as standard equipment. 


BIGGER INSIDE AND OUTSIDE 


Giving impressive new size, 

massiveness and riding-luxury 

to a motor car which is now 444 

inches longer overall—bigger in 

every way—with more comfort- 

able seats and increased front 
. seat adjustment. 


WITH SEPARATE 
PARKING LIGHTS 


The newest, safest and most 
seientific road-lighting system 
ever designed for any motor car. 
Assuring full illumination of the 
road ahead without “blinding” 
the drivers of approaching cars. 















NEW CRYSTAL-CLEAR HI-TEST SAFETY PLATE GLASS—Giving the maximum 
degree of clear vision and motoring protection. 

NEW SAFE-T-LOCK HOOD (of the “alligator jaw” type raising upward toward 
windshield)—controlled from driver's seat—locked automatically, and un- 
locked by means of control at left side of instrument panel—fitted with 
additional special safety catch to prevent accidental opening of hood at any time. 


RIGHT SIDE service— Battery, water, oil and gas service, all conveniently 
located on the right side of the car. 


Oris 
apts riage vies 





CHEVROLET HAS MORE THAN 175 IMPORTANT MODERN FEATURES! 
CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, MICHIGAN 
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“THE RIDE ROYAL” 






Chevrolet’s Perfected Knee- 
Action Riding System*—Stabi- 
lized Front End—Automatic 
Ride Stabilizer — Scientifically 
Balanced Springs — Rigid All- 
Steel Body—Improved Weight 
Distribution and Box-Girder 
Frame—bringing you ride results 
never before known. 
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On all models at no extra cost. 
Only Chevrolet has this marvel- 
ous steering-wheel Vacuum 
Power Shift, pioneered by Chev- 
rolet and supplying 80% of the 
shifting effort—now made even 
more attractive in appearance 
end even more efficient in action. 
















The master motor of the low- 
price field—giving an unequaled 
combination of power, perform- 
ance and economy—now even 
more outstanding in smooth, 
quiet, vibratioriless operation. 


PERFECTED HYDRAULIC BRAKES 


Today, as always, the last word 
in dependability, in ease of oper- 
ation, in positive safety, as Chev- 
rolet owners everywhere will 
gladly testify. 


The whole disc assembly made 
even larger and stronger—the 
whole operation so simple and 
smooth and effortless that the 
clutch seems almost to operate 
itself when you depress the clutch 
pedal—another valuable driving 
feature found only in Chevrolet. 


ALL-SILENT SYNCRO-MESH TRANSMISSION—Smooth, quiet, positive in oper- 
ation—equipped with a simple, compact synchronizing device which eliminates 


clashing—assuring gear changes that are hushed to quietness at all engine 
speeds. 


IMPROVED SHOCKPROOF STEERING*—Shutting out road shock—keeping the 
steering wheel firm and steady, even when the car is traveling at high speed on 
rough roads— assuring the highest degree of smooth, easy steering at all times. 










*On Special De Luxe and Master De Luxe series, 
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Ch, wneabut Continued 


“Royal Clipper” styling features 
1940 Chevrolet, as shown at left. 


a . 
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a 


“mee 

A e Rear view of the Chevrolet 
nn Special Deluxe sport sedan, 
shown at right, illustrates 


new styling for 1940. 


Mounting of vacuum-power shift mechanism. 


Vacuum power shift is standard on all Chevrolets for 1940. 


T-type steering wheel has horn-blowing ring. 
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From this inborn 
Auman pattern... 
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as familiar as thirst, as certain as hunger, 
Ses 
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rted 


comes the enormous leverage that 


radio adds to a selling message 


ar of 
itrike 
year 
y the 
vhich 
than people alone. People laugh more when femess 


People listen to radio together! And 


people together are more intensely moved 


they’re together... respond more when 
they’re together...are influenced more when “ 
they’re together...than when they’re alone. 


That’s why people together are sold so much 





more successfully than people alone. 


Here you have one of the deep roots of radio’s success; one of the brilliant inks 
with which radio writes the accomplishments of its clients. People hear the radio 


sales message together... respond to it together...talk about it then and there! 


Nowhere else does an advertiser get this simultaneous impact on the family... this 


te ° f 
S 


immediate, stepped-up response to his sales message. Nowhere else does the adver- of like 
tiser start so many conversations, so many sales, so quickly, so surely, as in radio. 


Because people listen together ! : ring 








Radio’s unique ability to reach a roomful of people at the same time is but one of a dozen funda- 
mental encouragements radio gives to advertising copy. We'll be glad to submit the others, at your | 
convenience. They, far more than the vast size of audience delivered to radio clients, explain the ek 


advertising history of the past decade! Write to CBS at 485 Madison Avenue, New York City. | enaltes 
| liscuss 
| n bill 
| 8, and 
| ent of 
| York, 
| .Spects 


Columbia Broadcasting System = 
WORELD’S LARGEST RADIO NETWORK inter. 


28, 
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(A P ackard LY 


OUR distinct lines for 1940, including two 

completely new lines the One-Sixty and 
One-Eighty, comprise the Packard offering this 
year. While retaining the traditional Packard 
lines the new models have been redesigned and 
emphasis is placed upon the improvement in 
power-to-weight ratio. Prices on the new models 
range from $20 to $100 below comparable 
models of last year. The One-Sixty and One- 
Eighty models have entirely new 8-cylinder 
powerplants developing 160 h.p. 


1929 Packard Eight, Wheelbase, 126 Inches; Price, $2,375 f.0.b. 


Rear compartments are spacious and luxurious. 


Front-end design has freshness. 


Jumper seats in One-Eighties hold three. Packard One-Twenty four-door sedan. 
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Why GMAC says to the Time Buyer 
“FIGURE THE COST YOURSELF” 


ENERAL MOTORS ACCEPTANCE CORPORATION 

believes that a good finance plan starts with low 
cost ...and there is reason to help every time buyer 
to distinguish for himself between claims of low cost 
and proof of low cost in a finance plan. 

For one thing, the time buyer—once he understands 
what it’s all about—wants to know in advance the 
exact cost of financing and insurance on the car of his 
choice. This being true, the dealer who gives a pros- 
pect all the facts creates buying confidence that helps 
make sales. Could there be any better reason for plac- 
ing financing cards face-up on the buyer’s table? 

And so GMAC will continue to urge buyers to get 
all the financing details from their General Motors 
dealer and—‘‘ Figure the Cost Yourself.”’ 

The General Motors Instalment Plan starts with 
low cost but it’s a complete General Motors service— 
for both dealer and customer. Convenient financing 
and insurance facilities throughout the United States 
and Canada for the purchase of new or used products 
from dealers in Chevrolet, Pontiac, Oldsmobile, Buick, 
LaSalle and Cadillac cars. 


GENERAL MOTORS Instalment PLAN 


Operated by GENERAL MOTORS ACCEPTANCE CORPORATION 
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L. there’s any doubt in your mind as to media that will 
best help you move cars, trucks, and automotive supplies 
out of your factories onto the farms in Michigan, Penn- 
sylvania and Ohio—ask your dealers and distributors. 
They know that advertising in Michigan Farmer, The 
Ohio Farmer and Pennsylvania Farmer brings results. 

And why not! These are the only publications that can 
give you the uniform, effective coverage that means low- 
cost cultivation of this rich buying audience. Even more 
important, your advertisements are read against the all- 
important background of editorial preference. 

Ask your Capper Farm Press representative for the facts 
that show why these are the most effective media — the 
only media you need use — to drive your sales messages 


home in rich rural Michigan, Ohio and Pennsylvania. 


SALES-MAKING FACTS FOR QUOTA MAKERS 


motor trucks in the United 
States. High buying power 
and high ownership assure a 
continuing fertile field for 
sales. 


High buying power 

These three states account for 
one-tenth of the total farm 
income — assuring you of a 
rich, responsive market that 
will yield profitable sales from ly I 
your advertising. Steady Income 


Highly diversified crops and 





High car and truck 
ownership 

These three states have over 
12 per cent of all the farm- 
owned passenger cars and 
13.5 per cent of farm-owned 





ichiganfarmer 


Detroit 


livestock result in a steady 
income for farmers in these 
three states. Steady income 
means steady, year-round 
sales —and sales that stay 


made! 





ENNSYEVANT | 
Vala 


Pittsburgh 








The 
OHIO FARMER 


Cleveland 
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oo new lines of cars, the Champion, a 

volume ear introduced in April and the 
Commander and President series, all restyled 
and improved for 1910) comprise the Studebaker 
offering this year. ‘'ie Champion continues the 
economy designs which it featured at the time 
of introduction—light weight, low price, roomi- 
ness and low operating costs. All models bear a 
distinct family resemblance with modern 
streamlining and low radiation. Coupes, two- 
door sedans and four-door sedans are available 
in all models in both custom and deluxe types. 


Front compartments are roomy and neat. 
rr 
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ker Commander Coupe has over-size luggage space. 


Rubber shackles in rear. 


Hoods are locked shut from the dash. 


TWENTY-THREE 


= 


A 


Lamps are mounted in fenders. 
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TOP the presses! . . . Replate the front 

page!... Hold everything for a red- 

hot new headline! ... The new Stude- 
bakers of 1940 have arrived! 


Studebaker follows up its record-break- 
ing sales of 1939 models by introducing 
three remarkable, new, sure-shot success 
cars for 1940! A new Studebaker Presi- 
dent! A new Studebaker Commander! A 
new Studebaker Champion! 

Three beautiful, roomy, restful-riding, 
new 1940 editions of those famous, dollar- 
saving Studebakers that set official A. A. A. 
records for gasoline economy and sus- 
tained long distance performance! 
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The line that’s ahead in new lower prices...new eye appeal, 
new roomy comfort, solid safety and long-lived economy! 


Three value-loaded new Studebakers, in 
the medium, low and lowest price fields, 
with which motorists can yardstick the 
money’s worth of all the other cars! 


Three brilliantly engineered new Stude- 
bakers, so soundly built by America’s 
ablest car craftsmen, that Studebaker deal- 
ers can confidently compete them against 
any cars in low cost of operation—and talk 
high trade-in value with official figures as 
the unqualified proof! 


Style that sells on sight! 


Studebaker went to ace designer Raymond 
Loewy, and gave him a free hand with the 
eye appeal of these three 1940 headliners. 


This means that Studebaker dealers can 
offer their prospects the best these is in 
attractive exterior lines and deep-bedded 
interior luxury, whether the customer pays 
as little as $660 delivered at the factory for 
a 1940 Champion—a little more for a 
Studebaker Commander—or indulges in 
the super luxury of the moderately priced 
8-cylinder Studebaker President! 

And even in the 6-cylinder Champion, 
there is no extra charge for such assur- 
ances of safety, comfort and convenience 
as sealed-beam head lamps, steering wheel 
gear shift, planar independent suspension, 
non-slam rotary door latches, front-com- 
partment hood lock and many other 
Studebaker niceties and advancements. 


Studebaker Champion set coast-to-coastround-trip economy rec- 
ord of 27‘, miles pergallon...then traveled 15,000 continuous 
miles in 14,511 consecutive minutes on Indianapolis Speedway! 
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One Friendly Studebaker 
Contract Puts You on the 
Profit Bandwagon 


You make just one investment... you pay 
just one overhead . . . you carry just one line 
of parts... you advertise just one name... 
you buy just one electric sign... you do 
business with just one factory... you cover 
all the business in your territory with one 
complete Studebaker line of passenger cars, 
commercial cars and trucks. Studebaker, 
now in 8th place, has advanced 105.9" while 
the industry gained only 44.7%. For informa- 
tion on what the friendly Studebaker fran- 
chise can mean to you, write or wire, Paul G. 
Hoffman, President, The Studebaker Cor- 
poration, South Bend, Indiana. 
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Models illustrated are: Champion Cruising Sedan, $740 
delivered at factory, South Bend; the ¢ ommander 
Cruising Sedan, and the President Club Sedan. 
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compartments are neat and roomy. 


Planar independent suspension self-stabilized. 
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Use Human Appeal to Ignite Buying Interest! 


No use wearing out your thumb. If your lighter 
won’t spark, you’re wasting time and energy. 

Magazines are that way, too. The American 
Magazine has found the one sure spark that 
never misses fire. It’s Human Interest! 

Human appeal in every paragraph that 
passes the editorial eye. The timely spark 
that makes every picture and article glow! 

That’s why the American Magazine is 
different. That proved ability to interest the 
men, women and youth . . . who live in 
2,200,000 homes. 

They’re the enterprising, home-owning 
able-to-buy people who respond eagerly to 
the human touch, in both editorial and ad- 
vertising columns. 

So eagerly, in fact, that they gladly give 
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five nickels every four weeks for each copy 
+ + + pay a premium to enjoy the distinctively 
human fare that ov/y the American Magazine 
serves! 
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Comparative Selling Specifications of 1940 Passenger Cars 














B i ist Spri Wheel Ti 
Wheelbase Weight HP. Mr on. ioe cocmee yy Front. a Sizes Size FEATURED FOR 1940 
Low Priced 
WOM U NN 660886660 ade 102 2300* 61 156 4 3.125 4375 1341 %E %E 16 5.50 Steering column gearshift, stand. on deluxe. 
PE, WERK s sein wcewse 112 2608* 60 21.6 V8 260 3.20 1360 “%ET %ET 16 6.00 Steering column gearshift; new springing. 
Chevrolet “85” .......... 113 2960 85 294 6 3.50 3.75 2165 %E %E 16 6.00 Vacuum gearshift. 
PORE TOS aieneksbeecce 112 2850* 85 30.0 V8 3.062 3.75 221.0 “ET %ET 16 5.50 Steering column gearshift; controlled ventil. 


Plymouth (Road King).. 117 2839* 84 23.4 6 3.125 4.375 2013 Coil %E 16 5.50 Longer wheelbase; airflow wet. distribution. 
Studebaker (Champion).. 110 2360* 78 216 6 3.00 3.875 1643 %ET %E 16 6.00 Planar independent front wheels. 


Lower Medium or Popular 


Chevrolet Master Deluxe. 113 3045 85 294 6 3.50 3.75 2165 Coil %E 16 6.00 Knee action; vacuum gearshift. 

POLE WOES bsccccccsess 112 2850* 85 30.0 V8 3.062 3.75 2210 %ET %ET 16 6.00 “Finger” gearshift; improved springing. 
Plymouth Deluxe ....... 117 2909* 84 234 6 3.125 4.375 2013 Coil %E 16 6.00 Steering column gearshift, new transmission. 
Chevrolet Special Deluxe 113 3060 85 294 6 3.50 3.75 216.5 Coil %E 16 5.50 Knee action; vacuum gearshift. 

Hudson Six (Traveler) .. 113 2965 92 216 6 3.00 4.125 175.0 Coil %E 16 6.00 Auto Poise control; center point steering. 
Dodge Six Special....... 119% 2995* 87 253 6 3.25 4.375 217.8 Coil %E 16 6.00 Longer wheelbase; roomier bodies. 

Hudson Super Six....... 118 3050 102 216 6 3.00 5.00 2120 Coil %E 16 6.00 Auto-Poise control; center point steering. 
Nash-Lafayette ......... 117 3350 99 273 6 3.375 4.375 2348 Coil %E 16 6.00 “Arrow Flight” balanced ride. 

Pontiac Six Special...... 116% 3000* 87 283 6 3.425 400 222.7 Coil %E 16 6.00 Larger bodies; longer wheelbase. 

Oldsmobile “60” ......... 116 3000* 95 284 6 3.425 4.125 230.0 Coil Coil 16 600 Hydra-Matic drive optional. 

Medium 

Mercury Eight .......... 116 2906* 95 32.5 V8 3.187 3.750 239.0 %ET %ET 16 6.00 Steering post gearshift; ride stabilizer. 
Pontiac Deluxe Six...... 120% 3040* 87 283 6 3.425 4.00 222.7 Coil %E 16 6.00 New styling; increased power. 

GCHAMIDRINN MIO” vvccccces 120 3180* 95 28.4 6 3.425 4.125 230.0 Coil Coil 16 650 Hydra-Matic drive optional. 

Studebaker Commander.. 116% 3190* 90 263 6 3.312 4.375 2260 %ET %E 16 625 Planar front wheel suspension. 

De Soto Deluxe .......... 122% .... 100 273 6 3.3875 425 2281 Coil %E 16 6.00 New weight distribution; longer wheelbase. 
Pontiac Deluxe Eight... 120% 3130* 100 338 8 325 3.75 248.9 Coil %E 16 6.50 Roomier bodies; new styling. 

Packard “110” Six....... 122 3200 100 294 6 3.50 4.25 245.0 Coil %E 16 6.25 Safe-T-flex front spring suspension. 

Nash Ambassador Six.... 121 3385 105 273 6 3.375 4.375 234.0 Coil %E 16 6.25 “Arrow Flight” ride; weather eye cond. air. 
Hudson Six Country Club 125 3023 102 216 6 3.00 5.00 212.0 Coil %E 16 6.25 Higher power to weight ratio. 

WOO EE 686 cesese cates 121 3371 107 306 8 3.09 4.125 248.0 Coil Coil 16 6.50 Buicoi] spring suspension. 

Upper Medium 

Chrysler Royal .......... 122% 3265* 108 27.33 6 3.375 450 241.5 Coil %E 16 6.25 Increased wheelbase; wider bodies. 

Pontiac Torpedo ......... 121% 3335* 100 338 8 3.25 3.75 248.9 Coil %E 16 6.50 New Torpedo type body styling. 

Oldsmobile “90” ......... 124 3340* 110 338 8 3.25 3.875 257.0 Coil Coil 15 7.00 Hydra-Matic drive optional. 

ME OS CNG veh wavicnsis 121 3496* 107 306 8 3.09 4.125 248.0 Coil Coil 16 6.50 Buicoil springing; new styling. 

Hudson 8 Country Club.. 125 3285 128 288 8 3.00 4.50 2540 Coil %E 16 650 New upholstery; Airfoam cushions. 
Packard “120” Eight..... 127 3520 120 338 8 3.25 4.25 282.0 Coil “%E 16 6.50 Safe-T-flex front spring suspension. 

Chrysler Eight Traveler.. 128% 3640* 135 338 8 3.25 4875 323.5 Coil %E 16 6.50 Increased wheelbase; larger bodies. 

Nash Ambassador Hight. 125 3710 115 312 8 3.125 4.25 2608 Coil %E 15 7.00 “Arrow Flight” ride; conditioned air. 

PP OO 666 s5 Sie endens 126 3685 141 378 8 3.425 4.312 320.2 Coil Coil 15 7.00 Balanced engine; new styling. 

ENE WO. sivadsaesencacs 124 3830* 120 364 V8 3.375 4.50 322.0 Coil %E 16 7.00 Newstyling; Foamtex seat cushions. 

Lincoln Zephyr V12...... 125 3560* 120 39.6 V12 2.875 3.75 292.0 %ET %ET 16 7.00 Steering column gearshift; controlled ventil. 
DE OE kisiaiabadese 126 3813 141 378 8 3.425 4.312 320.2 Coil Coil 15 7.00 New styling; bal. engines; Buicoil springing. 


Studebaker President ... 122 3640* 110 30.0 8 3.062 4.25 2504 %ET %E 16 6.50 Safety and styling. 
LaSalle Special Deluxe... 124 3830* 120 364 V8 3.375 450 322.0 Coil %E 16 7.00 Special styling; interior luxury. 


Deluxe Medium 


| i Me eee 133 4100 141 378 8 3.425 4.312 320.2 Coil Coil 16 7.50 Increased power; new styling. 

Cadillac V8 “62”.......... 126 3980* 135 39.2 V8 3.50 450 347.0 Coil “%E 16 7.00 Special body designs; controlled action ride. 
Packard 160 Sup. 8..127-138-148 4165* 160 39.2 8 350 4625 356.0 Coil %E 16 7.00 Brand new series with added power. 

Bette “BO” occ ceccseccces 140 4559 141 378 8 3.425 4.312 320.2 Coil Coil 16 7.50 New styling; increased roominess. 

Cadillac Special “60S”.... 126 4110* 135 39.2 V8 3.50 4.50 3460 Coil %E 16 7.00 Featuring special body lines; controlled ride. 
Cadillac “72” ............ ««. ..-. 135 39.2 V8 3.50 450 3460 Coil %E 16 7.50 Heavier frames; better steering. 

Custom 

Packard 80 Super 8. .127-138-148 3855 160 39.2 8 3.50 4.625 356.0 Coil %E 16 7.00 New series replacing former 12. 

Chrysler Crown Imperial. 145% 4590* 135 338 8 325 4.875 323.5 Coil %E 15 7.50 Fluid flywheel transmission. 

Cadillac Fleetwood ...... 141 4865* 135 39.2 V8 3.50 4.50 3460 Coil %E 16 7.50 Luxury, comfort and safety. 

RMON WEP 66 6:56.66 0600000 145 5700* 150 46.8 V12 3.125 450 4142 %E %E 17 7.50 Power, riding comfort, roominess. 

Cadillac V16 “90”........ 141 5105* 185 676 V16 3.25 3.25 431.0 Coil %E 16 7.50 New styling; added elegance. 


*1939 shipping weight four-door sedan. 

%ET—Semi-elliptic, transverse springs. 

%E—Semi-elliptic, two springs. 

COIL—Coil chassis springs. 

Note: The above groupings are based on 1939 prices, due to the fact that all 1940 prices were not available at publication date. 
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Following is a list of — pe ae de- és epe., $924; conv. cpe., $1,087; 2-dr. sed altee, 
livered prices for 1940 at point manufacture. he f 1940 C 4-dr. sed., $975. One Twenty—Bus. cpe., $1,038; 
Prices shown, with the exception of eet rices ° assenger ars club cpe., $1,095; conv. cpe., $1,258; 4-dr. > 
Overland, include standard equipment an . Vict. sed., $995; 6-pass. sed., $1,025. Traveler— Cpe., $809; Vict. cpe., $860; conv. cpe., $995: sed., $1,217; conv. sed., $1,550; 2-dr. sed., $1.- 
eral taxes. Willys-Overland prices are f.0.b. 3-pass cpe., $1,095; 6-pass. cpe., $1,150; Vict. 2-dr. tour. sed., $839; 4-dr. tour. sed., $870: 115; 4-dr. sed., $1,146. One Sixty (127-inch 


Toledo before taxes. Ford, Mercury and Lincoln- 64 $1,150; 6-pass. sed., $1,180. New Yorker— conv. sed., $1,080. Country Club Six—4-dr. tour, | W-b.)—Bus. cpe., $1,524; club cpe., $1,595; 
Zephyr prices do not include transportation or 3 pass cpe., $1,175; 6-pass cpe., $1,230; Vict. sed., $1,018; 7-pass. sed., $1,230. Elght—Cpe., | Onv. cpe., $1,775; club sed., $1,717; conv. sed., 
taxes. sed., $1,230; 6-pass. sed., $1,260. Saratoga— $860; Vict. cpe., $942; conv. cpe., $1,087; 2-dr, $2,050; 4-dr. sed., $1,632 (138-inch w.b.)—4-dr. 
BUICK—Series 40 Special, Bus. cpe., $895; Spt. formal, $1,375. Crown Imperial—S-pass. tour. sed., $918; 4-dr. tour. sed., $952: conv.  Sed., $1,895. (148-inch w.b.)—Lim., $2,154; 7- 
spt. ope., $950; 2-dr. tour. sed., $955; 4-dr. sed., $2,345; sed.-lim., $2,445. sed., $1,122. Country Club Eight—4-dr. tour. pass. sed., $2,026. One Eighty (127-inch w.b.)— 
tour. sed., $996; conv. cpe., $1,077; conv. phae.*, DE SOTO, Deluxe—Cpe., $845; 2-dr. tour sed., sed., $1,118; 7-pass. sed., $1,330. Club sed., $2,228. (138-inch w.b.)—5-pass. sed., 
$1,355. Series 50 Super, spt. cpe., $1,058; 4-dr. $905; cpe. with aux. seats, $905; 4-dr. tour. LASALLE, V-8 Series 40-50 — 2-pass. cpe., $2,825; 4-dr. tour. sed., $2,395. (148-inch w.b.) 
tour. sed., $1,109. Series 60 Century—4-dr. tour. sed., $945; 7-pass. sed., $1,175. Custom—Cpe., $1,240; 5-pass. tour. cpe., $1,280; 5-pass. tour. —Lim., $2,654; tour. sed., $2,526. 
sed., $1,211; conv. cpe., $1,343; conv. phae.*, $885; cpe. with aux. seats, $945; 2-dr. tour. sed., $1,320; 2-pass. conv. cpe., $1,395; 5-pass. PLYMOUTH, Roadking—Cpe., $645; 2-dr. 
$1,620. Series 70 Roadmaster—Spt. cpe., $1,277; sed., $945; 4-dr. tour. sed., $985; 7-pass. sed., conv. cpe., $1,800. Special—2-pass. cpe., $1,380; tour. sed., $699; 4-dr. tour sed., $740. Plym- 
4-dr. tour. sed., $1,359. Serles 80 Limited—4- $1,215; 7-pass. lim., $1,290. 5-pass. tour. sed., $1,440. outh Deluxe—Cpe., $725; 4-pass. cpe. (aus. 
dr. tour sed.*, $1,553; formal sed.*, $1,727; DODGE—Cpe., $755; deluxe cpe., $803; cpe. LINCOLN - ZEPHYR —3-pass. cpe., $1,360; seats inside), $770; 2-dr. tour. sed., $775; 4-dr. 
conv. phae.*, $1,952. Series 90 Limited—6-pass. with aux. seats, $855; 2-dr. sed., $815; deluxe sed., $1,400; club cpe., $1,400; conv. cpe., $1,- tour. sed., $805. 
4-dr. sed.*, $1,942; 8-pass. tour. sed.*, $2,096; 2-dr. sed., $860; 4-dr. sed., $855; deluxe 4-dr. 770; town-lim., $1,740; Cont. cab., $2,840. . 
lim.*, $2,199. sed., $905; 7-pass. sed., $1,095; 7-pass. lim., MERCURY—2-dr. sed., $920; 4-dr. town sed., PONTIAC Deluxe Six—Cpe., $835: spt. cpe.. 
*With underseat heater. $1,170. $960; sed. cpe., $960; club conv., $1,050; conv. $876; cab., $1,003; 2-dr. tour. sed., $881; 4-dr. 
FORD, 60 Horsepower Motor—Tudor sed., sed., $1,180. tour. sed., $932. Deluxe Eight—Cpe., $875; spt. 


CADILLAC, Series 40-62—Cpe., $1,685; tour. 2 A : : ) eh es 
$640; fordor sed., $685; cpe., $600; bus. cpe., NASH, LaFayette — Bus. e., $795; 2-dr. cpe., $913; cab., $1,046; 2-dr. tour. sed., 
ote "so 72—Tour oe = _S $620. 85 Horsepower Motor—Tudor sed., $680;  sed., fast back, $845; all- oe $850: 4-dr. tour. sed., $970. Torpedo Elight—Spt. cpe., 
Fleetwood—5-pass tour. sed., $2,995; 7-pass.  ‘fordor sed., $725; cpe., $640; bus. cpe., $660;  4-dr. sed., fast back, $875; 4-dr. sed., trunk, $1,016; 4-dr. tour sed., $1,072. 
tour. sed., $3,210; 2-pass. cpe $3,280; 5-pass. tation wagon, $850; deluxe tudor, $740; deluxe $875; all-purpose cab., $975. Ambassador Six— STUDEBAKER, Champion Custom—Cpe., $660, 
* $3,380: 5-pass. town aA $3,635; 2-pass. fordor, $785; deluxe cpe., $700; deluxe bus. Bus. cpe., $925; 2-dr. sed., fast back, $955; with opera seats, $695; club sed., $700; 4-dr. 
cpe., $3,380; 5-pass. : or .  epe., $720; deluxe conv. club cpe., $825; deluxe all-purpose cpe., $960: 4-dr. sed., fast back,  sed., $740. Deluxe—Cpe., $705, with opera seats, 


conv. cpe., $3,380; 5-pass. conv. sed., $3,945; station weaen, 9000 $985; é-dr. sed, c 
° ° . trunk, $985; all-purpose cab., $740; club sed., $745; 4-dr. sed., $785. om- 
oe a, Sa —_ oo HUDSON, Six (Traveller)—Cpe., $670; Vict. $1,085. Ambassador Rar ol cpe, 31.135; 2. mander—Cpe., $895; club sed., $925; 4-dr. sed. 
“ie @ cpe., $750; 2-dr. tour, sed., $735; 4-dr. tour dr. sed., fast back, $1,165; all-purpose cpe., $965. President—Cpe., $1,025; club sed., $1,055; 
CHRYSLER, Royal—3-pass. cpe., $895; 6-pass. sed., $763; Deluxe—Cpe., $745; Vict. cpe., $791; $1,170; 4- dr. sed., fast back, $1,195; 4-dr. sed., 4-dr. sed., $1,098. 
cpe., $960; Vict. sed., $960; 6-pass. sed., $995. conv. cpe., $930; 2-dr. tour. sed., $775; 4-dr. trunk, $1,195; all- -purpose cab., $1,295. WILLYS, Speedway—Cpe., $495; sed., $545. 
Windsor—3-pass. cpe., $935; 6-pass. cpe., $995; tour. sed., $806; conv. sed., $955. Super Six— PACKARD, One Ten—Bus. Cpe., $867; club Deluxe—Cpe., $590; tour. sed., $620. 


Chevrolet and Oldsmobile prices not available at publication date. 
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IGHLIGHTING a new “full-floating ride,” 
Dodge for 1940 presents 10 body types in 
two series, the Special and the Deluxe. Redis- 
tribution of weight permits increased wheel- 
base, full-width rear doors and improved com- 
fort qualities, without increase in the new cars’ 
overall length. New note in styling is attained, 
both in exterior and interior. Lower chassis 
frame allows for elimination of running boards, 
and additional safety signals are provided. 
Prices have been reduced. 


Note large, full-width doors. 


1940 Dodge styling includes V-slant grille, 
streamlined hood, molded fender contours, 
arched roof, reclined windshield. 
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Individual-action front springing. 
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Gravel shicld on 1940 Dodge. 
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DODGE DEALERS RAVE oN SEEING 
NEW 1940 DODGE LUXURY LINER! 


life have I been so pleased with a new model!” —Fred Lyon, Mowbray-Lyon Co., Lincoln, Neb. 
—C. M. Aldrich, Santa Cruz, Calif. 


“I think the 1940 Dodge is a masterpiece, both 


“The 1940 Dodge is a beauty—no foolin’!) We'll _in appearance and engineering. We'll set a new 
hang up a new record with this car!”—W.S. sales record with this car!”—Clarence Higgins, 
R VA Williams, Williams Motor Co., Sioux City, lowa. J. Korber Automobile Co., Albuquerque, N. M. 
“After just one look at the new 1940 Dodge, I “The smart styling and mechanical innovations 
Si know I’m safe in saying that no other 1940 car of the new 1940 Dodge are just what the public 
will be able to touch it for beauty, luxury and  wants!”— Robert H. Boney, Anaheim, Calif. 
ern ae ‘cae em Cathedral “You handed us a real package in the 1940 
: re a = Luxury Liner. It not only has sparkle and eye 
“The 1940 Dodge is the finest automobile the appeal, but it’s packed full of new ideas and new 
“ tended 19 introductory meetings. industry ever produced. It has everything! selling features!""—H. M. Gassner, Gassner 
ia ae ae has given me my greatest thrill! We'll have a record-breaking year with it!” Motors, Inc., Montclair, N. J. 


io wi d buy!”— 
This is the car the —< parse aoe 4 Theee » Seetty Dotan Doxtery statements the counter over “os aa the same great enthusiasm 
Dave Kelly, Valley ge Dea ave n a greet new ge modeis yearly for 25 years! 
Forks, N. D. 


i e dealer for 15 years, and the 
neil ye hee the best model we ever had!” 
— Richard Warren, Richard — Motor Com- 
pany, Grand Junction, Colorado. 

i i ? Well, I should say 

_ business in 1940 | 
wile. though 1939 was good. Never in my 


mator 
| iscuss 
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XPANDING its lines to cover the widest 

market in its history, Pontiac for 1940 
offers 17 body types of four distinct chassis. 
Its bid for the low price market is made with 
a larger low priced Special Six. Restyled de- 
luxe Sixes and Eight are designed to fit the 
market just above the low bracket. This year 
too, a Torpedo Eight is added to the line just 
above the Deluxe models. This series differs in 
design from the others and broadens the market 
at the top while the Six broadens it at the bot- 
tom. In addition to design changes the Pontiacs 
offer improved performance and economy, 
better riding and more luxurious interiors. 


Dashes combine utility and beauty. 


Front seat adjustment. 


Visorettes are a new accessory. 


Station wagons go Hollywood in Pontiac’s 1940 line. 
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To Cover Every 


From Low Price to 


The Special Six 


—Pontiac’s lowest-priced “mass market’’ leader. 
834" longer over all, 4” wider and 4” lower than 
last year. Five body types: two sedans, two coupes 
and station wagon. 


The De Luxe Six 


—completely restyled and improved in perform- 
ance. Prices include as standard equipment acces- 
sories selling for $46 last year. Five body types: 
two sedans, two coupes and cabriolet. 


Luxury 
Line is Complete 


The De Luxe Eight 


—no eight so big, so luxurious, so thrillingly 
powered, ever sold for so little more than the 
better sixes. Five body types: two sedans, two 
coupes and cabriolet. 


The Torpedo Eight 


—a totally new addition to the Pontiac line, distin- 
guished in appearance, yet remarkably economical. 
122” wheelbase. America’s new low-priced luxury 
car. Body types: 4-door sedan and coupe. 


For 1940, Pontiac dealers have four new lines of cars— represent more than merely added sales appeal. 
designed and priced to cover every market and to meet They represent a continuation of Pontiac’s basic 
every consumer demand from low price to luxury! operating policy, born with the first Silver Streak 5 years 
The lowest-priced Special Six sells for so little more ago: Always to provide Pontiac dealers with AMERICA’S 
than the ‘“‘mass market” leaders that Pontiac dealers can FINEST LOW-PRICED CAR plus whatever additional 
tap this highly-profitable, big-volume field. Yet despite lines are needed to assure maximum sales and profit possi- 
this price advantage, the 1940 Pontiacs are the biggest, bilities in any community! 
finest, most beautiful cars ever to bear the Silver Streak. If you or any of your friends are interested in han- ek 
The greater size, beauty and richness—the improved dling this outstanding General Motors line, write D. U. | —_ 
ance—the some 60 advancements, including Bathrick, General Sales Manager, Pontiac Motor Division, | Iscuse 


perform 


Hi-Test Safety Glass and Sealed-Beam Headlamps— Pontiac, Michigan. e 
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AMERICA’S FINEST LOW-PRICED CAR 
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IGHTEEN models, six of which are in the 
low price line make up the Nash offering 
for 1940. The lines are quite similar in appear- 
ance and equipment. The lower priced model is 
the deluxe LaFayette on a 117-inch wheelbase 
powered by a 90 h.p. engine. The Ambassador 
Six is on a 121-inch chassis powered by 105 h.p. 
engine while the Ambassador Eight is a 125- 
inch wheelbase model powered by a 115 h.p. en- 
gine. Three body types will be available on each 
series. Conditioned-air units, with Weather- 
Eye control, are continued and a new steering 
linkage contributes what Nash has termed the 
Arrow Flight ride. Many other advances for 
beauty and comfort have been added. 


ae 


Gracefulness and line harmony is a keynote. 


Two-door sedans carry out the same action motif which marks the four-door models. 


Ruler measures 55% inches. 
PAGE THIRTY-FOUR 


Lack of frills makes for beautiful panels. 
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LI4I Swell Spots 
to Be cS 


dealers in Canada exceeded 4% penetration 
as an average! 


CCORDING to our records, in addition to 
the 2,000 aggressive dealers already 
selling Nash, there are still 1,149 open points 
in America where a good dealer has an op- 
portunity to make from $2,500 to $27,000 a 
year with the Nash Franchise. These earn- 
ing figures are calculated on the basis of 
what Nash dealers in comparable territories 
are doing. 


When you look at these figures you realize 
what an unusual profit opportunity is open 
to the right men. 


And it’s not only that you can make more 
money with Nash—you can have a whale of 
a lot more fun doing it! No worries about 
company policy ... competition in your own 
family . . . “packing” of territories. You can 
build with confidence on the Nash Franchise 
... have the actual help of Nash top execu- 
tives ... and know that Nash’s tremendous 
financial strength lets you plan for the future. 


Over 81% of the dealers reporting regularly 
averaged $66 per car profit—a net of 3.6% 
on their total sales volume. 


Then consider that in some 764 points, Nash 
dealers are getting 4% or more of the total 
industry volume. They’re outselling Buick, 
Pontiac, Oldsmobile, Dodge—yes, even 
Chevrolet, Ford and Plymouth in many 
points! This isn’t just talk or guesswork. Just 
look at the actual penetration of Nash sales: 


58 Nash dealers sold more than 20% of the 
total business in their territories; 105 Nash 
dealers sold from 10% to 20%; 175 sold from 

6% to 10%; 226 from 4% to 6%; and 200 





There’s more to tell—about a product and 
pricing and advertising that put the emphasis 
where it belongs: on making a sale, instead 
of chiseling out a deal. 


Offering all these advantages, we need and 
want more good dealers. 


Just get the facts about Nash, and we be- 
lieve you'll be one of them! 


Get in touch with W. A. Blees, 
General Sales Manager, Nash 
Motors Division, Nash-Kelvinator 
Corporation, Detroit, Michigan. 





car in America 





lest 

= There's been no 
cheapening, 00 cutting, 
no stripping. We invite you 
to see and drive these cars 

give them critical com- 
sarison ... check them in- 
fide and out. You il _fet 
the surprise of your life! 










utn..Us loa! New NAS 


PAGE THIRTY-FIVE 


opy 








w= -3 


ses 
ter 


rted 


— | 








AUTOMOTIVE NEWS, ALBUM SECTION, OCTOBER 16, 1939 


Ley acy Subs LQ 


) Spriopanes is placed by De. Soto for 1940 on 

100-horsepower engines, 122%;-inch wheel- 
base, greater interior roominess and a new 
standard of Floating Ride. Rearrangement of 
weight elements, new seat placement and syn- 
chronized suspension are credited for advanced 
riding qualities in the new De Sotos, available 
in 12 body styles in the Deluxe and Custom 
series. There are many improvements, me- 
chanically and in styling. Sealed Beam head- 
lights are standard; vision is enhanced. Prices 
have been reduced on the 1940 models. 


No floor “hump” and added foot room. 
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De Soto fronts are distinctive. Parking 
lights integral with headlamps. 


Rotary locks end door slamming. 


Out-flaring body contour of the rear. 
PAGE THIRTY-SIX 
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Handy-Shift has shorter lever throw for 1940. 
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AUTOMOTIVE 


De Soto’s the Car that’s Going Places this Year! 


LOOK WHAT iT’S GOT... ae Headlights —50 to 65% greater road light. Means safer 
t driving. 

Mivanced Styling—The back's as ee mene. Rear Doors Full Width at bottom—Easier entrance or exit for passengers. 

100 Horsepower Engine— Brilliant new performance. Wider Seats and Floors— Increased shoulder room and leg room. 


1222" Wheelbase—Increased room front and back. ae 
7 : Warning Signals on Dash— Tell you when gas, or oil pressure is low 
Wom Floating >" passengers ride cradled between the axles. . .. water temperature too hi - § 
© jou . 


Perfected Handy-Shift — You change gears with a flick of the wrist. 
Increased Visibility—All-around glass area increased. $G AGAIN WE SAY... 


New Ventilation — Front ventilating windows open wider. 
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DeSoto in 1940! 
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et new styling along with numer- 

ous improvements, Willys for 1940 con- 
tinues its bid in the lower low-price brackets. 
The lines this year include a two-door sedan, a 
coupe and a station wagon in both the Speed- 
way and Deluxe models. Headlamps have been 
moulded into the fenders and the catwalk 
louvres in the skirt of the hood and the engine 
bonnet accentuate the streamlining. Interiors 
have been restyled with greater attention to 
detail and design. 


Unique seat springing is used. 


Starter button is on dash. 


Front ends are symetrical. 


Coupes have extra luggage space. 
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Coupe models are 


Trunks in sedans are ample. 
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Cadillac-ola Sally 


ADILLAC-LASALLE lines for 1940 retain the 
rakish body designs which were introduced two 
years ago, embellished by more modish hood lines and 
front-end ensemble. Refinements in engines and 
chassis provide even quieter operation and improved 
riding. More efficient shock absorbers coupled with 
rubber bushing, long leaf springs in the rear with a 
rear cross-link stabilizer give a softer ride without 
side-sway. Interiors are luxurious with Foamtex 
rubber cushions used in seats. . 


Swank lines of the Cadillac 60 Special have their counterpart in the 1940 LaSalle. 
tas PASTS Fae s' x os re ‘= nr 
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END-TO-END DISCHARGE 
% SHOCK ABSORBE 
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Rear axle mounting is stabilized. Foamtex rubber cushions. 


Front end design 
of the Cadillac. 
(left) 


LaSalle boasts a 
slender nose. 
(right) 


Folding armrests are standard. 
Trunks are spactous. 
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HEN CADILLAC-LASALLE dealers closed their Remarkable as this record is, there is reason to 

books on the 1939 model year, they ended one believe it will be exceeded in 1940. Because the 

of the most successful years in their history. seven new 1940 cars give Cadillac-LaSalle dealers 

They ordered from the factory about 50% more = complete coverage of the quality field—with the 

cars than in the previous model year. They sold leader in every price group above a thousand dollars! pion, 
approximately as many~cars priced above $1300 as If you are interested in securing further details 





and 


uring 
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all other dealers in fine cars combined. Ninety-five of the Cadillac-LaSalle franchise, and the small but 
per cent of the Cadillac-LaSalle volume was sold by select list of open points now available, you are 
dealers who made. a net profit—and the profit invited to write directly to the sales manager’s ek 
which they divided in 1939 was more than ten office at the Cadillac factory. Naturally, all corre- 
times greater than the total dealer profit in 1938. spondence will be considered strictly confidential. 


CADILLAC-LaSALLE 


CADILLAC MOTOR CAR DIVISION . GENERAL MOTORS SALES CORPORATION 
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EDISTRIBUTION of weight in line with 

Airflow designs is a major. change in Plym- 
outh models for 1940. While body line changes 
immediately catch the eye this hidden improve- 
ment is said to give a new riding quality in this 
year’s line. Styling has been radically changed 
using curved or bent glass in the rear windows 
to eliminate blind spots. Instruments are care- 
fully grouped for easy visibility. A wide range 
of body types and color options are offered. 


Instruments are clear and convenient. 


’ 


Trunks are concealed but roomy. 


Weight has been redistributed. Package shelves are knobby. 
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The Low-Priced Beauty with the 


Hotter than a 


Firecracker! 


OTTER THAN A FIRECRACKER—that’s 

the talk from coast to coast about the 

1940 Plymouth—the Low-Priced Beauty with 
the Luxury Ride! 

The new Plymouth is bigger . . . stunning to 
look at! Its new styling is luxury styling—there’s 
the “feel” of luxury in its performance — and 
all this new luxury at Plymouth’s low price is 
accelerating Plymouth’s momentum to new 
gains in sales position. 

Plymouth dealers know they have the big 
style, size, ride and value package of the year. 
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They have quality to sell such as has never 
before been seen in any low-priced car! And 
dealers are proving that the Luxury Ride is 
without question the greatest sales clincher 
there ever was! 


It’s no secret . . . it's common talk everywhere 
. . . this year, Plymouth is the one low-priced 
car which practically everybody in the industry 
predicts is headed for sensational new position 
gains in the low-price field. PLYMOUTH 
DIVISION OF CHRYSLER CORPORATION, 
DETROIT, MICHIGAN. 


AGE 
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‘Tce completely new series of cars have been 

. added to the Buick line for 1940, bringing 
the entire offering to six lines with wheelbases 
ranging from 121 to 140 inches. The two new 
lines are the Series 50 Super and the 70 Road- 
master on 121 and 126-inch chassis. Completing 
the line is the 40 Special 121-inch wheelbase, 60 
Century, 126-inch wheelbase, and the 80 and 
90 Limiteds on 133 and 140-inch wheelbases. 
Ultra streamline motif has been improved. 


Sealed Beam headlamps are 
mounted in the fender with park- 
ing lights above. 


SX 
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z ‘ Rear shock-absorbers are located for maximum efficiency. 
Buick Series 40 Special four-door sedan. | | os rORTY-FOUR 





AUTOMOTIVE NEWS, ALBUM SECTION, OCTOBER 16, 1939 


ae 
ee 
ee 
* 


- the 1940 federals 


SA 


iN 
a 


Fs Sa 
a 
La 


‘\ 


7 
3 
Federal Stondard \-Ton Panel Delivery 


pane has been manufacturing motor trucks exclusively since 1910. Fittingly 
marking its thirtieth birthday year, the 1940 line is the most complete, the 
most efficiently engineered and constructed—and the most economically priced 
—that Federal has ever offered. 


x Now, with the new “All-Truck”’ 34-ton models, plus a complete heavy-duty line 
“eee up to 8-ton capacity, Federal dealers are iz on every deal above the passenger 
i car type of truck. There is now a Federal designed to fit every job—better. And 
all built by a company which over thirty years has earned a world-wide repu- 

tation for sound and thorough truck engineering. 
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Efficiency in truck engineering and quality construction mean the stamina to 
carry maximum loads on every kind of job; dependability that keeps trucks out 
of the repair shop; low operating and maintenance cost; long oo yassis 


life—and a modern, eye-compelling beauty of line. 
Federal dealers have the right truck for every job at competi- h q h 
tive prices and the most liberal discounts in the industry. Some 

e ; - . 7 . 2 and up F.O. B. Detroit 
desirable territories are still open. Write for franchise details. All Taxes Extro* 


FEDERAL FRUEHS 


FEDERAL MOTOR TRUCK COMPANY e DETROIT, MICHIGAN 


Leaders in Commercial Transportation for 30 Years 
CAPACITIES % TO 8 TON 
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fs. biggest contribution to prog- 

ress in its 1940 Six and Eight lines is per- 
haps the introduction as extra and optional 
equipment of the Liquid Clutch in conjunction 
with its automatic transmission introduced two 
years ago. This combination in 1940 makes it 
possible to remove the clutch pedal from the 
front compartment leaving the driver with only 
the brake pedal and accelerator to manipulate. 
The liquid clutch has no rubbing parts thus 
making it possible for the engine to idle with 
the car in gear. without damage. 


1940 Oldsmobile Siz Series 60 four-door touring sedan. 


Interiors are roomy and luxurious. 


Panels offer the beauty of simplicity. 


i i Clutch pedals are gone from the front compartments. 
Ample room for three is provided in the front of the Cruiser 8. PAGE FORTY-SIX ve - f 
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DUCTILOY—National Steel’s high tensile alloy— 
is another important contribution to the automo- 
tive industry. It is being used in the manufacture 
of many vital parts of passenger cars, trucks and 
trailers. It is being used because both automotive 
engineers and production men have found in 
DUCTILOY a high tensile steel that will meet 
their exacting requirements—a steel with a com- 
bination of properties peculiarly important to 
them. 

First, DUCTILOY has unusual ductility which 


mits fabrication into the intricate designs de- 


per 





Fruchauf Trailer Co., world’s largest truck-trailer manufacturer, uses DUCTILOY. 





Difficult automotive parts cold-formed with Typical stampings illustrating the unusual ductil- 
DUCTILOY—evidence of unusual ductility. ity and cold forming properties of DUCTILOY. 


manded by the motor industry. In addition it 
has a high yield point, high ultimate strength, high 
resistance to fatigue and impact, excellent weld- 
ability, and marked resistance to corrosion and 
abrasion. 

Wherever strength must be combined with light 
weight—wherever high tensile properties must be 
combined with ductility or cold formability—it 
will pay to consider DUCTILOY. 

Great Lakes engineers will be glad to work with 
you in adapting this high tensile, high-ductile steel 


to your special requirements. Inquiries are invited. 





GREAT LAKES STEEL CORPORATION 


ECORSE, 


DIVISION OF 


NATIONAL STEEL CORPORATION 


MICHIGAN 
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DIVISIONS AND SUBSIDIARY COMPANIES 


Borg & Beck Division - Borg-Warner International Corp. + Borg Warner Service Parts Co. + Calumet Steel Division + Detroit Gear and 
Machine Division + Detroit Vapor Stove Division ~+ Ingersoll Steel and Disc Division + Long Manufacturing Division +* Long Manufacturing 
Co. Ltd. * Marbon Corp. + Marvel-Schebler Carbureter Division + Mechanics Universal Joint Division + Morse Chain Co. ° Morse 
Chain Co. Ltd. + Muncie Foundry Division + Norge Division + Norge Heating and Conditioning Division + Pump Engineering Service 
Corporation + Rockford Drilling Machine Division + Warner Gear Division + Warner Gear Co. Ltd. + Warner Automotive Parts Division. 





